Exclusive in this issue: U.S. television homes, 
population, total households by county and by 
television markets updated as of August 1959 


MARKET BOOK 1959 


The Industry’s Only Published Source For Market Data Correlated For TV Coverage 
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[1] WARNER BROS. FEATURES 
[2] masJOR STUDIO FEATURES 
[3] SHERLOCK HOLMES FE 
[4] POPEYE CARTOONS 

[5] WESTERN FEATURES 

[6] WARNER BROS. SHORTS 
[7] WARNER BROS. CARTOOKS 


mw, ra "i ‘ p: my [8] GABBY HAYES SERIES 

a ¢ — [9] HORROR-MYSTERY FEATUR 
, [10] HALL OF FAME CLASSICS 
[11] JOHNNY JUPITER SERIES 


u.a.d 


UNITED ARTISTS ASSOCIATED, | 
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DALLAS | 1511 Bryan St., Riverside 755 
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‘ami Ocal boy makes good business... via SPOT TV 


He emcees the area’s most popular live local variety And sends them out to buy everything from wieners to 
show at noontime. He talks with international V.I.P.’s vacuum cleaners the minute the show’s over! He’s an- 
and local garden wizards... keeps his viewers up-to-date other good reason why so many national advertisers 
on news, on their toes with exercises and health tips. make Spot TV their basic advertising medium. 


Albuquerque Huntington—Charleston Providence 
Atlanta Little Rock WTVi Raleigh—Durham 
Bakersfield Los Angeles . Rochester 


Baltimore Sacramento 
Buffalo wee ... San Antonio 


Chicago San Diego 
Dallas - Minneapolis—St. Paul Shreveport 


Flint—Bay City Nashville ac Spokane 


Fort Wayne D Tulsa 
Harrisonburg Oklahoma City : 
Houston 


Television Division 


Edward Petry & Co., 


The Original Station Representative 


NEW YORK © CHICAGO © ATLANTA « BOSTON © DALLAS © DETROIT » LOS ANGELES « SAN FRANCISCO « ST. LOUIS 
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's LING FAST COAST 10 Cok : 


BOUGHT BY: 


seep AND SEVEN OTHER MARKETS 


-HOOD DAIRY PRODUCTS ae oo 


CONNECTICUT, MASSACHUSETTS, NE HAMPSHIRE, VERMONT, 
RHODE ISLAND AND MAINE 


¢WIEDEMANN BREWING CO. in CINCINNATI, DAYTO 


COLUMBUS, OHIO AND INDIANAPOLIS. 


“DOW BREWING in watertown AND BUFFALO 
*ANHEUSER-BUSCH wn sr. ous © 


*WSM-TV — NASHVILLE “WsiVATV< SOUT |BEND-ELKHART 
* KFYR-TV — BISMARK NEW ORLE. 
* KSYD-TV — WICHITA FALLS 


_AND OTHERS ~ 











Starring 


_ KEITH 
ANDES 


AS COL. FRANK DAWSON, 
Chief of Law Enforcement 
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HARRY SMART, vice president, has charge of 
Blair-TV’s Chicago office, one of ten offices 
providing a fast efficient service to Adver- 
tising throughout the United States 


A NATIONWIDE ORGANIZATION 


WABC-TV — New York 
W-TEN — 
Albany-Schenectady-Troy 
WFBG-TV — Altoona 
WNBF-TV— Binghamton 
WHDH-TV — Boston 


WBKB —Chicago 
WCPO-TV — Cincinnati 
WEWS —Cleveland , 
WBNS-TV—Columbus 
KFJZ-TV — Dallas-Ft. Worth 
WXYZ-TV — Detroit 


stluce selling-Costs 


In their continual drive to reduce 
costs of distribution, the midwest’s 
great food companies rely heavily 
on the power of Spot Television. 

Their advertising decisions 
demand up-to-the-minute data on 
markets and stations — data 
instantly available through Blair- 
TV’s Chicago office. 

Blair-TV operates on this basic 
principle: that alert, informed rep- 
resentation is a service vital not 
only to stations but also to all Ad- 
vertising and to the businesses de- 
pendent on it for volume and profit. 





From the first, our list has beén 
made up of stations and markets 
we felt in position to serve most 
effectively. Today these stations 
are located in 26 of America’s 
greatest markets. Together they 
cover 56 percent of its population, 
virtually 60 percent of its effective 
buying power.” 

In its area, each of these stations 
stands as a powerhouse of selling 
force. To help advertisers and their 
agencies make most profitable use 
of that force, is the constant ob- 
jective of our entire organization. 


BAD R=TV se nara 


KFRE-TV — Fresno 
WNHC-TV— 
Hartford-New Haven 
KTTV—Los Angeles 
WMCT— Memphis 
WDSU-TV—New Orleans 


wow-Tv— 


wiicC—Pittsburgh 
KGW-TV — Portland 
WPRO-TV — Providence 


KGO-TV — San Francisco 
Omaha-Council Bluffs KING-TV— 
WFIL-TV —Philadelphia Seattle-Tacoma 
KTVI—St. Louis 
WFLA-TV— 


Tampa-St. Petersburg 
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MORE THAN MEETS THE EYE! Anew depth study of major proportions* 
has put New York viewing audiences under the microscope ...to determine how they 
‘““feel’’ about the television stations they watch, and whether these feelings influence their 
attitude and response to advertisers’ commercials. 

You’ve always known channel 2 has New York’s biggest audiences. Now, the study 
reveals its audiences are also the most responsive. Six hundred New Yorkers were asked 
25 searching questions in a series of projective tests. In sum, the answers show that 





‘«They have more worthwhile pro- 
grams which I really look forwarag 
to, and watch with interest.’’ 

Six hundred New Yorkers were 
asked, if they overheard the state- 
ment above, which channel ‘‘most 
likely’’ was being referred to. 

WCBS-TV received 38% more 
**most likely’? votes than all six 
other channels combined! 





WCBS.-TV channel 2....58%%0 

Network channel B 

Network channel C.....- 

Non-network channel W. - 17 

Non-network channel X.. - 17 

Non-network channel Y. . - 170 
Non-network channel Z 3. 5 Se | 











This question is only one Of 
the 25 contained in the study : 














New Yorkers have far more trust and confidence in channel 2—and in the products ad- 
vertised on channel 2! The study notes that viewers look to WCBS-TV in “expectation 
of more respected and more reliable brands and product information.’’ 

Obviously, there’s more to 2 than meets the eye. If you’re marketing a product or 
service in the nation’s number one market, get yourself a copy of the findings of this 
eye-opening new depth study, by writing or calling New York’s number one television 
station: CBS Owned channel 2, represented by CBS Television Spot Sales WC BS-TV 














*Conducted by the Institute for Motivational Research, Inc., in association with Market Planning Corporation, an affiliate of McCann-Erickson, Inc, 




















TO TELEVI ERAGE 
IN THE EN THEAST 
IS CHARLOTTE 


Make your own comparison! 


NCS #3 gives CHARLOTTE-WBTV 632,070 TV homes. 
Atlanta has 579,090. Louisville 509,480. Birmingham 
587,800. Memphis 453,240. CHARLOTTE STATION “B” 
442,690. Miami 434,800. New Orleans 380,020. Nashville 
366,560. Norfolk-Portsmouth 337,580. Richmond 311,680. 


Take the biggest step first—enjoy Charlotte’s invigorating 
sales climate. Contact WBTV or CBS Television 
Spot Sales for the complete market story. 


FIRST, BIGGEST STEP 


TO TV COVERAGE 


JEFFERSON STANDARD 
BROADCASTING COMPANY 
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EXPECT LOCAL RETAIL 
TV EXPENDITURES TO RISE 10% 


VITAL STATISTICS 


Local retail TV _ expendi- 
tures in the final months of 
1959 are expected to rise 
10% to 15% over last year, 
according to the Television 
Bureau of Advertising. TvB 
estimates the total 1959 TV 
retail outlay will be about 
$286,000,000, or 0.1% of the 
$216,000,000,000 retail sales 
forecast for 1959. Newspa- 
pers, according to TvB, 
should get over $2,400,000,- 
000 in retail ads this year; 
radio will have some $371,- 
000,000 in retail advertising. 

TvB’s forecasts are based, 
in part, on the outlook ex- 
pressed by U. S. Department 
of Commerce, as well as that 
of the Harvard Business 
School. Harvard's leading 
retail forecaster, Prof. Mal- 
colm M. McNair, sees an 
overall gain of 6% sales for 
the remainder of the year 
for department, specialty 
and drug stores. McNair’s 
estimates do not include 
automotive sales, whereas 
Commerce Department does. 
TvB cautions broadcasters 
Not to jump to any conclu- 
sions on the basis of the gen- 
eral economic optimism 
across the nation. The rea- 
son: last year’s total retail 
sales hit an all-time high 
despite the recession. The 
rise in retail sales this year 
won't be at the same rate as 
other segments of the eco- 
nomy whose upward curve 
this year had a_ recession 
base last year. 
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TV NETWORK COST PER THOUSAND 
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BUSINESS 


April 1959: $3.45 


This graph traces the trend in 
c-p-m per commercial minute of 
a representative network half- 
hour. Based on all sponsored 
shows telecast 9:30-10 p.m., 
N.Y.T., during the ARB rating 
week, it provides a continuing 
yardstick of the performance of 
nighttime TV. This index is ob- 
tained by dividing the total costs 
of the programs by the total 
number of homes reached by 
these shows, then dividing this 
by the number of commercial 
minutes. 

Sources: ARB, LNA-BAR 

TELEVISION MAGAZINE 


TV VIEWING WEEKDAY-NIGHTTIME SETS-IN-USE FOR JUNE 








FOR SPOT BUYERS: % Sets-in-use by Local Time FOR NETWORK BUYERS: 
% Sets-in-use by EST 
Hour Eastern Time Zone Central Time Zone Pacific Time Zone Total U.S. 
5 PM 23.3 18.7 19.3 21.0 
6 PM 22.9 29.4 35.0 26.6 
7 PM 28.9 42.5 42.3 35.5 
8 PM 46.3 53.4 53.8 49.9 
9 PM 57.2 58.0 62.8 58.2 
10 PM 56.1 44.8 51.6 50.5 
11 PM 32.9 17.9 18.9 25.7 
MIDNIGHT 12.9 5.4 9.1 9.4 

















TV NETWORK BILLINGS 
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Source, ARB, June, 1959 


May 1959 May 1958 





ABC $ 9,946,570 $ 8,477,755 
CBS 22,464,493 20,970,022 
NBC 19,674,494 18,470,368 





Total $52,085,557 $47,918,145 


Source: LNA-BAR 
As released by TvB 
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39 THRILLING FIRST-RUN 
FILMED HALF-HOURS BASED ON 
SAN DIEGO POLICE DEPARTMENT FILES! 








FILES! 














STARRING 


ALREADY SOLD IN 96 MARKETS 


VICTOR JORY TO MAJOR ADVERTISERS INCLUDING... 


ALKA-SELTZER 
CO-STARRING Los Angeles 


San Francisco 
San Diego 


PATRICK M&VEY GENESEE BEER 


Buffalo 
Syracuse 
Utica 
Rochester 
Erie 
Schenectady 
Watertown 
Binghamton 
Plattsburg 


COORS BEER 


Denver 
Colorado Springs 
uma 


Roswell 


DREWRY’S BEER 


Chicago 


SYNDICATED BUY of theYear! =. 


Bay City 


KROGER STORES 


Atlanta 
Birmingham 
Chattanooga 


JAX_BEER 
New Orleans 
Dallas — Fort Worth 
Houston 
Oklahoma City 
Baton Rouge 
Shreveport 
Amarillo 
Austin 
Beaumont — Port Arthur 
Corpus Christi 
Midiand — Odessa 
San Antonio 
Alexandria 
Mobile 


AND TOP STATIONS INCLUDING... 


GEMS weTV — Charl 
WBTV — Charlotte 
9 INC. wri — St. Louis 
WLW- — Dayton 
TELEVISION SUBSIDIARY OF COLUMBIA PICTURES CORP.. WLW-C — Columbus 
NEW YORK «- DETROIT - CHICAGO - HOUSTON - HOLLYWOOD - ATLANTA + TORONTO WLW-T — Cincinnati 
WATE-TV — Knoxville 
WCSC-TV — Charleston 
KERO-TV — Bakersfield 
5 WFLA-TV — Tampa 
KING-TV — Seattle 
WTAR-TV — Norfolk 























Follow the skyrocketing spot 
as it soars your product sales 
’ 7 above quotas . . . zooms it 
to a dominant market share. 


: . The spot medium best 
, ~ enables you to match exactly 

your advertising effort 

: with sales situations 
\z in various markets; 

: to conform perfectly 

with distribution patterns; 

to equalize varying advertising 

‘“‘weight’’ in network markets. 


Tame cal-Mil-}(emelmcie-l ele) 
representation, H-R’s unique 
j Working Partnership 
. 2 : plays a sweet tune 
for ownership 
Vale Mant-lar-}-4-1001-1016 
Such a high degree 
fo) Merete) ol-1e-Leh Um -1alelat 
is devoted to all station 
operations affecting spot sales, 
that the stations’ _ 
_ Staff, in effect, is tripled. 


Be 


Woon Television, “Inc. 2 
Representatives C 

“‘We always send a man to do a man’s job” 5 
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New York * Chicago + San Francisco + Hollywood + Dallas « Detroit * Atlanta. + Houston « New Orleans +’ Des Moines 
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SPOT SCHEDULES FOR 
FHEADACHE AND COLD REMEDY 
|ADVERTISERS IN 25 TOP MARKETS 


4 isted below are headache and cold remedy advertis- 
L ers who used spot TV during a representative week 
Sin the first quarter of 1959 in 25 major markets, as re- 
5 ported by Broadcast Advertisers Reports Inc. BAR tape- 
srecords all telecasts on a regular basis for seven-day 
}periods. The schedules below represent the TV activity 


Sof the brands in the markets during the recording week. ° 


'They are taken from the BAR spot index. Note that 
ithe recording week for each market differs. 


| HEADACHE & COLD REMEDIES Columbus 


ALKA SELTZER 
» Atlanta 7 spots 
Baltimore 5 spots 
Boston 15 spots 
Buffalo 9 spots 
ee .. 24 spots 
Cincinnati 9 spots 
Cleveland 16 spots 
Columbus 4 spots 
Dallas-Fi. Worth 2 spots 
Detroit 26 spots 
Hartford 10 spots 
Houston 10 spots 
Indianapolis 10 spots 
| Kansas City 10 spots 
» los Angeles 13 spots 
' Milwaukee 7 spots 
Minneapolis 11. spots 
New York 43 spots 
» Philadelphia 11 spots 
| Pittsburgh 8 spots 
Portland 11 spots 
| San Francisco 5 spots 
' Seattle 9 spots 
St. Louis 2 programs BAYER PRODUCTS 


11 spots 
spots Columbus 


Detroit 
Indianapolis 


Detroit 
Indianapolis 
Kansas City 
Los Angeles 
Milwaukee 
Minneapolis 


Philadelphia 
Pittsburgh 
Portland 

San Francisco 
Seattle 

St. Louis 
Washington 


Baltimore 
Cincinnati 
Detroit 


Philadelphia 
Pittsburgh 
Washington 


| Washington 
CIN TABLETS 
Atlanta spots 
spots B C REMEDY 
spots Cincinnati 
spots Columbus 
| Chicago spots indianapolis 
| Cleveland spots Los Angeles 


Dallas-Fi. Worth 


BANARIN COLD REMEDY 


REPORT ON SPOT 


For many of the brands listed, there appears to be no 
clear-cut or consistent pattern of usage in terms of fre- 
quency or campaign weight. This illustrates one of 
spot TV’s key characteristics, its unusual flexibility in 
enabling an advertiser to match campaign intensity 
with the marketing situation as it varies from locality to 
locality. This flexibility also enables the advertiser to 
time his campaign with precision, increasing or light- 
ening pressure as conditions warrant. 


BROMO SELTZER 
Atlanta spots 
8 spots Baltimore : spots 
21 spots EL os erm <e - 17 spots 
3 spots 6 spots 
24 spots Chicago 10 spots 
14 spots Cincinnati 3 spots 
25 spots Cleveland 14 spots 
32 spots Columbus 1 spot 
4 spots Dallas-Ft. Worth 8 spots 
9 spots Detroit o-0s | ee SpONS 
2 spots Hartford 10 spots 
12 spots Indianapolis 4 spots 
12 spots Kansas City ... 2 spots 
spot Los Angeles 27 spots 
spots Milwaukee ........ . 43 spots 
Minneapolis 7 spots 
9 spots 
11. spots 
10 spots 
5 spots 
11 spots 
6 spots 
9 spots 
16 spots 


21 spots 


spot Philadelphia 
spots Pittsburgh 
spot Portland 

spot San Francisco 
spots Seattle 

spots St. Louis 
spots Washington 


BUFFERIN TABLETS 
4 spots Atlanta 


6 spots Baltimore 
1 spot Boston 


1 spot 


6 spots 
6 spots 
5 spots 
4 spots 
10 spots 
4 spots 
5 spots 
3 spots 
9 spots 
4 spots 
To page 16 


Chicago 
Cincinnati .... 
Cleveland 
Columbus 
Dallas-Ft. Worth 
Detroit 


3 spots 
4 spots 
2 spots 
10 spots 
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THE PGW COLONEL SAYS: 


‘“Some of our most profitable 
presentations are made to 


the stations we represent.’’ 


We chart the progress of the stations we work for 
... their sales potential and sales, their audience, 
their CPM and their competition . . . because we 
want to know how we are doing, and how we 
can do better. 


They welcome this information and often ask for 
our counsel on their product, their prices and their 
promotion. 


Is this PGW service profitable? We think that 
these stations are in the best position to tell you 
of our work in that area. Don’t you? 


P ETERS, 
G RIFFIN, 


W OODWARD, we. 


Pioneer Station Representatives Since 1932 


NEW YORK CHICAGO DETROIT HOLLYWOOD 
ATLANTA DALLAS FT. WORTH SAN FRANCISCO 











REPORT ON SPOT from page 13 


Maver 2... .6sccce- 2 spots 
Houston ..... wanoae 9 spots 
Indianapolis ......... 3 spots 
RansesiGity . 6.0.02... 4 spots 
Los Angeles ......... 48 spots 
Milwaukee .......... 7 spots 
Minneapolis ......... 6 spots 
Now Vark ......05s06 2 spots 
Philadelphia . ....... 5 spots 
PHMUIGR «0.255. cee 5 spots 
AC) CL: aan ae ear 3 spots 
San Francisco ........ 3 spots 
NN ic sseieiace saxon 4 spots 
ee 5 spots 
Washington ......... 8 spots 
CANDETTES COLD TABLETS 
BOWMORE ..osccscesie 2 spots 
rr 4 spots 
Dallas-Ft. Worth ...... 5 spots 
Kansas City ...... .«» 6 $pets 
| Ee ee 11 spots 
CANDETTES COUGH JEL 
MONT os lore rcioccioeniivee 8 spots 
SR a ee ee 8 spots 
CREWE ..6c.2ccciscere 10 spots 
Cleveland: 25... 6505s 4 spots 
re 11 spots 
Dallas-Ft. Worth ...... 3 spots 
BP IN So. sai teeters 6 spots 
PEE isepaci csv ... 8 spots 
FHOORION «< ciciaisdiercssisisin% 9 spots 
Kansas City ...... .. 7 spots 
Los Angeles.......... 7 spots 
Milwaukee .......... 6 spots 
Minneapolis ......... 10 spots 
Pittsburgh ...... ae S| 
San Francisco... ....; 4 spots 
RIN sich cissiercest ons: Sos 5 spots 
SPECIES levcsciecsincnie cia 7 spots 
Washington ......... 5 spots 
CANDETTES PRODUCTS 
Baltimore ......62-- 20. 12 spots 
Washington ......... 4 spots 
CANDETTES TROKIES 
BOUMINOIE 5. ...<s50:s ss: 1 spot 
Oe ce 3 spots 
2) 3 spots 
CIEMIMGH. « ...66:50006 10 spots 
Cleveland ........... 9 spots 
Columbus ...... sense Spots 
Dallas-Ft. Worth... .. 7 spots 
oe eer ae 3 spots 
eae 6 spots 
FIOUSION: § <ocec is ieeo% 5 spots 
Kansas City .......... 6 spots 
Los‘Angeles .....-.... 6 spots 
Milwaukee ...... . 4 spots 
Minneapolis ......... 3 spots 
a, ee 5 spots 
San Francisco ........ 9 spots 
NG 5 as nic ci ere tele vers 11 spots 
ROIS oi ciciaiee ovetecs-sca 2 spots 
Washington ......... 3 spots 


COLDENE LIQUID COLD REMEDY 


1 ee ' 13. spots 
BaiMmore .... i. ceeces 3 spots 
16 





PAWN so sidsicnstenccos 8 spots 
CIBVEIGNG ccc ieicceesies 14 spots 
COMMIOUS so... 6.cissicc 15 spots 
Dallas-Ft. Worth ...... 17 spots 
BIN eas roxsianeneisravciersh 12 spots 
PSI cores esciaiciais/ sie ai 14 spots 
Indianapolis ......... 10 spots 
Kansas City ...6656.. 17 spots 
Milwaukee .......... 12 spots 
Minneapolis ......... 13 spots 
PIMSOUTOR® «0:0: ois:eisisie.s 14 spots 
2) oo 11. spots 
COLDENE TABLETS 
BNI orcae ec cantsin gis g:908 1 spot 
Minneapolis ......... 10 spots 
CONTROL 24 COLD REMEDY 
PRUNE. ois wieie-sversrersiossie 10 spots 
BEUUTOEC: < o.s:ci0-e eieisiace-s 6 spots 
CS eee 6 spots 
CINCIANGN: 6 aic-cis:s: ene 9 spots 
Cleveland ........... 10 spots 
Milwaukee .......... 11 spots 
Minneapolis ......... 5 spots 
MIDIS acces vare aioe sie 9 spots 
Washington ......... 11 spots 
CREOMULSION COLD REMEDY 
Dallas-Fi. Worth ...... 6 spots 
PUB ccishoreia sl aveiiy' 11 spots 
Los Angeles:..<...:.i5.166 2 spots 
San Francisco ........ 9 spots 
DAMON Sse 5 5c sicisinne esa 11 spots 
Washington ......... 5 spots 
DRISTAN NASAL MIST 
BaNIMNOPE <.5.5:5:0i<:sis.0:0:0.0 2 spots 
BRONY, 5 ceha sys ie ioverestetorevs 2 spots 
CRC EID 60520 siccisieye.0:e 2 spots 
CIBVEIGNE 6 a5 ss .c.0s0se 2 spots 
Oo ere eee 2 spots 
Dallas-Fi. Worth ...... 4 spots 
EE aisicckwineWiecenmen 5 spots 
God DOE eee 3 spots 
Rese CUy ssisi6is.s0:0:0:s 2 spots 
Los Angeles ........:0000 3 spots 
Milwaukee .......... 3 spots 
Minneapolis ......... 4 spots 
BNEW YORK: o6:c:c:e.cisiesr0 9 spots 
PRUQAGIONIG ....5.0600¢ 5 spots 
Roo ee 3 spots 
San Francisco ........ 3 spots 
RENN encore cio evicisienie 5 spots 
UO ccna orem 3 spots 
Washington ......... 4 spots 
DRISTAN TABLETS 
nt, ee ee 2 spots 
BAUUNOTS «. o's:5<:sici0c'e 3 spots 
MMI Brett sisho kr cseccigts 7 spots 
LS SSRs eee 2 spots 
ee ee 11 spots 
Ce re 5 spots 
ee 5 spots 
ee 1 spot 
Dallas-Ft. Worth ..... 7 spots 
| Eee 6 spots 
2 So een ae 20 spots 
a 4 spots 
Indianapolis ......... 5 spots 
on | | 4 spots 
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Los Angeles ......... 
Milwaukee .......... 
Minneapolis ......... 
BW. YORK occ ccicsw cies 
Philadelphia ......... 
EE i heroic apt 
re 
Sen Francisco ........ 
REN te tos ss ev ig sae 
POE eoisiersiaciwin wis’ 
Washington ......... 


FIZRIN INSTANT SELTZER 
INN sores ors tvvese isis 
Be cos ninverereen 
AGHIENE o.v.c ovine okies 
COS < cevieesc0iee 
Hartford ...... ee 
Indianapolis ......... 
Los Angeles .......... 


Re oaooccn enies 
Sait FIGRCISED 0 <0.000' 
BEE oe asancomeaw 


4-WAY COLD TABLETS 
eS ee 
BOND sscckcncews 
a eee 
BS oo ciccvcunens 
CHIOEGO 2... .ccvc0e8 
CHENGIGIE 50000005 aes 
eS) ee er 
COADUS «s:55:505s <0 
Dallas-Fort Worth .... 
oo a 
PGUSIE 65.650 scnnicnes 
Indianapolis ........- 
Kansas GUy 3 ...<.<:00:0-00% 
LOS ANGCIES «6 60..0600 
Milwaukee .........» 
Minneapolis ........- 
Lu Ae, eee 
Philadelphia ......... 
PED i5p00wn eae 
San Francisco ........ 
CS a mre 
Washington ........- 


4-WAY LIQUID COLD REMEDY 


Reman Gy ....:-5.00% 
Minneapolis ......... 
Be EE aan Soke wede 


GREAT SEAL COLD REMEDY 
Columbus ....... mie 


HEDDRIN COLD REMEDY 
Indianapolis ......... 


INSTANTINE TABLETS 


Eo actors p-asicinyes 
a ee 


ISODINE GARGLE 
PME Gicccieccwcaee 
Bawa «. ...5.006080 
ee ee 
Ce aes 
oO err 
CHIGMIHON, cies esawec 
CIVEICNG 6... sess 


18 spots 


10 spots 


10 spots 


18 spots 


19 spots 
13 spots 


28 spots 
14 spots 
14 spots 


17 spots 


10 spots 


21 spots 
7 spots 


To page 2! 


2 spots | 


6 spots 
4 spots 
2 spots 
7 spots 
9 spots 
2 spots 
6 spots 


8 spots 
1 spot 
8 spots 
8 spots 


7 spots 
7 programs 
4 spots 
9 spots 


9 spots 


9 spots 
6 spots 
6 spots 





6 spots 
4 spots 


5 spots 


1 spot 


1 spot 
8 spots 


3 spots 


8 spots 


2 spots 
4 spots 


7 spots 
7 spots 
7 spots 
7 spots 





4 spots 
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spots 
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spots 
spots 
spots 
spots 
spots 
spots 


=< JON TV TAPE 
spot 

spots ES: ee 
spot ; 

| Pe tO ReAGENGI 

spots ; 

programs 
spots 
spots 


spots 
spots 





SERVICE 


1 
2 ecpaes ee epee 











spots i 
spots 
spots 
spots 
spots 
spots 
spots 
spots 
spots 


spots 4 !' ; 
no 4 What stations in D 


lt: 4 What are talent costs*on TV tape? 

spot PA. oe ut = . eS = as nal 
spots Where are mobile units located? SL Pe Pinata eis ce cmneeecrries 
spots eS 

spot ee ; 
spots a Whatever you want to know about TV tape, you can find out from 
spots = Ampex. Six reports and studies are already ee 

spots ey 

spots 
spots 
spots 


“of commercials? 





have tape facilities? ~~ 





_ 


Station rates for TV tape recording ze eT F x = 





. TV tape production companies (program and commercials) 
. Stations equipped with TV tape recorders 


spots 


spots 


2 
3 
spot ; 4. Foreign installations of TV tape recorders 
5. Nine companies equipped with mobile TV tape recorders 
6 





Duplication services (tape to tape, tape to film, 
ot: ee |. film to tape) 


Write for any or all of these now. And if you'd 
like to be on our permanent mailing list = 


to receive the newest reports as they are issued, [| AM = 
just let us know. PEX | 


spots 


i ind a a 





spots 
spots 





EERE SILL BENE BTR Ss aly 


™ 








professional 


spots § 
spots 
spots 


l 

| 

‘dalle APE | CORPORATION 
se | , 

| 






products division 


Ampex Tape iretoriartioal irticks: Bent” 304-2 


= , 934 Charter Street, Redwood City, California 


spots "rm AMPEK CORP. 








spots 
) page 2 
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*% Dan Dailey 
*% Jack Hawkins 


%*% Vittorio de Sica 





*% Richard Conte 


| 


The E*owuxr Just Mier 





} NOW SOLD TO... 


F. & M. SCHAEFER BREWING CoO. 
through Batten, Barton, Durstine & Osborn | 9 markets | Northeast. 


} DREWRYS LIMITED 
through MacFarland, Aveyard & Company | 15 markets | Midwest. 


STANDARD OIL COMPANY OF TEXAS 
through White & Shuford [ I! markets | Texas and New Mexico. 


CROSLEY BROADCASTING CORP. 
WLW-T, Cincinnati; WLW-A, Atlanta; WLW-C, Columbus; WLW-D, Dayton; 
WLW-J/, Indianapolis. 


CANADIAN BROADCASTING CORPORATION 
entire network. 


INDEPENDENT 
TELEVISION 
CORPORATION 


488 MADISON AVE.> NEW YORK 22+ PLAZA 5-2100 
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ror SERVICE 
in LV 


ERVICE continues to be one of the basic 
theme songs at BMI. Not only are its fa- 
cilities offered to its TV licensees, but to pro- 


GY ae if ducers, advertising agencies and their clients, 
= sal TV film distributors, music conductors, direc- 

a“ tors, and everyone in TV concerned with 
Wl music and programming. This service is ap- 
of \ = parent in the day to day activities of BMI 


and is provided in many forms, such as: 


Assistance in the selection or creation of music for theme, back- 
ground, bridge, cue or incidental mood music 


Aid in music clearance 
Help in protecting music ownership rights. 


Answers to questions concerning copyrights, music right for future 
residual usage and help in solving all other problems concerning 
the use of music in TV 


TELEVISION Séetch BOOK 


A regular monthly service of pre- 
tested musical sketches for the 
producer, director and artist. 


. . practical working scripts for the presentation of 
songs in dramatic, comic and pictorial fashion. The 
very latest popular song hits as well as the standard 
favorites are developed into photogenic sketches which 
can be used effectively as complete musical shows, as 
production numbers in variety shows, or for scene- 
setting segments. Look for the BMI TV Sketchbook when it reaches your sta- 
tion each month. 





Let BMI give you the TV Music Story 
Call or write BMI TV SERVICE department. 


BROADCAST MUSIC, INC. 


589 FIFTH AVENUE, NEW YORK 17, N. Y. 
NEW YORK @ CHICAGO e HOLLYWOOD e TORONTO @ MONTREAL 
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REPORT ON SPOT from page 16 


Columbus 
Dallas-Fort Worth .... 
Detroit 
Hartford 
Houston 
Indianapolis 
Kansas City 
Los Angeles 
Milwaukee 

Minneapolis 
New York 
Philadelphia 
Pittsburgh 
Portland 

San Francisco 
St. Louis 
Washington 


eee tere eens 


er 

ey 
ee 
ey 

stew e wens 
see ewww wee 

re 
OSCE COD 
re 
ee ey 
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ISODINE ISODETTES 
Atlanta 
Baltimore 
Boston 
Buffalo 
Chicago 
Cincinnati 
Cleveland 
Columbus 
Dallas-Fort Worth .... 
Detroit 
Hartford 
Houston 
Indianapolis 
Kansas City 
Los Angeles 
Milwaukee 
Minneapolis 
New York 
Philadelphia 
Pittsburgh 
Portland 
San Francisco 
St. Louis 
Washington 


MEDIGUM COLD REMEDY 
Boston 
Cleveland 
Hartford 
Los Angeles 
Minneapolis 
St. Louis 


MEDIPOPS COLD REMEDY 
Dallas-Fort Worth .... 


PERTUSSIN COUGH SYRUP 
Baltimore 
Boston 
Buffalo 
Chicago 
Cincinnati 
CIBVEIORG 5 one 6cs's se 
Detroit 
Hartford 
Indianapolis 
Los Angeles 
Milwaukee 
Minneapolis 
Philadelphia 
Pittsburgh 
Portland 


ee ey 


ee 


eee eee ww eee 


ey 


9086 6.8 oO O0 18 


ee ee ee | 


COO 8 5085S oS 


6 spots 
5 spois 
15 spots 
7 spots 
7 spots 
17 spots 
6 spots 
22 spots 
20 spots 
6 spots 
52 spots 
3 spots 
6 spots 
10 spots 
18 spots 
4 spots 
31 spots 


16 spots 
30 spots 
8 spots 
17 spots 
7 spots 
7 spots 
21 spots 
9 spots 


14 spots 
31 spots 
7 spots 
38 spots 


10 spots 
1 spot 
1 spot 
11 spots 
2 spots 
7 spots 


6 spots 


4 spots 
8 spots 
9 spots 
4 spots 
10 spots 
7 spots 
6 spots 
7 spots 
10 spots 
1 spot 
12 spots 
10 spots 
6 spots 
9 spots 
10 spots 
To page 22 
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“M'SIEUR DuPRADE, 
HOW WAS THE 
CLIMATE AT CANNES?" 











©Pie! Bros., 1959 
Tres Americain, mais definitement. “‘American entries scored a sweeping victory at the sixth annual Cannes 
International Advertising Film Festival,’ said Advertising Age. One of the big awards*, it reported, went to 
“Hockey Player," the Piel Bros. film commercial starring Bert and Harry Piel and Philipe DuPrade, fractured- 
French hockey ace. Agency: Young & Rubicam, Inc. Film producer: Terrytoons. Moral: You'll find just the right 
climate for all of your film commercials at prize-winning, internationally-renowned Terrytoons. Naturellement! 
TERRYTOONS, A Division of CBS Films Inc., 485 Madison Avenue, New York 22, New York. Call PLaza I-2345. 








*First prize for live action or animation not longer than 60 seconds. 





REPORT ON SPOT from page 20 
San Francisco « .........: 12 spots COWMBUS: 6 cc.cicssc os 4 spots SUPER ANAHIST THROAT LOZENGES 
NIE, eines sssteraeies 10 spots Dallas-Fort Worth .... 25 spots PND. i. b-5:.05\0 5:66 008% 1 spot 
Washington ......... 7 spots Co eae 14 spots Se ree 4 spots 
FIGUHONE 6 <iccccs cicciwas 8 spots BNI vise. sicrvisiais sais 2 spots 
ee Se er FIOUSION .......... .. 10 spots rere 1 spot 
Buffalo ......-.-.+++ 7 spots Indianapolis ......... 10 spots oo Perr 6 spots 
Detroit 5 aa ia ai 6 spots nS 7 spots CIRCA: .oi0 ois ie's ances 1 spot 
Philadelphia ........ 2 spots Los Angeles ......... 28 spots ID av anecseees 2 spots 
PERTUSSIN ROOM VAPORIZER Milwaukee .......... 14 spots Dallas-Ft. Worth ..... 7 spots 
SR aac heisisyrioiessietctorns 8 spots Minneapolis ......... 8 spots cae alll he CEE 1 spot 
ee 8 spots New York ........... 13 spots | cee 2 spots 
IMCINIGIN 2:5:0.0.09/er010-0 4 spots Philadelphia settee 8 spots te eee 7 spots 
Cleveland ..........- 7 spots CCC: ————— ere 5 spots Indianapolis ......... 3 spots 
re 7 spots Portland ............ 5 spots Kansas City ......... 1 spot 
Indianapolis ......... 7 spots San Francisco ........ 16 spots Los Angeles ......... 6 spots 
SE NG a cay ore careig.sionaie 16 spots Milwaukee .......... 7 spots 
sages THROAT LOZENGES — Washington ......... 15 spots Minneapolis ......... 2 spots 
incinnati .......+--- apes ky ee 10 spots 
| eee ee 8 spots “oe smmlienngs 9 spots Philadelphia ......... 2 spots 
REM COLD REMEDY Baltimore ........... 7 spots Pittsburgh ........++. 3 spots 
I ies 6 spots I aac aa pardon ane 6 spots Portland ............ 1 spot 
ate ne kintie 6 spots aoe 2 spots San Francisco ........ 1 spot 
I ida citavicnones 20 spots an 7 spots St. Lovis .........+++- 4 spots 
NS ern res 6 spots oS errr 3 spots Washington ......... 7 spots 
ere 11 spots ne 8 spots 
er 15 spots CEE: ivnccvescees 8 spots SUPER ANAHIST THROAT SPRAY 
FR NISIE Siociscceisnarters 5 spots Dallas-Ft. Worth ..... 19 spots Atlanta Seen e eee eee 3 spots 
Indianapolis ......... 5 spots PIG os ci Setcnerain ators 15 spots Baltimore ........... 5 spots 
Naw York ....secc0+. 14 spots FIGHTING 5 sis:cs ce esmives 5 spots Boston ..........000 5 spots 
Washington ......... 15 spots ee 16 spots — sete ecee eens ; spots 
Indianapolis ......... 8 spots incinnati ........++. spots 
ee reeeeemes ee ROSES SHY 52656000 7 spots Cleveland ........... 4 spots 
CIC «66. cece 2 spots Los Angeles ......... 23 spots Dallas-Ft. Worth ..... 4 spots 
Columbus i a loa ae 2 spots Milwaukee os eS era 25 spots re s spots 
Detroit .....-.+...++- 1 spot Minneapolis ......... 10 spots seaipneaalllt TCC 2 spots 
SOLTICE CHEST RUB New York ........... 15 spots Houston ..........-. 3 spots 
BUI oo oc ccicseccs. 8 spots Philadelphia ......... 8 spots Indianapolis ......... 1 spot 
Pillebwreh ........55. 3 spots Kansas City .......... 2 spots 
SOLTICE COUGH SYRUP OE ee 5 spots Los Angeles ......... 7 spots 
PROS. cc iencaids 4 spots San Francisco ........ 8 spots Milwaukee Se ee 3 spots 
SOLTICE NASAL SPRAY ‘ Se is spots Minneapolis Sete ee ees 7 spots 
DE aie ecttnnnn 2 spots Washington ......... 11 spots New York ........... 3 spots 
SUPER ANAHIST PRODUCTS Philadelphia ......... 1 spot 
SOLTICE PRODUCTS Los Angeles + wets San Francisco gti 9 spots 
Ere RT Oe ah anna i iicakiw aces 4 spots 
SUPER ANAHIST TABLETS Washington ......... 6 spots 
SOUTICE TABLETS ED cone aatneede 11 spots 
ee TREE 3 spots ee 16 spots SUSTAMIN 2-12 TABLETS 
ST. JOSEPH ASPIRIN Boston ........+.++.- 13 spots SE tenons ecus 3 spots 
DE ctanuarcndnnsss 17 spots Buffalo .............. 6 spots Boston .............. 5 spots 
Cis cnsevaweves 10 spots Chicago -..--.++++-. 12 spots Buffalo ............. 6 spots 
Clacton’ ........... 11 spots IAGINNGH ose: :e18 5 oasis 10 spots Chicago ............ 10 spots 
a ae 8 spots Cleveland ........... 10 spots Indianapolis ......... 5 spots 
I See ae 10 spots Columbus ........... 6 spots Los Angeles ......... 10 spots 
Los Angeles .......... 11 spots Dallas-Ft. Worth ..... 25 spots Milwaukee .......... 5 spots 
Minneapolis ......... 10 spots LC eee 17 spots New York ........... 10 spots 
New York .......... 30 spots 56a —_ Philadelphia ......... 5 spots 
Philadelphia ......... 14 spots HOUHON -- + 2-0-0 0000. 18 spots San Francisco ........ 1 spot 
Son Francisco ........ 6 spots Indianapolis ......... 16 spots 
i) eae eee 8 spots Kansas City .......... 7 spots TENILHIST COLD REMEDY 
Washingion ......... 7 spots Los Angeles .......... 37 spots Gneinnati _— 
Milwaukee .......... 25 spots serene aight _ 
SUPER ANAHIST COUGH SYRUP Minneapolis ......... 17 spots Dallas-Fort Worth .... 3. spots 
ee ee 10 spots ic tails nde ee Eee 37 spots Houston ..........++. 6 spots 
acre iting 8 spots Philadelphia ......... 12 spots Los Angeles ......... 11 spots 
I iiss cbt aiken oincie 8 spots EE cw srecaeinueen 5 spots 
, PEO oe 5 spots DET ke 6ereweewns 6 spots TENILHIST NASAL SPRAY 
RIONIO © kd siesisiaciels 9 spots + “SG0 FRONCISEO . 0.3.25. 14 spots CIREINE Sin v.05 050540 3 spots 
CHGMIGN,. 5.65555 0idiccenis 4 spots fee eee 21 spots Dallas-Ft. Worth ..... 2 spots 
Cleveland ......0005 8 spots Washington ......... 22 spots Los Angeles ......... 8 spots 
To page 24 
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Interview: Mhe/ylened) 


Clinton E. Frank Agency Radio TV Supervisor tells why she selects 
the WLW TV Stations and WLW RADIO for Wilson’s Evaporated Milk. 














“The Crosley Broadcasting 
Corporation with its WLW 
TV Stations and WLW 
Radio has been a leader 

in its field for 37 years.” 


“This outstanding 
background and experience 
in technical skills, in 
showmanship, and in sales 
cannot be topped in the 
whole broadcasting 
industry.” 


EVAPORATED 


MILK 


“So the WLW call letters 
speak for themselves to 
make any advertiser or 
agency sit up and listen.” 





Call your WLW stations representative... you'll be glad you did! The dynamic WLW stations... 


WLW-A WLW-I WLW-D WLW-C WLW-T 


Television Television Television Television Television 
Atlanta Indianapolis Dayton Columbus Cincinnati 





Crosley Broadcasting Corporation a division of Aveo 


rye 











THOREXIN COLD CAPSULES 
RUS ios os 25a pats 
RUGS 55 ois arse sisvane 
ee 
cing. darticoets 
CCIE 6 6:5:0:0.4:0:si0:s 00 
CINGIMNANH .<..-0:06s 0 000 
ee: 
CONOMEOS 6. dscceaecie 
PII x oscisisiece Ciersrereere 
fe 
ee 
Indianapolis ......... 
Kemens City ......5.4: 
Los Angeles ......... 
Milwaukee .......... 
Minneapolis ......... 
INGW VOR s5icciccscciers 
Philadelphia ......... 
PIUSOUTON: <.s.c:cosceresces 
FORIONE 6 ocicsivsineces 
San’ Francisco ........ 
ees 
BE OOS sists int cistern 
Washington ......... 


THOREXIN COUGH SYRUP 
PRUE oo ata ater store erece 


BaWIMOTe:. 6.065.060 


NNN coin (incerersroiecente 
NN oo accveedranartereress 
COND ne esisceces — 
cc: ere 
Do 
CONNUUS ac llitoxas 
BNI or Sclaicrcisis sinters 
oh 
PRIORI Seatac soeenun 
Indianapolis ......... 
CHNSES CIRY assess rscsnsiese 
Los Angeles ......... 
Milwaukee .......... 
Minneapolis ......... 
a. 
Philadelphia ......... 
re 
ee 
San Francisco ............. 
SRONIE six <rerers'esgricins 
MONS) oc sikd,o ieee 
Washington ......... 


TKO HEADACHE REMEDY 
BGNWNOTO asi -dic-osic-ci0e. 


VAZOL SPRAY VAPORIZOR 
NOONE: icccccieaisens 
ON eecsrsicniarerscicions 
IY cocs.5 orecsie trained 
MID elstaicioinis:eiocacis 
CMEWMNGN 6cicccccesse 
BENE ie sislelenetersisscieior’ 
oo ete 
Indianapolis .....0... 
Los Angeles ......... 
Minneapolis ......... 
PFCONNE 5 osciecidioree se 
Philadelphia ......... 
oS ee 
Son Francisco’... ...... 
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REPORT ON SPOT from page 22 


2 spots 
2 spots 
4 spots 
2 spots 
3 spots 
5 spots 
2 spots 
4 spots 
6 spots 
4 spots 
7 spots 
3 spots 
2 spots 
8 spots 
6 spots 


10 spots 


5 spots 


4 spois 
2 spots 
2 spois 
7 spots 
4 spots 
5 spots 


12 spots 


6 spots 


14 spots 





VICK COLD TABLEIs 


ee 
Baltimore ............ 
BPI ER S538 io Sexe ezoatoroere 
MINES 2 sooo) since 
ere 
CHICINAGH «.....000000 
8 
Dallas-Ft. Worth ..... 
eee 
Go ee ee 
oo ee 
Indianapolis ......... 
Los Angeles ......... 
Milwaukee .......... 
Minneapolis ......... 
a oe 


Philadelphia ......... 
PIHSDUFGN, «0.6.0.5 50:0 6:0: 
POPHGNG: cs:cecice cows 


COONS 5. o:sistss walsiorene 
Washington ......... 


VICK COUGH DROPS 
BGNTNGTE ..5.ccccdsiee 
DMN 2 sccicne ceice ios 
RNID <charoiare.c.s «Siarens 
loc eee 
Los Angeles. ..icciccc 
San Francisco... 
RON E ics cchsctsiavers <0 
Washington ......... 


VICK COUGH SYRUP 
BIRO eos os oc siows 
NNN occ /euctcceaiciens 
eer 
ROME | 5x05 o0,evcheiarsiaia's 
CINGIRIGE oc 6cise + 0s 
CIOVEIONG ..02<00506 
LS St eee ae 
ee 
Indianapolis ......... 
Los Angeles ......... 
Milwaukee .......... 
Minneapolis ......... 
PIOW VOR 6 5sc.5:656:0::8:0% 
Philadelphia ......... 
ere 
San Francisco ........ 
EMM aie colsren a Sig one’ 
Washington ......... 


VICK VAPORUS 
eee 
BOUIMOTE: ..6..0000s00 
ENG, cia tiiciaicisienweees 
MINE -)5 6:5. cearevaroararers 
CII 55.0 25:5.006oreieys 
CANCINAGH occ ccesece 
OS: ee 
RNIN Soc. sicis son cvercce 
Dallas-Ft. Worth ..... 
Ce OC re 
Co 
POND ia orcrerscccenscorciols 
Indianapolis ......... 
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13 spots 
14 spots 
11. spots 
6 spots 
17 spots 
10 spots 
23 spots 
2 spots 
12 spots 
8 spots 
1 spot 
10 spots 
11 spots 
1 spot 
3 spots 
2 programs 
33 spots 
10 spots 
1 spot 
6 spots 
11 spots 
16 spots 
8 spots 


2 spots 
4 spots 
6 spots 
5 spots 
3 spots 
9 spots 
5 spots 
3 spots 


7 spots 
5 spots 
3 spots 
18 spots 
4 spots 
6 spots 
1 spot 
5 spots 
5 spots 
4 spots 
3 spots 
6 spots 
29 spots 
9 spots 
4 spots 
6 spots 
8 spots 
4 spots 


1 spot 
10 spots 
14 spots 

6 spots 
16 spots 

8 spots 

1 spot 

1 spot 

1 spot 

1 spot 
9 spots 

1 spot 

1 program 
9 spots 


a errr 2 spots 
Los Angeles ......... 10 spots 
Milwaukee .......... 2 spots 
Minneapolis ......... 1 spot 
Maw VOR ...06sc0005 1 program 
44 spots 
Philadelphia ......... 15 spots 
be ee 2 spots 
POTN creciuss:o.3:0-ciseve 8 spots 
Sdn FEINCISCO .........-. 17 spots 
DEE skGestseooun 9 spots 
Washington ......... 8 spots 
VICK VAPO STEAM 
Minneapolis ......... 14 spots 
VICK VATRONOL 
—ceptsan oa TT 4 spots 
aie ened aenns 3 spots 
ee 3 spots 
GCIAGIANEE 0.056: 0.6.0:s:00's 2 spots 
Indianapolis ......... 3 spots 
Los Angeles ......... 3 spots 
ee 5 spots 
Philadelphia ......... 4 spots 
ee 2 spots 
Son Francisco .............: 5 spots 
anche ss tice 2 spots 
Washington ......... 2 spots 
VIRISAN NASAL SPRAY 
PENG sie rcisva nets erie 3 spots 
BOMIMOTE «0.000000 5 spots 
ee 6 spots 
an cocksip since 6 spots 
CEE: wise cwecsee 6 spots 
re 2 spots 
Cleveland ........... 4 spots 
SIN vel or sarns due 5 spots 
SS re 6 spots 
Indianapolis ......... 5 spots 
Los Angeles .......... 16 spots 
Minneapolis ......... 4 spots 
re 5 spots 
Philadelphia ......... 4 spots 
IN oases s.6-0:0560 4 spots 
San Francisco ........ 8 spots 
| ee 5 spots 
Washington ......... 8 spots 
: € 
VIRISAN TABLETS 
PEMONEND, so.c14 cis 'ccs siwieieie's 3 spots 
BONFIRE... 200000 5 spots 
EE ah ie dab ieee ens 6 spots 
er 6 spots 
eer 6 spots 
eo Perr 3 spots 
errr 4 spots 
0 rere 5 spots 
Ee 6 spots 
Indianapolis ......... 5 spots 
Los Angeles ......... 16 spots 
Minneapolis ......... 4 spots 
LS eee 5 spots 
Philadelphia ......... 4 spots 
a ee 4 spots 
San Francisco ........ 8 spots 
3) err 5 spots 
Washington ......... 8 spots 
END 
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Dots Md ae 
Dots : rs 
ur 
Dots 
ots } i 
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201s aW ad T d sy 
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dots — 
Dots S| a Tf , 
20ts 
ots 
201s 
ots 
0ts 
Dots 
ots 
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; ds! 
rewaldas! 

ots 
dots 
Dots ‘ 
ots Constant quality programming 
DOTS 
ots ° e 
sts pays off in audience 
ots 

t 
on growth and loyalty! 
Dots 
Dots 
ots 
= Peabody Award—Won by WGN-TV’s Blue Fairy the life of the late Samuel Cardinal Stritch. 
~ as the best children’s program of the year. 3 Emmy Awards and 10 Plaques 
Dots Alfred P. Sloan Award—Presented to WGN WGN-TV’s Fran Allison was awarded two Emmys. 
ots Radio ‘Signal 10” for public service in promoting She was chosen best actress of the year and best 

traffic safety. ‘‘Signal 10” documents the work of saleswoman of the year. 
the state police of Indiana with on-the-spot record- WGN-TV’s cameraman, Wilmer Butler was 

Dots ings of actual traffic violations and instructive com- awarded the behind-the-camera Emmy for ‘best 
en ments on their dangers. This popular, 25-minute creator with material elements.”’ 
a feature has been made available to 17 other mid- The ten plaques awarded to WGN-TV were 
Dots western radio stations. shared by these seven WGN-TV staffers: Fran 
dots Ohio State 1958 TV Award—Presented by Ohio Allison, Frazier Thomas, Jack Brickhouse, Sheldon 
ws State University to WGN-TV for its documentary Cooper, Frances Horwich, Bob Trendler and Bob 
ots program ‘““The Cardinal’s Two Hats,” based on Stebbins. 
Dots 
201s Quality programming, presented with integrity, produces award winners. It also produces rewards for advertisers 
ws who can depend on WGN and WGN-TV to deliver loyal audiences day after day, year-in, year-out. 
Dots 
Dots 
ots WGN and WGN-TV 
_ Serving all Chicagoland 
ne 441 N. Michigan Avenue, Chicago 11, Ill. 
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internaiic 


Hor the first time . | 


the world's most famoulete 











ional detective 


Ktories based on case histories from 
letective agency... William J. Burns 


O9 films 


.. now available 
for first-run 
syndication 


The world is his beat . . . wherever 
the trails of international crime 

lead him! “InteERNATIONAL Detective” 
presents to the television audience 
the thrilling authenticity of 

actual case histories from the 

largest private crime detection 
organization in the world. Never 
before have these documented stories 
been presented to the public. 

Never before has such a slice of 

life, suspense and danger been 
presented so dramatically. 


























STARRING ARTHUR FLEMING 


Propucep By Eppie SUTHERLAND 


OFFICIAL FILMS, INC. © PLAZA 7-6100 
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25 WEST 45TH STREET 
NEW YORK 36 
NEW YORK 









The influence of men on brand decisions can no longer be ignored by advertisers 


—_ advertisers have been so wary of underesti- 
mating the power of the ladies that the male 
consumer has received a double helping of short 
shrift from them, at least in advertising coverage. 

While they are definitely the less interesting sex, 
men are determined consumers whose influence, 
according to all the indices, is spreading out of the 
pipe-tobacco area into all types of goods and services. 
While women are making slow but steady inroads 
in brand decisions on razor blades, automobiles, 
beer, liquor, gasoline, even automobile tires, and 
batteries, men are marching just as steadily and no 
less swiftly into deciding the brands of chili con 
carne (women 3-1), soft drinks (women less than 
2-1), light bulbs (women less than 3-1). 


A power in the drug store 

In the drug store, the man is even more of a 
power, representing more traffic than women, chil- 
dren and “groups” added together. There, he de- 
cides brands on family purchases. He makes a third 
or better of the brand decisions on items like cold 
rubs, cough remedies, hair dressings, foot remedies, 
mouth washes and gargles, etc. 

But men are a difficult quarry for advertisers to 
track down by following the well-trodden media 
paths. 

Paradoxically, as men become stronger influences 
in virtually every household in brand decisions (go 
to a supermarket any evening or weekend if you 
want to make your own one-man survey), too many 


28 TELEVISION MAGAZINE / Market Book, 1959 


By Kevin B. Sweeney, president, RAB 


RADIO 








MEN, 
AND HOW 
TO BUY THEN 


advertisers ignore them in their advertising—and 
pointedly ignore them. 

The ignoring is implicit in these advertisers 
media selection, especially in the failure of these 
advertisers in building their media list to recognize 
that men simply are not as interested in advertising 
or advertising media as women and children are. 


‘“‘Inaccessible”’ via most media routes 


Men read less, view less, and listen less than 
women. Using some media, so few men are reached 
that I don’t think it is overstating it to say that they 
are almost “inaccessible” via those routes as com 
pared to women. 

A statistic or two to illustrate the point: 

There are approximately 61,000,000 men over 4 
years of age and 63,500,000 women over 14. Not 
such a great imbalance unless you’re an unmarried 
woman over 35 and worried about a mate. 

First, note the women’s magazines—McCalls, the 
Journal and Good Housekeeping pile up 15,500,000 
circulation total per issue. (I use “pile up” in ib 
loosest sense.) Then note the men’s magazines- 
True manages to edge up over 2,000,000 and then 
the rest of the “leaders” are crowded around 850- 
900,000. One woman’s magazine will sell mort 
copies than the top four men’s magazines. 

Buying of males through national print medi 
is obviously a great deal more difficult than buying 
of females—if you want mass audience. 

Second, the attention given advertising in prill 

To page # 
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(‘MUSIAL BELTS 


KAZUHISA ‘SUPERMAN’ 


—It came in low and inside over home plate at 
Korakuen Stadium, Tokyo. And they heard the 
bat crack in St. Louis! With the Cards on their 
history-making Far East goodwill tour was 
former pro catcher Joe Garagiola, now on the 
sports staff of KMOX Radio. 

Joe not only described the games—played 
against an all-star Japanese team last fall—but 
followed the Cards from the locker room to the 
great Kamakura Buddha. In St. Louis, listeners 
heard outfielder Bobby Gene Smith singing (al- 
most) “Chattanooga Shoe Shine Boy” before 
a Japanese audience, the Japanese responding 
(valiantly) with “Shattanooga Soo Sine Boysan,” 
and a not unexpected report from Peiping Radio 
that an “imperialistic baseball club was exploit- 
ing the Orient.” 

KMOX was the first station in the U.S. to 
broadcast a compleie baseball game played out- 
side North America. It was immensely popular. 
St. Louisans heard such dignitaries as Secretary 
of State Christian Herter, Japan’s Prime Minister 
Kishi and South Korea’s President Rhee applaud 
the tour and KMOX’s service to international 
relations in presenting it on radio. 

The broadcasts revealed, too, how public 
service programming — when conceived in 
human, dramatic terms—can become a vital 
expression of a station’s personality. It demon- 
strated once again that “The Voice of St. Louis” 
is more than a slogan; it’s a fact. KMOX cares 
about St. Louis. Listeners know it...appreciate it. 

What is true of KMOX is true of all the 
CBS-Owned Radio Stations: By virtue of their 
public interest, they have made themselves in- 
dispensable to their cities’ daily life. In each of 
seven great markets, the C-O has become so 
involved in the people’s entertainment, informa- 
tion and welfare, that it is unqualifiedly regarded 
as the station. 

It is hardly necessary to point out that to 
the degree a station succeeds, so do its sponsors. 
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Represented by CBS Radio Spot Sales 4@ 


WEEI, Boston; WBBM, Chicago af 
KNX, Los Angeles; WCBS, New York 
WCAU, Philadelphia; KMOX, St. Louis © 


KCBS, San Francisco 
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PICTURE TH : PRODUCT 
WITH 
SPARKLING’) RE 


ON RCA TV TAPE! 


One glass of cool, frosty refreshment-\enticing your viewers with its sparkling real- 
ism—can make more people go out and\buy than\L0,000 words! Your local live com- 
mercials can attain the highest standards of pictire quality. Whether it’s beer, or 
pop, or pies, or cars, you see the product\features\in sharpest detail on RCA TV 
Tape. Designed for color picture perfection) the ROA TV Tape Recorder adds an 
extra bonus to black and white, producing pictures Which are exceptionally clear 
and crisp. Tapes made or played on RCA equipment give best possible results. 
Among its advanced features your engineer will cymmend are electronic quadrature 
adjustment, sync regeneration, four-channel playback pPqualization and built-in test 
equipment. See your RCA Representative or write tg RCA, Dept. TR-4, Building 


I\ 
15-1, Camden, N. J. In Canada: RCA VICTOR Company Limited, Montreal. 











ANOTHER WAY RCA SERVES INDUSTRY THROUGH ELEGTRONICS 


RADIO CORPORATION of AMERICA 


BROADCAST AND/TELEVISION EQUIPMENT 
CAMDEN, N./ J. 





Tmk(s) ® 


CS ZR 








DIVERSIFIED ECONOMY in the WGAL-TV coverage 
EV a-¥-Wa-1-10) be Md mel aaW- W'yZ-11 bd of-Ui-Ualet-lomerolaalolial-diolameohmialel t-te 
try, commerce and agriculture. Advertise on WGAL-TV 
to reach all the rich Lancaster-Harrisburg-York market. 
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THE TV SCENE 
By George G. Huntington, v.p. and general manager, TvB 


FROM TISSUES 
TO AUTOMOBILES 
WITH TV RESEARCH 


Television advertisers can find research of every shape and size available at TvB 


ae Television Bureau of Advertising is now in 
its fifth year and this might be a good time to 
summarize what we as a bureau have that can help 
you use television more effectively. Here are five 
areas in which we can help and some specifics in 
each. 

1. Evaluate your television budget. How much 
does your competitor spend in network or spot tele- 
vision? How much television activity is there among 
your product’s local dealers? To provide you with 
the basic information for such evaluation, TvB has 
become the industry-accepted source for television 
expenditure data such as this— 

National Spot: total spot TV expenditures; ex- 
penditures by advertiser, by brand, by daytime, 
nighttime and late night, by programs, ID’s and 
announcements. 

Network: total network TV expenditures; ex- 
penditures by advertiser, by brand, by network and 
by day parts. 

Local: the number of local’TV users, users by 
some 20 classifications, number of spots used and 
number of programs used. 

2. Measure the medium. Out-of-date media fig- 
ures can be misleading. Advertisers and their agen- 
cles turn to TvB for such current basic dimensions 
of television as these—number of television homes, 
stations, markets and stations receivable per home; 
trends in time spent viewing; viewing time by spe- 


TELEVISION MAGAZINE / Market Book, 1959 


cific types of homes and family members; viewing 
time vs. other media exposure; trends in network 
TV audience size, in TV sets-in-use, in TV costs and 
in TV cost efficiency; television coverage of high 
income homes, the Negro market and the farm 
market; television coverage, summer vs. winter; 
efficiency of adding more markets, more frequency; 
cumulative audiences of different time parts. 

3. Measure your own television activity. Today, 
original TvB research enables you to go beyond 
gross ratings of your current proposed network pro- 
gram or national spot schedule by such specific 
market characteristics as these—automobile vs. non- 
automobile homes; new car vs. used car buying 
homes; low price vs. high price car buying homes; 
light vs. heavy driving homes; smoking vs. non- 
smoking homes; homes with men cigarette smokers; 
homes with women cigarette smokers; filter vs. non- 
filter cigarette smoking homes; light vs. heavy smok- 
ing homes; margarine vs. butter using homes; light 
vs. heavy margarine using homes; light vs. heavy 
butter using homes; regular vs. instant coffee using 
homes; heavy vs. light coffee drinking homes; pre- 
pared pudding using homes; pudding use by sea- 
son of the year; regular vs. deodorant soap using 
homes; light vs. heavy facial tissue using homes. 

4. Obtain greater television results. To aid in the 
creation of more effective commercials, TvB has 
conducted special research into the roles the im- 

To page 40 
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- But Will They Get It In 


Des Moines”? 


. « « (With apologies to Stanley Flink, author 
of the popular new book of the same name) 


They will get it in Des Moines if your selling 
message is on KRNT-TV, the one television 
station with nearly all of the dominant 

local personalties. This is the station which 
gives your advertising the warm, personal 
endorsement that is so believable, so memor- 
able, so effective! KRNT-TV has TEN daily 
live-emceed local programs, five of which serve 
advertisers on a participating basis. 






To make certain you're not missing important 
profits which can be yours quickly and easily 
through frequent use of KRNT-TV pre-selling, 
call your Katz man for availabilities on May 
this station — now! 


GET THIS ABOUT DES MOINES: 


* 49% of Des Moines families consist of 4 or more 
persons (a lot of people to sell to!) 





7) * 48% of Des Moines’ population is between the ages 
2) of 21 and 39 (this is the age of acquisition!) 
/ | * 50% of Des Moines heads-of-households earn $5,- 
/ 000 or more annually (a lot of money to spend!) 


7 


KRNT TV 


LIWE TELEVISION IN DES MOINES 





Ee w . ” 
oe Variety Theater 


Emceed by one of the middlewest’s most popular people, Bill Riley. 
Variety Theatre is just one of the three daily KRNT-TV programs 

that are going to the Iowa State Fair, attended by half a million people 
each year. Now playing is a sensational showbill opening with The 

Little Rascals . . . followed by Our Miss Brooks, and headlining Amos ’n 
Andy! Hundreds of people will attend every performance of KRNT-TV 
programs at the fair . . . providing unusual opportunities for actual 
demonstrations and sampling. : 

Variety Theatre is one of the most important entertainment events 

in Des Moines from 4:00 to 5:15 P.M. Daily 


4:00 to 5:00 p.m. Daily |_.... 


Pi 
Wasey, Ru 











Represented by The Katz Agency 
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Andersen spot produced 
by Goulding, Elliott, Graham. 
Animation by Gifford. 


National Brewing's 
National Bo by W. B. Doner. 
Quartet produced. 


J. Walter Thompson. 











White King's Sun 
Detergent by Playhouse 
Pictures for Erwin 

Wasey, Ruthrauff & Ryan. 







THE TV COMMERCIAL 
By Harry Wayne McMahan 





Ken-L-Ration commercial via 


Fred A. Niles Productions. 








HEUBLEIN 
FOLLOWS MAYPO 
WITH SPLIT-PEA SUCCESS 


Maypo’s owners adopt another offbeat commercial approach for their new pea soup 


nyone who has driven from San Francisco to Los 

Angeles must know about that wonderful eating 
spot in Buellton, California. It’s Andersen’s and it’s 
the home of Andersen Split-Pea Soup. 

Now that the Heublein people have bought it and 
it’s on TV, maybe its fame will spread. Because the 
TV spot is almost as good as the soup—and that’s 
saying a lot! 

Heublein bought Maypo and did a sharp, success- 
ful job with this cereal and the John Hubley Story- 
board spots, market by market. Just possibly, they 
can do the same trick with this product. 

Ed Graham and the Goulding, Elliott, Graham 
idea factory are responsible, with “Bob and Ray” 
on the voices and Gifford Animation executing 
under the art direction of Mike Smollin. 

The commercial, run first in California, upped 
sales of all Andersen products by 25% in the first 
five months. Other spots in the series are now in 
work. 


Great new dog food spot 


J. Walter Thompson, Chicago, is a separate world 
all its own, barely bowing to the East. And they 
certainly never have to take off their Mid-Western 
hats to their like-named friends at 420 Lexington, 
Manhattan. 

Latest in an exceptionally fine series (Aunt 
Jemima, Kraft, Elgin, Schlitz) of spots to come out 
of this shop is a rich human interest story for Ken-L- 


Ration dog food. 
To page 38 
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In years, there has been no 
new star in syndication to 
compare to Ralph Meeker. 
Only a star of his caliber 
could be expected to meet 
the challenge of CNP’s 
latest television program 


series, “NOT FOR HIRE” 
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BC Television Films, a division of California National Productions, Int 


PROMOTION 


Conducted by Chuck Wilson, President, BPA 


THE 
MISLABELED 
ANNOUNCEMENT 


On-the-air announcements are too often considered merchandising instead of promotion 


months ago, a station trade paper ad was 
sent to me in which promotional announcements 
were rather far down a list of merchandising services 
available to advertisers. Higher on the list were 
items such as in-store merchandising of various 
types, personal calls on the grocery trade and mail- 
ings to retailers. 

More than one person called this to my attention, 
and each of them took exception to the depreciation 
of the station promotion announcement caused by 
placing it so far down on the list. I agree whole- 
heartedly with these people who believe that the 
promotional announcement is first and foremost the 
most important promotional device which a station 
has at its command. 


Promotion schedule represents cash 

Agencies ‘and advertisers, as well as many stations, 
should certainly realize the potency of the promo- 
tion announcement. On any promotion list, the 
station’s on-the-air promotion should be placed first. 
It goes without saying that a schedule of promotion 
announcements for an advertiser’s program repre- 
sents a considerable amount of money. In fact, over 
a contract period, if the advertiser had to purchase 
the promotion schedule, it would mean several 
thousands of dollars in additional advertising ex- 
pense. 

It isa promotion service which certainly shouldn’t 
| be taken for granted by either the station or the 
| advertiser, but I’m afraid that this has been the 


case in too many instances. Many stations don’t 
spend enough time or money in developing top 
flight on-the-air promotions. Many agencies, on the 
other hand, don’t recognize the great importance 
of the promotion to their program. 


Merchandising a misunderstood word 

Personally, I don’t happen to believe that the pro- 
motion announcement belongs anywhere on a list 
of merchandising services offered by stations. Mer- 
chandising is one of the most misinterpreted and 
misunderstood words in the advertising dictionary. 
If you asked ten different merchandising men for 
their description of the word, you’d probably come 
up with ten answers which differ considerably. 

But, a couple of the common denominators which 
will undoubtedly come out are: merchandising is 
making advertising pay off or work at point-of-sale, 
it’s increasing the advertising’s effectiveness at the 
consumer’s level, it’s selling the effectiveness of the 
advertising to the jobber, wholesaler, retailer, etc. 
There are other definitions which will crop up, but 
the above will probably be most common. 

As I mentioned previously, I don’t believe that the 
promotion announcement belongs on a merchandis- 
ing list if it is used to promote audience to a pro- 
gram. This is a promotion or on-the-air advertising 
—not merchandising. It is promotion of a program 
—it is not merchandising of a commercial schedule. 

Whenever promotion announcements are listed 


on a merchandising list, the first thought that comes 
To page 40 
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The KFWB audience gives 
you more men, more wom- 
en, more children. . . more 
everybodies . . . than any 
other Los Angeles station. 


Buy KFWB... first and fast 
in Los Angeles. 








6419 Hollywood Bivd., Hollywood 28 / HO 3-5151 


| ROBERT M. PURCELL, President and Gen. Manager 
| JAMES F. SIMONS, Gen. Sales Manager 
| Represented nationally by JOHN BLAIR & CO. 














SWEENEY from page 28 


media among males is far lower than 
that squandered by females. In local 
newspaper advertising, you'll draw 
only about 40% as much male not- 
ing as female noting regardless of 
size of the space. National advertisers 
must use full page to arouse the male 
to the same attention level as the 
female. Less space than that and he 
stays fairly apathetic, e.g. a quarter- 
page gets about 60% more attention 
from women. 

Clearly, men can take advertising 
or leave it alone in print media and 
they elect to do the latter disturb- 
ingiy often. 

Partially this is because they are 
less interested in advertising but 
also because in general print media, 
the advertiser must, playing the 
averages, slant the advertising to- 
ward the female readers. 

In electronic media, especially in 
radio, there is no need for this 
choice—you can be selective among 
males and get mass, too, because of 
the volume of male radio listening. 


Radio time is double print time 


Men spend better than two hours 
daily with radio, about double the 
time they allocate to newspapers and 
magazines combined. 

Their hours in which their listen- 
ing is concentrated and their marked 
interest in news programming makes 
them a big, easy target for advertis- 
ers who are selling male-only prod- 
ucts or the wide variety of general 
consumer items on which the male is 
emerging as a factor in decision. 

While the weekday mornings are 
an essential part of any male-seeking 
radio campaign, daytime throughout 
the weekend, particularly afternoon 
time between May and December, is 
one of the happy hunting grounds 
for large male audiences. About one 
in four males are available via sports 
programming alone during those 
times and upwards of 40% of all 
males are available year-round on 
weekend afternoons. 

As most advertisers realize from 
the slim copies of male magazines 
and the low advertising volume of 
newspaper sports pages, the male is 
hard to reach with print. 

But radio, that’s another matter. 
Based on the time they spend with it, 
there aren’t many things most men 
are more interested in. END 


McMAHAN from page 35 


It opens on a bedraggled puppy 
in the rain. 

“Remember the day you found 
him? A pretty sad character. But... 
with a little soap . . . a lot of love 

. and a diet of ...” 

—You just can’t miss with these 
ingredients. Fred A. Niles Produc. 
tions, Chicago, produced. 

Saul Bass, who designed those de. 
lightful titles for “Around the 
World in 80 Days’ has been in. 
trigued into another commercial, 
The still photograph on page 35 
doesn’t quite do justice to it. 

Playhouse Pictures, Hollywood, 
produced for Erwin Wasey, Ruth- 
rauff & Ryan. Product is White 
King’s “Sun Detergent”, which has 
West Coast distribution only. 


The pause that refractures 


We're sorry but we think Coca- 
Cola is a trifle silly with their com. 
merical approach on_ spectaculars. 
In an hour’s program, they repeat 
“Refreshing” in an ID pattern, with 
nothing more in commercial vein. 
We think Coke’s problem runs a lot 
deeper than this. They've lost a 
whole generation of youngsters to 
Pepsi and this highly reserved type 
of commercial isn’t about to jar 
youngsters back Coke’s way. 


This is sad. Coca-Cola is a great 
American tradition and we see its 
birthright sold for a mess of old- 
fogeyism. It’s hard to blame 
McCann-Erickson for all the scram- 
bling that’s been doing on Coke's 
print and TV the last three years. 
We think the problem is old-guard 
thinking down Atlanta way. 

It’s pretty nice when the State 
Senate congratulates a sponsor on its 
TV commercial work. 

It happened in the State of Mary: 
land where the whereases of Senate 
Resolution 19 said: “Whereas, the 
National Brewing Company has, 
through the extensive national ad- 
vertising and public relations cam 
paign, extolled the virtues of Ches 
apeake Bay and the State of Mary- 
land . the ‘Land of Pleasant 
Living’ .. .” And so forth. 

One of the be-pelicaned TV spots, 
in a charming woodcut style, is 
shown on page 35. W. B. Doner is 
the agency on National Bo and 
Quartet, Hollywood, created and 
produced. END 
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Its a habit... 


like watching KM J-TV 


in FRESNO california) 


KMJ-TV is the big favorite of 
Fresno housewives. In the weekday 

KMJ-TV .... 
hours between 8 a.m. and 5 p.m., iiaiitiadie 
KMJ-TV is the preferred station. The Billion-Dollar 
The latest ARB* shows KMJ-TV Valley of the Bees 
first in 80 of 180 quarter-hours dur- 
ing this period — a 46% greater 
preference than the next station. 


For daytime movies, KMJ-TV is 
also first choice with Nancy Allan’s 
top-rated MGM Movie Matinee. 


*ARB May 8-14, 1959 


THE KATZ AGENCY, NATIONAL REPRESENTATIVE 








HUNTINGTON from page 33 


portant media play in people’s lives 
and finds that the commercials which 
fit the unique television need are 
more effective than those which 
don’t. 

As a source of commercial ideas 
and for comparative value, TvB 
maintains a library of over 600 tele- 
vision commercials. These are classi- 
fied by product, region of the coun- 
try, optical effects, season, animation, 
institutional vs. product sell, etc. and 
are available for your individual 
study. They represent national, re- 
gional and local TV advertisers. 

TVB conducts the industry’s only 
study of manufacturers’ co-op plans 
for television. Working with both 
the manufacturer and his retailer 
through the television station, TvB’s 
retail department is increasing the 
use of available materials and funds 
at the local selling level. Television 
provides many merchandising and 
promotion opportunities which can 
increase its effectiveness. TvB’s ex- 
periences are available for your use 
in creating greater public and dealer 
awareness of your television activity. 

5. Evaluate your television results. 
Many advertisers use television to 
accomplish different purposes and 
the evaluation of the success of tele- 
vision is necessarily tailor-made to 
fit the original purpose. Perhaps 
TvB’s experience and research may 
aid you in evaluating your own TV. 

We have developed special re- 
search techniques to measure the 
effectiveness of television in chang- 
ing people’s attitudes, implanting 
ideas concerning a product, influenc- 


ing women, attracting public atten- 
tion and in creating dealer show- 
room traffic. 

With our members, TvB_ has 
helped in test market research, the 
use of special panels, offers, contests, 
etc. 


Field-tested studies available 


TvB maintains a file of research 
questions asked by advertisers to 
measure television effects: registering 
brand name, increasing off-the-shelf 
consumption, announcing a feature 
change, building dealer awareness, 
etc. These questions have been field- 
tested and the results are available 
for your study. 

TvB’s files contain over 3,000 in- 
dividual success stories, many show- 
ing the step-by-step measurement of 
results obtained by different uses of 
different types of television. 

Behind all the facts, concepts, 
techniques and measures TvB offers 
you is the experience of its people, 
a cross section of total advertising: 
advertiser, agency, retail, media. 
TvB is dedicated to the advancement 
of more effective use of TV. 

We hope that advertisers and 
agencies will make use of our services 
and that the stations, station repre- 
sentatives and network members who 
continue to support TvB will see in 
this variety of information the 
rewards of their own foresightedness. 
I believe it is a compliment to the in- 
dustry’s strength that it is the most 
measured of all media and that the 
medium itself is paying for most of 
these measurements. END 





WILSON from page 37 


to mind is that the station is in- 
cluding the advertisers’ names or 
products in the promotion for the 
program, or the station is promoting 
a commercial announcement sched- 
ule through the use of additional 
spots. And, it follows that whenever 
a client’s name is included in a pro- 
motion announcement, by any rule, 
it becomes a commercial. When it 
becomes a commercial announce- 
ment, it is a form of rate cut. 

I feel sure that the majority of 
stations are not using their promo- 
tion announcements in this way .. . 
and that’s the main reason I hate to 
see the promotion listed in with 
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merchandising aids. However, let me 
repeat, because of the various defini- 
tions of the word, I’m sure that 
many people reading this column 
will have disagreed with me vehe- 
mently by now. Their definition of 
merchandising incorporates the use 
of the promotion announcement 
whether it includes a sponsor plug 
or not. It’s a free world, and every- 
one’s entitled to his opinion. And 
even if you believe that the promo- 
tion announcement belongs on the 
merchandising side of the ledger 
rather than on the promotion side, 
at least give it the top attention 
which it deserves. END 








It shouldr 
ate] eo) el-1a 
to a dog! 


And yet it does! It happens t 
best of us, time and time again 
lavish care-and money on ori: 
footage to get them just right- 
to have prints turn up that are 
off broadcast specifications. 
The answer is—give your lat 
tory-time and money to do the 
right! Then all your release p 
will be on the beam 100%. 


For further information write 
Motion Picture Film Departme 


EASTMAN KODAK COMPA 
Rochester 4, N.Y. 


East Coast Division 
342 Madison Avenue 
Néw York 17, N.Y. 


Midwest Division 
130 East Randolph Drive 
Chicago 1, Ill. 


West Coast Division 
6706 Santa Monica Blvd. 
Hollywood, Calif. 


or 


W. J. German, Inc. 
Agents for the sale and distributic 
Eastman Professional Motion Picture 
Fort Lee, N. J.; Chicago, Ill.; 
Hollywood, Calif. 


Alwa 
You'll 
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Always shoot it on EASTMAN FILM... 
You'll be glad you did! 











This month. Last month. Month before. For fourteen consecutive months, 


Nielsen has shown CBS Owned KMOX-TV solidly in first place. With an 
average share of audience that has grown steadily to its present 42%— 
bigger than before the advent of St. Louis’ fourth station ! 

ARB, too, confirms that Channel 4’s margin of leadership is bigger 
now than it was before...with a 16% lead over the second station, a 91% 
lead over the third station and a 149% lead over the fourth station! 

Ditto Telepulse. And on top of everything else, KMOX-TV currently 
commands 9 of the 10 top multi-weekly programs and 10 of the top [5 
once-weekly programs enjoyed throughout Mid-America. 

Whichever rating service you rely on, whatever yardstick you apply, 
the story is the same: KMOX-TV is clearly, indisputably the leader in 
the St. Louis market. Contact CBS folevigen Spot Sales or KMOX-TV 


to make your product... di : 














All television is good in Minneapolis-St. Paul. Four sharp stations fight for 
every viewer. Competition is keen and constant. @ But the een between 
good and great shows up like this: Of the 50 station breaks with the most 
viewers on all Twin City television*, WCCO Television has 50% more than 
all the three competing stations combined. Of the top 100 spots, WCCO 


Television again has more than all competition put together. © 


THE DIFFERENCE 
BETWEEN GOOD & GREAT 
IN MINNEAPOLIS-ST. PAUL 

TELEVISION Is... 








al Audience, April, 1959 


*nielsen Station Tot 


REPRESENTED BY PETERS, GRIFFIN, WOODWARD, INC. ° 
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MARKET BOOK 1959 


[° this Market Book, TELEVISION MAGAZINE’s ex- 
clusive estimates of circulation, coverage and TV 
market data are presented in four ways: 

e U. S. TV Homes By Counties—a directory of the 
states and their counties, giving the number of 
households and the number of TV homes in August. 
The county TV homes are projected by TELEVISION 
MacazinE. Total households by county were spe- 
cially prepared by Sales Management for TELEvI- 
SION MAGAZINE. 

¢ Television Markets—definition of each market’s 
coverage by counties, with the number of VHF 
homes in August, and the population, households 
and retail sales for each county and for the total 
market. The coverage area of the nation’s 265 mar- 
kets has been defined as of August and the market 
data has been correlated to these areas. A descrip- 
tion of market definition procedures is on page 96. 
¢ Television Markets vs. Metropolitan Markets—a 
comparison of TV homes, population, households 
and retail sales included in the full coverage area of 


each TV market with the corresponding data for 
each metropolitan area. These figures illustrate the 
importance of the TV area as a concept in market- 
ing. They also provide a convenient summary of the 
TV market-data totals. 

e Television Homes—the regular monthly compila- 
tion of TV homes by markets with percent penetra- 
tion, stations and affiliations. How circulation is 
computed is explained on page 85. 

e These are the raw materials needed in making 
TV-market decisions. The Market Book provides 
the base for projecting ratings, analyzing coverage, 
planning schedules and correlating sales or distribu- 
tion with TV areas. 

The market definitions are based largely on re- 
evaluations of market areas in accordance with the 
Nielsen coverage study and the ARB A-Z surveys. 
TELEVISION MAGAZINE is the only source for updated 
television homes estimates on a continuing basis. 

The data in the Market Book is copyrighted and 
may not be reproduced without permission. 
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HOW 

COVERAGE 
I 

DEFINED 


Factors used by Television Magazine's 


Research Department in analyzing markets 


he coverage area of a TV market is determined by 
TELEVISION MAGAZINE'S’ research department 
through careful analysis of county by county studies of 
viewing where these data are available and current. 

Antenna height, power and terrain determine the 
physical contour of a station’s coverage and the proba- 
ble quality of reception. Other factors, however, may 
well rule out any incidence of viewing despite the 
quality of the signal. 

Network affiliations, programming, number of sta- 
tions in the service area must all be weighed. The in- 
fluence of these factors is reflected in the Nielsen cov- 
erage study, the ARB A-Z studies and, in some cases, 
the regular reports of the various rating services. The 
Nielsen data in particular has become the backbone of 
estimating coverage and re-evaluating markets. 

When the Nielsen coverage studies were released, it 
was apparent that any cut-off plan rigidly applied could 
not provide an accurate picture of station coverage. 

After testing various formulae, TELEVISION MaGa- 
ZINE adopted a method which utilizes a flexible cut-off 
point of 25%, based on Nielsen’s nighttime weekly 
viewing factor. Normally, a county will be credited to 
a market if one quarter of the TV homes in that county 
claim to view that station at least one night a week. 

Because of the launching of new stations and the 


continual changes in power, antenna and affiliation, 
coverage is constantly changing. The TELEvision Maca- 
ZINE research department continuously studies these 
changes and revises its market data accordingly. 

As many engineering terms and measurements are 
used in everyday work by stations and advertising agen- 
cies, there is a good deal of confusion about the mean- 
ing of power increases in relation to antenna height, 
the difference between Grade A and Grade B signals 
and so forth. The following explanations and charts 
should help clear up some misunderstandings. 

Coverage can be extended by increasing either power 
or antenna height. Unless an increase in power is con- 
siderable, it can mean very little in terms of increased 
coverage—for example, the charts in this article show 
that a tenfold increase in power will roughly double 
a station’s coverage area. 

Increased antenna height more directly increases cov 
erage. For example, a low VHF channel with an ef 
fective radiated power of 100 kilowatts can extend its 
Grade B contour from 50 to 70 miles by increasing 
antenna height from 300 to 1,000 feet. 

Several height measurements often are indicated, 
such as above ground and above sea level. However, the 
figure used for coverage purposes is the height of the 
antenna above average terrain. 
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ENGINEERING PROJECTION OF COVERAGE PREPARED BY CBS-TV ENGINEERING 


GRADE A COVERAGE 








GRADE B COVERAGE 








VHF CHANNELS 2-6 GRADE A SERVICE CONTOURS (68db 2.5 MV/M) 


Distance (Miles) for Effective Radiated Power 





VHF CHANNELS 2-6 GRADE B SERVICE CONTOURS (47db 0.22 MV/M) 





Distance (Miles) for Effective Radiated Power 








Antenna Height 1 KW 10 KW 50 KW 100 KW Antenna Height 1 KW 10 KW 50 KW 100 KW 
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VHF CHANNELS 7-13 GRADE A SERVICE CONTOURS (71db 3.55 MV/M) 


Distance (Miles) for Effective Radiated Power 





VHF CHANNELS 7-13 GRADE B SERVICE CONTOURS (56 db 0.63 MV/M) 


Distance (Miles) for Effective Radiated Power 
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LS Se a ee a 2, eas Boses.00 28 ny See MF nween De as00%  as6a> eee MB 6x0 45 
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UHF CHANNELS 14-83 GRADE A SERVICE CONTOURS (74db 5 MV/M) 





UHF CHANNELS 14-83 GRADE B SERVICE CONTOURS (64db 1.58 MV/M) 











Distance (Miles) for Effective Radiated Power Distance (Miles) for Effective Radiated Power 
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Effective Radiated Power (ERP) 

This is the end result of the combination of power 
and antenna gain. For example, a 5-kilowatt trans- 
mitter may produce an ERP of 20 kilowatts because the 
antenna concentrates the power in a horizontal direc- 


tion. 


Grade A and B service 

These are estimates of signal coverage required by 
the FCC from television station applicants. All meas- 
urements of signal strength are considered in terms of 
the strength of the signal at the location of a receiver. 
Antenna gain, which might enable reception of a weak 
signal, varies by type of individual installation and is 
not considered here. The only signal, however, that 
must be achieved by the station is, according to the 


FCC, 


“a specified minimum signal over the entire 


principal community to be served.” 

The Grade A contour is the line at which the re- 
quired signal strength can be méasured in 70% of the 
locations at least 90% of the time. For Channels 2-6, 
the required strength is 2.5 mv/m; for Channels 7-13, 
3.55 mv/m; and for Channels 14-83, 5 mv/m. 

It can be seen that the lower the channel the lower 
the signal strength requirements are. Conversely, the 
higher the frequency or channel, the greater the ef- 
lective radiated power needed to provide equivalent 
service. 








Grade B service is exactly what it sounds like. Re- 
quired strength for Channels 2-6 is .22 mv/m; for 
Channels 7-13. .63 mv/m; and for Channels 14-83, 1.6 


mv/m. 


It should be noted that while Grade A service is 
generally required in urban areas to provide a clear 
and reliable picture in spite of electronic interference, 
Grade B service is generally satisfactory in rural 


localities. 


“Extended B”’ 


The generally accepted minimum signal, called “ex- 
tended B,” has a measured signal strength of 100 micro- 
volts per meter (0.1 millivolt) in the VHF low band 
(channels 2-6). This is equivalent to 150 microvolts per 
meter on the VHF high bands (channels 7-13) and to 
200—300 microvolts per meter in the UHF spectrum. 


Millivolts per meter (mv/m) 

A millivolt per meter is 1/1,000 of a volt per meter. 
This is a basic measurement of the field strength of a 
signal. .22 mv/m, one of the measurements required by 
the FCC, means .00022 volts per meter. 

One millivolt equals 1,000 microvolts. 


“Dbu”’ 


This stands for decibels above a standard reference 
level and is another measurement of signal strength 
which also is sometimes used in contour definition. END 
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A NEW MARKET SERVICE 


Television Magazine and Sales Management's Market Statistics have pooled resources to offer you 
a new television research service. 


Number of TV Homes (August 1959) 
Number of Households (August 1959) 
Population (August 1959) 


We can provide an IBM listing of the cumulated (unduplicated) counties for any given schedule of 
TV stations (numbering over 20), plus the full range of market characteristics available from the 
Market Statistics library of data published in the Sales Management Survey of Buying Power. 


@ INCOME DISTRIBUTION: Number of low, middle or high income households. 


@ RETAIL SALES: Volume of retailing broken down by food store sales, 
drug store sales, or any other components desired. 


@ MANY OTHER KEY MARKETING CHARACTERISTICS: Degree of urbanization, 
degree of resort activity, etc. 


For details, write or call Marvin Melnikoff, director of research, Television Magazine 
or Jay Gould, director of research, Market Statistics. 
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A TELEVISION MAGAZINE EXCLUSIVE 





TELEVISION MARKETS 
VS. 
METROPOLITAN MARKETS 


Current August 1959 data for TV homes, households, population; retail sales (Jan. 1959) 


he concept of TV coverage departs drastically 

from traditional definitions of retail markets or 
metropolitan county areas. The TV market is a 
unique development in sales and advertising. It 
generally includes several trading areas. 

The difference between TV and metro areas can 
be dramatic, not only in small markets, but also 
in major market areas. For example, the coverage 
of the TV stations in Boston includes over three 
quarters of a million TV homes outside of Boston 
proper. These homes represent almost 4 billions in 
Retail Sales that is not listed in metropolitan market 
breakdowns. 

The extent of the difference between TV markets 


and metropolitan areas is strikingly illustrated in 
the following comparisons of the television markets 
as defined by TELEvIsion MAGAzINE’s research de- 
partment and the metropolitan statistical areas re- 
ported in the 1959 Sales Management’s “Survey of 
Buying Power.” 

Where no data appear in the metropolitan-area 
column, the city was not large enough to be ranked 
on a metro-area basis. However, where there is an 
adjacent metropolitan area covered by the market, 
this information is reported by a footnote. “DI” in- 
dicates that data on the TV area is inadequate. 
For intermixed markets, only VHF data are 
shown. Dagger (f) indicates UHF. 














TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES 
(August 1959) (August 1959) (August 1959) (January 1959) 
Teleyision Metro Television Metro Television Metro Television Metro 
Market Area Market Area Markets Area Market Area 

(Th ds) (Th ds) (Th ds) (Th ds) (Th ds) (Th ds) ($000) ($000) 
NON, BING s oss ccecwwsconces 19.1 — 28.1 — 97.4 — 112,886 — 
A | re 75.9 20.2 98.1 25.9 330.8 88.6 380,670 105,369 
PS icinsnsivinenceeeume 80.4 — 105.3 — 366.2 — 314,631 — 
PN UN on ovcscicwadwniewieeaie 769.3 —_— 156.8 156.8 522.0 522.0 626,626 626,626 
PN We sic eick need scceesosns 81.0 12.8 128.7 17.2 543.8 62.2 358,947 68,568 


um 
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES 
(August 1959) (August 1959) (August 1959) (January 1959) 
Television Metro Television Metro Television Metro Television Metro 
Market Area Market Area Markets Area Market Area 
(Thousands) (Th ds) (Th ds) (Th ds) (Th ds) (Thousands) ($000) ($000) 
Albany-Schenectady-Troy, N.Y... 458.5 195.4 503.2 212.9 1,646.0 681.2 1,923,885 798,004 
Albuquerque, N.M..............- 123.2 61.4 174.8 70.6 686.1 251.7 716,074 303,475 
Aloxandrta, Lae... .ccccccccccece 92.1 23.4 133.4 30.9 505.3 114.2 348,198 100,120 
Alexandria, Minn................ 51.4 — 67.3 — 258.0 — 263,866 — 
PI Ooo orcccscusceeoonues 277.6 37.1 308.3 39.4 1,102.4 134.4 1,081,409 138,094 
er 108.0 43.1 143.7 52.0 492.7 167.0 614,849 218,838 
ie trnaegienecsweeuecvepans 315.6 — 347.0 — 1,107.5 —_— 1,420,843 —_ 
Anderson, $.C........cccccccccce {3.8 — 23.5 — 89.4 — 75,043 —_ 
Ardmore, Okla.............se00. 30.4 — 40.2 — 136.9 — 127,799 —_ 
Asheville, N.C., Greenville- 

Spartanburg, S.C.............. 392.8 110.72 502.4 136.3 1,971.6 507.4 1,517,766 463,492 
PN TM a6 60.0 cisisicisineiniee sr eeece 565.8 241.0 690.7 268.4 2,644.9 944.9 2,553,101 1,306,883 
PN is oa: c.es0 sin inteecsiciowiee 189.1 58.2 258.2 70.0 1,015.9 261.7 721,659 229,352 
I ING 5.66 sSeccmeresuicenions 120.8 —i 135.8 — 465.6 —- 585,552 — 
BN WN a.cr8's:v:cisnuicmesoonawies 150.9 48.2 198.5 60.0 715.3 214.6 730,281 222,168 
Bakersfield, Cal...........0.000. 172.1 74.3 195.9 85.7 654.0 288.2 842,738 362,247 
Baltimore, Md... .cccccccccccccs 660.9 441.6 723.9 478.0 2,570.5 1,700.6 2,800,304 1,845,764 
Nc iars s.0ecaaseeneesues 117.4 28.1 132.2 30.8 476.5 114.9 532,871 147,411 
Baton Rouge, La................. 263.2 55.6 362.1 68.7 1,391.6 246.5 1,150,668 279,441 
Bay City-Saginaw, Mich.......... 301.0 78.6 332.2 84.3 1,159.7 292.5 1,274,732 318,115 
Beaumont-Port Arthur, Tex...... 149.5 72.5 195.7 88.9 695.7 307.0 702,418 355,501 
Bellingham, Wash............... 52.6 20.1 64.3 24.6 198.2 73.7 214,593 58,224 
1. See Des Moines, Ia. 3. See Rochester, Minn. or Mason City, la. 

2. Combined Standard Metropolitan Area shown. 
WRGB WRGB delivers more homes than the other 
two stations combined in the Northeastern 
DELIVE R< New York and Western New England market. 
Contact your NBC Spot Sales Representative 
AORE for the complete story. 
HOMES STATION SHARE OF AUDIENCE* 
Sign-On to Sign-Off —— Sunday through Saturday 
4 @@m* . 
y AVS \ STATION STATION 


oa B 





*TOTAL AREA ARB, MAY 1959 


WRGB CHANNEL 6... A GENERAL ELECTRIC STATION . . ALBANY-SCHENECTADY-TROY 
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Estimated Median Field Intensity 
Contours Based On 1953 Field 
= Survey 100 kw/1049 ft.* 


Copyright by Rand McNally & Company, Chicago (an increase of 425 feet) 


The March '59 Nielsen figure for the State of Maryland alone is now 
748,920 TV homes. An estimate of WMAR-TV, Channel 2 coverage 
from the new tower shows an increase of 5,000 sq. miles within 
the 0.1 MV contour. This includes a tier of counties in Pennsylvania, 
all of Delaware, ond parts of Virginia and West Virginia. 






WMAR-TV 
CHANNEL 


SUNPAPERS TELEVISION 


*NEW TOWER 1049 Ft. Above Sea Level 
































TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES 
(August 1959) (August 1959) (August 1959) (January 1959) 
Television Metro Televis’on Netro Television Metro Television Metro 
Market Area Market Area Markets Area Market Area 
(Thousands) (Thousands) (Thousands) (Thous- nds) (Thousands) (Thousands) ($000) ($000) 
Big Goring, TOK... . .cccccccccoces 23.8 —_— 29.4 ae 109.1 —_— 142,842 — 
Bins, MOR. ic cccccccccccccce 48.7 20.4 79.5 26.1 257.1 81.2 322,255 116,540 
Binghamton, N.Y................ 325.3 56.9 365.0 62.4 1,232.9 208.4 1,290,493 245,851 
Birmingham, Ala................. 420.0 160.2 549.1 180.6 2,096.6 637.4 1,724,231 650,769 
PS Bias 0 oie cccseccweccces 45.1 66.9 — 252.7 — 271,653 — 
Bloomington, Ind................ 631.7 4 684.7 — 2,216.1 — 2,512,329 = 
Bluefield, W.Va............ceeees 125.5 —_— 170.2 — 724.2 —_— 438,074 — 
NR Ti aie: vaissedsonisinnewomnene 68.0 37.0 87.5 44,2 291.8 144.5 372,795 192,539 
Bese; MAG6e 6.0.00 cecccccccccoes 1,432.7 806.2 1,548.9 869.7 5,319.4 3,022.2 6,700,858 4,089,353 
Bridgeport, Conn........... D.I. <= ‘es ee: - 
Bristol, Va.-Johnson City, Tenn.... 151.3 51.95 221.5 70.8 926.3 278.1 542,625 239,693 
a rerca0-0s:e-o'sinc-<-cwaweone 40.4 — 56.1 — 203.1 —- 193,386 — 
a ee 641.6 365.2 708.0 399.6 2,400.1 1,354.9 2,728,131 1,610,255 
Sartinget, Vle. .cccccccccececcce 165.4 16.7 185.2 18.1 665.7 68.4 751,025 84,996 
PN IID re oxarwasiarcioiosercierwiroisrecs 33.2 21.06 50.9 27.7 154.8 81.9 177,018 90,667 
Cadillac, Michio... cccccccccccccce 117.4 — 136.5 — 479.3 —- 550,178 — 
Cape Girardeau, Mo............. 224.1 a 271.2 — 911.5 — 830,486 =—= 
ee eee 10.8 — 14.1 _—— 51.5 —_— 53,004 —— 
Carthage-Watertown, N.Y....... 77.1 7 92.0 — 319.1 oa 310,382 — 
IN Pio oie shicsssciewaies 23.7 9.3 43.4 15.9 141.0 48.2 202,596 83,711 
Cedar Rapids-Waterloo, la....... 324.0 77.4 357.3 78.6 1,181.8 251.7 1,484,424 331,950 
Chamapatlagts Whe. .i6cccccccevccece 340.3 30.98 377.5 33.7 1,227.0 127.2 1,440,176 145,847 


4. See Indianopolis, Ind. 


5. Standard Metropolitan Area listed as Bristol-Johnson City-Kingsport, Tenn.-Va. 


6. Standard Metropolitan Area listed as Butte, Anaconda. 


7. Watertown only. 


8. Standard Metropolitan Area listed as Champaign-Urbana. 





Throughout 
the 27-county 
Bristol Television 

Market 


MORE 
PEOPLE 
WATCH 


WOYB-TY 


THAN ANY 
OTHER 
STATION 


Source: 
S# 


Represented nationally by’ 


HEADLEY-REED TV 
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Is this your 
MARKET 
BOOK? 





If you're relying on route-list or departmental copies of TELEVISION 
MAGAZINE, now is the time to enter a subscription of your own and get 
your personal copy of the Market Book—FREE. Send us your order—start 
12 full months of TELEVISION MAGAZINE for $5.00. 


Just send us the coupon below and we will start your subscription im- 


mediately. 


Please enter my 12-month subscription to TELEVISION MAGA- 


ee eS Se Se ee ee ee ee SE Se Ge ae a oe ae ae oe ae ae oe oe oe oe oe oe oe 


ZINE and include a free copy of the 1959 Market Book. 
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POPULATION 


RETAIL SALES 











(August 1959) (August 1959) (August 1959) (January 1959) 
Television Metro Television Metro Television Metro Television Metro 
Market Area Market Area Markets Area Market Area 
(Th ds) (Th ds) (Th ds) (Th ) (Thousands) (Thousands) ($000) ($000) 
Charleston, $.C.......ccccccccces 149.3 47.5 200.1 56.1 832.3 205.5 611,827 188,953 
Charleston-Huntington, W.Va.... 440.6 145.99 546.4 163.6 2,149.8 599.6 1,557,521 603,433 
ee 593.5 65.1 732.0 76.0 2,885.2 283.0 2,408,071 334,833 
Chattanooga, Tenn.............. 198.9 72.0 267.6 86.8 1,018.1 301.9 801,974 298,701 
Cheboygan, Mich................ 28.1 — 36.7 — 131.9 — 170,034 —— 
Cheyenne, Wyo................. 86.4 15.0 112.7 17.5 381.1 61.1 449,078 71,940 
TEED sols r0-916:6 0 ON o'doewrene 2,153.0 1,830.8 2,338.5 1,985.5 7,650.9 6,469.2 10,054,852 8,676,495 
ahaha ce o-aw Wan aiciee 94.6 — 120.9 — 380.3 —_— 495,824 — 
Cincinnati, Ohio................. 648.2 324.6 722.1 342.6 2,396.1 1,080.3 2,546,556 1,320,742 
Clarksburg, W.Va................ 76.2 14.6 105.9 21.6 396.7 76.0 338,821 86,639 
Cleveland, Ohio................. 1,301.2 505.8 1,385.0 534.9 4,662.8 1,775.5 5,503,127 2,308,266 
I Ns 65:5 bcreeeia seo esieeeene 11.6 — 16.9 — 62.1 — 65,758 we 
Colorado Springs-Pueblo, Colo... 91.7 62.3 116.6 Fiz 416.1 252.5 454,541 318,690 
Columbia-Jefferson City, Mo..... 126.6 — 148.3 — 512.9 — 498,436 — 
IN so 4:66.0.6 6:00 pe-sesuwss °207.3 49.2 233.8 55.8 985.9 239.6 712,824 229,120 
Colombbus, Gai. oc ccccccccsceccce 141.0 49.5 192.7 59.3 793.7 267.0 535,564 179,541 
IE, GIG ie 5:65 6 osccccicvcces 53.8 — 92.0 —_ 361.2 — 220,204 — 
errr ere 485.3 190.7 516.6 200.7 1,739.0 674.9 1,967,128 893,467 
Corpus Christie, Tex............. 109.8 55.9 152.5 72.3 588.6 271.1 551,735 275,173 
Dallas-Ft. Worth, Tex............ 682.2 449.6 823.4 523.3 2,727.0 1,715.8 3,261,394 2,194,778 
ENGNG ois n-ssiecewees bonus 124.4 —- 38.2 29.6 118.8 92.4 142,250 115,866 
Davenport, la.-Rock Island, lil.... 346.3 79.110 375.3 84.2 1,226.4 273.9 1,530,422 362,368 
ly, MIDs 6 5'0. 0:0 6i0e-¥:606-00:00%4 485.1 194.8 517.9 207.4 1,744.5 697.8 1,857,541 759,051 


9. Standard Metropolitan Area listed as Charleston-Huntington-Ashland. 


10. Standard Metropolitan Area listed as Davenport-Rock Isiand-Moline. 





Only KRLD-TV Channel 4 Dallas 


covers ALL of the 682,200 TV Homes credited 
here to the Dallas-Fort Worth Market 





Television Magazine prefaces 
circulation reports with this 


statement: 


“The sets credited to each market are 
those covered by the station with the 
maximum coverage in that market. It 
must be remembered that the statistics 
for each market are based on the cover- 
age of one station only. Figures for other 


stations .. . will vary .. .” 


The “maximum coverage” sta- 


tion in Dallas-Fort Worth 
KRLD-TV, 


is 
which means that 


the TV Magazine Dallas-Fort 
Worth Market is the KRLD-TV 


Market only. 


THE DAUEAS 


Channel 4, Dallas 









TIMES 


HERALD 
JOHN W. RUNYON 




















Chairman of the Board 








wus 


Represented Nationally 
by The Branham Company 





Bours 
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warms = 
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fees, 


STATIONS 


CLYDE W. REMBERT 





President 


MAXIMUM POWER W.-twin to KRLID radio 1080, CBS outlet with 50,000 watts. 
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equivalent signal. 




















TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES 
(August 1959) (August 1959) (August 1959) (January 1959) 
Television Metro Television Metro Television Metro Television Metro 
Market Area Market Area Markets Area Market Area 

(Thousands) (Thousands) (Thousands) (Th ds) (Th ds) (Th ds) ($000) ($000) 
Daytona Beach-Orlandga, Fla..... 209.5 95.5 298.4 130.9 972.5 410.6 1,219,297 558,654 
ee ee eae {21.9 —N 45.4 —- 172.2 —_— 137,609 -—— 
RUIN o) scitsarorescieve=/ainicigia- ois wives 1122.6 — 148.1 36.7 466.5 114.5 588,185 153,269 
Denver, Colo.............e 2000. 355.6 250.3 419.6 275.8 1,362.4 880.3 1,811,468 1,255,077 
Des Moines, la.................. 277.0 81.9 301.7 86.2 953.8 266.0 1,205,205 362,330 
NIN oso ciciarccciecercsornoiicieieice 1,585.1 1,073.3 1,703.5 1,151.0 5,893.6 4,015.8 6,656,509 4,614,336 
Dickinson, N.D............00000% 22.4 — 41.5 — 148.4 —_— 197,993 — 
I ic sicicidicnrewcimednnw neice 72.6 — 120.4 —_— 486.8 —_ 376,136 — 
Duluth, Minn.-Supeior, Wis...... 171.2 79.0 206.3 85.4 695.5 277.6 744,503 318,036 
Durham-Raleigh, N.C............ 274.1 60.6 362.9 71.3 1,559.5 284.2 1,238,391 320,392 
Baw Claire, Wis... 1. .cccccccccces 119.1 28.7 131.1 30.3 467.0 107.7 509,716 123,338 
El Paso, Tex.-Jaurez, Mex....... 94.7 67.212 121.0 83.5 469.2 316.6 451,106 328,672 
Ensign-Garden City, Kan......... 39.0 ree 61.9 — 214.2 —— 289,163 — 
es cic ears cdsladcisdonsaeeece 181.3 65.6 196.9 69.5 655.3 238.7 735,897 269,045 
RN TU ais cdrosarecicarscissiees 109.8 45.1 134.7 48.2 430.7 153.4 474,675 181,449 
lea octets orereccroewrewie-cwre 47.0 — 61.9 —_— 191.6 — 242,054 —_— 
Evansville, Ind.-Henderson, Ky... 249.2 68.2 295.7 74.4 981.4 240.8 910,918 255,142 
io 6 cco teeccncennecer 150.2 18.1 199.2 19.9 738.9 70.6 835,626 115,022 
ee er ere 363.0 99.2 395.5 110.7 1,363.1 375.6 1,495,034 452,862 
ER, Mii ore c.0:6 i ccereisccreoriies% 78.5 —- 28.5 28.5 108.4 108.4 94,154 94,154 
ys eae are 176.4 13 246.1 — 1,093.6 — 735,877 — 
Pe isc sccccce:srecans eecersie 127.0 —- 48.5 — 160.8 — 206.510 —= 
I Ri aise ic ccicvoscoccieees 16.9 — 26.0 — 86.6 — 134,329 — 
Ee ee eer 52.3 17.4 69.2 18.3 253.9 69.6 233,257 100,243 
Ft. Wayne, Ind............. ear {205.7 — 237.8 71.6 777.9 230.7 864,086 283,014 
Ft. Worth-Dallas, Texas......... 682.2 449.6 823.4 523.3 2,727.0 1,715.8 3,261,394 2,194,778 
IN es oc235-3 vccniwcitiecctewwes 217.8 91.5 250.9 105.8 829.7 346.8 1,080,517 466,692 
Glendive, Mont..............ee0. 2.9 — 5.7 — 18.8 —— 25,551 
Grand Forks, N.D.............+.. 38.8 18.4 52.1 23.9 194.8 86.1 236,114 122,919 
Grand Junction, Colo............ 24.8 — 37.8 — 129.3 — 165,918 =< 
Grand Rapids, Mich.............. 452.8 99.4 487.2 107.2 1,629.5 351.0 1,797,506 423,021 
Great Bend-Hays, Kan........... 89.1 — 118.4 — 396.6 — 515,962 — 
Great Falls, Mont..............-. 41.9 wT 67.8 22.5 218.4 735 311,006 102,944 


11. See Florence, Ala. 


12. El Paso only. 


13. Covers Fayetteville, N.C. 
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EeBrv 


CHANNEL 


Cn Deo 


PLACES SIX IN TOP TEN 


According to the Nielsen 
Station Index... Denver's 
ABC affiliate is tied for first 
place .in total homes 
reached during the vital 
6-midnite time segment! 


So, with 6 of the top 
10 and a tie for most 
homes reached... 
how can you cover 
the Denver Market 
without KBTV? 
SEE YOUR 


PGW COLONEL 





JOE HEROLD 
Station Mgr. 


JOHN C. MULLINS 
President 
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MADE 
IN 
MICHIGAN 


BREAKFAST 
CEREALS 


PAPER 
PRODUCTS 


DRUGS AND 
CHEMICALS 


FURNITURE 





great state 













Michigan is marching 


forward to a booming 


MACHINE 
TOOLS 










MANY 
OTHER 

DIVERSIFIED 

BALL =) 10) 010 lou 

BEARINGS 





fall and winter. And WWJ-TV 

is ready to richly satisfy 

the wide variety of 

tastes and interests represented 
in its coverage area-the 
business heart of the state. 


Quality, integrity, believability, 
as always, will mark the new- 
season programming-will make 
WW4J-TV, as always, your 
number one buy in Michigan. 








Detroit, Channel 4 « NBC Television Network 


PORT 
HURON 


ACS" ee OF TROIT oe 


ARBOR 


e TOLE 


NATIONAL REPRESENTATIVES: PETERS, GRIFFIN, WOODWARD, INC. 
Associate AM-FM Station WWJ 
Owned and Operated by The Detroit News 








iF itis BIG 


EAS AT | an IMPORTANT, a 


LOUISVILLE I's on WHAS-TV - 








Greens 
Greenv 

Ashev 
Greenv 


Hannibi 
Harling 
Harrisb 
Harrisb 
Harriso 
Kartfor 
Hasting 
Hatties! 
Hender 
Hender 
Housto: 
Hunting 
Hutchin 


81 RACE REMOTES 

JUST PART 
OF WHAS-TV’s BIG 
SPORTS COVERAGE 






Idaho F 
Indiane 


Jackso! 
Jackso! 
Jackso: 
Jeffers 
Johnso 
Johnst 
Joplin, 


Kalame 
Kansas 
Kearne 
Klamat 
Knoxvi 


La Cros 
Lafaye’ 
Lake CI 


Eighty-one remotes of major stakes races WHAS-TV films of football, track, golf, —— 
ansing 


. »- Not counting the Kentucky Derby for tennis, the Indianapolis 500, hockey . . . Laredo, 


seven consecutive years . . . that’s the every sport from baseball to fencing .. . Las Vey 
record of WHAS-TV Sports. all are covered by WHAS-TV Sports. = “ 


WHAS-Televiewers know that when WHAS-TV’s “Sportraits,” at 10:45 p.m., Lexing 


a BIG television sports event takes place, Monday through Saturday, is Louisville’s ry 


WHAS-TV is the place. Stakes races ONLY COMPLETE daily sports presen- Little R 


every Spring and Fall from Churchill tation. BIG ... IMPORTANT ... EX- one 
os Ang 


Downs, University of Louisville and Uni- CLUSIVE ... WHAS-TV! Lovisvil 
Lubboe! 
Lufkin, 


Your Advertising Deserves WHAS-TV Attention... Lynch 
with the ADDED IMPACT OF PROGRAMMING OF CHARACTER! 


WHAS-TV WHAS-TV CHANNEL 11, LOUISVILLE 
Fishie 316,000 WATTS — CBS-TV NETWORK 
Seeniness tn Qieetes Victor A. Sholis, Director 

Best In Entertainment 


versity of Kentucky basketball specials, 


14. Stand 
15. Comb 
16. Quinc 
17. Stand 





Represented Nationally by 
HARRINGTON, RIGHTER & PARSONS, INC. 18, Los V 
19. Stand 
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES 
(August 1959) (August 1959) (August 1959) (Janvary 1959) 

Television Metro Television Metro Television Metro Television Metro 

Market Area Market Area Markets Area Market Area 

(Th ds) (Th ds) (Th ds) (Th ds) (Thousands) (Thousands) ($000) ($000) 
“Green Bay, Wis.. ............... 320.9 30.1 354.5 32.4 1,242.7 118.6 1,386,076 153,121 
Greensboro, N.C................ 398.1 54.8"4 475.0 62.1 1,893.2 235.7 1,818,203 343,901 

Greenville-Spartanburg, S.C.- 

Asheville, N.C...........0.0005 392.8 110.715 502.4 136.3 1,971.6 507.4 1,517,766 463,492 
Greenville- Washington, N.C..... 192.3 — 252.3 —_— 1,133.8 — 762,350 —_— 
Hannibal, Mo.-Quincy, lll........ 191.4 20.0'¢ 211.8 21.1 655.5 65.5 736,405 75,755 
Harlingen-Weslaco, Tex......... 72.3 63.0'7 104.1 91.0 442.6 384.1 276,678 244,186 
Merrteherg, The... cc ccccccccccccce 173.0 —_— 209.1 — 679.2 — 651,857 —e 
Harrisburg, Pa............+..06. 7113.8 — 159.5 100.2 542.6 338.0 621,379 400,130 
Harrisonburg, Va............... 74.8 —_— 87.6 — 349.5 — 341,889 — 
Hartford-New Britain, Conn...... 631.5 175.8 683.3 190.8 2,339.5 655.8 2,976,978 920,410 
Hastings, Neb..............00005 114.7 —_— 149.1 —_— 482.6 —_— 577,175 — 
Hattiesburg, Miss................ 49.1 — 79.8 —- 312.4 —_— 215,787 —_— 
Henderson, Ky.-Evansville, Ind... 249.2 68.2 295.7 74.4 981.4 240.8 910,918 255,142 
Henderson-Las Vegas, Nev...... 35.5 34,418 48.0 45.6 151.8 143.8 200,222 186,808 
Houston, Tex... ....esccccccccece 483.4 326.3 588.6 381.9 2,015.7 1,276.2 2,299,532 1,508,051 
Huntington-Charleston, W. Va... 440.6 145.919 546.4 163.6 2,149.8 599.6 1,557,521 603,433 
Hutchinson-Wichita, Kan......... 258.4 123.0 305.0 134.1 956.3 408.1 1,163,001 494,166 
Mahe Falls, Chas... ...ccscecccsees 59.4 — 84.5 — 301.7 — 375,822 — 
Indianapolis, Ind................ 710.4 195.4 771.9 210.2 2,482.0 664.7 2,805,769 947,671 
Ry MNS o:4.6:4:0)9.5:6:0.06.06 oleae 230.3 41.5 357.9 $2.5 1,362.5 197.4 985,152 195,460 
Ma 6a ewenncesn wales 87.5 — 124.9 — —- 454.9 — 318,272 — 
Jacksonville, Fla...............-. 291.7 110.0 408.8 128.9 1,534.1 456.3 1,659,666 636,908 
Jefferson City-Columbia, Mo..... 126.6 — 148.3 — 512.9 —_ 498,436 —_— 
Johnson City, Tenn.-Bristol, Va... 151.3 51.920 221.5 70.8 926.3 278.1 542,625 239,693 
NR Ns i5.0. 4:6 sens 59-0006 565.1 72.3 616.1 rb 2,200.3 286.3 2,081,675 261,494 
Joplin, Mo.-Pittsburg, Kan....... 151.9 33.67! 187.2 37.4 582.7 111.5 584,592 133,772 
Kalamazoo, Mich................ 587.8 46.0 635.5 49.0 2,111.5 163.3 2,326,014 226,803 
Kansas City, Mo...........-..+-- 610.4 325.3 678.0 349.1 2,106.7 1,066.4 2,541,742 1,424,324 
MO, TUDE s 6 0.0 <c000 c0c0sess 102.3 — 139.4 neo 456.4 — 577,580 — 
Klamath Falls, Ore.............. 20.4 — 30.3 — 95.1 a 123,948 —_— 
Knoxville, Temm........cescccces 226.5 89.6 326.3 100.7 1,311.6 372.7 848,145 370,995 
La Crosse, Wis... .....ccecccccecs 117.0 19.5 134.8 212 476.3 73.5 496,030 100,646 
Se ere 96.2 14.2 138.5 19.2 533.6 72.6 427,352 90,708 
Lake Charles, La..............-. 85.8 29.4 120.8 40.1 440.0 141.6 358,671 132,115 
SINS TIN 5it 0156050090000 s0m 515.0 65.5 571.1 69.2 1,971.0 241.4 2,170,847 296,338 
Lansing, Mich....... Mine me ee bine 418.0 84.1 455.8 90.5 1,550.7 307.5 1,710,169 342,017 
DN RS scdcaueresccc sew ee es 9.8 9.8 15.9 15.9 71.0 71.0 55,986 55,986 
Las Vegas-Henderson, Nev...... 35.5 34,422 48.0 45.6 151.8 143.8 200,222 186,808 
| ee 49.1 be 59.6 19.2 219.0 80.5 221,131 79,264 
Sea ie:a.o.v <56ciseiewiuiees 758.6 — 74.6 24.3 255.3 84.2 289,435 101,120 
ee 744.1 — 99.9 36.1 363.7 125.5 322,192 156,833 
BE II asc isigwisiv eisiwiersisiwnaccisieia [47.4 —_— 59.5 31.3 197.9 104.2 211,567 122,620 
oy eee 186.5 43.4 223.2 46.8 712.8 146.8 883,289 194,620 
Little Rock-Pine Bluff, Ark........ 231.6 63.7 316.0 80.1 1,128.3 266.4 945,363 280,591 
OR Piss a 's-c0:s:0006s00nee 17.7 —s 26.3 —— 89.2 — 86,354 — 
Los Angeles, Cal................. 2,659.9 2,063,125 3,012.7 2,334.2 8,973.9 6,759.6 11,536,012 8,984,687 
WON WR iv ois.sicsceuwesivwane 458.6 196.3 558.5 213.8 1,973.9 710.1 1,802,726 810,900 
co ee 103.0 40.3 137.2 53.0 497.0 188.1 624,656 212,691 
. > ere 50.9 — 72.1 = 259.4 aes 233,467 — 
lynchburg, Va..............0200- 149.9 27.9 190.6 35.3 770.1 139.3 646,353 125,734 
14. Standard Metropolitan Area listed as Greensboro-High Point. 20. Standard Metropolitan Area listed as Bristol-Johnson City-Kingsport, Va.-Tenn. 
15. Combined Standard Metropolitan Area shown. 21. Joplin only. 

16. Quincy only. 22. Las Vegas only. 

17. Standard Metropolitan Area listed as Brownsville-Harlingen-McAllen. 23. Standard Metropolitan Area listed as Little Rock-North Little Rock. 

18. Las Vegas only. 24. Covers Williamsport, Pa. 

19. Standard Metropolitan Area listed as Charleston-Huntington-Ashland, 25. Standard Metropolitan Area listed as Los Angeles-Long Beach. 
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TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES 
(August 1959) (August 1959) (August 1959) (January 1959) 
Television Metro Television Metro Television Metro Television Metro 
Market Area Market Area Markets Area Market Area 
(Th ds) (Th ds) (Th ds) (Th ds) (Thousands) (Thousands) ($000) ($000) 
i ioc siosdie Keacecneonse 107.5 38.2 151.2 47.5 594.8 171.6 464,133 183,760 
IN Wins. ooos dosereiseicensine 229.8 54.6 258.0 61.5 883.7 217.4 1,033,574 269,151 
Manchester, N.H.............+6. 568.6 46.4 613.5 49.5 2,082.4 165.3 2,421,591 218,433 
Marquette, Mich............... - 62.9 — 75.1 —_— 257.6 — 280,408 — 
Mason City, Ia... ....cccccccscccce 160.8 15.8 183.4 16.7 624.6 53.2 783,675 73,031 
Modferd, Ore... ...ccsccccccccce 44.8 — 58.0 —_— 178.8 — 221,617 — 
Memphis, Tenn................+. 480.1 146.3 645.4 163.6 2,404.0 573.6 1,894,437 704,812 
Meridian, Miss................08. 100.1 15.2 161.0 19.5 632.8 65.9 411,419 70,665 
PE ib aie:o:0 6 os ois cirmivesaneees 423.5 244.4 527.1 286.2 1,700.9 930.0 2,509,142 1,484,480 
Midland-Odessa, Tex............ 83.4 34.0 118.4 46.4 420.3 155.7 568,179 217,027 
Milwaukee, Wis.............+20- 595.6 334.4 642.5 354.3 2,169.7 1,194.1 2,648,056 1,556,751 
Minneapolis-St. Paul, Minn....... 743.4 403.3 822.0 425.3 2,842.7 1,411.1 3,435,600 1,846,769 
A een cern rie 42.4 —_— 65.6 — 238.9 — 267,434 a 
Missoula, Mont..............-005 47.6 —— 70.3 os 212.0 —— 250,927 — 
Pe Piinis-0. cc vivicivecinvswssves 219.4 67.5 293.9 78.4 1,120.3 283.2 1,084,247 312,661 
Monahans, Tex...........-. D.1. —— — —— — =e —— 
Monroe, La.-El Dorado, Ark...... 137.2 21.226 189.9 26.0 697.4 90.0 566,859 110,939 
Montgomery, Ala..............+- 150.3 39.6 220.0 46.4 872.3 165.4 692,976 199,711 
MGs HIE ic. cee seaicccesvccses {31.3 — 46.4 34.8 148.3 111.3 156,562 119,821 
Nashville, Tenn...........--.200. 342.5 95.1 463.4 107.5 1,731.4 379.3 1,426,693 477,017 
New Britain-Hartford, Conn...... 631.5 175.8 683.3 190.8 2,339.5 655.8 2,976,978 920,410 


26. Standard Metropolitan Area listed as Monroe-West Monroe. 





“better buy” station! : 


NASHVILLE’S <W 


TENNESSEE’S 
“must buy” market! 





» MAXIMUM TOWER HEIGHT 


2049 ft. above sea level—none taller 
permitted in this area by CAA. 


MAXIMUM POWER 


316,000 watts—the limit permitted by FCC. 


MAXIMUM EFFICIENCY 


Greatest Grade A Coverage 


nessee-Kentucky-Alabama TVA area makes 
WSIX-TV your most sensible buy. 


Represented by: 
H-R TELEVISION, INC. 


CLARKE BROWN 


58 


in the rich Ten- 





—0<0— 204 0<oTf +00% Ono 
ee 


COMPANY "> 





CHECK THESE FACTS: 
M TV HOMES—342,500 


M Population—1,731,400 


M Households—463,400 


M Retail Sales—$1,426,693 


The Nashville market is Tennes- 
see's richest market! 
Phone or wire today for choice 
availabilities. 
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NBC DUPLICATION 
LOUISVILLE 
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LAUDERDALE 
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LEE a —# FRANKLIN | MARSHALL 


TAWAMBA 
-~ 


AWRFNCE| MORGAN | 


Always the leader... 
in the things that count! 


NATIONAL REPRESENTATIVE: THE KATZ AGENCY, INC. 
New York Chicago Detroit Kansas City 
Atlanta Dallas ‘ Los Angeles San Francisco 


T. B. Baker, Jr. 
Executive Vice-President 
and: General Manager 


Robert M. Reuschle 
General Sales Manager 
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| «PURE GOLD bonus 


G 
unduplicaled 
coverage { 


WLAC-TV’s 91-county, 4-state 
coverage area is virtually free 
of duplication by any other 
CBS station. 


The difference between CBS 
unduplicated coverage and 
NBC unduplicated coverage is 
documented by NCS #3 area 
survey and published engineer- 
ing maps of NBC stations in 
Paducah and Louisville. 





Buy AREA impact on WLAC-TV, the South’s Great MULTI-MARKET oz STATION 


mm 


























TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES 
(August 1959) (August 1959) (August 1959) (January 1959) 
Television Metro Television Metro Television Metro Television Metro 
Market Area Market Area Markets Area Market Area 
(Thousands) (Thousands) (Th ds) (Th ds) (Th ds) (Th ds) ($000) ($000) 
New Haven, Conn..............- 850.6 173.727 938.3 186.6 3,254.8 633.4 4,081,016 774,825 
New Orleans, La.............+++ 378.3 222.9 468.8 258.4 1,710.7 888.4 1,556,221 888,440 
Now York, N.Y... ....cccccccccee 4,904.2 4,124,928 5,317.0 4,471.3 17,533.7 14,652.5 22,690,546 18,838,362 
PRs Wis o: 016.0 Secccecinvicieiesciers 337.6 202.029 394.7 219.8 1,527.8 797.3 1,343,439 780,566 
North Platte, Neb............... 20.6 —— 29.6 —— 97.9 —€ 116,277 — 
Cak WH, We Vdessccccccccvcsces 129.4 ——— 178.0 — 743.7 —— 460,635 — 
Odessa-Midland, Tex............ 83.4 34.0 118.4 46.4 420.3 155.7 568,179 217,027 
Oklahoma City, Okla............ 335.3 142,33° 401.0 165.2 1,338.5 527.1 1,490,993 665,294 
Genaloa, Melee... 2 ccccccescccsccs 336.3 125.7 367.1 132.6 1,189.4 439.4 1,487,257 567,700 
Orlando-Daytona Beach, Fla..... 209.5 95.5 298.4 130.9 972.5 410.6 1,219,297 558,654 
Ootywmwa, lee... cccvccccccccces 136.6 <= 159.6 — 492.1 ee 549,240 — 
Paducah, Ky... ....ccccccccccces 188.5 14.5 241.8 19.9 803.9 62.7 726,894 70,934 
Panama City, Fla...............- 21.2 13.0 30.7 17.3 118.5 65.0 125,832 75,868 
Parkersburg, W.Va.............. {25.1 — 43.7 25.4 143.8 84.6 153,914 86,868 
Pensacola, Fla.............e2eee% 191.2 41.5 254.4 52.4 963.3 198.0 954,094 233,856 
POO e, hoc ic occ cccsiccceseceescne 1166.5 —= 215.6 88.2 696.5 284.9 821,936 356,846 
Philadelphia, Pa..............+++ 1,896.7 1,175.83! 2,062.2 1,208.2 7,138.9 4,455.2 8,501,729 5,058,782 
Phoenix-Mesa, Ariz.............. 197.0 152.0%? 243.0 174.0 864.6 599.2 1,004,825 707,806 
Pine Bluff-Little Rock, Ark........ 231.6 63.733 316.0 80.1 1,128.3 266.4 945,363 280,591 
Pittsburg, Kan.-Joplin, Mo....... 151.9 33.6?! 187.2 37.4 582.7 tS 584,592 133,772 
Pittsburgh, Pa... ........cccccccee 1,266.6 656.4 1,361.8 691.2 4,791.8 2,405.3 5,107,719 2,746,908 
PRIN, FEV oi ociccsiveccecses 120.3 — 140.0 ——s 519.5 mans 538,198 
Poland Spring, Me..............+ 312.2 —* 341.9 ——- 1,201.2 —— 1,405,173 — 
a SA ee 211.7 46.9 230.8 51.1 797.1 172.9 972,632 241,963 
Portland, Ore... .....ccscccccceces 462.4 259.9 544.4 289.0 1,671.1 858.1 1,936,905 1,026,175 
Presque Isle, Me.........--+e++% 19.6 = 24.0 a 99.7 —— 82,438 
Providence, R.I.............. »... 786.2 194,595 851.8 210.2 2,900.5 704.7 3,308,392 843,192 
Pueblo-Colorado Springs, Colo. 91.7 62.3 116.6 Fi 416.1 252.5 454,541 318,690 
Quincy, Ill.-Hannibal, Mo........ 191.4 20.036 211.8 21.1 655.5 65.5 736,405 75,755 
Raleigh-Durham, N.C..........-. 274.1 60.6 362.9 71.3 1,599.5 284.2 1,238,391 320,392 
Rapid City, $.D...........eeeee- ° 34.3 13.1 63.3 21.4 225.9 68.3 252,081 85,845 
27. Standard Metropolitan Area listed as New Haven-Waterbury. 31. Includes Camden, New Jersey. 
28. Standerd Metropolitan Area listed as New York-N.E. New Jersey. 32. Phoenix only. 
29. Standard Metropolitan’ Area listed as Norfolk-Portsmouth. For purposes of rad’o 33. Standard Metropolitan Area listed as Little Rock-North Little Rock. 
and television coverage; ~-Newport News-Hampton may be considered part of the 34. See Portland, Maine. 
Norfolk-Portsmouth Metropolitan area. 35. Standard Metropolitan Area listed as Providence-Pawtucket. 
36. Quincy only. 


30. Oklahoma City listing includes Enid, Oklahoma. 





“THE CHOICE OF NATIONAL SPOT TV ADVERTISERS... 
...in the ORLANDO—DAYTONA BEACH MARKET!" 


100,000 WATTS —~— CHANNEL 2 —Z 1.000 Foot TOWER 
NBC AFFILIATE —<— 
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Represented by Avery-Knodel, Inc. 



































i Memo to Marty Nierman: 


ARB and Nielsen have just completed new audience surveys 
of the Omaha market. ARB also has a new survey of Lincoln, 
Nebraska's second largest market. 

KMTV is the dominant Omaha station in all three books. 


OMAHA ARB May-June —!In the four-week average, KMTV 
leads all other Omaha stations from sign-on to sign-off in 
share of sets-in-use. 

OMAHA NIELSEN June — KMTV delivers more television 
homes in more quarter hours than any other Omaha station. 


LINCOLN ARB April —KMTV leads in twice as many quarter 
hours as the other Omaha stations combined. 

Specifics? Look at Jack Paar. Look at KMTV’s 10:00 p.m. 
News. In both Omaha and Lincoln ARBs, most people prefer 
Paar and news to the best movies competition can buy, (no 
matter how much they cost). In Omaha, Paar leads in 27 of 
30 quarter hours and his total rating points are more than 
the combined points of all other programs in the same period. 
In Lincoln, Paar on KMTV leads in 28 of 30 quarter hours. 
KMTV’'s 10:00 p.m. News is Omaha's highest-rated evening 
news and delivers an average rating double that of compet- 


ing movies. d p 


— 


| 


/ 


Take your choice of books. But call Marty Nierman, Execu- 
tive Vice-President, Edward Petry & Co., or any other Petry- 


man before you buy Omaha. 
OMAHA IS KMTV 























TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES 
(August 1959) (August 1959) (August 1959) (January 1959) 
Television Metro Television Metro Television Metro Television Metro W 
Market Area Market Area Markets Area Market Area 
(Th ds) (Th ds) (Th ds) (Th ds) (Thousands) (Thousands) ($000) ($000) IN 
LA 
I GM inis 6S sie cscinccvicesicons 58.6 — 77.9 — 234.2 — 324,163 — 
ReNe, MOVs. cc cccsccccvccccsccce 38.7 26.8 47.6 28.8 151.0 87.0 242,220 143,972 
I, Wooo eo 650c csccsaces 267.6 122.637 329.2 137.8 1,315.5 512.8 1,266,846 597,055 
Riverton, Wyo.........ceccecees 8.2 — 15.5 — 54.3 —_— 69,403 —- 
Roanoke, Va...........cceceeeee 290.9 38.4 366.9 43.1 1,482.2 157.3 1,171,600 178,786 
Rochester, Minn..............0+. 91.8 13.4 103.3 14.1 362.4 50.8 415,353 87,150 
Se a 317.4 169.6 350.7 185.5 1,168.4 598.2 1,435,740 734,283 E 
cE rrr rere 199.0 $5.2 220.9 61.6 718.3 195.0 914,636 250,435 96-c 
Rock Island, Ill.-Davenport, lowa. 346.3 79.138 375.3 84.2 1,226.4 273.9 1,530,422 362,368 has 
ee 54.5 —_— 78.0 —_— 284.0 — 303,732 — In 4 
Sacramento-Stockton, Cal....... 377.8 192.5 447.3 224.7 1,438.8 718.5 1,797,190 914,181 PO! 
Saginaw-Bay City, Mich.......... 301.0 78.8 332.2 84.3 1,159.7 292.5 1,274,732 318,115 RET 
Se. Sosegth, MO...ccccccccvecccces 203.6 30.4 228.9 32.4 716.8 102.3 781,101 115,084 FOC 
DEM iis 4 vic osnndessinwese 846.2 599.5 919.8 642.2 2,988.4 2,086.3 3,296,274 2,399,000 DRI 
St. Petersburg-Tampa, Fla........ 310.1 187.9 406.5 228.7 1,282.4 693.5 1,759,072 963,592 EFF 
Salinas-Monterey, Cal........... 191.4 — 228.4 — 725.4 —_ 885,592 —— C 
Salisbury, Mid... ..cccccccccccece {33.4 —_— 62.8 — 211.0 —_— 264,611 — 
Salt Lake City, Utah............. 247.2 143.89? 286.2 154.2 1,038.7 549.7 1,086,570 587,452 tun 
San Angelo, Tex...............+. 27.8 17.1 37.4 22.6 129.9 77.6 160,065 96,030 lane 
San Antonio, Tex................ °276.3 152.2 325.2 179.2 1,220.3 656.3 1,174,465 657,815 Figures 
San Diego, Cal.-Tijuana, Mex..... 295.1 280.44° 315.9 296.8 1,076.0 1,005.1 1,268,348 1,170,045 
San Francisco-Oakland, Cal...... 1,288.4 830.3 1,475.6 920.8 4,565.2 2,789.5 5,633,122 3,536,688 
Bet BREN Gc onc cceccccsccees 234.8 156.9 281.6 189.9 906.2 616.9 1,037,961 720,673 
Santa Barbara, Cal.............. 69.0 40.4 83.8 47.7 260.5 147.0 335,968 190,445 
Savannah, Gao... cccccccecsesess 105.8 45.3 149.0 53.3 564.9 181.1 482,712 201,691 
Schenectady-Albany-Troy, N.Y... 458.5 195.4 503.2 212.9 1,646.0 681.2 1,923,885 798,004 
Scranton-Wilkes-Barre, Pa.....:. {253.1 4 311.4 172.7 1,090.9 608.0 1,043,721 573,200 CHA} 
Seattle-Tacoma, Wash........... 544.7 403.7 617.4 446.9 1,877.8 1,356.3 2,264,289 1,677,769 
SOG PEs cc scccccccinesctewes 26.5 — 30.4 — 91.7 — 91,351 —_ 
Shreveport, La.........-.eeeeeee 248.7 64.9 322.2 74.5 1,160.1 265.6 1,084,635 285,642 
Sioux City, la... ...cccccccccceee 203.1 34.2 230.1 36.0 769.6 114.0 961,518 167,523 eee 
Sioux Falls, S.BD....cccccccccccce 221.7 25.8 296.4 27.7 1,031.5 89.5 1,197,290 127,251 
South Bend-Elkhart, Ind......... $142.7 — 210.7 104.4 686.8 345.2 774,334 416,911 
Spokane, Wash..............++. 244.8 85.6 319.9 95.4 1,022.0 291.6 1,230,814 342,344 
Springfield, Ul... .......seeeeeeee 7125.1 — 190.7 45.4 624.0 140.1 763,359 205,508 
Springfield-Holyoke, Mass....... 7169.9 — 214.2 142.2 740.5 492.0 898,682 620,226 
Springfield, Mo.........-.-s+eeee 179.2 38.4 217.5 40.7 728.4 1225 697,188 144,443 
Steubenville, Ohio.............. 436.7 96.4% 481.3 102.5 1,686.2 355.9 1,678,395 391,091 Valle) 
Superior, Wis.-Duluth, Minn...... 171.2 79.0 206.3 85.4 695.5 277.6 744,503 318,036 
Sweetwater, Tex.......-...-se0. 63.4 ——48 79.8 — 270.2 —_—_ 312,498 —_ Waco 
Syracuse, N.Y.......-seeeeceeeeee 452.5 112.9 500.2 123.1 1,690.3 413.3 1,975,039 514,462 Washi 
Washi 
Tacoma-Seattle, Wash........... 544.7 403.7 617.4 446.9 1,877.8 1,356.3 2,264,289 1,677,769 Water 
Tallahassee, Fla.-Thomasville,Ga. 113.2 8.9 185.6 16.2 743.6 66.2 632,946 90,451 Water 
Tampa-St. Petersburg, Fla........ 310.1 187.9 406.5 228.7 1,282.4 693.5 1,759,072 963,592 Waus: 
Temple-Waco, Tex.........+.-.. 123.3 56.8 157.8 69.1 556.4 249.5 553,396 262,762 Wesla 
Terre Haute, Ind.........-...06. 215.7 32.5 236.2 34.2 744.2 104.7 801,272 124,713 West | 
Texarkana, Tex.........-seeeee 81.9 26.2 111.4 29.7 395.5 100.9 328,574 99,631 Whee 
ed wissiteonaiiedes 378.6 139.0 404.7 146.3 1,338.7 479.7 1,425,281 548,702 Wichit 
Topeka, Kan..........-sceeceeee 115.4 40.8 142.8 43.8 459.2 134.3 531,534 160,997 Wichis 
Traverse City, Mich.............. 36.8 — 44.7 — 156.2 _— 200,287 —- Wilke: 
ices crerciinisonenes 99.4 65.5 126.0 78.4 447.7 258.0 444,037 276,802 Willist 
Tulsa, Olklete. 2. cccccccccscccccce 304.1 110.5 362.2 123.7 1,187.4 390.6 1,232,683 464,856 Wilmis 
ic icscivaniditinecels 55.6 — 94.4 — 359.9 — 225,845 —- Winst. 
Twin Falls, Ida...........esseeeee 26.8 — 36.9 —— 132.8 — 159,094 — Worce 
Tyler, Tox.......cccccceseccccces 110.0 18.3 155.8 24.2 543.9 83.8 533,548 97,646 —_— 
Utica-Rome, N.Y......-.-0-ee0ee - 138.9 86.1 150.2 919 503.5 311.0 545,732 339,407 te 
Yuma, 
37. Standard Metropolitan Area listed as Petersburg-Hopewell-Richmond. 41. Standard Metropolitan Area listed as Scranton-Wilkes Barre-Hazleton. 
38. Standard Metropolitan Area listed as Davenport-Rock Island-Moline. 42. Standard Metropolitan Area listed as Wheeling-Steubenville. Zanes 
39. Includes Metropolitan Areas of Salt Lake and Provo, Utah. 43. See Abilene, Texas. A: See 
40. San Diego only. 45. Stan 
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WE'RE SELLING MORE 




















IN THE Oy : ee ue at a 4 : = S 
LAND OF ms) a : / ce . | y 9 Mees “t ; ag . 
Profitunity | i. “lies 

l e ORLANDO 
Every basic economic index in the WFLA-TV WFLA -TV 
26-county sales area—the land of Profitunity— ae _ LAKELAND 

has rocketed to new highs! ST PETERSBURG A MV/M 

In the Big Eight years since 1950 .. . ee 

POPULATION IS UP ............ 60.7% Sales Area 

OS 8 —rr eres 131 % 

poem SH6Ge OF ............... 146 % a. 

ape SALRS OP .............-. 170 % 


EFFECTIVE BUYING POWER UP .. 112 % 


Get your share of this exciting profit oppor- 
tunity. Buy WFLA-TV—dominant in the 
land of Profitunity! 


Figures from Sales Management 1959 Survey of Buying Power. 


wtla-tv 
CHANNEL OR" paTensouns 


National Representatives: BLAIR-TY 










































































TV HOMES TOTAL HOUSEHOLDS POPULATION RETAIL SALES 
(August 1959) (August 1959) (August 1959) (January 1959) 
Television Metro Television Metro Television Metro Television Metro 
Market Area Market Area Markets Area Market Area 

(Th ds) (Th ds) (Th ds) (Thousands) (Th ds) (Th ds) ($000) ($000) 
Valley City, MeBe...ccccccccvccces 167.5 aad 225.2 ae 832.0 —— 948,340 ——w 
Waco-Temple, Tex.............. 123.3 56.8 157.8 69.1 556.4 249.5 553,396 262,762 
Washington, D.C................ 822.7 523.0 925.0 573.8 3,353.9 2,024.5 3,934,061 255,509.88 
Washington-Greenville, N.C...... 192.3 — 252.3 — 1,133.8 —_— 762,350 — 
Waterbury, Conn. D.I........... — —— — —oa 
Waterloo-Cedar Rapids, Ia....... 324.0 77.4 357.3 78.6 1,181.8 251.7 1,484,424 331,950 
I IIR so wares cos ceevs0e se 97.5 22.0 109.8 24.5 395.2 89.6 399,848 81,356 
Weslaco-Harlingen, Tex......... 72.3 63.04 104.1 91.0 442.6 384.1 276,678 244,186 
West Palm Beach, Fla............ 73.1 56.9 97.8 70.7 299.8 205.4 485,458 334,783 
Wheeling, W.Va................+ 349.1 96,446 393.9 102.5 1,380.2 355.9 1,354,782 391,091 
Wichita Falls, Tex............... 125.9 30.0 158.7 36.4 569.6 136.5 614,211 146,157 
Wichita-Hutchinson, Kan......... 258.4 123.0 305.0 134.1 956.3 408.1 1,163,001 494,166 
Wilkes-Barre-Scranton, Pa....... {253.1 47 311.4 172.7 1,090.9 608.0 1,043,721 573,200 
Py BE liis:6.0:0.000560s00secie's 20.0 — 39.7 —— 135.8 nn 180,028 
CO  ” ae 121.0 18.8 175.4 21.6 803.9 77.4 545,800 83,299 
Winston-Salem, N.C............. 336.7 45.0 389.8 50.2 1,519.5 184.3 1,492,756 211,241 
Worcester, Mass. D.I............ ‘ —_— — a oa eae ne 
re 7105.6 —— 156.8 46.8 518.9 151.6 601,302 170,449 
ci coninpcuuwwscwsne sends {39.5 ee 65.8 65.8 219.5 219.5 259,754 259,754 
Youngstown, Ohio.............. {144.2 — 203.7 173.1 715.7 610.2 790,291 683,919 
MN Mieco cenewadndeceson 25.2 —— 33.6 —_ 122.5 ——— 153,922 
Zanesville, Ohio.............. {23.7 — 27.7 24.2 90.4 79.5 92,570 82,179 
44, See Grand Forks, N.D. 46. Standard Metropolitan Area listed as Wheeling-Steubenville. 
45. Standard Metropolitan Area listed as Brownsville-Harlingen-McAllen. 47. Standard Metropolitan Area listed as Scranton-Wilkes Barre-Hazleton. 
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“Me an’ J.K. 


is just like this!” WJAR-TV not only has a corner on quality feature films in the Providence 
market, but also exposes them with rare showmanship. Morning and afternoon films, for example, 
are emceed daily by personable Jay Kroll who asks viewers to write and tell him what they would 
like to see, then waits for the mailman to clue him 
on local tastes. Between “acts”, Jay interviews 10th Anniversary of CHANNEL 10 
visiting celebrities, and leaders of local and national 

civic groups. “The Jay Kroll Show” — another ab WJ AR-TV 

good reason why WJAR-TV has won the TV heart 

of the PROVIDENCE MARKET. Cock-of-the-walk in the PROVIDENCE MARKET 


NBC - ABC - Represented by Edward Petry & Co., Inc. 


ah 








A_ TELEVISION MAGAZINE EXCLUSIVE 





U.S. TV HOMES 


As of August, 1959 


directory of the 3,070 U. S. counties with Sales 
Management household totals specially up- 
dated to August 1959. 
Estimates of TV homes are updated to August, 
1959 by TELEvisiON MAGAZINE, 
For the 1959 Market Book, TELEvIsion MAGAZINE 
has adjusted its county figures by the Advertising 
Research Foundation-Nielsen study of March, 1958, 


BY COUNTIES 


applied correction factors for each of the U.S. Cen- 
sus Divisions in accordance with the newly released 
ARF-Census Survey of May 1959 and projected 
them to August. 

For a more detailed explanation of how coverage 
is defined, turn to the introduction to the Television 
Homes report and the section on “How Coverage 
is Defined.” 





TV Total TV Total 
Homes Households Homes Households 
Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 


TV Total TV Total 
Homes Households Homes Households 
Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 











ALABAMA Elmore 5,100 7,300 Morgan 11,800 14,900 Mohave 1,100 2,400 
Autauga 2,300 4,000 Escambia 5,100 7,300 Perry 2,700 3,800 Navajo 3,900 8,700 
Baldwin 9,700 11,900 Etowah 22,400 28,500 Pickens 2,900 4,900 Pima 65,500 78,400 
Barbour 3,600 6,300 Fayette 2,600 3,900 Pike 4,500 6,900 Pinal 14,300 17,100 
Bibb 2,500 3,500 Franklin 3,800 5,700 Randolph 3,200 4,700 Santa Cruz 1,900 3,200 
Blount 5,000 6,300 Geneva 3,100 5,700 Russell 8,100 11,000 Yavapai 4,100 7,000 
Bullock 2,100 3,500 Greene 1,800 3,100 Saint Clair 4,800 6,100 Yuma 10,500 14,500 
Butler 3,900 6,100 Hale 2,400 4,500 Shelby 6,600 7,600 Total 280,300 348,600 
Calhoun 19,400 25,000 Henry 2,100 3,400 Sumter 2,900 5,000 
Chambers 6,700 9,400 Houston 9,600 13,800 Talladega 13,900 17,300 ARKANSAS 
Cherokee 2,600 3,500 Jackson 5,600 8,300 Tallapoosa 6,100 8,800 Arkansas 5,100 4,800 
Chilton 4,300 6,100 Jefferson 160,200 180,600 Tuscaloosa 19,800 24,800 Ashley 3,500 4,900 
Choctaw 2,200 4,000 Lamar 2,300 3,200 Walker 12,800 14,200 Baxter 1,100 1,900 
Clarke 3,400 5,900 Lauderdale 9,100 16,400 Washington 1,800 3,300 Benton 6,500 9,600 
Clay 1,900 2,800 Lawrence 3,900 5,900 Wilcox 2,600 4,600 Boone 2,600 3,700 
Cleburne 1,900 2,700 Lee 7,600 11,200 Winston 2,200 3,300 Bradley 2,200 3,200 
Coffee 4,300 7,000 Limestone 5,500 8,200 Totai 629,700 826,000 Calhoun 900 1,300 
Colbert 6,600 12,100 Lowndes 2,000 3,300 Carroll 1,900 2,900 
Conecuh 2,400 4,100 Macon 4,000 6,100 ARIZONA Chicot 3,700 5,200 
Coosa 1,600 2,500 Madison 15,100 23,400 Apache 2,900 6,000 Clark 3,600 5,000 
Covington 5,400 8,900 Marengo 3,900 6,500 Cochise 9,000 13,500 Clay 3,700 5,100 
Crenshaw 2,700 4,200 Marion 3,500 5,700 Coconino 4,800 9,200 Cleburne 1,100 1,800 
Cullman 9,500 10,600 Marshall 8,500 11,900 Gila 5,800 7,800 Cleveland 1,000 1,400 
Dale 3,200 5,100 Mobile 67,500 78,400 Graham 2,100 3,200 Columbia 4,600 6,600 
Dallas 9,600 14,700 Monroe 2,900 5,200 Greenlee 2,400 3,600 Conway 2,500 3,400 
DeKalb 7,000 10,700 Montgomery 39,600 46,400 Maricopa 152,000 174,000 Craighead 10,800 12,300 
TV homes, @"TELEVISION MAGAZINE, Families © 1959,"Sales Management Survey of Buying Power; further reproduction not licensed. 
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TV Total TV Total TV 
Homes Households Homes Households 
Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 


Total TV Total 
Homes Households Homes Households 
Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 








ARKANSAS continued 


Crawford 
Crittenden 
Cross 
Dallas 
Desha 
Drew 
Faulkner 
Franklin 
Fulton 
Garland 
Grant 
Greene 
Hempstead 
Hot Spring 
Howard 
Independence 
Izard 
Jackson 
Jefferson 
Johnson 
Lafayette 
Lawrence 
Lee 
Lincoln 
Little River 
Logan 
Lonoke 
Madison 
Marion 
Miller 
Mississippi 
Monroe 
Montgomery 
Nevada 
Newton 
Ouachita 
Perry 
Phillips 
Pike 
Poinsett 
Polk 
Pope 
Prairie 
Pulaski 
Randolph 
St. Francis 
Saline 
Scott 
Searcy 
Sebastian 
Sevier 
Sharp 
Stone 
Union 
Van Buren 
Washington 
White 
Woodruff 
Yell 

Total 


3,700 
10,700 
4,200 
2,000 
3,800 
2,500 
4,100 
1,500 
1,000 
12,100 
1,500 
4,300 
3,400 
5,500 
1,700 
3,700 
800 
4,800 
18,000 
2,200 
1,800 
2,900 
4,300 
1,900 
1,700 
2,300 
4,600 
1,300 
800 
9,000 
14,200 
3,300 
800 
1,900 
900 
7,200 
700 
9,100 
1,100 
5,700 
2,000 
3,200 
2,000 
63,700 
1,800 
6,700 
5,100 
900 
1,300 
17,400 
1,500 
900 
700 
11,400 
1,200 
10,300 
6,800 
2,600 
1,800 


363,100 


CALIFORNIA 


Alameda 
Alpine 
Amador 
Butte 
Calaveras 
Colusa 


Contra Costa 


Del Norte 
El Dorado 
Fresno 
Glenn 
Humboldt 
Imperial 
Inyo 

Kern 
Kings 
Lake 
Lassen 


276,100 
100 
2,100 
21,100 
2,400 
2,500 
101,300 
3,700 
4,800 
91,500 
3,500 
27,700 
14,700 
2,600 
74,300 
12,700 
2,900 
3,000 


Los Angeles 1,867,800 


Madera 
Marin 
Mariposa 
Mendocino 
Merced 
Modoc 
Mono 
Monterey 
Napa 
Nevada 
Orange 
Placer 
Plumas 
Riverside 


Sacramento 


San Benito 
San 


10,300 
36,300 
1,000 
11,700 
21,500 
1,600 
600 
49,200 
13,700 
4,400 
195,300 
12,900 
2,600 
77,100 
127,200 
3,300 


Bernardino 134,900 


San Diego 


280,400 


San Francisco 263,700 


San Joaquin 


San Luis 
Obispo 
San Mateo 


65,300 


16,900 
118,200 


Santa Barbara 40,400 


Santa Clara 
Santa Cruz 


Shasta 
Sierra 
Siskiyou 
Solano 
Sonoma 
Stanislaus 
Sutter 
Tehama 
Trinity 
Tulare 
Tuolumne 
Ventura 
Yolo 
Yuba 
Total 


156,900 
25,400 
13,100 

400 
6,000 
34,700 
41,400 
39,900 
7,700 
5,400 
2,500 
39,300 
3,900 
46,700 
13,700 
6,300 
4,446,600 


308,700 
100 
2,900 
25,500 
3,100 
3,300 
113,800 
6,600 
7,100 
105,800 
4,700 
31,700 
19,100 
4,100 
85,700 
13,900 
4,000 
4,500 
2,091,900 
11,400 
43,000 
1,300 
16,300 
25,500 
2,600 
700 
59,000 
19,700 
5,800 
242,300 
15,500 
3,400 
96,100 
149,600 
4,300 


161,200 
296,800 
282,300 

75,100 


22,700 
136,500 
47,700 
189,900 
28,400 
17,900 
600 
9,100 
36,500 
49,500 
46,800 
9,800 
7,200 
3,600 
43,400 
4,300 
53,500 
17,700 
7,200 
5,080,700 





COLORADO 
Adams 
Alamosa 
Arapahoe 
Archuleta 
Baca 

Bent 
Boulder 
Chaffee 
Cheyenne 
Clear Creek 
Conejos 
Costilla 
Crowley 
Custer 
Delta 
Denver 
Dolores 
Douglas 
Eagle 
Elbert 

EI Paso 
Fremont 
Garfield 
Gilpin 
Grand 
Gunnison 
Hinsdale 
Huerfano 
Jackson 
Jefferson 
Kiowa 

Kit Carson 
Lake 

La Plata 
Larimer 
Las Animas 
Lincoln 
Logan 
Mesa 
Mineral 
Moffat 
Montezuma 
Montrose 
Morgan 
Otero 
Ouray 
Park 
Phillips 
Pitkin 
Prowers 
Pueblo 

Rio Blanco 
Rio Grande 
Routt 
Saguache 
San Juan 
San Miguel 
Sedgwick 
Summit 
Teller 


19,800 
1,500 
24,500 
300 
1,400 
1,200 
15,900 
1,500 
700 
800 
1,300 
700 
1,100 
300 
3,600 
162,700 
300 
700 
800 
800 
34,900 
3,800 
1,800 
100 
800 
900 
100 
1,700 
400 
27,400 
500 
1,500 
1,600 
2,700 
14,000 
4,600 
1,300 
4,700 
12,100 
100 
1,000 
1,800 
3,000 
4,900 
6,100 
400 
300 
700 
400 


1,800 
20,300 
1,900 
434,600 


Washington 
Weld 
Yuma 

Total 


CONNECTICUT 
Fairfield 
Hartford 
Litchfield 
Middlesex 
New Haven 
New London 
Tolland 
Windham 
Total 


166,900 
175,800 
32,400 
21,000 
173,700 
46,800 
14,900 
19,900 
651,400 


DELAWARE 

Kent 

New Castle 

Sussex 
Total 


17,700 
75,800 
22,500 
116,000 


DISTRICT OF COLUMBIA 
Dis. of Col. 228,500 
Total 228,500 


FLORIDA 
Alachua 
Baker 
Bay 
Bradford 
Brevard 
Broward 
Calhoun 
Charlotte 
Citrus 
Clay 
Collier 
Columbia 
Dade 

De Soto 
Dixie 


12,600 
1,200 
13,000 
2,300 
18,600 
82,400 
1,200 
1,400 
1,000 
4,200 
3,300 
3,500 
244,400 
1,500 
600 
110,000 
37,300 
1,000 
700 
5,100 
400 
500 
1,800 
1,500 
2,100 
1,200 
1,500 
3,300 
101,700 
1,600 
3,300 
5,100 
1,400 
500 


Duval 
Escambia 
Flagler 
Franklin 
Gadsden 
Gilchrist 
Glades 

Gulf 
Hamilton 
Hardee 
Hendry 
Hernando 
Highlands 
Hillsborough 
Holmes 
Indian River 
Jackson 
Jefferson 
Lafayette 
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LO REACII AWN )D) Sabb 999 


THE GREATER SAN FRANCISCO+OAKI 









Superior area coverage 
through imaginative, unduplicated programming 
... live sports, news, special events, local personalities; 


plus syndicated and feature film. 





CC Oi Ma OS > @ Oe OA is he eee ae © Odd bn OR «BD : 
call KTVU or H-R Television, Inc. 


San Francisco + Oakland Television, inc. 


ONE JACK LONDON SQUARE + OAKLAND, CALIFORNIA 











TV Total TV 
Homes Households Homes 

Aug. ‘59 Aug. ‘59 Aug. ‘59 
FLORIDA continued Sarasota 13,000 
Lake 10,600 14,600 Seminole 7,300 
Lee 8,600 12,800 Sumter 1,900 
Leon 8,900 16,200 Suwannee 2,600 
Levy 1,600 2,400 Taylor 2,100 
Liberty 300 760 Union 800 
Madison 2,000 3,400 Volusia 23,100 
Manatee 13,000 17,100 Wakulla 600 
Marion 9,500 14,200 Walton 2,200 
Martin 2,400 4,300 Washington 1,400 
Monroe 11,700 17,100 Total 1,092,800 
Nassau 3,300 4,100 
Okaloosa 10,700 17,500 GEORGIA 
Okeechobee 900 1,200 Appling 1,700 
Orange 65,100 83,100 Atkinson 1,000 
Osceola 3,500 5,200 Bacon 1,700 
Palm Beach 56,900 70,700 + ~—Baker - 
Pasco 5300 9,100 Baldwin 3,500 
Pinellas 86,200 108,800 —, pes 
Polk 41,800 56,000 estas 6,300 
Putnam 7,000 9,800 Ben Hill 2,200 
St. Johns 7,600 9,900 Berrien 1,700 
St. Lucie 5,500 9,200 Bibb 32,100 
Santa Rosa 4,200 6,000 Bleckley 1,400 
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Total TV Total TV Total 
Households Homes Households Homes Households 
Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 
21,900 Brantley 800 1,400 Coweta 6,100 7,900 Glynn 
11,800 Brooks 1,700 3,300 Crawford 800 1,100 * Gorde 
3,000 Bryan 900 1,400 Crisp 3,300 4,700 Grad) 
3,500 Bulloch 3,500 5,700 Dade 1,400 1,700 Green 
3,700 Burke 3,300 5,100 Dawson 600 700 Gwin 
900 Butts 1,800 2,200 Decatur 4,100 7,500 Haber 
36,000 Calhoun 1,100 1,900 DeKalb 54,200 61,300 Hall 
1,200 Camden 1,800 2,600 Dodge 2,600 3,500 Hance 
3,700 Candler 1,100 1,800 Dooly 2,100 2,900 Haral: 
2,500 Carroll 7,600 8,200 Dougherty 12,800 17,200 Harris 
1,416,700 Catoosa 3,700 4,600 Douglas 2,800 3,100 Hart 
Charlton 800 1,100 Early 2,100 3,900 Heard 
Chatham 45,300 53,300 Echols 300 500 Henry 
3,000 Chattahoochee 2,000 3,500 _—Effingham 1,400 2,200 Howet 
1,700 Chattooga 4,400 5,300 Elbert 3,300 4,000 Irwin 
2,100 Cherokee 4,400 5,200 —_ Emanuel 2,300 4,000 Jackso 
1,100 — Clarke 8,800 11,400 _Evans 900 1,400 Jasper 
5,700 Clay 800 1,300 Fannin 2,300 3,400 Jeff D 
1,300 Clayton 8,100 9,200 Fayette 1,800 1,900 deflore 
3,400 Clinch 900 1,500 ‘Floyd 15,600 ‘19,100 Jenkin 
7,000 Cobb 25,000 28,700 _Forsyth 2,300 2,600 Johnso 
3,800 Coffee 3,500 6,200 ‘Franklin 2,400 2,900 Jones 
2,900 Colquitt 6,000 9,400 Fulton 146,700 — 160,800 sana 
40,400 Columbia 1,800 2,200 — Gilmer 1,800 2,100 Lanier 
2,100 Cook 1,400 2,900  — Glascock 400 600 lauren 
TV home 








rr TRANSCONTINENT TELEVISION CORPORATION 


New 
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00 Glynn 
00 ‘ Gordon 
00 Grady 
00 Greene 
00 Gwinnett 
00 Habersham 
00 Hall 

00 Hancock 
00 Hevaieon 
00 Harris 
00 Hart 

100 Heard 
00 Henry 
00 Houston 
00 Irwin 

00 Jackson 
00 Jasper 
00 Jeff Davis 
00 Jefferson 
00 Jenkins 
00 Johnson 
00 Jones 
300 ae 
00 Lanier 
500 Laurens 


TV 


Homes 
Aug. ‘59 Aug. ‘59 


Total 
Households 





8,600 
3,900 
2,500 
1,900 
7,000 
3,100 

11,100 
1,300 
3,300 
2,000 
2,500 
1,200 
3,400 
6,100 
1,300 
3,300 
1,200 
1,400 
3,100 
1,400 
1,300 
1,000 
2,000 

800 
5,700 


12,200 
4,600 
4,600 
2,800 
8,400 
4,200 

12,200 
2,100 
3,700 
2,600 
3,200 
1,500 
3,700 
7,100 
2,300 
4,100 
1,600 
2,400 
4,000 
2,300 
2,100 
1,600 
2,300 
1,300 
7,400 


Lee 

Liberty 
Lincoln 
Long 
Lowndes 
Lumpkin 
McDuffie 
Mcintosh 
Macon 
Madison 
Marion 
Meriwether 
Miller 
Mitchell 
Monroe 
Montgomery 
Morgan 
Murray 
Muscogee 
Newton 
Oconee 
Oglethorpe 
Paulding 
Peach 
Pickens 


TV 
Homes 


Total 
Households 


Aug. ‘59 Aug. ‘59 


900 
1,400 
1,000 

500 
8,200 
1,000 
2,400 
1,000 
2,100 
2,000 
1,000 
3,900 
1,100 
2,800 
2,100 

900 
1,900 
2,100 

39,400 
4,400 
1,200 
1,400 
2,400 
2,100 
2,000 


1,400 
2,200 
1,300 
900 
13,100 
1,500 
2,900 
1,600 
3,100 
2,500 
1,300 
5,100 
1,900 
5,200 
2,500 
1,500 
2,400 
2,500 
44,800 
4,900 
1,600 
2,100 
2,700 
2,900 
2,100 


Pierce 
Pike 

Polk 
Pulaski 
Putnam 
Quitman 
Rabun 
Randolph 
Richmond 
Rockdale 
Schley 
Screven 
Seminole 
Spaulding 
Stephens 
Stewart 
Sumter 
Talbot 
Taliaferro 
Tattnall 
Taylor 
Telfair 
Terrell 
Thomas 
Tift 


TV 
Homes 


1,400 
1,700 
7,400 
1,400 
1,000 
500 
1,300 
1,800 
37,900 
1,900 
500 
2,500 
1,000 
8,200 
3,600 
1,400 
4,100 
1,300 
700 
2,000 
1,400 
1,500 
1,900 
6,000 
3,800 


Total 
Households 
Aug. ‘59 Aug. ‘59 


2,400 
1,800 
8,200 
1,900 
1,600 
700 
1,700 
2,600 
46,500 
2,100 
800 
4,100 
1,900 
8,700 
5,100 
2,100 
6,100 
1,800 
800 
3,400 
2,100 
2,400 
2,800 
9,500 
6,700 


Toombs 
Towns 
Treutlen 
Troup 
Turner 
Twiggs 
Union 
Upson 
Walker 
Walton 
Ware 
Warren 
Washington 
Wayne 
Webster 
Wheeler 
White 
Whitfield 
Wilcox 
Wilkes 
Wilkinson 
Worth 


Total 


TV 
Homes 
Aug. ‘59 


2,500 
600 
800 

11,800 

1,500 
1,000 
1,100 
5,100 
9,500 
3,700 
7,000 
1,500 
2,700 
2,000 

500 

800 

900 
9,400 
1,400 
2,000 
1,300 
2,400 


806,100 


Total 
Households 
Aug. ‘59 


4,200 
900 
1,400 
14,700 
2,500 
1,700 
1,700 
7,000 
12,000 
4,900 
9,100 
1,900 
4,400 . 
3,400 
800 
1,400 
1,400 
10,600 
1,900 
2,700 
2,200 
4,000 


1,015,800 
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! ¢ Markets of America 


Buffalo, N.Y. WGR-TV, WGR + Rochester, N.Y. WROC-TV 
tranton - Wilkes-Barre, Pa. WNEP-TV + Harrisonburg, Va. WSVA-TV, WSVA 
San Diego, Calif. KFMB-TV, KFMB + Bakersfield, Calif. KERO-TV 


woe 


REPRESENTED BY EDWARD PETRY & CO., INC. 























TV Total 
Homes Households 
Aug. ‘59 Aug. ‘59 


TV Total 
Homes Households 
Aug. ‘59 Aug. ‘59 


TV Total 
Homes Households 
Aug. ‘59 Aug. ‘59 


Tv 


Homes 


Aug. ‘59 Aug. ‘59 





IDAHO 
Ada 
Adams 
Bannock 
Bear Lake 
Benewah 
Bingham 
Blaine 
Boise 
Bonner 
Bonneville 
Boundary 
Butte 
Camas 
Canyon 
Caribou 
Cassia 
Clark 
Clearwater 
Custer 
Elmore 
Franklin 
Fremont 


Gem 


22,900 26,000 
600 900 
10,500 12,600 
1,200 1,700 
1,200 1,400 
5,700 7,300 
1,000 1,400 
400 600 
3,700 4,200 
9,500 11,200 
1,400 1,600 
600 700 
200 300 
14,100 18,200 
1,500 2,300 
2,700 3,800 
200 200 
1,600 2,100 
500 900 
2,600 3,100 
1,700 2,300 
1,900 2,200 
1,700 2,400 


Gooding 
Idaho 
Jefferson 
Jerome 
Kootenai 
Latah 
Lemhi 
Lewis 
Lincoln 
Madison 
Minidoka 
Nez Perce 
Oneida 
Owyhee 
Payette 
Power 
Shoshone 
Teton 
Twin Falls 
Valley 


Washington 


Total 


ILLINOIS 
Adams 


2,200 3,100 
1,900 3,100 
2,100 2,500 
2,500 3,500 
7,600 9,100 
5,000 7,000 
1,000 1,800 
900 1,200 
800 1,100 
1,900 2,200 
1,600 2,300 
5,400 7,400 
600 900 
1,400 1,700 
2,700 3,600 
600 800 
5,000 6,700 
600 600 
10,000 14,200 
700 1,100 
1,900 2,600 
143,800 183,900 
20,000 21,100 


Alexander 
Bond 
Boone 
Brown 
Bureau 
Calhoun 
Carroll 
Cass 


Champaign 


Christian 
Clark 
Clay 
Clinton 
Coles 
Cook 


Crawford 


Cumberland 


DeKalb 
DeWitt 
Douglas 
DuPage 
Edgar 
Edwards 
Effingham 


5,800 6,600 
3,500 3,700 
4,800 5,500 
2,000 2,100 
12,400 13,500 
1,800 1,900 
5,600 6,200 
3,600 3,800 
30,900 33,700 
11,500 12,300 
4,900 5,500 
4,700 5,500 
5,900 6,200 
12,100 13,600 
1,456,900 1,574,700 
6,100 6,800 
2,500 2,800 
15,200 16,300 
5,000 5,600 
4,900 5,700 
72,300 82,200 
6,900 7,600 
2,300 2,700 
5,900 6,500 


Fayette 
Ford 
Franklin 
Fulton 
Gallatin 
Greene 
Grundy 
Hamilton 
Hancock 
Hardin 
Henderson 
Henry 
lroquois 
Jackson 
Jasper 
Jefferson 
Jersey 

Jo Daviess 
Johnson 
Kane 
Kankakee 
Kendall 
Knox 
Lake 


6,300 
4,500 
12,600 
14,600 
1,800 
5,500 
7,100 
3,000 
8,000 
1,700 
2,200 
14,800 
9,200 
11,500 
3,700 
10,100 
4,200 
5,900 
2,100 
49,500 
21,800 
3,600 
17,600 
70,900 
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Total 
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7,100 
4,800 La Sall 
13,900 Lawren 
15,700 lee 
2,100 Livings! 
5,900 Logan 
7,900 MeDonc 
3,500 McHenr 
8,800 McLean 
1 800 Macon 
2,400 Macour 
1 5,700 Madisoi 
10 500 Marion 
12,400 Marsha 
4,200 ae 
jassac 
a Menard 
4,800 M 
ercer 
6,400 Monroe 
2,500 Montgo! 
53,000 Morgan 
23,800 Moultrie 
4,000 Ogle 
18,500 Peoria 
77,400 Perry 
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TV Tofal TV Total TV Total TV Total 

Ids Homes Households Homes Households Homes Households Homes Households 
9 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 
100 
300 La Salle 29,600 34,700 Piatt 4,100 4,700 Whiteside 15,900 16,900 Decatur 5,300 5,600 
00 Lawrence 5,300 6,000 Pike 6,200 6,800 Will 45,600 50,200 DeKalb 8,500 9,000 
700 lee 9,300 10,100 Pope 1,300 1,600 Williamson 14,000 15,100 Delaware 32,200 34,800 
00 livingston 10,100 11,200 Pulaski 3,300 3,600 Winnebago 55,200 61,600 Dubois 6,100 7,000 
00 Logan 8,000 8,400 Putnam 1,100 1,200 Woodford 6,200 7,300 Elkhart 28,200 31,500 
00 McDonough 8,700 9,400 Randolph 7,900 8,500 Total 2,794,100 3,045,900 Fayette 7,300 7,800 
500 McHenry 18,500 20,100 Richland 4,800 5,700 Floyd 15,300 16,400 
300 McLean 25,300 28,600 Rock Island 44,000 47,000 INDIANA Fountain 5,500 6,000 
300 Macon 33,300 36,700 St. Clair 68,400 75,400 Adams 6,200 6,700 Franklin 4,400 4,700 
106 Macoupin 13,000 13,900 Saline 8,300 8,700 Allen 66,100 71,600 Fulton 4,700 5,000 
700 Madison 63,400 70,200 Sangamon 41,600 45,400 Bartholomew 13,000 14,200 Gibson 9,200 10,300 
500 Marion 12,300 13,300 Schuyler 2,600 3,000 Benton 3,000 3,200 Grant 21,500 23,400 - 
400 Marshall 3,700 4,100 Scott 1,900 2,100 Blackford 3,800 4,300 Greene 8,100 8,500 
000 Mason 4,600 5,200 Shelby 7,000 7,800 Boone 8,400 9,100 Hamilton 10,300 11,100 
500 Massac 5,000 6,000 Stark 2,200 2,300 Brown 1,400 1,700 Hancock 7,700 8,600 
on Menard 2,400 2,600 Stephenson 14,400 15,600 Carel 4,800 5,200 Harrison 4,800 5,400 

Mercer 5,400 5,800 Tazewell 25,800 27,600 Hendricks 9,800 10,900 
400 F Honroe 4,000 4,300 ~——Union 4700 5200 — = te 14,500 15,900 

y . Y Y . p 

500 Montgomery 9,000 10,000 _—Vermilion 26,600 29,600 ‘lark a7eo 40 toward 18,800 20,200 
000 | Morgan 9,400 10,500 Wabash 3,900 4200 “lev 7,300 8,100 Huntington —«-9,900-—S=—'11,000 
B00 Moultrie 3,800 4,100 = Warren 7,600 8,300 Clinton 9,900 = 10,400 Jackson 8,100 9,300 
000 Ogle 9,900 11,300 Washington 3,900 4,400 Crawford 2,100 2,400 Jasper 4,900 5,400 
500 Peoria 56,100 60,600 Wayne 4,900 5,900 Daviess 7,400 8,100 Jay 6,600 7,300 
400 Perry 5,600 6,200 White 5,300 6,400 Dearborn 8,000 8,400 Jefferson 6,300 6,800 

TV homes, © TELEVISION MAGAZINE, Families © 1959, Sales Management Survey of Buying Power; further reproduction not licensed. 

















GREATER COVERAGE in the thriving 13-county market surrounding Rochester, N. Y., is just one important reason 
y more and more advertisers select WROC-TV for successful selling campaigns and new-product tests. In this rich 
Western New York area, with its heavy concentration of highly skilled industrial and specialized agricultural workers, more 
than a million people spend over $2 billion a year for products and services. 

According to Nielsen (NCS #3), WROC-TV—celebrating its tenth anniversary this year—provides advertisers with 
considerably greater coverage of this two-channel market than its competitor. Using a standard 25% cut-off point (based 
on number of TV homes in a county that view a station at least one night a week), NCS #3 shows the competitive channel 
adequately covering only seven of the 13 counties reached by WROC-TV. 


In terms of viewer homes reached daily, this means WROC-TV delivers to advertisers 42% more coverage in the daytime 
+-.31% more coverage in the evening. 


For information about specific availabilities and how you can reach more adults on WROC-TV, Rochester's first and 
most powerful station, call your Petry television representative. 


NBC-ABC - CHANNEL 5 - ROCHESTER 






















‘GR-TV, WGR, Buffalo, N. Y. *« WROC-TV, Rochester, N.Y. « WNEP-TV, Scranton— Wilkes-Barre, Pa. 
‘SVA-TV, WSVA, Harrisonburg, Va. » KFMB-TV, KFMB, San Diego, Calif. « KERO-TV, Bakersfield, Calif. 
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TV 


Total 


Homes Households 
Aug. ‘59 Aug. ‘59 


TV 


Homes 


Total 
Households 


Aug. ‘59 Aug. ‘59 


TV 


Total 


Homes Households 
Aug. ‘59 Aug. ‘59 


TV Total 
Homes Households 
Aug. ‘59 Aug. ‘59 





INDIANA continued 


Jennings 
Johnson 
Knox 
Kosciusko 
Lagrange 
Lake 
La Porte 
Lawrence 
Madison 
Marion 
Marshall 
Martin 
Miami 
Monroe 
Montgomery 
Morgan 
Newton 
Noble 
Ohio 
Orange 
Owen 
Parke 
Perry 
Pike 
Porter 
Posey 
Pulaski 
Putnam 
Randolph 
Ripley 
Rush 
St. Joseph 
Scott 
Shelby 
Spencer 
Starke 
Steuben 
Sullivan 
Switzerland 
Tippecanoe 
Tipton 
Union 
Vanderburgh 
Vermillion 
Vigo 
Wabash 
Warren 
Warrick 
Washington 
Wayne 
Wells 
White 
Whitley 
Total 


IOWA 
Adair 
Adams 
Allamakee 
Appanoose 
Audubon 
Benton 


4,300 
11,000 
12,600 
11,100 

3,900 

135,600 
25,700 
10,600 
36,600 

195,400 

9,000 

2,900 

9,600 
14,300 

9,700 

9,800 

3,100 

8,100 

1,000 

4,500 

3,200 

4,300 

4,700 

3,900 
14,500 

5,500 

3,500 

6,900 

8,900 

6,000 

6,000 
68,600 

4,300 

9,900 

3,900 

5,300 

4,700 

6,200 

2,100 
22,400 

4,500 

1,600 
53,000 

5,200 
32,500 

8,700 

2,400 

6,500 

4,800 
21,900 

5,800 

5,400 

6,300 


1,299,800 


3,000 
2,000 
3,700 
4,800 
3,100 
6,600 


4,700 
12,500 
13,300 
12,100 

4,500 

148,000 
27,300 
11,200 
39,000 

210,200 

9,800 

3,200 
11,100 
15,300 
10,300 
10,900 

3,300 

8,600 

1,100 

5,000 

3,400 

4,600 

5,200 

4,400 
15,800 

5,800 

3;700 

7,900 

9,500 

6,400 

6,400 
72,900 

4,900 
10,700 

4,400 

6,000 

5,200 

6,500 

2,200 
25,400 

5,200 

1,700 
56,300 

5,500 
34,200 

9,900 

2,600 

7,500 

5,300 
23,400 

6,200 

6,100 

6,700 

1,408,900 


3,500 
2,300 
4,300 
5,800 
3,300 
6,900 


Black Hawk 
Boone 
Bremer 
Buchanan 
Buena Vista 
Butler 
Calhoun 
Carroll 
Cass 
Cedar 
Cerro Gordo 
Cherokee 
Chickasaw 
Clarke 
Clay 
Clayton 
Clinton 
Crawford 
Dallas 
Davis 
Decatur 
Delaware 
Des Muines 
Dickinson 
Dubuque 
Emmet 
Fayette 
Floyd 
Franklin 
Fremont 
Greene 
Grundy 
Guthrie 
Hamilton 
Hancock 
Hardin 
Harrison 
Henry 
Howard 
Humboldt 
Ida 

lowa 
Jackson 
Jasper 
Jefferson 
Johnson 
Jones 
Keokuk 
Kossuth 
Lee 

Lian 
Louisa 
Lucas 
Lyon 
Madison 
Mahaska 
Marion 
Marshall 
Mills 
Mitchell 
Monona 
Monroe 
Montgomery 


35,400 
7,200 
5,100 
5,600 
6,000 
4,700 
4,200 
6,000 
5,800 
5,200 

15,800 
4,800 
3,600 
2,300 
5,000 
5,000 

16,700 
5,000 
6,900 
2,500 
2,900 
4,700 

14,900 
3,200 

20,300 
3,200 
6,800 
6,000 
4,500 
2,900 
4,200 
3,800 
3,700 
6,100 
3,600 
6,800 
4,800 
4,800 
3,000 
3,000 
3,000 
4,100 
5,000 
9,600 
4,800 

12,000 
5,200 
4,700 
6,060 

11,500 

39,000 
2,800 
2,600 
3,700 
3,600 
6,600 
6,700 

11,000 
3,100 
3,500 
4,400 
2,300 
4,800 


37,500 
7,600 
5,600 
5,900 
7,200 
5,200 
5,000 
6,400 
6,100 
5,500 

16,700 
5,100 
4,300 
2,900 
6,200 
5,900 

17,600 
5,300 
7,300 
2,800 
3,500 
4,900 

15,700 
3,900 

21,900 
4,300 
7,800 
7,200 
4,900 
3,100 
4,400 
4,200 
3,900 
6,400 
4,000 
7,200 
5,000 
5,500 
3,600 
3,800 
3,200 
4,500 
5,300 

10,100 
5,500 

14,400 
5,500 
5,100 
7,300 

13,500 

41,100 
3,200 
3,300 
3,900 
3,800 
7,600 
7,000 

11,600 
3,300 
4,000 
4,600 
2,800 
5,000 


Muscatine 
O’Brien 
Osceola 
Page 
Palo Alto 
Plymouth 
Pocahontas 
Polk 
Pottawattamie 
Poweshiek 
Ringgold 
Sac 
Scott 
Shelby 
Sioux 
Story 
Tama 
Taylor 
Union 
Van Buren 
Wapello 
Warren 
Washington 
Wayne 
Webster 
Winnebago 
Winneshiek 
Woodbury 
Worth 
Wright 
Total 


KANSAS 
Allen 
Anderson 
Atchison 
Barber 
Barton 
Bourbon 
Brown 
Butler 
Chase 
Chautauqua 
Cherokee 
Cheyenne 
Clark 
Clay 
Cloud 
Coffey 
Comanche 
Cowley 
Crawford 
Decatur 
Dickinson 
Doniphan 
Douglas 
Edwards 
Elk 

Ellis 
Ellsworth 
Finney 
Ford 
Franklin 


10,000 
5,100 
2,500 
6,900 
3,000 
6,600 
3,300 

81,900 

21,800 
4,700 
2,400 
4,400 

35,100 
4,100 
6,300 

13,200 
6,000 
3,200 
4,800 
3,000 

14,000 
4,900 
5,500 
2,900 

13,300 
3,300 
5,100 

34,200 
2,800 
5,600 


769,100 


4,100 
2,100 
5,700 
2,200 
10,100 
4,600 
4,000 
10,700 
1,100 
1,400 
5,900 
700 
800 
2,500 
3,100 
1,800 
800 
10,200 
11,500 
1,300 
4,700 
2,900 
7,900 
1,500 
1,300 
4,000 
1,900 
2,700 
4,400 
5,600 


10,500 
5,800 
2,800 
7,300 
3,900 
6,900 
4,200 

86,200 

22,900 
5,600 
2,700 
5,100 

37,200 
4,300 
6,600 

13,900 
6,400 
3,600 
5,700 
3,300 

16,500 
5,400 
6,300 
3,500 

14,000 
3,600 
6,200 

36,000 
3,100 
6,000 

838,500 


5,300 
3,100 
6,300 
2,800 
10,800 
5,800 
4,900 
12,900 
1,300 
2,100 
7,300 
1,400 
1,100 
3,500 
4,800 
2,400 
1,000 
12,500 
14,000 
2,000 
7,300 
3,200 
10,200 
1,800 
1,800 
5,200 
2,500 
4,200 
6,200 
6,500 


Geary 
Gove 
Graham 
Grant 
Gray 
Greeley 
Greenwood 
Hamilton 
Harper 
Harvey 
Haskell 
Hodgeman 
Jackson 
Jefferson 
Jewell 
Johnson 
Kearny 
Kingman 
Kiowa 
Labette 
Lane 
Leavenworth 
Lincoln 
Linn 
Logan 
Lyon 
McPherson 
Marion 
Marshall 
Meade 
Miami 
Mitchell 
Montgomery 
Morris 
Morton 
Nemaha 
Neosho 
Ness 
Norton 
Osage 
Osborne 
Ottawa 
Pawnee 
Phillips 
Pottawatomie 
Pratt 
Rawlins 
Reno 
Republic 
Rice 

Riley 
Rooks 
Rush 
Russell 
Saline 
Scott 
Sedgwick 
Seward 
Shawnee 
Sheridan 
Sherman 
Smith 
Stafford 


4,600 7,200 
600 900 
800 1,300 
700 1,400 
800 1,200 
300 600 
2,900 3,500 
400 800 
2,400 3,000 
6,500 8,000 
400 700 
800 900 
2,700 3,200 
2,900 3,600 
1,700 2,500 
40,100 46,000 
500 900 
2,600 3,200 
1,100 1,400 
6,800 9,100 
500 900 
10,600 11,200 
1,400 1,800 
2,400 2,800 
500 1,100 
5,600 7,700 
6,200 7,400 
3,900 4,900 
3,600 5,200 
1,100 1,500 
5,200 6,200 
1,800 2,600 
13,600 16,600 
2,000 2,400 
400 1,000 
3,300 3,900 
5,200 6,500 
1,000 1,600 
1,700 2,700 
3,700 4,300 
1,600 2,300 
1,700 2,300 
2,300 2,800 
2,300 3,300 
2,500 3,700 
3,100 3,800 
700 1,500 
18,700 19,900 
2,500 3,400 
3,900 4,600 
5,000 6,200 
2,000 2,900 
1,600 1,900 
2,900 3,800 
11,500 13,700 
800 1,300 
104,300 114,200 
2,100 4,300 
40,800 43,800 
700 1,100 
900 1,800 
1,800 2,600 

1,900 2,200 
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Stanton 
Stevens 
Sumner 
Thomas 
Trego 
Wabaur 
Wallace 
Washin, 
Wichita 
Wilson 
Woodso 
Wyandc 
Total 


KENTUC 
Adair 
Allen 
Anderso 
Ballard 
Barren 
Bath 
Bell 
Boone 
Bourbon 
Boyd 
Boyle 
Bracken 
Breathitt 
Breckinri 
Bullitt 
Butler 
Caldwell 
Calloway 
Campbel 
Carlisle 
Carroll 
Carter 
Casey 
Christian 
Clark 
Clay 
Clinton 
Crittende 
Cumberla 
Daviess 
Edmonson 
Elliott 
Estill 
Fayette 
Fleming 
Floyd 
Franklin 
Fulton 
Gallatin 
Garrard 
Grant 
Graves 
Grayson 
Green 
Greenup 
Hancock 
Hardin 
Harlan 


ee 
Whomes, @ 





800 


900 


2,700 


300 
300 
2,800 
3,300 
3,700 
3,800 
1,500 
9,900 
3,400 
4,600 
6,200 
2,900 
1,900 
3,800 
3,700 
1,300 
4,200 
4,300 
3,800 
1,100 
1,800 
2,600 
2,200 
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Total 
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Aug. ‘59 Aug. ‘59 


TV 
Homes 


Total 
Households 


Aug. ‘59 Aug. ‘59 


TV 
Homes 


Total 
Households 


Aug. ‘59 Aug. ‘59 


TV 


Total 


Homes Households 
Aug. ‘59 Aug. ‘59 











Stanton 300 600 Harrison 3,200 4,100 Trimble 1,100 1,400 St. Tammany 6,700 8,400 
Stevens 500 1,200 Hart 2,300 3,600 Union 2,300 4,000 Tangipahoa 14,000 16,300 
Sumner 7,100 9,100 Henderson 8,700 10,600 Warren 9,000 12,500 Tensas 2,300 3,200 
Thomas 1,100 2,200 Henry 2,400 3,000 Washington 2,200 2,900 Terrebonne 10,600 12,700 
Trego 900 1,500 Hickman 1,200 2,000 Wayne 1,600 3,600 Union 3,300 4,700 
Wabaunsee 1,600 2,100 Hopkins 7,400 12,100 Webster 2,500 4,500 Vermilion 6,900 10,100 
Wallace 400 700 Jackson 1,200 2,900 Whitley 3,500 6,300 Vernon 3,900 6,200 
Washington 2,600 3,600 Jefferson 164,300 179,300 Wolfe 700 1,500 Washington 9,400 11,200 
Wichita 300 700 Jessamine 2,400 3,500 Woodford 2,400 3,100 Webster 8,800 10,400 
Wilson 3,700 4,600 Johnson 3,600 4,800 Total 625,500 820,400 W. Baton Rouge 2,200 3,200 
Woodson 1,400 2,000 Kenton 40,200 42,300 West Carroll 3,000 3,500 
Wyandotte 58,800 62,200 Knott 1,900 3,600 LOUISIANA W. Feliciana 1,100 1,600 . 

Total 569,100 683,800 Knox 3,300 6,100 Acadia 9,000 13,000 Winn 3,200 4,200 

Larue 1,700 2,700 Allen 3,800 5,400 Total 686,200 863,000 
KENTUCKY Laurel 2,600 6,500 Ascension 4,000 5,900 
Adair 2,300 3,700 Lawrence 2,300 2,900 Assumption 2,600 3,900 
Allen 2,100 3,200 Lee 900 1,800 Avoyelles 7,400 10,400 
Anderson 1,800 2,400 Leslie 1,400 3,200 Beauregard 4,000 5,800 MAINE 
Ballard 2,500 3,100 Letcher 3,700 6,200 Bienville 2,900 4,000 Androscoggin 22,500 24,100 
Barren 5,100 8,100 Lewis 1,900 3,000 Bossier 10,800 11,400 Aroostook 19,600 24,000 
Bath 1,400 2,400 Lincoln 2,600 4,100 Caddo 54,100 63,100 Cumberland 46,900 51,100 
Bell 5,600 8,000 Livingston 1,100 1,900 Calcasieu 29,400 40,100 Franklin 4,800 5,300 
Boone 5,400 6,300 Logan 4,100 5,500 Caldwell 1,900 2,700 Hancock 8,700 10,0600 
Bourbon 3,300 4,800 Lyon 900 1,500 Cameron 900 1,200 Kennebec 21,700 23,400 
Boyd 14,200 14,900 McCracken 14,500 19,900 . Catahoula 1,800 2,600 Knox 7,800 8,600 
Boyle 3,600 5,400 McCreary 1,600 2,700 Claiborne 4,100 5,900 Lincoln 4,600 5,300 
Bracken 1,900 2,200 McLean 1,500 2,500 Concordia 2,500 3,600 Oxford 10,300 11,200 
Breathitt 1,800 3,500 Madison 4,900 9,200 De Soto 4,400 5,400 Penobscot 28,100 30,800 
Breckinridge 3,000 3,600 Magoffin 1,100 2,000 E. Baton Rouge 55,600 68,700 Piscataquis 4,200 4,600 
Bullitt 4,100 4,700 Marion 2,800 3,900 East Carroll 2,800 3,700 Sagadahoc 5,300 5,600 
Butler 1,300 2,000 Marshall 3,500 5,200 E. Feliciana 2,2 3,400 Somerset 9,100 10,800 
Caldwell 1,600 3,400 Martin 1,300 1,700 Evangeline 5,900 8,900 Waldo 5,300 5,700 
Calloway 3,400 5,700 Mason 4,600 5,300 Franklin 5,300 7,000 Washington 8,100 9,000 
Campbell 26,900 29,300 Meade 1,600 2,000 Grant 2,500 3,300 York 24,900 26,800 
Carlisle 1,100 1,600 Menifee 400 800 Iberia 8,600 12,000 Total 231,900 256,300 
Carroll 2,400 2,500 Mercer 2,800 3,900 Iberville 4,700 6,700 
Carter 4,000 4,500 Metcalfe 1,300 2,300 Jackson 2,700 3,600 
Casey 2,200 3,500 Monroe 1,700 3,000 Jefferson 43,500 52,700 
Christian 10,200 10,700 Montgomery 1,500 2,700 Jeff Davis 5,600 8,100 MARYLAND 
Clark 2,900 5,300 Morgan 1,300 2,400 Lafayette 14,200 19,200 Allegany 21,800 27,100 
Clay 1,600 4,300 Muhlenberg 4,800 7,200 Lafourche 9,600 11,400 Anne Arundel 42,200 49,200 
Clinton 900 1,800 Nelson 4,400 4,900 La Salle 2,800 3,900 Baltimore 385,800 414,300 
Crittenden 1,400 2,700 Nicholas 1,400 2,000 Lincoln 4,800 6,800 Calvert 3,300 3,700 
Cumberland 1,500 2,500 Ohio 2,700 4,300 Livingston 4,100 5,700 Caroline 5,300 5,600 
Daviess 15,800 19,800 Oldham 2,400 3,100 Madison 3,200 4,300 Carroll 13,600 14,500 
Edmonson 1,600 1,600 Owen 2,000 2,600 Morehouse 7,100 9,700 Cecil 10,400 12,100 
Elliott 1,100 1,200 Owsley 600 1,400 Natchitoches 6,600 9,100 Charles 6,300 7,300 
Estill 1,400 3,100 Pendleton 2,500 3,000 Orleans 172,500 196,600 Dorchester 7,500 8,100 
Fayette 23,700 36,100 Perry 4,800 7,800 Ouachita 21,200 26,000 Frederick 17,000 18,300 
Fleming 1,600 2,500 Pike 10,900 15,600 Plaquemines 3,200 3,600 Garrett 3,400 4,700 
Floyd 7,400 9,100 Powell 700 1,500 Pointe Coupee 3,400 5,100 Harford 17,300 18,900 
Franklin 6,200 8,300 Pulaski 5,000 9,000 Rapides 23,400 30,900 Howard 6,800 7,900 
Fulton 1,800 3,100 Robertson 400 500 Red River 2,000 2,400 Kent 4,000 4,500 
Gallatin 1,000 1,100 Rockcastle 1,200 2,600 Richland 5,200 6,100 Montgomery 83,800 94,900 
Garrard 1,900 2,700 Rowan 1,600 2,400 Sabine 3,200 5,100 Prince George 86,400 100,400 
Grant 2,500 2,600 Russell 1,600 2,600 St. Bernard 6,900 9,100 Queen Annes 4,000 4,300 
Graves 6,300 9,700 Scott 3,000 3,800 St. Charles 2,700 3,300 St. Marys 7,800 9,000 
Grayson 2,700 4,400 Shelby 4,100 4,900 St. Helena 1,600 2,400 Somerset 3,700 5,600 
Green 1,900 2,900 Simpson 2,100 2,900 St. James 2,700 3,300 Talbot 5,500 6,000 
Greenup 5,700 7,000 Spencer 1,400 1,500 St.John Bapt. 2,800 3,400 Washington 22,200 25,500 
Hancock 1,100 1,400 Taylor 3,000 4,800 St. Landry 13,100 20,900 Wicomico 12,900 14,600 
Hardin 11,700 14,500 Todd 2,400 3,200 St. Martin 4,100 6,000 Worcester 4,800 7,400 
Harlan 9700 13,100 Trigg 1,300 2,000 _—St. Mary 7,400 10,500 Total 775,800 863,900 
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Aug. ‘59 Aug. ‘59 


TV Total 
Homes Households 
Aug. ‘59 Aug. ‘59 


TV 


Total 


Homes Households 
Aug. ‘59 Aug. ‘59 


TV 
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Total 


Aug. ‘59 Aug. ‘59 
































MASSACHUSETTS 
Barnstable 15,900 
Berkshire 38,500 
Bristol 112,100 
Dukes 1,600 
Essex 157,300 
Franklin 15,400 
Hampden 110,900 
Hampshire 20,700 
Middlesex 302,200 
Nantucket 900 
Norfolk 125,600 
Plymouth 63,500 
Suffolk 221,100 
Worcester 159,000 
Total 1,344,700 
MICHIGAN 
Alcona 800 
Alger 2,000 
Allegan 14,700 
Alpena 5,100 
Antrim 2,300 
Arenac 2,400 


16,700 
41,800 
120,000 
1,800 
169,300 
17,200 
119,300 
22,900 
328,200 
900 
137,400 
69,200 
234,800 
171,500 
1,451,000 


900 
2,500 
15,500 
7,300 
2,900 
2,700 


Baraga 
Barry 

Bay 

Benzie 
Berrien 
Branch 
Calhoun 
Cass 
Charlevoix 
Cheboygan 
Chippewa 
Clare 
Clinton 
Crawford 
Delta 
Dickinson 
Eaton 
Emmet 
Genesee 
Gladwin 
Gogebic 
Gr. Traverse 
Gratiot 
Hillsdale 
Houghton 


1,600 1,800 
9,300 10,300 
28,000 29,600 
1,900 2,200 
43,800 47,500 
9,800 11,600 
39,700 41,800 
10,200 11,500 
3,000 3,900 
2,800 3,500 
7,000 9,100 
3,100 3,600 
9,300 9,800 
900 1,100 
8,000 9,200 
6,700 7,000 
13,400 14,900 
3,700 4,400 
99,200 110,700 
2,400 2,600 
6,300 7,800 
7,500 9,200 
9,700 10,200 
9,500 10,000 
7,400 9,600 


Huron 
Ingham 
lonia 
losco 

Iron 
Isabella 
Jackson 
Kalamazoo 
Kalkaska 
Kent 
Keweenaw 
Lake 
Lapeer 
Leelanau 
Lenawee 
Livingston 
Luce 
Mackinac 
Macomb 
Manistee 
Marquette 
Mason 
Mecosta 


Menominee 


8,900 
61,400 
10,900 
3,800 
4,400 
7,500 
35,400 
46,000 
1,000 
99,400 
500 
1,300 
12,000 
2,100 
22,800 
9,500 
1,100 
2,000 
97,900 
5,300 
12,100 
5,600 
5,100 
6,500 


9,400 
65,800 
11,700 

4,700 

5,700 

8,100 
38,600 
49,000 

1,100 

107,200 
600 

1,400 
12,600 

2,500 
25,300 
10,500 

1,400 

2,700 

112,300 

6,100 
14,500 

6,800 

5,400 

7,400 


Midland 11,800 
Missaukee 1,700 
Monroe 25,800 
Montcalm 10,600 
Montmorency 900 
Muskegon 42,200 
Newaygo 6,500 
Oakland 174,900 
Oceana 3,900 
Ogemaw 2,300 
Ontonagon 2,400 
Osceola 3,300 
Oscoda 800 
Otsego 1,500 
Ottawa 25,400 
Presque Isle 2,100 
Roscommon 2,000 
Saginaw 50,600 
St. Clair 28,700 
St. Joseph 14,400 
Sanilac 8,600 
Schoolcraft 1,800 
Shiawassee 15,300 
Tuscola 12,000 
Van Buren 17,400 


13,400 
1,900 
28,100 
11,600 
1,100 
44,400 
7,300 
196,100 
4,400 
2,500 
3,000 
3,500 
800 


1,800 | 


28,100 
2,900 
2,300 

54,700 

30,200 

15,900 
9,600 
2,300 

16,700 

13,100 

18,500 
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Beck 
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Bent 
Big 
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Brov 
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Chis 
Clay 
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TV Total TV Total TV Total TV Total 
holds Homes Households Homes Households Homes Households Homes Households 
. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 
3,400 Washtenaw 41,600 44,000 Dodge 3,200 3,600 Marshall 2,700 3,900 Scott 4,700 5,000 
1,900 Wayne 800,500 842,600 Douglas 4,200 6,600 Martin 6,800 8,300 Sherburne 2,400 2,700 
8,100 Wexford 4,800 5,300 Faribault 6,200 7,400 Meeker 4,800 5,500 Sibley 3,400 3,600 
1,600 Total 2,147,800 2,331,600 Fillmore 6,000 7,200 Mille Lacs 3,800 5,100 Stearns 18,400 20,300 
1,100 Freeborn 9,900 10,800 Morrison 4,700 7,200 Steele 6,300 7,200 
4,400 MINNESOTA Goodhue 9,700 10,200 Mower 12,600 13,600 Stevens 2,000 2,700 
7,300 Aitkin 3,100 3,400 Grant 1,800 2,700 Murray 3,800 4,000 Swift 3,100 4,400 
6,100 Anoka 16,000 17,200 Hennepin 237,400 249,900 Nicollet 4,900 5,600 Todd 4,500 6,700 
4,400 Becker 5,000 6,400 Houston 3,800 4,400 Nobles 5,900 6,500 Traverse 1,400 2,000 
2,500 Beltrami 3,700 6,700 Hubbard 1,700 2,800 Norman 2,300 3,000 Wabasha 5,000 5,500 
3,000 Benton 3,300 4,600 Isanti 2,700 2,800 Olmsted 13,400 14,100 Wadena 2,200 4,000 
3,500 Big Stone 1,700 2,400 Itasca 9,300 11,300 Otter Tail 9,800 12,800 Waseca 4,300 4,900 

800 Blue Earth 11,300 11,900 Jackson 4,100 4,400 Pennington 2,700 3,600 Washington 11,200 11,800 
1,800 Brown 7,300 8,200 Kanabec 2,000 2,200 Pine 4,500 4,800 Watonwan 3,500 4,300 
8,100 Carlton 5,800 7,100 Kandiyohi 7,100 8,400 Pipestone 3,800 4,200 Wilkin 2,500 2,600 
2,900 Carver 5,100 5,400 Kittson 1,700 2,600 Polk 7,900 10,600 Winona 9,300 11,400 
2,300 Cass 3,000 4,800 K-Ochiching 2,800 4,800 Pope 2,300 3,500 Wright 8,000 8,800 
14,700 Chippewa 3,300 4,800 Lac Qui Parle 2,800 3,900 Ramsey 121,100 127,500 Yellow Medicine 3,600 4,700 
0,200 Chisago 3,900 4,100 Lake 3,800 5,200 Red Lake 1,000 1,400 Total 860,000 970,300 
15,900 Clay 9,400 10,400 Lake of Woods 700 1,200 Redwood 5,500 6,400 
9,600 Clearwater 1,400 2,600 Le Sueur 5,200 5,900 Renville 6,000 7,300 MISSISSIPPI 
2,300 Cook 1,100 1,300 Lincoln 2,300 3,000 Rice 9,000 9,500 Adams 6,100 10,400 
16,700 Cottonwood 3,900 4,800 Lyon 4,800 6,600 Rock 2,500 3,000 Alcorn 4,400 7,100 
13,100 Crow Wing 6,800 9,400 McLeod 6,800 7,600 Roseau 2,400 3,700 Amite 2,000 4,100 
18,500 Dakota 17,600 18,900 Mahnomen 1,100 1,500 St. Louis 66,200 71,200 Attala 3,200 5,600 
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WITH ITS NEW, TALLER TOWER WGR-TV now covers more homes than ever before in the prosperous Western 
New York area and Canada. Strategically re-located in the center of the prime Buffalo area—the nation’s 14th largest marker x 
—WGR-TV’'s new tower still provides metropolitan viewers with the best reception of any TV station. ‘ 


Mail and phone calls confirm the fact that viewers in the Southera tier of New York and Northern Pennsylvania now get ae 
even better teception from WGR-TV. For advertisers interested in across-the-border coverage, WGR-TV now beams 
the best U. S. signal into Toronto and other parts of Southern Canada. 


With complete Video-tape facilities—the first in Buffalo—and the finest NBC and local programming, WGR-TV 
offers advertisers better sales opportunities than any other station in the market. ; 


For best results from America’s most powerful selling medium, call your Petry television representative about availabilities 
on WGR-TV—this year celebrating its fifth anniversary. 


NBC - CHANNEL 2 + BUFFALO 











WGR-TV, WGR, Buffalo, N. Y. * WROC-TV, Rochester, N.Y. » WNEP-TV, Scranton Wilkes-Barre, Pa. 
WSVA-TV, WSVA, Harrisonburg, Va. « KFMB-TV, KFMB, San Diego, Calif. « KERO-TV, s¥-104-16-311-11¢ Or: 1h 
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MISSISSIPPI continued 


Benton 1,100 1,900 
Bolivar 8,600 15,100 
Calhoun 1,900 3,700 
Carroll 1,500 2,800 
Chickasaw 2,000 4,100 
Choctaw 1,000 2,100 
Claiborne 1,600 2,700 
Clarke 2,500 4,200 
Clay 2,100 3,900 
Coahoma 8,300 13,700 
Copiah 4,400 7,200 
Covington 2,200 3,600 
De Soto 3,900 5,500 
Forrest 8,300 13,700 
Franklin 1,400 2,300 
George 1,400 2,500 
Greene 1,000 1,800 
Grenada 2,400 4,600 
Hancock 2,400 3,100 
Harrison 22,800 30,100 
Hinds 38,100 46,700 
Holmes 4,300 6,800 
Humphreys 2,900 4,800 
Issaquena 600 1,000 
Itawamba 2,100 3,500 
Jackson 10,400 12,600 
Jasper 2,800 4,000 
Jefferson 1,400 2,500 
Jeff Davis 2,000 3,500 
Jones 11,600 16,400 
Kemper 1,700 2,800 
Lafayette 2,400 4,500 
Lamar 1,900 3,300 
Lauderdale 15,200 19,500 
Lawrence 1,600 2,700 
Leake 2,800 4,500 
Lee 7,400 10,500 
Leflore 6,900 12,300 
Lincoln 4,300 7,100 
Lowndes 5,200 10,300 
Madison 4,500 6,900 
Marion 3,100 5,700 
Marshall 3,000 5,000 
Monroe 5,000 8,400 
Montgomery 1,700 3,500 
Neshoba 3,300 5,400 
Newton 3,400 4,900 
Noxubee 2,300 3,700 
Oktibbeha 3,200 5,800 
Panola 5,700 7,800 
Pearl River 4,400 5,600 
Perry 1,200 2,000 
Pike 5,500 8,700 
Pontotoc 2,600 4,600 
Prentiss 2,700 4,500 
Quitman 3,700 5,900 
Rankin 3,400 5,800 
Scott 2,800 4,700 
Sharkey 1,600 2,600 
Simpson 2,900 4,900 
Smith 2,000 3,400 
Stone 900 1,600 


Sunflower 
Tallahatchie 
Tate 
Tippah 
Tishomingo 
Tunica 
Union 
Walthall 
Warren 
Washington 
Wayne 
Webster 
Wilkinson 
Winston 
Yalobusha 
Yazoo 

Total 


MISSOURI 
Adair 
Andrew 
Atchison 
Audrain 
Barry 
Barton 
Bates 
Benton 
Bollinger 
Boone 
Buchanan 
Butler 
Caldwell 
Callaway 
Camden 
Cape 

Girardeau 
Carroll 
Carter 
Cass 
Cedar 
Chariton 
Christian 
Clark 
Clay 
Clinton 
Cole 
Cooper 
Crawford 
Dade 
Dallas 
Daviess 
DeKalb 
Dent 
Douglas 
Dunklin 
Franklin 
Gasconade 
Gentry 
Greene 
Grundy 
Harrison 
Henry 
Hickory 
Holt 


6,300 
3,900 
3,000 
2,500 
2,000 
3,500 
3,100 
1,700 
9,200 
11,900 
2,100 
1,500 
1,400 
2,900 
1,700 
5,500 
353,200 


5,200 
3,200 
2,400 
7,200 
5,100 
3,000 
4,900 
2,300 
2,200 
12,800 
30,400 
8,500 
2,900 
5,200 
1,800 


10,300 
4,000 
900 
5,600 
2,600 
3,300 
3,000 
2,300 
25,600 
3,300 
10,200 
4,000 
2,300 
2,100 
2,300 
2,900 
2,100 
2,500 
2,100 
9,200 
10,500 
3,300 
2,700 
38,400 
3,500 
3,500 
5,600 
1,400 
2,100 


. 


12,600 
6,700 
4,200 
3,900 
3,400 
5,600 
5,300 
3,200 

12,700 

20,400 
3,500 
2,600 
3,000 
4,900 
3,400 
8,400 

550,300 


6,600 
3,400 
2,900 
8,500 
6,300 
3,700 
5,700 
2,700 
2,400 
13,700 
32,400 
10,500 
3,200 
6,000 
2,000 


11,300 
4,600 
1,300 
6,400 
3,200 
4,300 
3,600 
2,500 

28,800 
3,500 

11,400 
4,600 
3,000 
2,500 
2,700 
3,200 
2,200 
3,100 
2,600 

10,500 

11,900 
3,900 
3,100 

40,700 
3,900 
4,100 
6,300 
1,600 
2,500 


Howard 
Howell 
Iron 
Jackson 
Jasper 
Jefferson 
Johnson 
Knox 
Laclede 
Lafayette 
Lawrence 
Lewis 
Lincoln 
Linn 
Livingston 
McDonald 
Macon 
Madison 
Maries 
Marion 
Mercer 
Miller 
Mississippi 
Moniteau 
Monroe 
Montgomery 
Morgan 
New Madrid 
Newton 
Nodaway 
Oregon 
Osage 
Ozark 
Pemiscot 
Perry 
Pettis 
Phelps 
Pike 
Platte 
Polk 
Pulaski 
Putnam 
Ralls 
Randolph 
Ray 
Reynolds 
Ripley 

St. Charles 
St. Clair 
St. Francois 
St. Louis 
Ste. Genevieve 
Saline 
Schuyler 
Scotland 
Scott 
Shannon 
Shelby 
Stoddard 
Stone 
Sullivan 
Taney 
Texas 


2,900 
3,600 
1,500 
195,000 
26,000 
19,000 
7,500 
2,200 
5,000 
7,200 
5,600 
2,900 
5,100 
4,700 
4,500 
3,400 
5,900 
2,300 
1,700 
9,100 
1,600 
3,600 
4,200 
2,700 
2,700 
3,000 
2,400 
7,300 
7,600 
6,000 
1,700 
2,400 
1,600 
9,900 
3,000 
11,100 
5,900 
5,200 
5,800 
4,000 
3,500 
2,100 
2,000 
6,600 
4,800 
1,000 
2,100 
10,400 
2,600 
10,100 
438,300 
2,700 
6,700 
1,200 
2,100 
7,600 
1,000 
2,700 
7,100 
2,100 
2,500 
2,400 
3,600 


3,300 
5,300 
1,800 
205,300 
28,300 
21,100 
8,200 
2,600 
5,800 
7,800 
7,000 
3,300 
5,700 
6,200 
5,000 
4,100 
7,000 
2,700 
2,000 
9,600 
1,900 
4,200 
5,200 
3,200 
2,900 
3,200 
2,800 
8,600 
9,100 
7,300 
2,600 
2,900 
2,000 
11,000 
3,200 
12,800 
7,700 
5,800 
6,800 
4,600 
5,300 
2,500 
2,200 
7,800 
5,300 
1,400 
2,900 
11,500 
2,700 
11,200 
464,000 
3,000 
7,800 
1,500 
2,400 
8,600 
1,600 
3,000 
8,000 
2,500 
3,100 
2,900 
5,300 


Vernon 5,400 
Warren 2,100 
Washington 2,800 
Wayne 2,000 
Webster 3,600 
Worth 1,300 
Wright 3,200 
Total 1,221,100 
MONTANA 
Beaverhead 1,400 
Big Horn 1,200 
Blaine 1,300 
Broadwater 400 
Carbon 1,700 
Carter 300 
Cascade 17,700 
Chouteau 1,600 
Custer 1,800 
Daniels 400 
Dawson 1,800 
Deer Lodge 3,000 
Fallon 400 
Fergus 2,500 
Flathead 7,300 
Gallatin 3,900 
Garfield 300 
Glacier 1,800 
Golden Valley 200 
Granite 500 
Hill 2,500 
Jefferson 500 
Judith Basin 400 
Lake 2,100 
Lewis & Clark 5,200 
Liberty 300 
Lincoln 2,100 
McCone 500 
Madison 900 
Meagher 400 
Mineral 500 
Missoula 9,700 
Musselshell 1,000 
Park 2,600 
Petroleum 200 
Phillips 700 
Pondera 1,300 
Powder River 300 
Powell 1,000 
Prairie 400 
Ravalli 2,100 
Richland 1,500 
Roosevelt 1,700 
Rosebud 1,000 
Sanders 1,200 
Sheridan 1,000 
Silver Bow 18,000 
Stillwater 1,000 
Sweet Grass 600 
Teton 1,400 
Toole 1,200 
Treasure 200 


6,500 
2,200 
3,700 
2,400 
4,100 
1,500 
3,900 
1,344,000 


2,700 
2,400 
2,400 


2,600 
700 
22,500 
2,500 
4,100 


3,600 
5,900 
1,000 
4,800 

10,800 
7,800 


3,100 


1,000 
5,200 
1,000 
700 
3,100 
10,200 


3,600 


1,000 
1,800 


14,400 
1,600 
4,500 


1,700 


3,700 
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6,500 
2,200 
3,700 
2,400 
4,100 
1,500 
3,900 
344,000 


2,700 
2,400 
2,400 
800 
2,600 
700 
22,500 
2,500 
4,100 


3,600 
5,900 
1,000 
4,800 
10,800 
7,800 


3,100 
200 
1,000 
5,200 
1,000 
700 
3,100 
10,200 


3,600 
1,000 
1,800 


14,400 
1,600 
4,500 

300 
1,700 
1,900 


1,900 
700 
3,700 
2,600 
3,300 
2,000 
2,500 
1,800 
21,800 
1,600 


2,100 
2,500 















Valley 
Wheatland 
Wibaux 
Yellowstone 
Total 


NEBRASKA 
Adams 
Antelope 
Arthur 
Banner 
Blaine 
Boone 
Box Butte 
Boyd 
Brown 
Buffalo 
Burt 
Butler 
Cass 
Cedar 
Chase 
Cherry 
Cheyenne 
Clay 
Colfax 
Cuming 
Custer 
Dakota 
Dawes 
Dawson 
Devel 
Dixon 
Dodge 
Douglas 
Dundy 
Fillmore 
Franklin 
Frontier 
Furnas 
Gage 
Garden 
Garfield 
Gosper 
Grant 
Greeley 
Hall 
Hamilton 
Harlan 
Hayes 
Hitchcock 
Holt 
Hooker 
Howard 
Jefferson 
Johnson 
Kearney 
Keith 
Keya Paha 
Kimball 
Knox 
Lancaster 
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1,400 
500 
200 

20,400 
135,500 


8,500 
2,400 
100 
300 
100 
2,000 
2,000 
700 
800 
7,000 
3,000 
3,000 
5,200 
3,400 
800 
1,500 
3,200 
2,500 
2,800 
3,200 
3,800 
3,300 
1,300 
5,500 
600 
2,500 
9,400 
97,200 
800 
2,400 
1,700 
900 
2,600 
7,200 
600 
500 
600 
100 
1,100 
11,000 
2,500 
1,500 
300 
1,000 
2,100 
100 
1,600 
3,600 
1,700 
1,700 
1,700 
200 
900 
3,100 
43,400 


3,200 
900 

400 
26,100 
212,700 


9,700 
3,200 
200 
400 
200 
2,900 
3,600 
1,400 
1,600 
8,100 
3,200 
3,400 
5,500 
3,600 
1,400 
2,500 
5,500 
3,000 
3,400 
3,600 
5,300 
3,500 
2,700 
6,500 
1,000 
2,700 
9,900 
102,500 
1,100 
2,900 
2,000 
1,400 
2,900 
7,900 
1,100 
800 
700 
200 
1,600 
12,400 
2,900 
1,600 
500 
1,500 
4,100 
300 
2,200 
4,300 
1,900 
2,000 
2,500 
400 
1,700 
4,200 
46,800 





Lincoln 
Logan 
Loup 
McPherson 
Madison 
Merrick 
Morrill 
Nance 
Nemaha 
Nuckolls 
Otoe 
Pawnee 
Perkins 
Phelps 
Pierce 
Platte 
Polk 
Red Willow 
Richardson 
Rock 
Saline 
Sarpy 
Saunders 
Scotts Bluff 
Seward 
Sheridan 
Sherman 
Sioux 
Stanton 
Thayer 
Thomas 
Thurston 
Valley 
Washington 
Wayne 
Webster 
Wheeler 
York 

Total 


NEVADA 
Churchill 
Clark 
Douglas 
Elko 
Esmeralda 
Eureka 
Humboldt 
Lander 
Lincoln 
Lyon 
Mineral 
Nye 
Ormsby 
Pershing 
Storey 
Washoe 
White Pine 
Total 


6,100 
200 
200 
100 

7,300 

1,800 

1,500 

1,200 

3,000 

2,300 

5,000 

1,700 
800 

2,900 

1,900 

5,800 

2,300 

2,900 

3,900 
500 

3,700 

6,700 

5,100 

7,500 

3,400 

1,500 

1,200 
400 

1,500 

2,400 
200 

2,100 

1,400 

3,400 

2,700 

2,000 
200 

4,000 

371,800 


1,000 
34,400 
400 
2,300 
100 
200 
700 
200 
500 
700 
1,300 
500 
1,000 
600 
100 
26,800 
2,400 
73,200 


NEW HAMPSHIRE 


Belknap 
Carroll 


7,800 
4,600 


9,400 
300 
400 
200 

8,000 
2,600 
2,200 
1,700 
3,200 
2,800 
5,600 
2,000 
1,200 
3,200 
2,600 
7,200 
2,600 
3,900 
4,700 
900 
4,400 
7,200 
5,400 
10,600 
4,100 
2,700 
1,800 
800 
1,800 
2,900 
400 
2,400 
2,000 
3,600 
2,900 
2,200 
300 
4,600 
437,200 


1,900 
45,600 
500 
4,100 
200 
200 
1,200 
400 
900 
1,000 
1,900 
800 
1,700 
900 
100 
28,800 
4,200 
94,400 


8,500 
4,900 


Cheshire 12,000 
Coos 9,600 
Grafton 11,800 
Hillsborough 46,400 
Merrimack 17,600 
Rockingham 23,100 
Strafford 14,300 
Sullivan 7,900 
Total 155,100 
NEW JERSEY 
Atlantic 44,400 
Bergen 210,700 
Burlington 45,000 
Camden 98,000 
Cape May 13,400 
Cumberland 29,700 
Essex 279,400 
Gloucester 33,500 
Hudson 184,400 
Hunterdon 13,900 
Mercer 68,500 
Middlesex 94,800 
Monmouth 92,800 
Morris 56,400 
Ocean 23,100 
Passaic 110,100 
Salem 16,400 
Somerset 32,800 
Sussex 11,100 
Union 133,000 
Warren 17,300 
Total 1,608,700 
NEW MEXICO 
Bernalillo 61,400 
Catron 300 
Chaves 12,600 
Colfax 1,700 
Curry 5,700 
DeBaca 500 
Dona Ana 9,800 
Eddy 10,800 
Grant 3,700 
Guadalupe 900 
Harding 200 
Hidalgo 900 
Lea 11,300 
Lincoln 1,400 
Los Alamos 2,900 
Luna 2,100 
McKinley 4,200 
Mora 800 
Otero 6,800 
Quay 2,500 
Rio Arriba 3,500 
Roosevelt 2,900 
Sandoval 1,600 
San Juan 6,600 
San Miguel 2,800 
Santa Fe 8,200 
Sierra 1,100 


13,000 
10,500 
12,600 
49,500 
18,800 
24,300 
15,400 
8,600 
166,100 


47,600 
233,700 
49,300 
107,200 
14,500 
32,000 
298,700 
36,700 
194,500 
14,600 
73,500 
104,900 
100,600 
61,600 
25,200 
117,200 
17,500 
35,700 
11,800 
143,600 
18,700 
1,739,100 


70,600 
500 
16,100 
3,300 
8,200 
700 
10,300 
14,100 
5,400 
1,300 
200 
1,400 
17,700 
2,000 
3,600 
3,300 
8,400 
1,300 
11,200 
3,700 
5,600 
4,300 
2,300 
14,000 
4,900 
10,700 
1,500 


Socorro 1,500 
Taos 1,900 
Torrance 1,000 
Union 800 
Valencia 4,000 
Total 176,400 
NEW YORK 
Albany 82,800 
Allegany 11,100 
Bronx 400,600 
Broome 56,900 
Cattaraugus 23,200 
Cayuga 20,300 
Chautauqua 43,600 
Chemung 27,800 
Chenango 11,400 
Clinton 13,500 
Columbia 13,300 
Cortland 11,800 
Delaware 12,100 
Dutchess 41,500 
Erie 303,000 
Essex 8,800 
Franklin 10,000 
Fulton 16,100 
Genesee 14,100 
Greene 8,200 
Hamilton 1,100 
Herkimer 18,200 
Jefferson 22,400 
Kings 733,100 
Lewis 5,800 
Livingston 10,300 
Madison 13,900 
Monroe 169,600 
Montgomery 17,500 
Nassau 369,100 
New York 542,500 
Niagara 62,200 
Oneida 67,900 
Onondaga 112,900 
Ontario 16,900 
Orange 49,000 
Orleans 9,200 
Oswego 22,700 
Otsego 15,600 
Putnam 6,200 
Queens 522,700 
Rensselaer 40,800 
Richmond 56,600 
Rockland 28,400 
St. Lawrence 25,100 
Saratoga 23,300 
Schenectady 48,500 
Schoharie 6,600 
Schuyler 4,200 
Seneca 6,600 
Steuben 24,700 
Suffolk 151 104 
Sullivan 12,460 
Tioga 9,209 
Tompkins 17 400 


2,200 
2,900 
1,400 
1,600 
6,400 
241,100 


89,900 
13,700 
428,800 
62,400 
25,100 
21,900 
47,600 
31,400 
12,700 
14,400 
14,200 
13,000 
14,300 
45,900 
331,000 
10,700 
12,600 
17,800 
15,100 
9,100 
1,200 
19,700 
27,100 
771,70% 
6,706 
11,500 
15,300 
185,500 
19,100 
423,100 
577,400 
68,600 
72,200 
123,100 
18,700 
53,700 
10,100 
24,500 
17,200 
7,100 
571,100 
44,000 
61,000 
31,300 
32,500 
25,800 
53,200 
7,500 
4,700 
6,900 
29,500 
181,300 
13,700 
10,900 
20,100 
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NEW YORK continued 


Ulster 31,300 
Warren 12,300 
Washington 12,800 
Wayne 16,500 
Westchester 219,200 
Wyoming 8,400 
Yates 5,500 

Total 4,680,500 


NORTH CAROLINA 


Alamance 19,900 
Alexander 3,200 
Alleghany 1,600 
Anson 4,700 
Ashe 3,700 
Avery 2,200 
Beaufort 8,500 
Bertie 4,500 
Bladen 3,900 
Brunswick 2,900 
Buncombe 28,300 
Burke 9,900 
Cabarrus 16,300 
Caldwell 9,200 
Camden 1,100 
Carteret 4,700 
Caswell 3,300 
Catawba 17,000 
Chatham 4,400 
Cherokee 2,300 
Chowan 2,000 
Clay 700 
Cleveland 13,700 
Columbus 7,600 
Craven 12,400 
Cumberland 18,600 
Currituck 1,400 
Dare 900 
Davidson 16,200 
Davie 3,300 
Duplin 6,400 
Durham 26,200 
Edgecombe 10,200 
Forsyth 45,000 
Franklin 4,500 
Gaston 27,700 
Gates 1,800 
Graham 900 
Granville 5,100 
Greene 2,700 
Guilford 54,800 
Halifax 9,700 
Harnett 8,200 
Haywood 7,300 
Henderson 6,800 
Hertford 3,800 
Hoke 2,100 
Hyde 1,000 
Iredell 13,300 
Jackson 2,800 


34,700 
13,500 
13,900 
17,900 
235,700 
9,100 
6,100 
5,109,500 


21,700 
3,400 
2,100 
5,900 
4,900 
3,100 
9,400 
5,800 
6,500 
4,500 

36,600 

12,000 

17,900 

11,300 
1,400 
7,000 
4,300 

18,600 
6,000 
4,200 
2,900 
1,200 

16,300 

12,600 

14,400 

31,500 
1,800 
1,300 

17,100 
3,900 
9,500 

29,900 

12,200 

50,200 
6,900 

33,500 
2,300 
1,700 
6,700 
3,500 

62,100 

13,100 

13,200 

10,300 
9,600 
4,700 
3,300 
1,400 

15,500 
4,200 


Johnston 
Jones 
lee 
Lenoir 
Lincoln 
McDowell 
Macon 
Madison 
Martin 
Mecklenburg 
Mitchell 
Montgomery 
Moore 
Nash 
New Hanover 
Northampton 
Onslow 
Orange 
Pamlico 
Pasquotank 
Pender 
Perquimans 
Person 
Pitt 
Polk 
Randolph 
Richmond 
Robeson 
Rockingham 
Rowan 
Rutherford 
Sampson 
Scotland 
Stanly 
Stokes 
Surry 
Swain 
Transylvania 
Tyrrell 
Union 
Vance 
Wake 
Warren 
Washington 
Watauga 
Wayne 
Wilkes 
Wilson 
Yadkin 
Yancey 
Total 


11,200 
1,600 
4,800 

10,100 
5,500 
5,200 
2,600 
2,700 
4,600 

65,100 
2,300 
3,400 
6,000 

10,500 

18,800 
4,700 
5,900 
7,900 
1,700 
5,800 
2,800 
2,000 
4,200 

13,600 
2,600 

12,300 
8,700 

15,000 

16,200 

19,300 
9,700 
7,800 
4,000 

10,500 
4,000 

10,400 
1,100 
2,500 

800 
8,800 
6,300 

34,400 
3,100 
2,100 
2,900 

13,200 
8,200 

11,000 
4,700 
2,200 

893,500 


NORTH DAKOTA 


Adams 
Barnes 
Benson 
Billings 
Bottineau 
Bowman 
Burke 
Burleigh 
Cass 


700 
4,300 
1,500 

300 
1,900 

500 
1,200 
7,800 

18,100 


15,500 
2,300 
6,700 

13,400 
6,900 
6,900 
3,800 
4,300 
6,000 

76,000 
3,400 
4,300 
8,100 

14,300 

21,600 
5,800 
6,200 
9,200 
2,500 
7,100 
4,300 
2,400 
5,400 

14,600 
2,900 

14,100 
9,900 

20,100 

17,800 

22,300 

11,200 

11,300 
6,100 

11,000 
4,700 

12,060 
2,100 
3,800 
1,200 

10,900 
8,500 

41,400 
4,900 
2,900 
4,100 

16,900 

10,700 

14,100 
5,500 
3,500 

1,108,300 


1,100 
4,800 
2,000 
500 
2,600 
1,000 
1,700 
10,000 
19,900 


Cavalier 
Dickey 
Divide 
Dunn 
Eddy 
Emmons 
Foster 
Golden Valley 
Grand Forks 
Grant 
Griggs 
Hettinger 
Kidder 
La Moure 
Logan 
McHenry 
Mcintosh 
McKenzie 
McLean 
Mercer 
Morton 
Mountrail 
Nelson 
Oliver 
Pembina 
Pierce 
Ramsey 
Ransom 
Renville 
Richland 
Rolette 
Sargent 
Sheridan 
Sioux 
Slope 
Stark 
Steele 
Stutsman 
Towner 
Traill 
Walsh 
Ward 
Wells 
Williams 
Total 


OHIO 
Adams 
Allen 
Ashland 
Ashtabula 
Athens 
Auglaize 
Belmont 
Brown 
Butler 
Carroll 
Champaign 
Clark 
Clermont 
Clinton 
Columbiana 


1,500 
1,800 
700 
1,100 
800 
1,600 
1,000 
400 
10,500 
1,400 
1,100 
1,100 
1,200 
1,500 
900 
1,900 
1,200 
900 
3,300 
1,300 
4,700 
1,300 
1,400 
300 
2,200 
1,300 
1,900 
1,600 
1,000 
4,500 
1,300 
1,500 
800 
500 
300 
2,400 
1,100 
5,300 
700 
2,500 
3,000 
9,900 
1,800 
5,000 
127,800 


6,100 
29,500 
11,100 
27,700 
11,600 
10,000 
24,800 

6,800 
50,500 

5,300 

8,600 
37,900 
19,300 

8,700 
31,000 


2,300 
2,400 
1,300 
1,600 
1,200 
2,000 
1,500 
700 
13,300 
1,600 
1,200 
1,800 
1,500 
2,000 
1,200 
2,600 
1,700 
1,800 
5,100 
2,000 
5,600 
2,500 
1,600 
500 
3,300 
1,900 
3,100 
1,800 
1,400 
5,500 
2,100 
1,800 
1,100 
600 
500 
3,900 
1,200 
6,800 
1,200 
2,800 
4,500 
12,400 
2,500 
11,200 
172,200 


6,500 
31,300 
12,000 
29,500 
12,700 
10,600 
26,100 

7,300 
53,700 

5,600 

9,100 
39,900 
21,500 

9,300 
32,600 


Coshocton 
Crawford 
Cuyahoga 
Darke 
Defiance 
Delaware 
Erie 
Fairfield 
Fayette 
Franklin 
Fulton 
Gallia 
Geauga 
Greene 
Guernsey 
Hamilton 
Hancock 
Hardin 
Harrison 
Henry 
Highland 
Hocking 
Holmes 
Huron 
Jackson 
Jefferson 
Knox 
Lake 
Lawrence 
Licking 
Logan 
Lorain 
Lucas 
Madison 
Mahoning 
Marion 
Medina 
Meigs 
Mercer 
Miami 
Monroe 
Montgomery 
Morgan 
Morrow 
Muskingum 
Noble 
Ottawa 
Paulding 
Perry 
Pickaway 
Pike 
Portage 
Preble 
Putnam 
Richland 
Ross 
Sandusky 
Scioto 
Seneca 
Shelby 
Stark 
Summit 


9,500 
13,200 
470,000 
12,600 
8,300 
9,000 
18,300 
17,500 
7,100 
190,700 
8,000 
6,500 
9,400 
21,600 
10,500 
257,500 
15,900 
8,900 
5,400 
6,600 
8,800 
5,500 
4,900 
12,700 
8,400 
27,200 
11,900 
35,800 
14,400 
23,900 
10,400 
56,500 
139,000 
6,700 
78,600 
17,300 
15,100 
6,400 
8,800 
20,700 
3,900 
152,500 
3,300 
5,300 
21,900 
3,100 
10,100 
4,600 
7,200 
8,100 
7,100 
20,600 
9,200 
7,200 
30,800 
17,000 
17,800 
29,600 
16,600 
8,900 
92,500 
147,400 


10,000 
14,300 
494,700 
13,300 
9,000 
9,500 
19,700 
18,700 
7,800 
200,700 
8,700 
7,200 
10,300 
23,100 
11,400 
271,000 
17,000 
9,400 
5,700 
6,900 
9,600 
5,800 
5,200 
13,400 
9,200 
28,700 
12,600 
40,200 
15,200 
25,500 
10,900 
59,900 
146,300 
7,900 
82,700 
18,200 
16,300 
6,700 
9,300 
21,800 
4,100 
162,500 
3,500 
5,600 
24,200 
3,300 
11,000 
5,200 
7,600 
8,500 
8,200 
22,400 
9,700 
7,900 
32,600 
18,100 
19,500 
31,200 
17,800 
9,400 
97,400 
156,800 
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OKL. 
Adai 
Alfal 
Atok 
Beav 
Beck! 
Blain 
Bryai 
Cade 
Cano 
Carte 
Cher 
Choe 
Cima 
Cleve 
Coal 
Coma 
Cotto 
Craig 
Creek 
Custe 
Delay 
Dewe: 
Ellis 
Garfie 
Garvii 
Grady 
Grant 
Greer 
Harmc 
Harpe 
Haske! 
Hughe 
Jackso 
Jeffers 
Johnst 
Kay 
Kingfis 
Kiowa 
Latime 
Le Flo 
Lincoln 
Logan 
Love 
McClai 
MecCurt 
Mento: 
Major 
Marsha 


TV home: 





al 
holds 
‘59 


),000 
1,300 
1,700 
3,300 
7,000 


?,700 
3,700 
’,800 
),700 
3,700 
’,200 
),300 
3,100 
| 400 
| 000 
7,000 
400 
5,700 
5,900 
1,600 
3,800 
j,200 
3,400 
200 
3,700 
2,600 
),200 
},200 


),900 
900 
», 300 
"900 
700 
},200 
»,300 
700 
),300 
800 
1,100 
500 
},500 
},600 
1,200 
1300 
000 
},200 
‘600 
3,500 
},200 
»,400 
),.700 
7,900 
»,600 
3,100 
500 
|,200 
800 
», 400 
400 
5,800 
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TV Total TV Total 
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Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 


TV 


Total 
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Aug. ‘59 Aug. ‘59 











Trumbull 52,900 57,100 Mayes 3,800 4,600 Union 3,600 4,900 Potter 3,400 4,400 
Tuscarawas 21,900 23,300 Murray 2,500 3,300 Wallowa 1,500 2,000 Schuylkill 49,300 52,100 
Union 6,300 6,600 Muskogee 14,400 16,500 Wasco 5,800 8,600 Snyder 4,400 6,000 
Van Wert 8,900 9,700 Noble 2,400 2,800 Washington 26,900 30,500 Somerset 18,700 20,800 
Vinton 2,600 2,700 Nowata 2,900 3,400 Wheeler 500 800 Sullivan 1,300 1,500 
Warren 15,700 17,600 Okfuskee 2,800 3,400 Yamhill 7,100 8,700 Susquehanna 7,500 7,900 
Washington 13,600 14,800 Oklahoma 119,800 138,700 Total 487,800 586,300 Tioga 8,900 10,300 
Wayne 18,200 19,600 Okmulgee 9,100 10,700 Union 4,400 5,900 
Williams 8,900 9,600 Osage 8,800 10,000 Venango 15,200 18,400 
Wood 19,400 20,700 Ottawa 7,100 8,400 PENNSYLVANIA Warren 10,300 11,800 
Wyandot 6,000 6,500 Pawnee 3,000 3,700 Adams 11,200 12,700 Washington 59,800 62,900 
Total 2,707,500 2,876,200 Payne 9,900 11,700 Allegheny 452,200 475,900 Wayne 6,100 6,900 
Pittsburg 7,000 8,800 Armstrong 21,000 22,100 Westmoreland 90,100 94,800 
OKLAHOMA Pontotoc 7,800 9,500 Beaver 54,300 57,600 Wyoming 4,100 4,500 
Adair 2,100 2,900 Pottawatomie 10,900 14,000 Bedford 10,000 10,500 York 61,500 65,800 
Alfalfa 2,000 2,300 Pushmataha 1,400 2,300 Berks 74,100 80,300 Total 2,999,900 3,240,400 
Atoka 2,100 2,600 Roger Mills 1,100 1,400 Blair 37,100 39,400 
Beaver 1,100 1,800 Rogers 4,200 4,700 Bradford 14,000 15,200 
Beckham 3,700 5,600 Seminole 9,000 11,300 Bucks 81,300 94,100 RHODE ISLAND 
Blaine 3,000 3,500 Sequoyah 2,700 3,700 Butler 26,300 27,700 Bristol 8,300 9,100 
Bryan 5,600 7,300 Stephens 9,400 11,800 Cambria 53,600 56,400 Kent 23,500 26,200 
Caddo 6,200 7,300 Texas 2,000 3,400 Cameron 1,400 1,800 Newport 16,900 18,900 
Canadian 5,900 6,500 Tillman 3,400 4,200 Carbon 13,800 14,700 Providence 162,700 174,900 
Carter 10,400 14,600 Tulsa 99,500 111,400 Centre 15,100 16,300 Washington 14,600 16,400 
Cherokee 2,500 3,200 Wagoner 2,800 3,600 Chester 48,900 53,100 Total 226,000 245,500 
Choctaw 2,100 3,600 Washington 10,900 12,400 Clarion 9,500 10,100 
Cimarron 600 1,100 Washita 3,100 3,900 Clearfield 20,400 21,500 
Cleveland 9,400 11,400 Woods 2,600 3,600 Clinton 8,800 10,800 SOUTH CAROLINA 
Coal 1,000 1,400 Woodward 2,300 3,500 Columbia 13,200 15,200 Abbeville 4,300 5,500 
Comanche 17,700 19,200 Total 562,700 674,700 Crawford 20,900 22,900 Aiken 20,300 23,500 
Cotton 2,000 2,600 Cumberland 29,200 33,700 Allendale 2,200 4,000 
Craig 3,300 3,900 OREGON Dauphin 60,500 66,500 Anderson 18,900 23,500 
Creek 11,000 12,300 Baker 4,100 5,700 Delaware 144,600 158,200 Bamberg 2,500 3,900 
Custer 3,900 5,200 Benton 8,500 11,600 Elk 7,300 9,300 Barnwell 4,400 7,200 
Delaware 2,400 2,800 Clackamas 30,000 35,300 Erie 65,600 69,500 Beaufort 5,300 7,100 
Dewey 1,300 1,600 Clatsop 7,700 9,400 Fayette 46,600 49,000 Berkeley 5,600 7,100 
Ellis 1,400 2,000 Columbia 5,000 6,400 Forest 800 1,100 Calhoun 2,200 3,200 
Garfield 13,100 15,100 Coos 13,700 21,000 Franklin 19,700 22,000 Charleston 47,500 56,100 
Garvin 7,500 9,300 Crook 1,500 2,400 Fulton 2,000 2,400 Cherokee 8,000 10,000 
Grady 8,300 9,300 Curry 3,900 7,300 Greene 10,500 11,900 Chester 6,400 8,000 
Grant 1,800 2,100 Deschutes 4,100 6,600 Huntingdon 10,100 10,600 Chesterfield 6,000 8,000 
Greer 1,600 2,300 Douglas 17,200 21,300 Indiana 18,900 19,900 Clarendon 4,500 6,500 
Harmon 1,100 1,500 Gilliam 800 1,100 Jefferson 12,500 13,200 Colleton 5,500 7,100 
Harper 900 1,300 Grant 1,400 2,300 Juniata 3,000 4,000 Darlington 9,100 12,600 
Haskell 1,600 2,400 Harney 1,100 1,900 Lackawanna 67,200 71,500 Dillon 5,000 6,600 
Hughes 3,100 4,100 Hood River 2,400 3,300 Lancaster 65,500 69,200 Dorchester 4,500 5,500 
Jackson 5,100 8,100 Jackson 20,100 23,800 Lawrence 29,100 30,600 Edgefield 2,500 3,700 
Jefferson 2,008 2,400 Jefferson 1,800 2,600 Lebanon 23,000 24,300 Fairfield 3,600 4,700 
Johnston 1,700 2,200 Josephine 8,200 10,400 Lehigh 56,100 59,000 Florence 17,100 21,200 
Kay 13,300 15,600 Klamath 10,500 14,700 Luzerne 95,100 101,200 Georgetown 6,400 8,200 
Kingfisher 2,500 2,800 Lake 1,200 2,000 Lycoming 24,400 31,000 Greeenville 48,000 57,300 
Kiowa 3,300 4,000 Lane 45,100 48,200 McKean 13,200 15,600 Greenwood _—10,400 13,400 
Latimer 1,200 1,700 Lincoln 6,300 8,900 Mercer 31,200 33,300 Hampton 3,300 4,300 
le Flore 4,600 6,600 Linn 13,400 17,000 Mifflin 10,800 11,400 Horry 9,100 16,600 
Lincoln 4,700 5,300 Matheur 4,800 6,100 Monroe 9,700 10,300 Jasper 1,900 2,600 
Logan 4,400 5,500 Marion 29,700 36,100 Montgomery 126,700 137,900 Kershaw 6,000 7,400 
love 1,200 1,600 Morrow 900 1,200 Montour 3,100 3,500 Lancaster 7,400 9,400 
McClain 3,200 4,000 Multnomah 177,800 196,500 Northampton 51,000 53,700 Laurens 7,800 11,500 
McCurtain 3,500 4,900 Polk 5,600 6,700 Northumberl’d 25,300 31,200 Lee 3,700 4,700 
Mcintosh 2,300 3,000 Sherman 500 700 Perry 4,900 6,400 Lexington 10,200 13,200 
Major 1,900 2,300 Tillamook 4,700 6,100 Philadelphia 597,800 643,700 McCormick 1,600 2,100 
Marshall 1,500 1,900 Umatilla 10,400 14,200 Pike 2,400 3,000 Marion 5,900 8,000 
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SOUTH CAROLINA continued Mellette 400 600 Henderson 2,100 3,100 Angelina 8,200 11,500 
Marlboro 5,200 6,700 Miner 1,200 1,700 Henry 3,700 5,500 Aransas 700 1,100 
Newberry 6,000 8,100 Minnehaha 25,800 27,700 Hickman 2,200 2,700 Archer 1,300 1,700 
Oconee 6,200 9,100 Moody 2,100 2,600 Houston 800 1,100 Armstrong 300 300 
Orangeburg _—‘'11,700 16,600 Pennington 13,100 21,400 Humphreys 2,100 2,600 Atascosa 3,700 4,700 
Pickens 7,200 10,100 Perkins 900 1,600 Jackson 1,600 2,100 Austin 2,800 3,600 
Richland 39,000 42,600 Potter 600 1,300 Jefferson 2,900 5,000 Bailey 1,800 2,200 
Saluda 2,500 3,700 Roberts 2,400 3,400 Johnson 1,700 2,700 Bandera 1,000 1,200 
Spartanburg 34,400 42,400 Sanborn 900 1,400 Knox 62,800 68,900 Bastrop 3,300 4,600 
Sumter 10,900 14,100 Shannon 600 1,700 Lake 1,800 3,100 Baylor 1,300 1,600 
Union 5,700 7,500 Spink 2,000 3,100 Lauderdale 4,900 6,000 Bee 4,300 6,100 
Williamsburg 7,300 8,900 Stanley 400 800 Lawrence 4,100 6,300 Bell 20,100 25,700 
York 17,000 22,500 Sully 400 700 Lewis 1,100 1,500 Bexar 152,200 179,200 
Total 460,200 586,000 Todd 500 1,300 Lincoln 3,400 6,200 Blanco 800 1,100 
Tripp 1,600 2,600 Loudon 4,700 6,600 Borden 200 200 
SOUTH DAKOTA Turner 2,700 3,200 McMinn 5,600 8,800 Bosque 2,100 2,600 
Aurora 600 1,200 Union 2,800 3,200 McNairy 3,500 4,700 Bowie 17,200 20,200 
Beadle 4,000 6,700 Walworth 1,100 2,300 Macon 2,500 3,000 Brazoria 15,800 18,800 
Bennett 500 800 Washabaugh 100 200 Madison 12,900 17,600 Brazos 8,600 13,100 
Bon Homme 1,800 2,100 Yankton 3,800 4,900 Marion 3,600 5,000 Brewster 1,000 1,600 
Brookings 4,100 5,600 Ziebach 300 600 Marshall 3,800 4,500 Briscoe 600 900 
Brown 7,400 10,500 Total 139,100 200,500 Maury 9,000 11,700 Brooks 2,000 2,500 
Brule 1,000 1,900 Meigs 800 1,300 Brown 5,900 8,700 
Buffalo 200 400 TENNESSEE Monroe 4,200 5,800 Burleson 2,000 2,700 
Butte 1,100 2,300 Anderson 12,100 15,300 Montgomery _10,100 10,600 Burnet 2,100 2,600 
Campbell 400 800 Bedford 5,000 5,900 Moore 600 1,000 Caldwell 3,500 4,400 
Charles Mix 2,700 3,400 Benton 1,600 2,500 Morgan 1,700 2,600 Calhoun 2,000 3,300 
Clark 1,700 2,200 Bledsoe 1,200 1,400 Obion 4,700 7,300 Callahan 1,500 2,100 
Clay 2,800 3,000 Blount 14,700 16,500 Overton 2,400 3,400 Cameron 29,100 43,000 
Codington 4,300 6,100 Bradley 6,900 9,400 Perry 700 1,200 Camp 1,600 2,300 
Corson 700 1,500 Campbell 5,500 7,400 Pickett 500 900 Carson 1,500 1,700 
Custer 800 1,500 Cannon 1,500 2,000 Polk 2,200 3,000 Cass 4,500 5,700 
Davison 3,800 5,700 Carroll 4,500 6,800 Putnam 5,300 7,500 Castro 1,000 1,300 
Day 2,300 3,200 Carter 8,400 11,200 Rhea 2,500 4,200 Chambers 1,900 2,200 
Devel 1,000 1,500 Cheatham 1,600 2,000 Roane 6,800 10,500 Cherokee 6,400 9,100 
Dewey 500 1,100 Chester 1,500 2,100 Robertson 6,000 7,300 Childress 1,800 2,800 
Douglas 600 1,200 Claiborne 3,000 4,700 Rutherford 9,500 11,800 Clay 1,900 2,000 
Edmunds 900 1,700 Clay 1,000 1,600 Scott 2,200 3,700 Cochran 1,400 1,500 
Fall River 1,900 3,300 Cocke 3,100 5,200 Sequatchie 900 1,300 Coke 900 1,000 
Faulk 700 1,200 Coffee 6,300 8,600 Sevier 3,300 6,100 Coleman 2,500 3,200 
Grant 1,900 2,800 Crockett 3,600 4,700 Shelby 146,300 163,600 Collin 11,300 12,900 
Gregory 1,200 2,200 Cumberland 2,500 4,800 Smith 2,500 2,600 Collingsworth 1,300 2,100 
Haakon 300 700 Davidson 95,100 107,500 Stewart 1,300 1,700 Colorado 3,400 4,800 
Hamlin 1,300 1,900 _— Decatur 1,200 1,500 Sullivan 21,600 29,600 Comal 4,600 6,200 
Hand 1,100 1,800 DeKalb 1,900 2,300 Sumner 7,900 8,800 Comanche 2,300 3,400 
Hanson 900 1,300 Dickson 3,500 4,600 Tipton 5,700 7,500 Concho 800 1,200 
Harding 200 500 Dyer 6,500 7,700 Trousdale 900 1,000 Cooke 6,200 7,100 
Hughes 2,100 3,600 Fayette 4,500 6,000 Unicoi 2,300 3,600 Coryell 3,300 4,000 
Hutchinson 2,400 3,400 Fentress 1,800 3,000 Union 1,000 2,100 Cottle 800 1,200 
Hyde 400 700 Franklin 3,100 6,000 Van Buren 600 600 Crane 1,100 1,800 
Jackson 200 500 Gibson 10,000 14,400 Warren 4,100 6,800 Crockett 700 1,200 
Jerauld 600 900 Giles 3,700 6,600 Washington 13,100 16,800 Crosby 2,000 2,500 
Jones 300 600 Grainger 1,600 2,800 Wayne 1,700 2,800 Culberson 400 500 
Kingsbury 2,100 2,900 Greene 7,300 11,100 Weakley 3,900 5,600 Dallam 2,000 2,200 
Lake 2,400 2,900 Grundy 1,800 2,400 White 2,100 3,600 Sulliee 250,100 286,300 
Lawrence 2,600 5,500 Hamblen 4,800 8,300 Williamson 4,900 6,000 
e Dawson 4,400 4,800 
Lincoln 3,300 3,700 Hamilton 62,500 74,800 Wilson 5,700 7,500 ith 2 600 3,800 
Lyman 700 1,000 Hancock 1,000 1,900 Total 740,000 934,000 Deaf Smit ‘ ; 600 
McCook 1,900 2,400 Hardeman = 3,300 «24,800 Delta 1.2000 
McPherson 800 1,700 Hardin 2,600 4,100 —‘ TEXAS Denton 10,800 12,800 
Marshall 1,500 2,100 Hawkins 4,400 7,900 Anderson 5,500 7,700 DeWitt 4,300 5,900 
Meade 1,400 2,200 Haywood 4,600 5,800 Andrews 2,200 3,300 Dickens 1,100 1,700 
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Dimmit 1,500 2,300 Jim Wells 5,200 8,000 Pecos 1,500 2,700 — Wilson 2,500 3,000 
Donley 1,200 1,500 Johnson 9,700 ‘11,400 Polk 2,700 3,400 Winkler 2,300 3,600 
Duval! 2,100 2,900 Jones 4,600 5,600 Potter 37,200 44,400 Wise 3,400 3,900 
Eastland 4,500 6,200 Karnes 2,800 3,900 Presidio 700 1,300 Wood 3,300 4,700 
Ector 19,200 26,600 Kaufman 5,900 6,800 Rains 500 600 Yoakum 800 1,000 
Edwards 400 800 Kendall 1,300 1,600 Randall 5,900 7,600 Young 3,400 4,300 
Ellis 10,500 12,100 Kenedy 100 100 Reagan 600 900 Zapata 600 1,000 
El Paso 67,200 83,500 Kent 300 400 Real 500 700 = Zavala 1,700 2,900 
Erath 3,400 4,500 Kerr 2,800 4,200 Red River 3,100 4,800 Total 2,217,000 2,772,300 
Falls 4,600 6,200 Kimble 800 1,200 Reeves 3,000 5,100 
Fannin 4,900 6,800 King 100 200 Refugio 1,700 2,600 
Fayette 3,900 5,500 Kinney 300 500 Roberts 200 300 UTAN . 
Fisher 1,900 2,100 Kleberg 4,500 7,200 Robertson 3,200 mm = ied peed 
Floyd 2,200 2,700 Knox 1,800 2,100 Rockwall 1,100 a oe gin —_ 
Foard 800 900 Lamar 6,900 12,700 Runnels 3,100 4000 cache 1m =a 
Fort Bend 7,200 8,700 Lamb 4,900 6,000 Rusk 8,700 12,000 Carbon 5.568 1 
Franklin 900 1,200 Lampasas 2,200 2,900 Sabine 1,200 1,700 Passel “= rea 
Freestone 2,300 3,200 La Salle 1,200 1,800 San Augustine 1,000 uw «(OC asso 
Frio 2,100 2,700 Lavaca 3,800 5,100 San Jacinto _—*'1,200 1409  _Ductome pond 1400 
Goines 1,700 2,400 Lee 1,600 2,200 San Patricio 7,500 +«'10,200—Sts«~E CY 1000 ned 
Galveston 32,700 38,800 Leon 1,800 2,400 San Saba 1,300 2,200 Carfield pond 700 
Garza 1,400 1,800 Liberty 6,700 7,800 Schleicher 40¢ 700 © rand 1000 1.800 
Gillespie 2,000 3,000 Limestone 3,900 5,000 Scurry 6,900 g200 "on ae ape 
Glasscock 100 200 Lipscomb 700 1,000 Shackelford 800 1000 20» hte 1aee 
Goliad 900 1,300 live Oak 1,300 1,900 Shelby 3,100 5,200 Kane -_ ee 
Gonzales 4,100 5,300 Llano 1,000 1,500 Sherman 600 700 ~—sCMMillard 7 2.100 
Gray 7,100 9,500 ~_——Leving 100 100 Smith 18,300 24200 ‘Mergen sed sina 
Grayson 20,100 25,500 Lubbock 40,300 53,000 Somervell 600 ao ™ 208 300 
Gregg 17,000 22,300 Lynn 2,200 2,700 Starr 1,800 3,000 —‘*Rieh ped 0 
Grimes 2,600 3,200 McCulloch 1,900 2,600 Stephens 2,400 a9 SO Tere Tee 
Guadalupe 6,000 ~=s 7,300. «SS McLennan ©=s 36,700 = 43,400 _SSterling 200 » =e 600 1.500 
Hale 8,600 11,200 McMuilen 300 300 Stonewall 700 900 Senpote 2,600 3,200 
Hall 1,800 2,700 “Madison 1,100 1,400 Sutton 600 o 2400 2,800 
Hamilton 2,000 2,600 Marion 1,700 2,200 Swisher 1,700 2,300 Summit 1,300 1-400 
Hansford 1,000 1,200 —— Martin 1,000 1,400 ‘Tarrant 157,200 187,800 + ~—«- rele 5,000 5,300 
Hardeman 2,100 2,800 Mason 800 1,300 Taylor 20,200 25,900 Uintah 1,500 2,600 
Hardin 3,800 5,900 Matagorda 5,200 7,700 Terrell 500 700 Utah 26,300 28,000 
Harris 326,300 381,900 —— Maverick 1,900 3,100 _—iTerry 3,700 4900 Wasatch 1,100 1,200 
Herrison 10,000 13,900 — Medina 3,700 4,600 Throckmorton 700 200 4«««vesshington §=—1,400 2,700 
Hartley 400 500 Menard 700 —«*'1,000_~—SOs‘Tiituss 3,000 5,000 Wayne 200 300 
Haskell 2,600 3,000 —- Midland 14,800 19,800 Tom Green 17,100 22,600 «= Weber 29.900 32,300 
Hays 3,900 5,200 ~—S Milam 4300 6,400 ‘Travis 48,200 60,000 Vored 220,000 245,900 
Hemphill 800 1,200 Mills 1,100 1,300 Trinity 1,700 2,100 
Henderson 3,400 5,300 Mitchell 3,100 3,900 Tyler 2,000 2,700 1 VERMONT 
Hidalgo 33,900 48,000 Montague 3,700 4,200 Upshur 3,300 4,600 Addison 4,200 4,800 
Hill 7,200 7,600 Montgomery 5,600 7,000 Upton 1,100 1,500 Bennington 6,600 7,200 
Hockley 4,900 6,200 Moore 5,700 6,000 Uvalde 3,100 5,000 Caledonia 5,700 6,700 
Hood 1,100 1,200 Morris 1,800 2,300 Val Verde 2,700 5,100 Chittenden 16,700 18,100 
Hopkins 3,900 5,800 Motley 600 1,000 Van Zandt 4,300 4,800 Essex 1,400 1,500 
Houston 3,300 4,800 Nacogdoches 5,300 7,800 Victoria 10,100 16,500 Franklin 7,100 8,000 
Howard 7,300 9,900 Navarro 8,900 —- 10,300 Walker 3,100 4,000 Grand Isle 700 800 
Hudspeth 700 700 Newton 1,500 2,300 Waller 2,400 3,000  —-Lamoille 2,400 2,800 
Hunt 10,800 12,600 —Nolan 4,500 5,900 Ward 3,100 4600 Orange 7004 
Hutchinson 9,500 10,900 Nueces 55,900 72,300 Washington 3,700 4,700 i. aa Fee 
Irion i Ww. 7 r 
co 

. ‘ . Windham 6,300 8,200 
Jackson 2,600 3,500 Orange 13,700 18,000 Wheeler 1,400 2,200 = Windsor 10,000 _—«:11,900 
Jasper 3,500 5,200 Palo Pinto 5,600 7,100 Wichita 30,000 36,400 Total 91,600 103,800 
Jeff Davis 300 300 Panola 2,400 3,900 Wilbarger 4,500 5,400 
Jefferson 58,800 70,900 Parker 6,100 7,500 Willacy 4,200 5,500 VIRGINIA 
Jim Hogg 600 1,000 Parmer 1,300 1,800 Williamson 8,200 10,300 Accomack 7,200 9,900 
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Tv 


Total 


Homes Households 
Aug. ‘59 Aug. ‘59 


VIRGINIA continued 


Albemarle 
Alleghany 
Amelia 
Amherst 
Appomattox 
Arlington 
Augusta 
Bath 
Bedford 
Bland 
Botetourt 
Brunswick 
Buchanan 
Buckingham 
Campbell 
Caroline 
Carroll 
Charlotte 
Charles City 
Chesterfield 
Clarke 
Craig 
Culpeper 
Cumberland 
Dickenson 
Dinwiddie 
Essex 
Fairfax 
Fauquier 
Floyd 
Fluvanna 
Franklin 
Frederick 
Giles 
Gloucester 
Goochland 
Grayson 
Greene 
Greensville 
Halifax 
Hanover 
Henrico 
Henry 
Highland 
Isle of Wight 
James City 
King & Queen 
King George 
King William 
Lancaster 
lee 
Loudoun 
Louisa 
Lunenburg 
Madison 
Mathews 
Mecklenburg 
Middlesex 
Montgomery 


Nansemond 


10,400 
6,300 
1,300 
3,600 
1,500 
70,700 
13,700 
1,000 
5,500 
900 
3,300 
2,800 
5,200 
1,800 
18,800 
2,300 
4,600 
2,500 
800 
12,900 
1,500 
700 
2,700 
1,100 

32,000 

13,200 
1,300 

53,600 
4,800 
1,700 
1,300 
4,300 
8,700 
4,100 
2,600 
1,400 
4,000 

900 
3,100 
7,900 
4,900 

86,400 

11,100 

500 
2,700 
2,400 
1,200 
1,400 
1,600 
1,900 
5,000 
5,100 
2,600 
2,400 
1,500 
1,400 
6,100 
1,600 
9,700 
8,900 


TV 
Homes 


Total 
Households 


Aug. ‘59 Aug. ‘59 


TV 


Total 


Homes Households 
Aug. ‘59 Aug. ‘59 


IV 


Total 


Homes Households 
Aug. ‘59 Aug. ‘59 





14,900 
7,100 
1,700 
4,600 
1,900 

76,200 

19,800 
1,500 
7,900 
1,400 
4,000 
4,200 
8,100 
2,500 

22,800 
2,800 
7,700 
3,600 

900 

14,900 

1,800 

800 
3,500 
1,600 
5,000 

14,000 
1,600 

61,800 
6,200 
2,500 
1,900 
6,300 

10,200 
4,800 
3,100 
1,800 
4,500 
1,200 
4,100 
9,600 
6,600 

95,300 

13,900 

800 
3,900 
3,000 
1,500 
1,500 
1,900 
2,500 
6,400 
5,800 
3,400 
3,500 
2,000 
1,800 
7,800 
1,900 

10,600 

10,900 


Nelson 2,500 
New Kent 800 
Newport News 46,700 
Norfolk 133,300 
Northampton 3,300 
Northumberland 1,900 
Nottoway 3,200 
Orange 2,600 
Page 3,000 
Patrick 2,400 
Pittsylvania 22,100 
Powhatan 1,000 


Prince Edward 2,900 
Prince George 10,100 
Princess Anne 22,000 
Prince William 6,900 


Pulaski 6,300 
Rappahannock 900 
Richmond 1,100 
Roanoke 38,400 
Rockbridge 5,000 
Rockingham 10,700 
Russell 3,900 
Scott 4,500 
Shenandoah 4,300 
Smyth 4,900 
Southampton 4,600 
Spotsylvania 5,500 
Stafford 2,900 
Surry 1,300 
Sussex 2,200 
Tazewell 7,900 
Warren 3,600 
Washington 8,800 
Westmoreland 2,300 
Wise 9,000 
Wythe 3,900 
York 4,100 
Total 858,400 
WASHINGTON 
Adams 2,700 
Asotin 3,100 
Benton 16,000 
Chelan 10,700 
Clallam 8,000 
Clark 25,200 
Columbia 1,200 
Cowlitz 15,000 
Douglas 3,000 
Ferry 800 
Franklin 5,700 
Garfield 700 
Grant 10,900 
Grays Harbor 14,900 
Island 3,900 
Jefferson 2,000 
King 271,000 
Kitsap 24,800 
Kittitas 4,300 
Klickitat 2,900 
Lewis 12,000 


3,300 
1,100 
51,100 
140,300 
4,500 
2,500 
3,700 
3,400 
3,800 
3,800 
27,900 
1,200 
3,800 
13,600 
28,400 
7,900 
7,700 
1,200 
1,500 
43,100 
7,700 
13,700 
6,300 
6,800 
5,700 
7,000 
6,200 
7,000 
3,800 
1,500 
2,900 
11,400 
4,000 
13,200 
2,600 
12,200 
5,400 
5,400 
1,026,300 


3,700 
4,300 
23,400 
14,600 
9,600 
26,700 
1,600 
19,100 
4,700 
1,100 
6,700 
900 
16,600 
19,200 
5,200 
2,100 
302,500 
26,100 
6,000 
4,100 
14,300 


Lincoln 3,000 
Mason 4,400 
Okanogan 6,000 
Pacific 3,900 
Pend Oreille 1,800 
Pierce 88,900 
San Juan 1,000 
Skagit 13,000 
Skamania 1,500 
Snohomish 43,800 
Spokane 85,600 
Stevens 4,900 
Thurston 14,500 
Wahkiakum 700 
Walla Walla 9,600 
Whatcom 20,100 
Whitman 7,200 
Yakima 41,900 

Total 790,600 


WEST VIRGINIA 


Barbour 2,700 
Berkeley 6,600 
Boone 6,000 
Braxton 2,100 
Brooke 6,200 
Cabell 31,700 
Calhoun 1,300 
Clay 2,200 
Doddridge 1,200 
Fayette 15,700 
Gilmer 1,000 
Grant 1,300 
Greenbrier 6,900 
Hampshire 1,800 
Hancock 9,300 
Hardy 1,300 
Harrison 14,600 
Jackson 2,200 
Jefferson 3,700 
Kanawha 62,900 
Lewis 2,700 
Lincoln 4,000 
Logan 14,600 
McDowell 15,900 
Marion 16,200 
Marshall 8,000 
Mason 5,100 
Mercer 15,400 
Mineral 3,400 
Mingo 9,000 
Mononggalia 13,600 
Monroe 2,000 
Morgan 1,300 
Nicholas 4,500 
Ohio 20,900 
Pendleton 1,200 
Pleasants 1,000 
Pocahontas 1,600 
Preston 5,200 
Putnam 4,300 


3,500 
4,900 
8,700 
5,400 
2,200 
96,100 
1,100 
16,600 
1,800 
48,300 
95,400 
6,400 
16,400 
1,000 
13,200 
24,600 
9,000 
46,800 
913,900 


4,400 
7,600 


3,300 
6,500 
34,400 
1,900 
3,200 
1,800 
19,900 
1,800 
1,900 
8,700 
2,800 
10,100 
1,900 
21,600 
3,200 
4,200 
70,700 
4,200 
4,600 
17,600 
19,500 
19,300 
8,600 
5,800 
20,100 
5,400 
10,800 
16,000 
2,900 
2,000 
6,400 
22,500 
2,000 
1,300 
2,500 
7,400 
4,900 


Raleigh 
Randolph 
Ritchie 
Roane 
Summers 
Taylor 
Tucker 
Tyler 
Upshur 
Wayne 
Webster 
Wetzel 
Wirt 
Wood 
Wyoming 
Total 


WISCONSIN 
Adams 
Ashland 
Barron 
Bayfield 
Brown 
Buffalo 
Burnett 
Calumet 
Chippewa 
Clark 
Columbia 
Crawford 
Dane 
Dodge 
Door 
Douglas 
Dunn 

Eau Claire 
Florence 
Fond du Lac 
Forest 
Grant 
Green 
Green Lake 
lowa 

Iron 
Jackson 
Jefferson 
Juneau 
Kenosha 
Kewaunee 
LaCrosse 
Lafayette 
Langlade 
Lincoln 
Manitowoc 
Marathon 
Marinette 
Marquette 
Milwaukee 
Monroe 
Oconto 
Oneida 


16,600 
4,400 
1,500 
2,400 
2,800 
3,000 
1,300 
2,100 
2,900 
7,000 
2,300 
4,000 
800 
17,300 
6,600 

405,600 


2,000 
4,700 
9,500 
3,000 
30,100 
3,500 
1,900 
4,700 
11,600 
7,600 
10,200 
3,600 
54,600 
16,200 
5,800 
12,800 
6,700 
17,100 
700 
19,600 
1,400 
10,800 
6,500 
3,800 
4,600 
2,100 
3,800 
14,900 
4,000 
28,200 
4,400 
19,500 
4,500 
5,200 
5,600 
19,700 
22,000 
9,400 
2,200 
298,500 
7,600 
6,200 
5,400 


22,800 
7,000 
2,600 
3,400 
4,000 
4,000 
2,100 
2,200 
4,600 
8,500 
3,800 
4,300 
1,100 

25,400 
9,200 

506,200 


2,200 
5,300 
10,300 
3,200 
32,400 
3,700 
2,000 
4,900 
12,300 
8,800 
12,200 
4,100 
61,500 
17,100 
6,100 
14,200 
7,000 
18,000 


21,100 
1,500 
12,300 
7,300 
4,800 
5,400 


4,000 
16,100 
5,000 
30,600 
4,800 
21,200 
5,400 
6,000 
6,600 
21,100 
24,500 
10,400 
2,400 
314,200 
8,500 
6,500 
6,700 
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; Outage 
Ozauke 
Pepin 
Pierce 
Polk 
Portags 
Price 
Racine 
Richlan 
Rock 
Rusk 
St. Cro 
Sauk 
Sawyer 


r | 

















al Vv Total Vv Total Vv Total Vv Total 
holds Homes Households Homes Households Homes Households Homes Households 
# Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 Aug. ‘59 
2,800 5 Outagamie 24,800 26,300 Shawano 8,500 8,900 WYOMING Niobrara 600 1,200 
7000 § Ozaukee 8,700 9,400 Sheboygan 25,900 28,100 Albany 4,300 7,100 Park 3,400 7,100 
2,600 Pepin 2,100 2,500 Taylor 3,800 4,500 Big Horn 2,000 3,600 Platte 1,300 2,400 
3,400 Pierce 5,500 6,500 Trempealeau 6,100 7,300 Campbell 600 1,300 Sheridan 3,300 6,200 
_ Polk 7,000 7,600 Vernon 6,100 7,100 Carbon 3,400 5,200 Sublette 400 900 
— Portage 8,300 9,300 Vilas 2,200 2280 Converse 1,000 1,600 Sweetwater 3,500 6,500 
2,100 : Walworth 14,500 15,800 : . 
Price 2,900 3,000 Crook 600 1,200 Teton 500 800 
2,200 : Washburn 2,700 3,300 
4600 Racine 36,900 39,700 Fremont 3,400 6,300 Uinta 1,100 1,700 
x Washington 11,200 11,900 h , ’ 
3,500 | Richland 4400 51000 Witesha «35,900 -40,100«s« then 2,300 = 3,700 Washakie 1,100 2,500 
3,800 | Rock 31,500 35,900 Woynaca -«-10,200-~=«11,100-—=S«*t Springs 1,000 1,800 Weston 1,100 —«-2,300 
4300 | Rusk 3,600 4,200 == Waushara 3,400 3,600 Johnson 700 1,300 Yellowstone Park 100 100 . 
1,100 St. Croix 6,800 7,200 Winnebago 28,600 31,000 Laramie 15,000 17,500 Total 61,400 100,500 
5,400 Sauk 10,200 = 11,300 Wood 13,700 15,800 Lincoln 1,400 2,300 
7,200 Sawyer 2,400 2,900 Total 1,043,900 1,136,700 Natrona 9,300 15,900 Total U.S. 44,905,400 51,807,300 
200 





TV homes, © TELEVISION MAGAZINE, Families © 1959, Sales Management Survey of Buying Power; further reproduction not licensed. 














2,200 
5,300 
),390 
3,200 
2,400 ] 
WHAT'S 
2,000 
4,900 
2,300 
3,800 
2,200 
1,100 
_ FOR YOU? 
7,100 e 
5,100 
1,200 
7,000 
3,000 The kind of facts-and-figures you find in the Market Book are only a part of what you get 
800 in TELEVISION MaGaAzINE. 
|,100 
500 1959 has brought you articles such as “Wardenburg of DuPont;” “Firestone, The Stilled 
We Voice;” “ANA: Voice of American Advertising;” “The Barowskys of Holyoke;” “The 
| 900 TV Commercial, A Status Report;” “Brand study: beers, breads, headache remedies and 
400 shampoos in Los Angeles;” and “Pontiac: A TV Commercial Pacemaker?” 
500 : : : 
,000 In each issue you find provocative, thorough appraisals of the long-range developments 
5,100 that will affect what you do next month, next year. 
|,000 
600 In this fast moving business, the daily headlines are like pieces of a huge jigsaw puzzle. 
,800 TELEVISION MAGAZINE puts these pieces together for you, giving you the complete pic- 
200 ture. 
|,400 
/000 What are the policy-makers thinking about, planning to do? Who are the men who 
en guide the top agencies and advertiser operations? 
a What about your own role as an advertising executive—how will you be affected by 
yn shifts in salary levels, pension and bonus plans? 
a You find interesting answers to these important questions in every issue of TELEVISION 
500 MAGAZINE. 
700 
Get your own copy sent to your home or office. Just send your name, address and check 
for $5.00 to TELEVISION MAGAZINE, 422 Madison Avenue, New York 17. 
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vert 

the 

P 

cou 

a sa 

e N. W. AYER = 
“The soundest available figures. Your new —_ 

approach makes sense.” —_ 

perl 

e PHILLIP MORRIS ne 
“Your TV set count is one of the standards.” Ir 

e MC CANN ERICKSON coul 
“| TELEVISION Magazine's circulation tele 

data extremely useful...” a 

cet 

e ANAHIST 
“TELEVISION Magazine’s research pro- a 

vides essential service.” of : 

e FOOTE, CONE & BELDING has : 
“We use your circulation figures and TV of tl 

market data extensively.” P-25 

e PETERS, GRIFFIN & WOODWARD is 
“Congratulations, your new evaluations are . li 

a sound approach to a difficult problem.” ee 

If /O 

e LEO BURNETT able 
“TELEVISION Magazine’s TV set owner- side 

ship estimates have become one of our pear: 

tools.” the 7 

e BLAIR TV pene 
“Your TV set count is a great contribution.” mark 

V 

° PABST ved 
“Your figures are used to correlate TV ie 9 

coverage in distribution areas.” »Y 

View 

conte 

by ; 

This industry-wide acceptance is TELEVISION Magazine’s guarantee of maximum om 
readership of the magazine and its advertising. In every industry there is one the p 
authority for the facts and figures... in television it’s TELEVISION Magazine. | 











V homes in each market are based on TELEvi- 

SION MAGAZINE’s county-by-county projections 
of the ‘National Survey of Television Sets in U.S. 
Households” for March 1956 and March 1958, the 
two county-by-county estimates prepared by the Ad- 
vertising Research Foundation in cooperation with 
the Bureau of the Census and the A. C. Nielsen Co. 

Penctration potential varies by sections of the 
country. Many areas in New England have achieved 
a saturation level above 90%. Other areas, for ex- 
ample sections of the South, have reached a rather 
lower plateau. Future increases from either level 
can be expected to be distributed over a longer 
period of time than was characterized by the early 
stages of television growth. 

In a number of markets, therefore, the ITV homes 
count is at a temporary plateau even though the 
television penetration level is below the 95% ceiling 
established by TELEVISION MAGAZINE. These mar- 
kets will be held for an indefinite period. 

The factor chiefly responsible for this situation 
is penetration increases off-set by current trends 
of population movement which for some regions 
has shown at least a temporary decline (cf. Bureau 
of the Census, Current Population Reports, Series 
P-25, No. 160). 

A 95%, ceiling on TV penetration has been es- 
tablished for all markets. Many rating services show 
higher penetration in metropolitan areas (e.g., over 
97%, in Cleveland and Milwaukee), but the avail- 
able evidence shows that penetration drops off out- 
side the metropolitan area itself and that 95%, ap- 
pears to be the most logical theoretical ceiling for 
the TV market as a whole. This does not mean that 
penetration may not actually go higher in some 
markets. Penetration figures in markets with both 
VHF and UHF outlets refer to VHF only. 

The coverage area of a television market is defined 
by TELEvision MaGazine’s research department. 
Viewer studies are used when current—engineering 
contours, only where research data is made obsolete 
by station facility or market changes. 

Antenna height, power and terrain determine 
the physical contour of a station’s coverage and the 











iy 


AUGUST 
TELEVISION HOMES 


Exclusive estimates computed by Television Magazine’s Research Department for all markets up- 
dated each month from projections for each U.S. county 


TELEVISION MAGAZINE 








The TV Homes credited to each market are 
those covered by the station with maximum 
coverage in that market. Figures for other sta- 
tions in the market may vary according to pro- 
gramming, channel, power, tower height, etc. 











probable quality of reception. Other factors, how- 
ever, may well rule out any incidence of viewing 
despite the quality of the signal. 

Network affiliations, programming, number of sta- 
tions in the service area must all be weighed. The 
influence of these factors is reflected in the Nielsen 
Coverage Study, the ARB A-Z surveys and, in some 
cases, the regular reports of the various rating serv- 
ices. The Nielsen data in particular, where made 
available to TELEVISION MAGAZINE by NCS sub- 
scribers, has become the backbone of estimating 
coverage and re-evaluating markets. 

After testing various formulae, TELEvision Mac- 
AZINE adopted a method which utilizes a flexible 
cut-off point of 25%. Normally, a county will be 
credited to a market if one-quarter of the TV homes 
in that county view that market’s dominant station 
at least one night a week. 

In some markets it has been impossible to evalu- 
ate the available and sometimes contradictory data. 
These areas are being restudied by this magazine's 
research department and new figures will be re- 
ported as soon as a sound estimate can be made. 

In many regions, individual markets have been 
combined in a dual-market listing. This has been 
done wherever there is almost complete duplication 
of the television coverage area and no substantial 
difference in TV homes. The decision to combine 
markets is based on advertiser use and common 
marketing practice. 

The coverage picture is constantly shifting. Con- 
ditions are altered by the emergence of new sta- 
tions and by changes in power, antenna, channel 
and network affiliation. For this reason, our research 
department is continuously re-examining markets 
and revising TV Homes figures accordingly. 
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WE’RE TALKING ABOUT THE JOHNSTOWN-ALTOONA 
AREA ...a market of well over a million TV homes. And we’re 


talking about a viewer preference factually proved by A.R.B. 
(Nov. 1958). 


WJAC-TV shows a 71.9 station share of audience from sign-on 
to sign-off—more than 214 times the audience of station B with 
a 28.1 share. Check the facts in the map below .. . check the 
area that includes 36 Pennsylvania counties, 3 in Maryland 
and 2 in West Virginia. 


Oe 


WJAC-TV STATION B STATION C 


WARREN [sem | POTTER 
Whits Area | 25%oe mone coverage 
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CLEARFIELO 
INDIANA is 
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— f- ame 
GARWETT 
i7 


NOW REPRESENTED NATIONALLY BY 
HARRINGTON, RIGHTER & PARSONS, INC. 


HAMPSHIRE 7° 
W.VA? 
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TOTAL U. S. TV HOMES 44,990,000 
TOTAL U. S. HOUSEHOLDS 51,807,000 
U. S. TV PENETRATION... 86.7% 


Unl'ke other published coverage figures, these are neither 
station nor network estimates. They are copyrighted and may 
not be reproduced without permission. Listed below are all 
commercial stations on the air. 


Market & Stations— % Penetration TV Homes 

ABERDEEN, S.D.—68.0 19,100 
KXAB-TV (N,C,A) 

ABILENE, Tex.—77.3 75,9CO 
KRBC-TV (N) 

ADA, Okla.—76.4 80,400 
KTEN (A,C,N) 

AGANA, Guam tt 
KUAM.-TV (C,N) 

AKRON, Ohio—44.2 169,300 
WAKR-TVT (A) 

ALBANY, Ga.—62.9 81,000 
WALB-TV (A,N) 

ALBANY -SCHENECTADY-TROY, N.Y.—91.1 **438,509 
W-TEN (C); WAST (A); WRGB IN) 
(W-TEN operates satellite WCDC, Adams, Mass.) 

ALBUQUERQUE, N.M.—70.5 123,200 
KGGM-TV (C); KOAT-TV (A); KOB-TV (N) 

ALEXANDRIA, La.—69.0 92,100 
KALB-TV (A,C,N) 

ALEXANDRIA, Minn.—76.4 51,400 
KCMT (N,A) 

ALTOONA, Pa.—90.0 277,600 
WFBG.-TV {A,C,N) 

AMARILLO, Tex.—75.2 108,000 


KFDA-TV (C); KGNC-TV (N); KVII-TV (A) 


the 27-county 
Bristol Television 
Market © 


MORE 
PEOPLE 
WATCH 


CYB-TV 


THAN ANY 
OTHER 
STATION 


Represented nationally by 


MEADLEY-REED TV 
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AMES, lowa—91.0 
WOI-TV (A) 

ANCHORAGE, Alaska 
KENI-TV (A,N); KTVA (C) 

ANDERSON, S.C.— 16.2 
WAIM-TVT {A,C) 

ARDMORE, Okla.—75.6 
KXII (N) 

ASHEVILLE, N.C., GREENVILLE- 
SPARTANBURG, S.C.—78.2 
WISE-TVf (C,N); WLOS-TV (A) 
WFBC-TV IN); WSPA-TV (C) 

ATLANTA, Ga.—81.9 
WAGA.TV (C); WLW-A (A); WSB-TV (N) 

AUGUSTA, Ga.—73.2 
WIJBF-TV (A,N); WRDW-TV IC) 

AUSTIN, Minn.—89.0 


KMMT (A) 
AUSTIN, Tex.—76.0 
KTBC-TV 1A,C,N) 


BAKERSFIELD, Cal.—87.9 
KBAK-TVT (A,C); KERO-TV (N) 
BALTIMORE, Md.—91.3 
W4JZ-TV (A); WBAL-TV (N); WMAR-TV (C) 
BANGOR, Me.—88.8 
WABI-TYV (A,C); WLBZ-TV (N) 
BATON ROUGE, La.—72.7 
WAFB-TVT (C); WBRZ (A,N) 
BAY CITY-SAGINAW, Mich.—90.6 
WNEM.TV {A,N); WKNX-TVT (A,C) 
BEAUMONT-PORT ARTHUR, Tex.—76.4 
KFDM-TV (C,A); KPAC-TV IN, A) 
BELLINGHAM, Wash.—81.8 
KVOS-TV {(C) 
(This does not include “A” contour in 
Vancouver & Victoria, British Columbia) 
BIG SPRING, Tex.—81.0 
KEDY-TV (C) 
BILLINGS, Mont.—61.3 
KOOK.TV (A,C); KGHL-TV (N) 
BINGHAMTON, N.Y.—89.1 
WNBF.-TV (A,C); WINR-TVT (A,N) 
BIRMINGHAM, Ala.—76.5 
WAPI-TV (A,N); WBRC-TV (C) 
BISMARCK, N.D.—67.4 
KBMB-TV (C); KFYR-TV (A,N) 
(KFYR-TV operates satellites KUMV-TV, 
Williston, N.D., and KMOT, Minot, N.D.) 
BLOOMINGTON, Ind.—92.3 
WTTV 
(See also Indianapolis, Ind.) 
BLUEFIELD, W.Va.—73.7 
WHIS-TV (N) 
BOISE, ida.—77.7 
KBOI-TV (C); KTVB (A,N); KCIX-TV (Nampa) 
BOSTON, Mass.—92.5 
WBZ.-TV (N); WNAC-TV (C); WHDH-TV (A) 
BRIDGEPORT, Conn. 
WICC.-TVT IA) 
BRISTOL, Va.- JOHNSON CITY, Tenn.—68.3 
WCYB-TV (A,N); WJHL-TV (A,C) 
BRYAN, Tex.—72.0 
KBTX-TV (A,C) 
BUFFALO, N.Y.—90.6 
WBEN-TV (C); WGR-TV (N); WKBW-TV (A) 
BURLINGTON, V?.—89.3 
WCAX.-TV (C) 
BUTTE, Mont.—65.3 
KXLF-TV (A,C,N) 
CADILLAC, Mich.—86.0 
WWTV IA,C) 
CAPE GIRARDEAU, Mo.—82.6 
KFVS-TV (C) 
CARLSBAD, N.M.—76.6 
KAVE-TV {A,C) 
CARTHAGE-WATERTOWN, N.Y.—&3.7 
WCNY-TV {A,C) 
CASPER, Wyo.—54.6 
KTWO-TV (A,N) 


TV Horres 
315,600 
©31,000 
Tt 3,809 
30,400 
392,800 
tt 
565,800 
189,100 
120,800 
150,900 
172,100 
763,900 
660,900 
117,400 
263,200 
162,400 
301,000 
66,400 


149,500 


*52,600 


23,800 
48,700 
325,300 
741,600 
420,000 


***45,100 


631,700 


125,500 
68,000 
1,432,700 
tt 
151,300 
40,400 
641,600 
*165, 400 
33,200 
117,400 
224,100 


10,800 


*77,100 | 


23,700 










































































Asheville, N.C. 


Greenville, S.C. . 


FCC DESIGNATES 
WLOS-TV AS 


“HOMETOWN” STATION 
IN GREENVILLE, 
ASHEVILLE AND 
SPARTANBURG! 


On June 10, WLOS-TV became 
the only station licensed to serve 
the Carolina Triad: Greenville 
and Spartanburg, S.C. and Ashe- 
ville, N.C. The application was 
based on the station’s signal 
strength, programming and com- 
munity acceptance in all three 
cities. WLOS-TV accepts this 
responsibility with pride and 
pledges its continued effort to be 
of maximum service to all of 
the 446,654 TV homes in the 
Carolina Triad. 


- 
WLOS-TV 


towering new force in 
Southeastern TV 


UNDUPLICATED ABC in 
GREENVILLE * ASHEVILLE » SPARTANBURG 


33 wios as-ru 


Represented by: Peters, Griffin, Woodward, Inc. 
Southeastern Representative: James S. Ayers, Co. 
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BRIEFCASE 


Chattanooga, where the lunch box outnumbers the 

briefcase 6 to 1, is an industrial city in the heart of 

the South . . . with more than 500 manufacturers 

turning out a variety of over 1500 products. This means a huge year-round payroll . . . ove 
a million people with money to spend . . . ready to buy your product. You can tell ’em and 
sell ’em through the 200,000 plus television homes in this industrial center of the South — 
CHATTANOOGA! 


a The Swill 
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Market & Ctations— % Penetration 

0 —_ EE 

CEDAR RAPIDS-WATERLOO, lowa—90.7 
KCRG-TV (A); WMT-TV (C); KWWL-TY (N) 


CHAMPAIGN, Ill.—90.1 
WCIA (C,N); WCHUT 1A,N)! 
(" See Springfield listing) 


CHARLESTON, S.C.—74.6 149,300 
WCSC-TV (C); WUSN-TV {A,N) 


CHARLESTON-HUNTINGTON, W. Va.—80.6 440,600 
WCHS-TV (A); WHTN-TV (C); WSAZ-TY (N) 


CHARLOTTE, N.C.—81.1 
WBTV (C); WSOC.-TV IA,N) 


CHATTANOOGA, Tenn.—74.3 
WDEF-TV (A,C); WRGP-TV (IN); WTVC (A) 


CHEBOYGAN, Mich.—76.6 
WTOM-TV (N) 


CHEYENNE, Wyo.—76.7 
KFBC-TV (A,C,N) 
loperates satellite KSTF Scottsbluff, Neb.) 


CHICAGO, IIl.—92.1 2,153,000 
WBBM.-TV (C); WBKB (A); WGN-TV; WNBQ (N) 


CHICO, Cal.—78.2 94,600 
KHSL-TV (A,C) 


CINCINNATI, Ohio—89.8 648,200 
WCPO.-TV 1A); WKRC-TV (C); WiW-TV (N) 


CLARKSBURG, W. Va.—72.0 76,200 
WBOY.TV 1A,C,N) 


CLEVELAND, Ohio—93.9 1,301,200 
WEWS 1A); KYW-TV (N); WJW-TY (C) 

CLOVIS, N.M.—68.6 11,600 
KICA-TV (C) 


COLORADO SPRINGS-PUEBLO, Colo.—78.6 91,700 
KKTV {A,C); KRDO-TV (N}; KCSJ-TV (N) 


COLUMBIA-JEFFERSON CITY, Mo.—85.4 
KOMU.TV IA,N); KRCG-TV {A,C) 








Additional 
copies 


of the 


MARKET 
BOOK 


are available 


at $2.50 

















Discard Old Sales Maps 


RICH CIA MARKET 
OUT-RIVALS MANY 
KEY METROPOLISES 


* * * 


A challenging market that counts its sales in 
billions has grown up on the-Central Illinois 
Plains. What was once a loosely-strung market- 
ing territory is a real sales entity—and has been 
since the mid-1950’s. What’s more, it’s pulling 
*way ahead of many an older, more famous, 
market. 

Its name is CIA. Don’t look for it on old- 
fashioned sales maps. CIA stands for Central 
Illinois Area. It was sired by a 1,000-foot TV 
tower. A leading urban land economist calls 
CIA a “‘television-created commercial region.” 
Behind it is a unique television station’s unique 
stature in a rich and widespread area. 

CIA is a composite of five rich metropolitan 
areas: Bloomington, Champaign-Urbana, 
Danville, Decatur and Springfield. Along with 
these major centers, CIA embraces a total of 
1,855 cities and villages in 54 counties. By 
adroit programming, dynamic on-the-spot 
news coverage of the entire area, top-featured 
CBS shows, and a relentless dedication to public 
service, WCIA-TV (Channel 3) has won the 
loyalty of viewers everywhere in this lush 
market. 

Dr. Robert O. Harvey (University of Illinois 
College of Commerce and Business Administra- 
tion) has recently prepared an analysis of CIA. 
Dr. Harvey’s report carries a few surprises: 

CIA’s total retail sales of $2,210,444,000 last 
year were greater than metropolitan Balti- 
more’s. CIA bought more food than Balti- 
more’s metropolitan market, more drugs than 
Denver’s, more general merchandise and ap- 
parel than Houston’s. Dr. Harvey’s analysis 
shows CIA outstripping many another huge 
market, breathing on the necks of still more. 


What’s New About It? 

Advertisers ordinarily find it costly, hazard- 
ous and complicated to cover big areas city- 
by-city, village-by-village. Through WCIA-TV, 
however, the advertiser has a unified market, 
created by a station that has earned its bound- 
ary-to-boundary audience. 

If you are not now getting your share of this 
rich CIA market, or if you’d like to increase 
your volume there, Dr. Harvey’s ““CIA Report’ 
is interesting and valuable reading matter. 
You can obtain a copy by writing WCIA-TV 
directly: 509 S. Neil, Champaign, Ill, 


WCIA—Channel 3 


Guy Main, Vice President 
and Director of Sales 





August C. Meyer, 
President 


reprinted 
Srom 


THE 
WALL 
STREET 
JOURNAL 
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an eye opener.. 


am 
w 
‘PDP 
WIS-TV, THE KEY BUY 
IN SOUTH CAROLINA 


NOW OFFERS YOU THE 
*PEE DEE...A PLUS! 


THE PEE DEE, A RICH NINE COUNTY 
AREA CENTERED BY FLORENCE, S. C., 
IS NOW SERVED AND SOLD FROM 
WIS-TV’s NEW 


1526 TALL TOWER 


Major 
Selling 
Force 


IN SOUTH CAROLINA 





channel 


COLUMBIA, S.C. 


Represented nationally by 
PETERS, GRIFFIN, WOODWARD, INC. 





90 











Market & Stations— % Penetration TV Homes 

COLUMBIA, S.C. ® 207,300 
WIS-TV (A,N); WNOK-TVF (C) +35,500 

COLUMBUS, Ga.—73.2 141,000 
WTVMT (A,N); WRBL-TV (A,C) +54,000 

COLUMBUS, Miss.—58.5 53,800 
WCBI-TV (C.N) 

COLUMBUS, Ohio—93.9 485,300 
WBNS-TV (C); WLW-C (N); WTVN-TV (A) 

CORPUS CHRISTI, Tex.—72.0 109,800 
KRIS-TV (A,N); KZTV (C) 

DALLAS-FT. WORTH, Tex.—82.9 682,200 


KRLD-TV (C); WFAA-TV (A); KFJZ-TV; WBAP-TV (N) 


DANVILLE, Il1.—63.9 24,400 


WDAN-TVF (A) 


DAVENPORT, lowa—ROCK ISLAND, Ill.—92.3 346,300 
WOC.TV (N); WHBF-TV [A,C) 


DAYTON, Ohio—92.7 485,100 
WHIO-TV (C); WLW-D (A,N) 

DAYTONA BEACH-ORLANDO, Fia.—70.2 209,500 
WESH.-TV (N); WDBO-TV (C); WLOF (A) 

DECATUR, Ala.—48.2 21,900 
WMSL-TVT (C,N) 

DECATUR, Ill.—82.8 122,600 
WTVPT (A) 

DENVER, Colo.—84.7 355,600 
KBTY (A); KLZ-TV (C); KOA-TV (N); KTVR 

DES MOINES, lowa—91.8 277,000 
KRNT-TV (C); WHO-TV (N) 

DETROIT, Mich.- WINDSOR, Can.—93.0 1,585,100 


WJBK-TV (C); WWJ-TV “Sl: WXYZ (A); CKLW-TV 


DICKINSON, N.D.—54.0 22,400 
KDIX-TV (C) 

DOTHAN, Ala.—60.3 72,600 
WTVY {A,C) 

DULUTH, Minn.- SUPERIOR, Wis.—83.0 171,200 
KDAL-TV (A,C); WDSM-TV (A,N) 

DURHAM—RALEIGH, N.C.—75.5 274,100 
WTVD {A,C); WRAL-TV (N) 

EAU CLAIRE, Wis.—90.8 119,100 
WEAU.-TV (A,N) 

ELKHART, Ind. (see South Bend) 

EL PASO, Tex.— JUAREZ, Mex.—78.3 94,700 
KELP-TV (A); KROD-TV (C); KTSM-TV (N) XEJ-TV 

ENID, Okla. (see Oklahoma City) 

ENSIGN-GARDEN CITY, Kan.—63.0 39,000 
KTVC (A); KGLD-TV (N) 

ERIE, Pa.—92.1 181,300 
WICU-TV (A,N); WSEE-TVT (A,C) $56,200 

EUGENE, Ore.—81.5 **109,800 
KVAL-TV (N) 
(Operates satellite KPIC-TV, Roseburg, Ore.) 

EUREKA, Cal.—75.9 47,000 
KIEM-TV (A.C,N); KVIQ-TV (A,N) 

EVANSVILLE, Ind.—HENDERSON, Ky.—84.3 249,200 
WFIE-TVt (N); WTVW (A); WEHT-TVT (C) +124,000 


FAIRBANKS, Alaska tt 
KFAR-TV (A,N); KTVF (C) 


FARGO, N.D.—75.4 150,200 
WDAY.-TV (A,N) 
(See also Valley City N.D.) 

FLINT, Mich.—91.8 363,000 
WRT (A) 

FLORENCE, A’a.—29.8 78,500 
WOWL-TVT (C,N) 

FLORENCE, S.C.—71.7 176,400 
WBTW IA,C,N) 

FT. DODGE, lowa—55.7 127,000 
KQTVT (N) 

FT. MYERS, Fia.—65.0 16,900 


WINK.-TV {A,C) 
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Market & Stations— % Penetration TV Homes 

FT. SMITH, Ark.—75.6 52,300 
KNAC-TV (C,N,A) 

FT. WAYNE, Ind.—86.5 205,700 
WANE.-TVF (C); WKJG-TVT (N); WPTA-TVT IA) 

FT. WORTH-DALLAS, Tex.—82.9 682,200 


KPJZ-TV; WBAP-TV (N); KRLD-TV (C); WFAA-TV (A) 


FRESNO, Cal.—86.8 217,800 
KFRE-TV (C); KJEO-TVT (A); KMJ-TVT (N) 162,900 

GLENDIVE, Mont.—50.9 2,900 
KXGN-TV (C) 

GOODLAND, Kan. it 
KBLR-TV (C) 

GRAND FORKS, N.D.—74.5 38,800 
KNOX-TV (N) 

GRAND JUNCTION, Colo.—65.6 **24,800 
KREX-TV {A,C,N) 
(Operates satellite KREY-TV, Montrose, Colo.) 

GRAND RAPIDS, Mich.—92.9 452,800 
WOOD.TV [A,N) 
(See also Kalamazoo) 

GREAT BEND—HAYS, Kan.—75.3 89,100 


KCKT-TV (N); KAYS-TV (A) 
(KCKT-TV operates satellite KGLD, Garden City, Kan.) 


GREAT FALLS, Mont.—61.8 41,900 
KFBB-TV (A,C,N); KRTV 

GREEN BAY, Wis.—90.5 320,900 
WBAY-TV (C); WFRV (N); WLUK-TV (A) 

GREENBORO, N.C.—83.8 398,100 
WFMY-TV {A,C) 

GREENVILLE-SPARTANBURG, S.C.- 
ASHEVILLE, N.C.—78.2 392,800 


WFBC-TV !N); WSPA-TV (C); tt 
WLOS-TV (A); WISE-TVT (C,N) 


GREENVILLE-WASHINGTON, N.C.—76.2 192,300 
WNCT [A,C); WITN (N) 

HANNIBAL, Mo.—QUINCY, II!.—90.4 191,400 
KHQA-TV (C); WGEM-TV {A,N) 

HARLINGEN-WESLACO, Tex.—69.5 *72,300 
KGBT-TV (A,C); KRGV-TV [A,N) 

HARRISBURG, IIl.—82.7 173,000 


WSIL-TV (A) 
HARRISBURG, Pa.—71.3 
WHP-TVf (C); WTPAT (A) 


HARRISONBURG, Va.—73.4 
WSVA.TV {A,C,N) 
(Includes community antennas in counties not credited) 


HARTFORD—NEW BRITAIN, Conn.—92.4 631,500 — 
WTIC-TV (C) \WNBCT IN); WHCTT 292,300 

HASTINGS, Nebr.—76.9 114,700 
KHAS-TV (N,A) 

HATTIESBURG, Miss.—61.5 49,100 — 
WDAN.TV !A,N) 

HENDERSON, Ky.—EVANSVILLE, Ind.—84.3 249 200 F 
WEHT-TVT (C); WFIE-TVT (N); WTVW (A) $124,000 


HENDERSON—LAS VEGAS, Nev.—74.0 
KLRJ-TV (A,N); KLAS-TV (C); KSHO-TV (A) 


HONOLULU, Hawaii *#@ 115,300 
KGMB-TV (C); KONA (N); KHVH-TV (A) 

(Satellites: KHBC-TV, Hilo, and KMAU-TV, Wailuku 

to KGMB-TV. KMVI-TV, Wailuku, to KHVH-TV; 

KALA-TV, Wailuku to KONA-TV). 


HOUSTON, Tex.—82.1 483,400 
KPRC-TV (N); KTRK-TV (A) KHOU-TV (C) 

HUNTINGTON-CHARLESTON, W.Va.—80.6 440,600 
WHTN-TV (C); WSAZ-TV (N); WCHS-TV (A) 

HUNTSVILLE, Ala. tt 
WAFG.-TVT 

HUTCHINSON-WICHITA, Kan.—84.7 +258,400 
KTVH (C); KAKE-TV (A); KARD-TV (N) 
(KTVC, Ensign, Kan. satellite of KAKE-TV) 

IDAHO FALLS-POCATELLO, Ida.—70.3 59,400 


KID-TV (A,C,N); KTLE (N) 


T113,800 — 


74,800 
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INDIANAPOLIS, Ind.—92.0 
WFBM-TV (N); WISH-TV (C); WLW-I (A) 
(See also Bloomington, Ind.) 


JACKSON, Miss.—64.3 
WITV (C); WLBT (A,N) 


JACKSON, Tenn.—70.1 
WDxI-TV (A,C) 


JACKSONVILLE, Fla.—71.4 
WIXT (A,C); WFGA-TV [A,N) 


JEFFERSON CITY-COLUMBIA, Mo.—85.4 
KRCG-TV (A,C); KOMU-TV (A,N) 


JOHNSON CITY, Tenn.—BRISTOL, Va.—68.3 
WJHL-TV (A,C); WCYB-TV {A,N) 


JOHNSTOWN, Pa.—91.7 
WARD-TVT {A,C); WJAC-TV IN) 


JOPLIN, Mo.— PITTSBURG, Kan.—81.1 
KODE-TV (A,C); KOAM.-TV (A,N) 


JUNEAU, Alaska 
KINY-TV (C) 


KALAMAZOO, Mich.—92.5 
WKZO.TV (A,C) 
(See also Grand Rapids) 


KANSAS CITY, Mo.—90.0 
KCMO.-TV (C); KMBC-TV (A); WDAF-TV (N) 


KEARNEY, Neb.—73.3 
KHOL-TV (A,C) 


TV Homes 


710,400 


230,300 


87,500 


291,700 


126,600 


151,300 


565,100 


+10,700 


151,900 


tt 


587,800 


610,400 


**102,300 


(Operates satellite KHPL-TV, Hayes Center, Neb.) 


KLAMATH FALLS, Ore.—67.3 
KOTI (A,C) 


20,400 











This four-leaf clover 


is worth looking over! 


a FT. SCOTT NEVADA 


LAMAR 


INDEPENDENCE 
PITTSBURG 
PARSONS 


CARTHAGE 


KODE-TV 
JOPLIN 


NEOSHO 








BENTONVILLE 
ROGERS 
FAYETTEVILLE 





VINITA 


MT. VERNON 


Missouri’s 3rd TV Market 


151,400 TV HOMES* 


Lucky KODE-TV, Joplin, Mo., is 28% taller, 29% 
more powerful than the nearest competition. 
And KODE-TV covers: © a 4 state area * 151,400 
TV Homes » 669,800 people with $776,919,000 


ying power. 


KODE-TV cnannet 12 


JOPLIN, MISSOURI 


CBS-ABC 


Rep. by Avery-Knodel » A member of the Friendly Group 
me *TV Mag., June '59 
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KNOXVILLE, Tenn.—69.4 
WATE-TV (N); WBIR-TV (C); WTVKT (A) 


LA CROSSE, Wis.—86.6 
WKB8T {A,C,N) 


LAFAYETTE, La.—69.5 
KLFY-TV (C) 


LAKE CHARLES, La.—71.0 
KPLC-TV (A,N); KTAG-TVT (C) 


LANCASTER, Pa.—90.2 
WGAL-TV (C,N) 


LANSING, Mich.—91.7 
W4JIM-TV (C,A): WILX-TV (N) (Onondaga) 


LAREDO, Tex.—61.6 
KGNS-TV {A,C,N) 


LA SALLE, Ill. (See Peoria, Ill.) 


LAS VEGAS-HENDERSON, Nev.—74.0 
KLAS-TV (C); KSHO-TV (A); KLRJ-TV (A,N) 


LAWTON, Okla.—82.4 
KSWO.TV IA) 


LEBANON, Pa.—78.6 
WLYH-TVT (A) 


LEXINGTON, Ky.—44.1 
WLEX-TVT (A,C,N); KWYT-TVT 


LIMA, Ohio—79.7 
WIMA-TVT (A,C,N) 


LINCOLN, Neb.—83.6 
KOLN-TV (A,C) 


LITTLE ROCK-PINE BLUFF, Ark.—73.3 
KARK-TV (N); KTHV (C); KATV (A) 


LOCK HAVEN, Pa.—67.3 
WBPZ.-TVT IA) 


LOS ANGELES, Cal.—88.3 
KABC-TV (A); KCOP; KHJ-TV; 
KNXT (C); KRCA (N); KTLA; KTTV 


LOUISVILLE, Ky.—82.1 
WAVE-TV (A,N); WHAS-TV (C) 


LUBBOCK, Tex.—75.1 
KCBD-TV (A,N); KDUB-TV (C) 


LUFKIN, Tex.—70.6 
KTRE-TV (N) 


LYNCHBURG, Va.—78.6 
WLVA.TV {A) 


MACON, Ga.—71.1 
WMAZ.-TV [A,C) 


MADISON, Wis.—89.1 
WISC-TV (C); WKOW-TVT (A); WMTVT (N) 


MANCHESTER, N.H.—92.7 
WMUR.-TV (A) 


MARINETTE, Wis. (See Green Bay) 


MARQUETTE, Mich.—83.8 
WLUC.-TV (C) 


MASON CITY, lowa—87.7 
KGLO-TV (C) 


MAYAGUEZ, P.R. 
WORA.-TV (C,A) 


MEDFORD, Ore.—77.2 
KBES-TV (A,C,N) 


MEMPHIS, Tenn.—74.4 
WHBQ.-TV (A); WMCT (N); WREC-TV (C) 


MERIDIAN, Miss.—62.2 
WTOK-TV IA,C,N) 


TV Homes 


226,500 
758,200 
117,000 

96,200 

85,800 
716,800 
515,000 


418,000 


9,800 


35,500 


49,100 


758,600 


44,100 


$47,400 


186,500 


231,600 


717,700 


2,659,900 


458,600 


149,900 


107,500 


229,800 


$104,500 


568,600 


62,900 


160,800 


tt 


44,800 


480,100 


100,100 





ANE See CRESS 


Yours to 
command... 


the entire 


GOLDEN 
OHIO 
VALLEY 


over 





a full-powered 


station that 
covers 


@ 5 prime cities 
@ 89 counties in 
4 states 
@ 2,957,100 people 
@ 591,020 TV homes 
@ nearly $4,000,000,000 
in buy power 
at the lowest cost per thousand rate avail- 
able anywhere. For the BETTER SELLING 
that comes from BETTER VIEWING, BET- 
TER PROGRAMMING, get the dollars 
and cents story from Petry RIGHT NOW. 








WHTN -TV 


Huntington-Charleston, W. Va. 


A Cowles Operation 
CBS Basic 


Nationally represented by 
Edward Petry & Co., Inc. 











91 








Market & Stations— % Penetration TV Homes 





MIAMI, Fia.—80.3 423,500 
WCKT (N); WPST-TV (A); WTVJ (C) 


MIDLAND-ODESSA, Tex.—70.4 83,400 How much 
KMID-TV (A,N); KOSA-TV (C) 














IN 
MILWAUKEE, Wis.—92.7 595,600 
RICH r \\ WISN-TV (A); WITI-TV (C); WTMJ-TV IN); WXIXt + 
SOUTH S MINNEAPOLIS-ST. PAUL, Minn.—90.4 743,400 sales ower do 
_ ~4 KMSP-TV; KSTP-TV (N); WCCO.Ty (C); WTCN-TV (A) 
FLORIDA MINOT, N.D.—64.6 42,40€ 
KXMC-TV {A,C); KMOT {A,N) 
MISSOULA, Mont.—67.7 47,600 ou re ach 9 
KMSO.TV {A,C) é 
MOBILE, Ala.—74.7 219,400 
- WAIA-TV {A,N); WKRG-TV (C) 
MONAHANS, Tex. it 
KVKM.TV (A) RETAIL SALES 
MONROE, La.— EL DORADO, Ark.—72.2 137,200 Television Metro. 
KNOE-TV (A,C); KTVE (A,N) SMesket Ares 
MONTGOMERY, Ala.—68.3 150,300 (000) (000) 
WCOV-TVt (C); WSFA-TV (N) +54,500 
MUNCIE, Ind.—67.5 131,300 Beaumont $ 702,418 $ 355,501 
WLBC-TVt (A,C,N) 
BEATS EVERY OTHER | rm. — = 2 
NASHVILLE, Tenn.—73.9 342,500 
WIAC.-TV (C); WSIX-TV (A); WSM-TV IN) Birmingham =—1,724,231 650,769 
ST ATION BY A NEW BRITAIN-HARTFORD, Conn.—92.4 631,500 Boston 6,700,858 4,089,353 
WTIC-TV (C); WNBCT (N); WHCTT +292,300 Champaign 1,440,176 145,847 
NEW HAVEN, Conn.—82.7 850,600 
WIDE MA regent _ “mgr ni ¢ 
NEW ORLEANS, La.—80.7 378,300 Chattancega §=—=-801,974 data 
WDSU-TV (A,N); WVUE (A); WWL-TV (C) Chicago 10,054,852 8,676,495 
NEW YORK, N.Y.—92.2 4,904,200 —— 2,546,556 1,320,742 





WABC.TV (A); WNEW-TV; WNTA-TV; WCBS-TV (C) 
WOR-TV; WPIX; WRCA-TV (N) 





. NORFOLK, Va.—85.5 337,600 ’ +s 
Only WTVJ... with canes Rapeseed iene Prayer TELEVISION Macazine’s Television 
unduplicated network WTOC-TV4; WVEC-TVT IN) Vs. Standard Markets study stresses 
signal delivers “aaa en a the need for revising marketing con- 
TOTAL COVERAGE OAK HILL, W.Va.—72.7 129,400 cepts. The metropolitan area is the 
é é WOAY-TV 1A,C) ae : 
of rich South Florida! sande tennis _— heart of a television market and in 
WTVJ CONSISTENTLY PULLS KOSA-TV (C); KMID-TV (A,N) some cases accounts for the bulk of 
TOP RATINGS, TOO ; OKLAHOMA CITY, Okla.—83.6 335,300 h he heed But i 
A .. . delivers . the area’s buying power. But in 
reatest share of audi i KWTV (C); WKY-TV (N); KOCO-TV (Enid) (A) 
= ee th OMAHA, Neb.—91.6 336,300 many instances, the remainder of 
Miami and Miami Beach! KMTV IN); WOW-TV (C); KETV (A) 
— LATEST ARB enume " iacneneet ie din ‘ — the coverage area far outranks the 
12 NCS #3 COUNTIES WDBO.TV (C); WLOF-TV (A); WESH-TV (N) home county. In Champaign, for ex- 
Population............. 1,556,700 aay a —— ample, 90 per cent of the television 
Toteletal eee $2,509,142,000 PADUCHA, Ky.—78.0 188,500 market’s spending money is outside 
POOM OOS... oscie cece $ 599,120,000 WPSD-TV IN) . 
Automotive sales........ $ 435,011,000 PANAMA CITY, Fla.—69.1 21,200 the metropolitan area. 
ae $ 97,119,000 WJDM-TV (A,C,N) P - 
PARKERSBURG, W.Va.—57.4 425,100 For retail sales and population 
i e Wey ee data correlated to TV-coverage areas, 
: * | PENSACOLA, Fla.—75.2 191,200 
: 4 WEAR-TV IA,C) TELEVISION MacGazINE is the only 
| METROPOLITAN MIAMI IS 17th LARG- —_—|_ PEORIA, i_—77.2 **7 166,500 standard source. 


EST RETAIL MARKET IN THE NATION! ; WEEK-TVT IN}; WMBD-TVT IC); WTVHT (A) 
. 3 (WEEK-TV operates WEEQ-TV, La Salle, Ill.) 
17th in food sales 15th in automotive sales 


se 





























16th in drug sales 23rd in population ; ee Ws gecenmnca A): easels 
Market Data from Sales M: t’ 4 , 
re a wwe || LELEVISION 
; PHOENIX-MESA, Ariz.—81.1 ? 
a See your PGW colonel!» KOOL-TV (C); KPHO-TV; KTVK (Al; KVAR (N) 
PINE BLUFF-LITTLE ROCK, Ark.—73.3 231,600 MAC : A ZINE 
KATV (A); KARK-TV (IN); KTHV (C) 
J CHANNEL 4 PITTSBURG, Kan.— JOPLIN, Mo.—81.1 151,900 
KOAM.TV (A,N); KODE-TV (A.C) * 
PITTSBURGH, Pa.—93.0 1,266,600 
SOUTH FLORIDA _KDKA-TV (C); WIIC (N); WTAE {AI a 
PLATTSBURG, N.Y.—85.9 120,300 15th year of publication 
wea ted Nationally by orl oll Me.—91.3 312,200 
. i, Me.—FI. a 
Peters, Griffin, Woodward, Inc. WMTW-TV [A,C) (Mt. Washington, N.H.) 
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As served by Foster Dauzat at Arnaud’s 


WWL-TYV. .. new 
NEW ORLEANS 
FAVORITE 







Here's how to 
make it: 


—41.2% of the audience, 
sign-on to sign-off Sunday through Saturday* 

















Warm brulot bowl or chafing 
dish thoroughly with hot 
water; pour out water. Place 
in bowl % lemon peel, % 
orange peel, 2 crumbled cin- 
namon sticks, 8-10 whole 
cloves, 2-4 lumps sugar. Add 
4 oz. brandy. Dip out spoon- 
ful of mixture (including 1 
lump sugar); warm spoon with - 
match. Ignite spoon’s con- 
tents. Lower into bowl; con- 
tents will flame. Very slowly 
add 4 demitasses of strong 
black coffee. Let contents 
flame short time; stir to ex- 
tinguish. Serve. 


—8 of the top 15 programs 


—6 of the top 10 syndicated shows 


Get the complete story on the fast-changing New Orleans 
television picture from your Katz representative. 
*May, 1959, ARB 


oWWI1-TV 


NEW ORLEANS 








WREX-TV 


RATES 79" 


AMONG THE TOP 
ONE HUNDRED TV MARKETS 


“SOURCE: TELEVISION MAGAZINE 


the friendly 
Lion. says.. 


“YOU GET THE LION’S 
SHARE OF RICH 
AGRICULTURAL AND 
INDUSTRIAL MID*AMERICA” 


Shoot Dead Genter 
for SALES POWER! 


YES, STRAIGHT SHOOTIN’ 
RIGHT INTO 365,000 
HOMES IN THE HEART 

OF MID*AMERICA’S 
AGRICULTURAL AND 
INDUSTRIAL MARKETS 


REPRESENTED BY H-R TELEVISION INC. 
J. M. BAISCH GEN. MGR. 


8 a ae Rae 


o 13a 
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Market & Stations— % Penetration TV Homes 

PONCE, P.R. tt 
WSUR-TV 

PORTLAND, Me.—91.4 211,700 
WCSH-TV (N); WGAN-TV (C) 

PORTLAND, Ore.—84.9 462,400 
KGW-TV (N); KOIN-TV (C); KPTV (A) KHTVT ttt 

PRESQUE ISLE, Me.—81.7 19,600 
WAGNM.-TV [A,C) 

PROVIDENCE, R.1.—92.3 786,200 
WJAR-TV (A,N); WPRO-TV (C) 

PUEBLO-COLORADO SPRINGS, Colo.—78.6 91,700 
KCSJ-TV (N); KKTV (A,C); KRDO-TV (N) 

QUINCY, Iil.— HANNIBAL, Mo.—90.4 191,400 
WGEM.TV {A,N); KHQA-TV (C) 

RALEIGH-DURHAM, N.C.—75.5 274,100 
WRAL-TV (N); WTVD {A,C) 

RAPID CITY, $.D.—54.2 **34,300 


KOTA-TV (A,C); KRSD-TV (N) 
(KOTA-TV operctes satellite KDUH-TV, Hay Springs, Neb.) 


REDDING, Cal.—75.2 58,600 
KVIP-TV (A,N) 

RENO, Nev.—81.3 38,700 
KOLO-TV A, C, N) 

RICHMOND, Va.—81.3 267,600 
WRVA-TV (C); WTVR (A); 
WXEX-TV (N) (Petersburg, Va.) 

RIVERTON, Wyo.—52.9 8,200 
KWRB-TV (C,N,A) 

ROANOKE, Va.—79.3 290,900 
WDBJ-TV (C); WSLS-TV (A,N) 

ROCHESTER, Minn.—88.7 91,800 
KROC-TV (N) 

ROCHESTER, N.Y.—90.5 317,400 
WROC-TV (A,N); WHEC-TV (A,C); WVET-TV {A,C) 

ROCKFORD, Ill.—90.1 199,000 
WREX-TV (A,C); WTVOT IN) +99,100 


ROCK ISLAND, IIl.—DAVENPORT, lowa—92.3 346,300 
WHEF.TV (A,C); WOC-TV (N) 


ROSWELL, N.M.—69.9 54,500 
KSWS.-TV {A,C,N) 
SACRAMENTO-STOCKTON, Cal.—84.5 377,800 


KXTV (C); KCRA-TV (N); KOVR (A); KCCC-TVT tt 


SAGINAW-BAY CITY, Mich.—90.6 301,000 
WKNX-TVT (A,C); WNEM-TV (A,N) 166,400 

ST. JOSEPH, Mo.—88.9 203,600 
KFEQ-TV (C) 

ST. LOUIS, Mo.—92.0 846,200 
KSD-TV (N); KTVI (A); KMOX-TV (C); KPLR-TV 

ST. PETERSBURG-TAMPA, Fia.—76.3 310,100 
WSUN.-TVT (A); WFLA-TV (N); WTVT (C) +186,200 

SALINAS-MONTEREY, Cal.—83.8 191,400 
KSBW-TV (A,C,N) 
(Includes circulation of optional 
satellite, KSBY-TV, San Luis Otispo.) 

SALISBURY, Md.—53.2 33,400 
WBOC.TVT [A,C) 

SALT LAKE CITY, Utah—86.4 247,200 
KSL-TV (C); KTVT (N); KUTV (A); 
KLOR-TV (Provo, Utah) 

SAN ANGELO, Tex.—74.3 27,300 
KCTV (A,C,N) 

SAN ANTONIO, Tex. ®276,300 


KCOR-TVT; KENS-TV (C); KONO (A); WOAI-TV (ND) TT 


SAN DIEGO, Cal.— TIJUANA, Mex.—93.4 295,100 
KFMB-TV (C); KFSD-TV (N); XETV (A) 

SAN FRANCISCO-OAKLAND, Cal.—87.3 1,288,400 
KGO.-TV (A); KPIX (C); KRON-TV (N); KTVU 

SAN JOSE, Cal.—83.4 234,800 
KNTV (A,C,N) 

SAN JUAN, P.R. 
WAPA.TV (A,N); WKAQ-TV (C) tt 


SAN LUIS OBISPO: Cal. (See Salinas-Monterey) 
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SANTA BARBARA Cal.—82.3 69,000 
KEY-TV {A,C,N) 
SAVANNAH Ga.—71.0 105,800 
WSAV-TV (N); WTOC-TV [A,C) 
SCHENECTADY-ALBANY-TROY N.Y.—91.1 **458,500 
WRGB IN); W-TEN (C); WAST (A) 
(W-TEN operates satellite WCDC, Adams, Mass.) 
SCRANTON-WILKES-BARRE Pa.—76.8 $253,100 


WDAUT (C); WBRE-TVT (N); WNEP-TVT (A) 
(Inlcudes community antennas in counties not credited) 


SEATTLE-TACOMA, Wash.—88.2 544,700 
KING-TV (A); KOMO-TV (N,A); KTNT-TV 
KTVW; KIRO-TV (C) 

SEDALIA, Mo.—87.2 26,500 
KMOS.-TV (A) 

SHREVEPORT, La.—77.2 248,700 
KSLA (A.C); KTBS-TV (A,N) 

SIOUX CITY, lowa—88.3 203,100 
KTIV (A,N); KVTV {A,C) 

SIOUX FALLS, $.D.—74.8 **221,700 


KELO-TV (C,N,A) (Operates boosters _ 
KDLO-TV, Florence, S.D. and KPLO-TV, Reliance, S.D.) 


SOUTH BEND-ELKHART, Ind.—67.7 $142,700 
WNDU.-TVT (N); WSBT-TVT (C); 
WSJV-TVT (A) 
SPARTANBURG, S.C. 
(See Ashville, N.C., Greenville-Spartanburg, S.C.) 
SPOKANE, Wash.—76.5 244,800 
KHQ-TV (N); KREM-TV (A); KXLY-TV (C) 
SPRINGFIELD, Ill.—65.6 **+125,100 
WICSt (A,N) : 
(Operates satellite WCHUT, Champaign, Ill.) 
SPRINGFIELD-HOLYOKE, Mass.—79.3 **+ 169,900 


WHYN-TVT (C); WWIPTIA,N) 7 
(WWIP operates satellite, WRLPT, Greenfield, Mass.) 


SPRINGFIELD, Mo.—82.4 179,200 
KTTS-TV (C); KYTV (A,N) 

STEUBENVILLE, Ohio—90.7] 436,700 
WSTV-TV (A,C) 

SUPERIOR, Wis.— DULUTH, Minn.—83.0 171,200 
WODSM.TV IN,A); KDAL-TV (A,C) 

SWEETWATER, Tex.—79.3 63,400 
KPAR-TV (C) 

SYRACUSE, N.Y.—90.5" 452,500 


WHEN.TV {A,C); WSYR-TV (N) 
(WSYR-TV operates satellite WSYE-TV, Elmira, N.Y.) 


TACC.MA-SEATTLE, Wash.—88.2 “ EF 544,700 
KTNT-TV; KTVW; KING-TV (A); ‘ 
KOMO.TV IN,A); KIRO-TV (C) 


TALLAHASSEE, Fia.— 


THOMASVILLE, Ga.—61.0 113,200 
WCTV 1{A,C,N) 

TAMPA-ST. PETERSBURG, Fla.—76.3 310,100 
WFLA-TV (N); WTVT (C); WSUN-TVT (A) $186,200 

TEMPLE-WACO, Tex.—78.1 123,300 
KCEN-TV (N); KWTX-TV (A,C) 

TERRE HAUTE, Ind.—91.3 215,700 
WTHI-TV (A,C) 

TEXARKANA, Tex.—73.5 81,900 
KCMC-TV {A,C) 

THOMASVILLE, Ga.— TALLAHASSEE, Fla. 
(See Tallahassee) 

TOLEDO, Ohio—93.6 378,600 
WSPD.TV (A,N); WTOL-TV (C,N) 

TOPEKA, Kan.—80.8 115,400 
WIBW-TV {A,C) 

TRAVERSE CITY, Mich.—82.3 36,800 
WPBN-TV IN) 

TUCSON, Ariz.—78.9'] 99,400 


KGUN-TV (A); KOLD-TV (C) KVOA-TV (N) 


bad 
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TULSA, 
KOTV 


TUPELC 
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TULSA, Okla.—84.0 304,100 
KOTV (C); KVOO-TV (N); KTUL-TV (A) 

TUPELO, Miss.—58.9 55,600 
WTWV IN) 

TWIN FALLS, Ida.—72.6 26,800 
KLIX-TV (A,C,N) 

TYLER, Tex.—70.6 110,000 
KLTV (A,C,N) 

UTICA-ROME, N.Y.—92.5 138,900 
WKTV IA,C,N) 

VALLEY CITY, N.D.—74.4 167,500 
KXJB-TV (C) 
(See also Fargo, N.D.) 

WACO-TEMPLE, Tex.—78.1 123,300 
KWTX-TV {A,C); KCEN-TV (N) 

WASHINGTON, D.C.—88.9 822,700 
WMAL-TV (A); WRC-TV IN); WTOP-TV (C); WITG 

WASHINGTON-GREENVILLE, N.C.—76.2 192,300 
WITN (N); WNCT [A,C) 

WATERBURY, Conn. tT 
WATR-TVT (A) 

WATERLOO-CEDAR RAPIDS, lowa—90.7 324,000 
KWWIL-TV (N); KCRG-TV (A); WMT-TV (C) 

WAUSAU, Wis.—88.8 97,500 
WSAU-TV (A,C,N) 

WESLACO-HARLINGEN, Tex.—69.5 *72,300 
KRGV-TV (N,A); KGBT-TV {A,C) 

WEST PALM BEACH, Fia.—74.7 73,100 
WEAT-TV (A); WPTV (C,N) 

WHEELING, W.Va.—88.6 349,100 
WTRF-TV (A,N) 

WICHITA-HUTCHINSON, Kan.—84.7 ***258,400 


KAKE-TV (A); KARD-TV (N) KTVH (C) 
(KTVC, Ensign, Kan., satellite of KAKE-TV) 


WICHITA FALLS, Tex.—79.3 125,900 
KFDX-TV (A,N); KSYD-TV (C) 
WILKES-BARRE—SCRANTON, Pa.—76.8 +253,100 


WBRE-TVT (N); WNEP-TVT (A); WDAU-TVT (C) 
(includes community antennas in counties not credited.) 


WILLISTON, N.D.—50.4 20,000 
KUMV-TV (N,A) 

WILMINGTON, N.C.—69.0 121,000 
WECT (A,N) 

WINSTON-SALEM, N.C.—86.4 336,700 
WSJS-TV (N) 

WORCESTER, Mass. tt 
WwWoOkt (N) 

YAKIMA, Wash.—67.3 **7105,600 


KIMA-TVF (A,C,N) 
(Operates satellites KLEW-TV, Lewiston, Ida., 
KBAS-TVf, Ephrata, Wash., KEPR-TVt Pasco, Wash.) 


YORK, Pa.—60.0 $39,500 
WSBA-TVT (A) 
YOUNGSTOWN, Ohio—68.7 $144,200 


WFMJ-TV4; WKBN-TVf (C); WKST-TVT (A) 
Includes community antennas in county not credited.) 


YUMA, Ariz.—75.0 25,200 
KIVA (C,N,A) 
ZANESVILLE, Ohio—85.6 $23,700 


WHIZ-TVt {A,C,Ni 


. — 
Due to conflicting research data, this market has not 
been re-evaluated pending further study. 

T UH, 
TT Incomplete data. 

ttt i P 
New station-coverage study not_completed. 

* US. coverage only. 
*k * , 
Includes circulation of satellite (or booster). 


kek ‘ . . 
Does not include circulation of satellite. 
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j porwr MaGazinE’s Market Book is the only 
independent source of TV Homes, population, 
households and retail sales data correlated with the 
coverage area of every TV market, county by county. 
These are the tools essential for evaluating TV ad- 
vertising in terms of specific market coverage, 
enabling the advertiser to relate his use of TV to 
distribution and sales patterns. 

Reported for each market are the total number 
of TV homes which can be reached via that market 
as of August. These are the only data published any- 
where which update set count, county by county, 
on a current basis. 

If a county is covered from more than one market, 
its sets and population, etc., are credited to each 
market reaching it. County coverage is that of the 
most powerful station in each market. In inter- 
mixed markets, the coverage is that of the most 
powerful VHF outlet. For a full explanation, see 
the Television Homes report, page 85. 

In many areas, individual markets have been com- 
bined in a dual-market listing wherever there is 
almost complete duplication of their coverage and 
no substantial difference in set count. The decision 
to combine markets is based on advertiser use and 
common marketing practice. 
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Television Markets 


Television Magazine's county-by-county data as of 
August, 1959 . . . updated figures for 265 TV markets 


These estimates are unlike network circulation 
figures, which are unduplicated. By using the “TV 
Homes by Counties” section with the ““TV Markets” 
section, unduplicated data can be obtained.* 

Penetration has been kept to a theoretical ceiling 
of 95% for all markets. Higher penetration in 
metropolitan areas is shown by many rating serv- 
ices, but the available evidence indicates that pene- 
tration drops off outside the metropolitan area 
itself and that 95% is the most logical theoretical 
ceiling for the TV market as a whole. 

All county television homes figures are VHF. UHF 
TV homes are listed by market totals preceded bya 
dagger (f). 

A bullet (¢) indicates markets held pending fur- 
ther research data. “DI” indicates that data is incom- 
plete, pending further study. 

Population, households and retail sales are from 
Sales Management’s specially prepared estimate 
made for TELEVISION MaGazinE for August 1959. 
TV market definition and circulation are computed 
by TELEvision MacazineE. This data is copyrighted 
and may not be reproduced without permission of 
the publisher. 

*For obtaining unduplicated data for a spot 
schedule, see page 48. 




























MAN-O-WAR (FRIGATE) BIRD 
... Found Only In South Florida 
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By Wallace Hughes, FLORIDA WILDLIFE Magazine 
Florida Game and Fresh Water Fish Commission 





WCKT:-TV 7, Miami 
.-» Found Only In 424,000 South Florida TV Homes ! 


For reprints of this painting and for availabilities — N.B.C. Spot Sales 








THE TELEVISION MARKETS 








VHF = Total ~=—s Po VHF 
Homes Homes ulation Retail Homes a. P. Retail pl a. vlction Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Theu- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($000) 
ABERDEEN, SOUTH DAKOTA AKRON,'OHIO Saratoga 233 258 857 78,463 
North Daketa: Ohio: Schenectady 48.5 53.2 167.6 186,630 
Dickey 1.8 2.4 87 9,168 Summit 156.8 $22.0 626,626 Schoharie 6.6 7.5 249 26792 
South Daketa: Total 169.3 156.8 522.0 626,626 Ulster 31.3 347 1108 121,405 
Brown 74 105 35,1 53,638 Warren 123° #135 434 74,110 
Clark 17 2.2 7.4 6411 Washington 128 139 484 41,935 
Day 2.3 3.2 11.0 10,125 Vermont: 
Edmunds og 17 6.6 5,434 ALBANY, GEORGIA Addison 4.2 4.8 19.0 17,204 
Faulk 7 1.2 4.5 4092 @eergie: Bennington 6.6 7.2 23.8 32,340 
McPherson 8 17 6.1 6,137 Boker 6 1.1 48 737 Chittenden 16.7 18.1 68.4 84,996 
Marshall 1.5 2.1 6.9 5,959 Berrien Ww 2.9 12.0 13,437 Rutland 11.2 12.4 43.3 56,060 
Spink 2.0 3.1 WI 11,922 Brooks 17 33 15.0 9,065 Washington 10.8 611.9 42.7 «43,778 
Tetal 19.1 28.1 97.4 132,886 Cathoun 1.1 19 7.6 5,137 Windsor 10.0 119 40.2 49,330 
Chattahoochee 2.0 3.5 55.0 2,956 Tetel 458.5 503.2 1,646.0 1,923.85 
ABILENE, TEXAS pd a a) ae ytd 
Texas: uit .0 9.4 6.6 28,276 
Pins 59 a7 27.5 30,063 Cook 1.4 2.9 W441 8,624 — NEW MEXICO 
Callahan 1.5 2.1 7.3 7,437 = Crisp 3.3 47 167 15403 1s 29 «No 11,925 
Coke 9 1.0 3.5 5,847 Decatur 41 7.5 27.9 18,004 pared 3 7 3.0 3.905 
Coleman 2.5 3.2 10.4 11,545 Dooly 2.1 2920118 5,072 ae ‘7 a 
Comanche 23. 34 11.3 10,042 Dougherty 12.8 © 17.2 «62.2 68,568 Conetoe 7; wea 
Concho as @& « 4,043 Early 21 39 15.8 7,034 boas 3 3’ 3 (me 
pan 4s 62 189 21.769 Grady 2.5 46 17.5 12,934 > a a be 
Fisher ee 8.0 5,924 — tewin 1323100 — = ,° ; [ “a 
Haskell 2.6 30 11.0 9,724 lee 9 1.4 5.4 1,051 ne 17 29 (403 4253 
Jones 46 5.6 187 21,412 Macon 2.1 3.1 12.1 7,468 27 5, 4 1 92 32,280 
McCulloch 19 2.6 a9 9,479 ‘Marion 1.0 1.3 6.3 2,583 2 ‘ weno ; - 7 ro 
Mitchell 31 39 «136 11,289 Mitchell 2.8 5.2 21.0 13,944 ong r 7 es 2902 
Nolan 4.5 59 195 23,176 Pulaski 1.4 19 7.4 7,291 as Gronde 16 31 133 10,891 
Runnels 3.1 40 8914 20,862 Quitman 5 Es 2.9 “ foe 3 a re ani 
Scurry 6.9 82 27.9 33,584 Randolph 1.8 26 11.0 ~~ «1. 2 4 1.6 678 
Shackelford 8 1.0 37 4,933 Schley 5 8 3.0 1,800 ‘ . : 
Stephens 2.4 3.1 9.8 12,883 Seminole 1.0 19 7.5 5,773 Mew Mexico: 
ance 7 ° 34 3.244 Stewart 1.4 21 79 4,489 Bernalillo 614 70.6 251.7 303475 
Taylor 20.2 25.9 886 105,369 Sumter 41 6.1 22.5 19,133 Catron 3 5 2.2 3,506 
7 8 3.0 2,022 Taylor 1.4 2.1 7.8 5,017 Colfax W7 3.3 12.8 12,399 
Young 3.4 43 13.8 22,068 _—Terrelll 1.9 2.8 17 10,425 Guadalupe 9 1.3 5.5 8,625 
Teta! 75.9 98.1 330.8 380,670 Thomes 6.0 9.5 35.6 31,638 Herding 2 2 7 1,233 
Tift 3.8 67 =. 26.3 19,309 — ed ne = ots 
Turner 1.5 2.5 10.1 7,076 mos . 1 
ADA, OKLAHOMA Webster ‘3 8 40 ‘493s luna 2.1 33 «120 = 11,853 
Oklahoma: Wilcox 1.4 1g 7.8 2,264 McKinley 4.2 8.4 40.0 34,441 
Atoka 2.1 2.6 9.9 6,147 Werth 2.4 40 17.0 6,426 Mora 8 1.3 5.6 1,460 
Bryan 5.6 73 25.1 23,912 egy 81.0 128.7 543.8 358,947 Rio Arriba 3.5 56 25.8 15,561 
Carter 104 146 47.4 53,762 Sandoval 1.6 23 «oS 2,492 
Choctaw 2.1 360 0806-13. 9,829 San Juan 66 140 606 57,235 
Coal 1.0 1.4 5.5 3,351 Son Miguel 2.8 49 21.8 12,790 
Garvin 7.5 93 327 23,049 Santa Fe 82 107 410 45749 
Haskell 1.6 2.4 9.8 5,266 ALBANY-SCHENECTADY-TROY, NEW YORK ue 11 1.5 47 7,123 
Hughes 3.1 4.1 13.9 11,769 Massachusetts: Socorro 1.5 2.2 9.6 7,990 
Johnston 17 2.2 8.4 4795 Berkshire 38.5 8 41.8 138.9 = 169,249 Taos 1.9 29 86139 12,057 
Latimer 1.2 17 6.4 2,878 New Yorks Torrance 1.0 1.4 87 7,793 
love 1.2 1.6 6.3 4,374 Albany 82.8 89.9 283.2 374,073 Union 8 1.6 5.6 7,598 
Marshall 1.5 19 6.2 5,941 Columbia 13.3 142 645.8 56,272 Valencia 4.0 64 29.0 32,521 
Murray 2.5 3.3 10.8 11,966 Delaware 12.1 14.3 47.7 49454 tetal 123.2 174.8 686.1 716,074 
Okfuskee 2.8 34 812.4 7,710 Fulton 16.1 17.8 537 55,174 
Pittsburg 7.0 88 31.4 30,750 Greene 8.2 9.1 29.8 44,305 
Pontotoc 7.8 9.5 31.2 33,680 Hamilton 1.1 13 4. 6,013 ALEXANDRIA, LOUISIANA 
Pottawatomie 10.9 140 46.9 47,807 Herkimer 18.2 19.7 64.0 66,103  Levisiana: 
Pushmatoha 1.4 2.3 ee 5,504 Montgomery 17.5 19.1 60.9 60,891 — Allen 3.8 5.4 20.1 15,262 
rer 9.0 11.3 39.9 22,141 Otsego 15.6 17.2 55.0 70,470 ~—Avoyelles 74 104 381 19,979 
Total 80.4 105.3 366.2 314,631 Rensselaer 40.8 44.0 144.7 158,638 Beauregard 4.0 5.8 214 14,108 
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Caldw 
Catahi 
Concor 
Evang 
Grant 

La Sal 
Natchi 
Rapids 
Sabine 
St. Lar 
Vernor 
Winn 

Missis 
Adams 
Total 


ALEX 


Minn 
Chipps 
Dougl 
Grant 
Kandiy 
Morris 
Pope 

Stearn 
Steven 
Swift 

Todd 

Total 


ALTO 


Penns 
Bedfor 
Blair 
Cambr 
Camer 
Centre 
Clearfi 
Clinton 
Elk 
Forest 
Frankii 
Fulton 
Hunting 
Indianc 
Jeffers 
Juniata 
Lycomi 
Mifflin 
Perry 
Snyder 
Somers 
West 
Hamps! 
Morga: 
Total 


AMA 


Kansa 
Grant 
Hamiltc 
Haskell 
Kearny 
Morton 
Seware 
Stanton 
Stevens 
New A 
Colfax 
Corry 
Harding 
Quay 
Union 
Okiah 
Cimarre 
Texas 


Wy 


Retcil 
$000) 


8,663 
16,630 
16,792 
1,405 
4,110 
1,935 


7,204 
2,340 
4,996 
6,060 
3,778 
9,330 
3.885 


1,925 
3,905 
4,239 
1,708 
1,616 
7,388 
96 
6,253 
2,280 
458 
1,217 
2,802 
0,891 


678 


3,475 
3,506 
2,399 
8,625 
1,233 
9,544 


1,353 
4,461 


5,561 
2,492 
7,235 
2,790 
5,749 
7,123 
7,990 
2,057 


7,598 
2,521 
6,074 


5,262 
9,979 
4,108 





Caldwell 
Catahoula 
Concordia 
Evangeline 
Grant 

ta Salle 
Natchitoches 
Rapides 
Sabine 

St. Landry 
Vernon 

Winn 
Mississippi: 
Adams 
Total 











ALEXANDRIA, MINNESOTA 


Minnesota: 
Chippewa 
Douglas 
Grant 
Kandiyohi 
Morrison 
Pope 
Stearns 
Stevens 
Swift 

Todd 
Total 


ALTOONA, PENNSYLVANIA 


Pennsylvania: 
Bedford 

Blair 

Cambria 
Cameron 

Centre 

Clearfield 

Clinton 

Elk 

Forest (20%) 
Franklin 

Fulton 
Huntingdon 
Indiana 

Jefferson 

Juniata 

Lycoming 

Mifflin 

Perry 

Snyder 

Somerset (50%) 
West Virginia: 
Hampshire 
Morgan 

Total 


AMARILLO, TEXAS 


Kansas: 
Grant 
Hamilton 
Haskell 
Kearny 
Morton 
Seward 
Stanton 
Stevens 

New Mexico: 
Colfax 

Curry 

Harding 
Quay 

Union 
Oklahoma: 
Cimarron 
Texas 

















VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) sands) sands) sands) ($000) sands) sands) sands) 
19 2.7 9.8 5,072 Texas: Gray 7.1 9.5 30.4 36,922 
1.8 2.6 10.5 8,215 Armstrong a 3 1.8 1,550 Hall 1.8 2.7 9.8 5,570 
2.5 3.6 13.7 13,219 Briscoe 6 & 3.5 2,325 Hansford 1.0 1.2 49 5,701 
5.9 8.9 33.6 12,742 Carson 1.5 Ww 6.0 5,991 Hartley 4 x 1.6 1,447 
2.5 3.3 12.9 5,579 Castro 1.0 1.3 5.5 10,055 Hemphill 8 1.2 4.1 3,810 
2.8 3.9 14.0 8,026 Childress 1.8 2.8 9.2 8,830 Hutchinson 9.5 10.9 38.4 38,765 
6.6 9.1 36.2 17,998 Collingsworth 1.3 2.1 7.6 7,718 Lipscomb 7 1.0 3.1 3,403 
23.4 30.9 114.2 100,120 Dallam 2.0 2.2 7.5 8,297 Moore 5.7 6.0 22.3 17,871 
3.2 5.1 19.2 10,721 Deaf Smith 2.6 3.8 13.9 21,370 Ochiltree 1.3 2.0 7.1 17,128 
13.1 20.9 87.0 54,482 Donley 1.2 1.5 5.0 5,019 Oldham 3 4 1.4 2,447 
3.9 6.2 22.0 16,000 
3.2 4.2 15.6 9,161 
Circulation & {marketZdefinition © 1959, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of 
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92.1 133.4 505.3 348,198 —_— —__—_—_ 
4.2 6.6 22.8 23,195 
18-27-96 11,006 Albany — Schenectady — Troy 
7.1 8.4 31.6 36,788 ‘ 
47 Po | 27.5 25,585 
23 3.5 12.8 8,184 
18.4 20.3 86.1 87,321 
2.0 ya 10.8 12,791 
3.1 44 15.7 18,995 
4.5 6.7 24.6 18,173 
51.4 67.3 258.0 263,866 
10.0 10.5 37.9 51,794 
37.1 39.4 134.4 138,094 
53.6 56.4 210.8 201,468 
1.4 1.8 6.9 9,278 
15.1 16.3 64.8 62,927 
20.4 21.5 76.3 71,073 
8.8 10.8 37.9 34,702 
7.3 9.3 33.9 36,012 
2 2 8 838 sAircshe 
19.7 22.0 77.0 98,671 
2.0 2.4 9.2 9,526 
10.1 10.6 38.3 29,068 
18.9 19.9 71.8 59,767 
12.5 13.2 45.3 42,506 
3.0 4.0 14.0 11,454 
24.4 31.0 102.5 103,303 
10.8 11.4 40.0 37,940 
49 6.4 22.5 18,784 
4.4 6.0 22.0 22,966 
9.9 10.4 37.8 30,013 
1.8 2.8 11.2 7,121 
1.3 2.0 7.1 4,104 
277.6 308.3 1,102.4 1,081,409 
Es 1.4 47 7,773 
4 8 2.7 6,187 | 
4 7 2.6 3,135 | 
5 9 28 . 2,847 | ALBANY, N. Y. 
4 1.0 3.2 4,946 | 
2.1 4.3 13.9 25,312 This new station is engineered to de- 
3 6 2.0 2,443 liver the market covering eastern New 
5 1,2 4.3 6,350 York, western Massachusetts and parts 
of Vermont and New Hampshire. It 
1.7 3.3 12.8 12,399 | provides a sales potential of $3,495,- 
57 8.2 30.5 31,129 | 571,000.00 consumer spendable in- 
p. . 2 1.7 1,253 come. And that’s cash register money! 
2.5 3.7 12.5 17,753 | Exclusive ABC for most of ifs coverage. Food sales alone are over $615 mil- 
8 1.6 5.6 7,598 | Investigate ... write, wire or phone today! lion; drugs over $72 million. 
a | Represented by VENARD, RINTOUL & McCONNELL, Inc. 
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° VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($00u) sands) sands) sands) ($000) 
AMARILLO, TEXAS continued ASHEVILLE, NORTH CAROLINA-GREENVILLE- Berrien 1.7 2.9 12.0 13,437 : 9 
Parmer 1.3 1.8 6.8 11,433 SPARTANBURG, SOUTH CAROLINA Bibb 32.1 40.4 140.2 155,864 ; 
Potter 37.2 44.4 141.2 200,195 Bleckley 1.4 2.1 7.9 6,891 = 
Randall 5.9 7.6 25.8 18,643 Georgia: Butts 1.8 2.2 8.7 6,081 “i 
Roberts 2 3 as 2,306 Banks 1.1 1.3 SS 588 Carroll 7.6 8.2 30.9 25,972 Up 
Sherman 6 7 2.4 2,811 Barrow 2.6 3.4 12.5 14,271 Chattahoochee —. 2.0 3.5 55.0 2,958 We 
Swisher 17 as 8.9 13,855 Clarke 8.8 11.4 43.1 55,542 Chattooga 44 5.3 21.7 13,947 We 
Wheeler 1.4 2.2 8.3 9,225 Elbert 3.3 4.0 16.2 13,837 Cherokee 44 5.2 20.3 22,596 We 
Total 108.0 143.7. 492.7. 614,849 Franklin 2.4 29 11.7 9,376 Clarke 8.8 11.4 43.1 55,542 wt 
Hart 2.5 3.2 12.3 10,178 — Clayton 8.1 9.2 34.9 14,272 wt 
Jackson 3.3 4.1 16.7 14,784 Cobb 25.0 28.7 105.8 82,850 wh 
Lincoln 1.0 1.3 5.2 2,740 Coffee 3.5 6.2 26.8 15,359 ° 
AMES, IOWA Madison 2.0 25 10.1 3,361 Coweta 6.1 79 29.2 20,19 8 
lowa: Stephens 3.6 5.1 19.1 14,552 Crawford 8 11 5.0 2,341 “ 
Adair 3.0 3.5 WI 11,351 Taliaferro # 8 3.5 1,381 Crisp 3.3 47 16.7 15,403 wi 
Adams 2.0 2.3 7.5 7,685 Wilkes 2.0 2.7 10.4 8,263 Dade 1.4 1.7 8.6 3,108 We 
Appanoose 4.8 5.8 We 16,196 Dawson 6 7 2.7 3,146 No 
Audubon 3.1 3.3 11.4 11,571 Kentuckys De Kalb 54.2 61.3 209.5 151,281 Che 
Boone 72 7.6 25.4 30,974 Harlan 9.7 13.1 S3.S 27,066 Dodge 2.6 3.5 14.6 9,434 Cla 
Buena Vista 6.0 7.2 22.5 30,150 Dooly 2.1 2.9 11.8 5,072 Ma 
Butler 47 5.2 16.8 21,548 North Carolina: Douglas 2.8 3.1 127 9,545 
Calhoun 4.2 5.0 15.9 15,641 Buncombe 28.3 36.6 136.6 144,661 Elbert 3.3 4.0 16.2 13,837 son 
Carroll 6.0 6.4 22.1 33,700 _—_ Burke 9.9 12.0 51.0 29,687 Fannin 2.3 3.4 14.1 8,101 nel 
Cass 5.8 6.1 18.0 28,812 Caldwell 9.2 11.3 48.0 33,342 Fayette 1.8 1.9 7.6 3,864 te 
Clarke 2.3 2.9 8.5 11,160 Catawba 17.0 18.6 71.2 79,416 Floyd 15.6 19.1 70.9 45,442 
Dallas 6.9 73 22.1 30,780  — Cleveland 13.7 16.3 67.1 53,619 Forsyth 2.3 2.6 10.6 11,223 
Decatur 2.9 3.5 11.3 10,695 Gaston 27.7 33.5 131.8 106,197 Franklin 2.4 2.9 11.7 9,376 AU 
Emmet 3.2 4.3 14.2 19,215 Graham 9 a 7.5 2,858 Fulton 146.7. 160.8 562.2 1,027,697 
Franklin 4.5 49 15.9 20,598 Haywood 73 10.3 40.4 34,564 Gilmer 1.8 2.1 9.0 5,722 ral 
Greene 4.2 4.4 14.2 18,804 Henderson 6.8 9.6 34.5 34,117 Gordon 3.9 4.6 17.7 14,369 ~ 
Grundy 3.8 4.2 13.1 18,999 Jackson 2.8 4.2 18.3 11,853 Greene 19 2.8 11.4 6,892 Bull 
Guthrie 37 3.9 13.2 14,406 Lincoln 5.5 6.9 28.1 17,452 Gwinnett 7.0 8.4 32.5 30,783 Burk 
Hamilton 6.1 6.4 19.4 27,236 McDowell 5.2 69 27.9 18,640 Habersham 3.1 4.2 16.5 15,985 Can 
Hancock 3.6 4.0 14.2 18,303 Macon 2.6 3.8 16.2 13,101 Hall VW. 12.2 46.1 71,605 Colt 
Hardin 6.8 72. Ws 33,472 Madison 2.7 4.3 18.4 7,299 Hancock 1.3 2.1 8.7 4,455 Effin 
Humboldt 3.0 3.8 123 16,884 Polk 2.6 2.9 11.4 5,846 Haralson 3.3 3.7 14.4 10,412 Elbe 
Jasper 9.6 10.1 31.9 40,138 — Rutherford 9.7 11.2 44,1 33,355 Harris 2.0 2.6 10.4 5,222 £ 
Kossuth 6.0 7.3 25.6 30,583 Swain 1 2.1 8.7 7,797 Hart 2.5 3.2 123 10,178 
Lucas 2.6 3.3 10.1 12,588 — Transylvania 2.5 3.8 17.0 13,016 Heard 1.2 1.5 5.7 2,067 vas 
Madison 3.6 3.8 11.7 16,403 Yancey 2:2 3.5 15.1 6,194 Henry 3.4 3.7 15.5 6,69 Gre 
Mahaska 6.6 7.6 23.5 31,490 Houston 6.1 7.1 31.4 27,89 Hari 
Marion 6.7 7.0 23.9 24,381 South Carolina: Irwin 1.3 2.3 10.0 4,379 Jeff 
Marshall 11.0 11.6 37.5 55,843 Abbeville 43 5.5 21.9 11,968 Jackson 3.3 4.1 16.7 14,784 Jeff 
pana a 2.8 9.6 = 11,916 Anderson 189 23.5 89.4 75,043 osper ae “a 6S pp Jenk 
Asatte ” 3.9 13.6 17,875 Cherokee 8.0 10.0 41.2 19,892 Jeff Davis ae os -” noes John 
Posshontes 3300 420 142 15,949 Chester 64 80 32.9 17,801 Johnson Ss ses , Fe 
mated 81.9 = 86.2 266.0 368,330 Greenville 48.0 57.3 208.4 203,908 + Jones - a 62 ye li 
dae - 56 19.3 21,133 Greenwood = s«10.4'—(isid13.4 «50.3 33,644 = Lor ape 28 ~ phon a 
oe ven 5.1 16.4 21,095 Laurens 78 11.5 483 25,482 — lincoln Med 4 52 ay 9 
Shelby 4.1 4.3 14.6 14,962 MeCormick 1.6 21 87 4,260 — bvmpkin 1.0 1.5 7.0 3,677 Mon 
Story 13.2 13.9 48.7 62,097 Newberry 6.0 8.1 31.4 20,371 Macon 2.1 3.1 12.1 7,468 Ogle 
Tama 6.0 6.4 20.4 QS6NF Genta 62 91 38.4 21,648 Madison 2.0 2.5 10.1 3,361 Richi 
Union 4.8 57 167 17,021 Pickens 7.2 10.1 39.9 30,057 Marion ae pe 63 - Sere 
Wapello 140 16.5 51.2 52,309 Spartanburg «= 34.4 42.4 162.4 = '114,923 Meriwether 3.9 31196 10 Talc 
Werren 49 $4 17.0 17,745 Union 5.7 7.5 30.2 18,652 Monroe 21 a8 bg pp Toth 
Wayne 29 3.5 10.5 10,284 York 17.0 22.5 92.1 51,611 Morgan iP 2.4 9.5 4,922 Telf 
Webster 13.3 140 457 66,124 Murray 2.1 2.5 10.3 4,769 : 
or os Ss ee <= 2 2 3 wl 
right \ J \ 24,239 conee ‘ J P 
Total 315.6 347.0 1,107.5 1,420,843 oreene pier = - 27,850 Oglethorpe 1.4 2.1 79 1,849 Twig 
Jefferson 29 5.0 19.0 11,703 pauiding oA 27 102 A135 Wer 
Total 392.8 502.4 1,971.6 1,517,766 5. 23 29 17 11.180 ee 
Pickens 2.0 2.1 8.0 10,693 Whe 
ANDERSON, SOUTH CAROLINA ATLANTA, GEORGIA Pike 1.7 1.8 7.2 2,132 Wilk 
South Carolina: Polk 7.4 8.2 32.3 21,544 Wilk 
Anderson 23.5 89.4 75,043 Alabama: Pulaski 1.4 1.9 7.4 7,291 — 
Total Tt 3.8 23.5 89.4 75,043 Chambers 6.7 9.4 35.8 17,785 Putnam 1.0 1.6 6.4 6,436 Sout 
Cherokee 2.6 3.5 14.3 6,050 Rabun 3 17 7.0 5,106 Abbe 
Clay 1.9 2.8 11.5 7,055 Rockdale 1.9 2.1 9.0 6,092 Aiker 
Cleburne 1.9 2.7 10.5 6,276 — Schley 5 8 3.0 1,800 Allen 
ARDMORE, OKLAHOMA Coosa 1.6 2.5 10.2 3,286 Spaulding 8.2 8.7 32.2 33,131 Bamt 
Oklahoma: Randolph 3.2 47 19.2 9,912 Stephens 3.6 5.1 19.1 14,552 Barn 
Bryan 5.6 7.3 25.1 23,912 e , Stewart 1.4 2.1 7.9 4,489 Cathe 
Carter 10.4 14.6 47.4 53,762 eorgia: Sumter 4.1 61 22.5 1 9,133 Edge 
Garvin 7.5 9.3 32.7 23,049 — Atkinson 1.0 1.7 7.0 a “pe pao 2498 hon 
Johnston 1.7 2.2 8.4 4,795 Baldwin 3.5 5.7 36.1 16,314 z ; ; : ‘1 
Love 1.2 1.6 6.3 4,374 Banks 1 1.3 5.5 588 ‘Taliaferro 7 8 3.5 gs Gree 
Marshall 1.5 1.9 6.2 5,941 Barrow 2.6 3.4 12.5 14,271 — Taylor 1.4 2.1 7.8 5,017 Heme 
Murray 2.5 3.3 10.8 11,966 Bartow 6.3 7.0 27.4 17,106 ‘Telfair 1.5 2.4 10.4 8,506 Jaspe 
Total 30.4 40.2 136.9 127,799  BenHill 2.2 3.8 13.7 11,780 Towns 6 9 3.8 1,826 Lexin 
—— 
i Cireul 
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——___ oes 
VHF Total Pop- VHF Total Pop- 
Retail Homes Homes _ ulation Retail Homes Homes ulation Retail 
Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
( ) sands) sands) sands) ($000) sands) sands) sands) $000) 
Troup 11.8 14.7 54.2 46,702 McCormick 1.6 2.1 8.7 4,260 
— Turner 1.5 2.5 10.1 7,076 Newberry 6.0 8.1 31.4 20,371 
6.001 Twiggs 1.0 Pf 7.1 844 Orangeburg 11.7 16.6 71.0 49,350 
py Union 1.1 1.7 7.0 2,577. Saluda 2.5 3.7 14.7 6,155 
25.972 Upson 5.1 7.0 26.8 16,032 Total 189.1 258.2 1,015.9 721,659 
2.958 Walton 3.7 4.9 18.8 14,455 
Washington 27 4.4 17.6 10,513 
pce: Webster 5 8 4.0 493 CN, SESE 
55,542 Wheeler 8 1.4 5.6 ws 
1427 aa . mp pe cine Cerro Gordo 15.8 16.7 53.2 73,031 
82,850 canes in an Pr mae Chickasaw 3.6 4.3 14.4 20,078 
a— «oe he Of oe ee 
2,341 Wakes van 7 we nee 3.6 40 (142 18,303 
15,403 Wilkinson 1.3 2.2 8.3 oo, a br ves sania 
3,108 a -“ - —_ 6426 Kossuth 6.0 73-256 30,583 
3,146 North Carolina: z y 5 3 f 
151,281 Cherokee 2.3 4.2 18.0 ne ae ” = sete 
9434 ‘is on “n i yt Winnebago 3.3 3.6 12.5 16,541 
a Macon 2.6 3.8 16.2 13,101 ae ’ - - _ _ 
‘aa —_— saies ‘hia 3.2 36 127 13,467 
8,101 Polk 22 — 6 6 we een 6.2 74 258 39,865 
3,864 Total 565.8 690.7 2,644.9 2,553,101 Sieaes po wed oan 24.570 
45,442 Freeb 9.9 10.8 36.8 37,8 
11.223 reeborn A \e 1864 
om iia dancin Martin 6.8 8.3 29.0 37,928 
027.697 sot ' Mower 12.6 13.6 48.6 51,880 
5,722 Olmsted 13.4 14,1 50.8 87,150 
14,369 Ben Hill 2.2 3.8 13.7 11,780 Steele 6.3 7.2 24.8 28,852 
6,892 Bulloch 3.5 5.7 22.5 16,763 Waseca 4.3 49 17.0 16,957 
30,783 Burke 3.3 5.1 20.3 9.796 Total 120.8 135.8 465.6 585,552 
15,985 Candler 1.1 1.8 6.7 5,756 
71,605 Columbia 1.8 22 8.6 2,052 
4,455 Effingham 1.4 2.2 8.6 3,489 AUSTIN, TEXAS 
pe Elbert 3.3 4.0 16.2 13,837 a 
aan Emonvel 2.3 4.0 15.9 14,430 Sastrop 3.3 4.6 16.3 11,370 
poe ents y 4 a“. 37g «Cell 20.1 25.7 (101.5 95,235 
6,696 Greene 19 28 114 we - eh ape ares 
27% ae 25 32 123 10,178 Brazos 8.6 13.1 48.8 41,610 
4379 Jeft Davis 1A 2.4 9.3 8,032 Burleson 2.0 2.7 9.6 7,448 
14,784 Jefferson 3.1 4.0 16.3 10,912  Sumet 2.1 2.6 9.0 7,291 
3,393 leahine 4 23 87 6315 Caldwell 3.5 4.4 16.0 19,966 
a poate 13 21 79 4,137 Comal 4.6 6.2 22.2 22,521 
per Lourens 57 7h 29.5 24,183 Concho 8 1.2 4.1 4,043 
7,562 Lincoln 1.0 1.3 5.2 2,740 Coryell 3.3 4.0 13.1 16,932 
2740 McDuffie 2.4 29 11.8 10,043 Fayette spe oC 
3,677 Montgomery 9 1.5 6.6 1,788 Gillespie 2.0 3.0 9.6 13,946 
7,468 Oglethorpe 1.4 2.1 7.9 1,849 Gonzales 4.1 5.3 20.2 22,906 
3,361 Richmond 37.9 46.5 173.8 169,608  Gvadalupe 6.0 7.3 26.6 32,316 
2,583 Screven 2.5 41 15.8 8,914 Hays 3.9 5.2 21.4 19,117 
10,823 Tolicferro 7 8 3.5 1,381 Kerr 2.8 4.2 14.8 18,245 
a Tottnall 2.0 34 13.8 9,593 Kimble 8 1.2 4.1 4,345 
4769 Telfair 1.5 2.4 10.4 8,506 Lampasas 2.2 2.9 9.1 11,421 
15743 Toombs 2.5 4.2 17.0 15,753 Lavaca 3.8 5.1 17.6 20,337 
1.325 Treutlen 8 1.4 5.3 1,839 bee 1.6 2.2 8.2 6,509 
1,849 Twiggs 1.0 17 7.1 844 Llano 1.0 1.5 49 6,345 
4) 35 Warren 1.5 1.9 7.8 3,884 McCulloch 1.9 2.6 8.9 9,679 
11,180 Washington 2.7 4.4 17.6 10,513 Mason 8 1.3 4.3 3,357 
10,693 Wheeler 8 1.4 5.6 1,215 Menard ef 1.0 3.5 3,755 
Po Wilkes 2.0 27 10.4 a = 43 4 NS = 88 
pon Wilkinson 1.3 2.2 8.3 2,281 Mills ne ead “< ape 
64% South Carolina: Robertson 3.2 4.4 16.4 16,565 
5,106 Abbeville 4.3 55 219 11,968 San Saba 1.3 22 7.2 veshvad 
6,092 Aiken 20.3 23.5 87.9 59,744 Travis 48.2 60.0 214.6 222,1 68 
1,800 Allendale 2.2 4.0 1 73 8,500 Williamson 8.2 10.3 35.5 34,1 34 
33,13) Bamberg 2.5 3.9 16.3 11,919 Total 150.9 198.5 715.3 730,281 
14,552 Barnwell 44 7.2 28.9 15,052 
4,489 Calhoun 2.2 3.2 13.6 6,773 BAKERSFIELD, CALIFORNIA 
19,133 Edgefield 2.5 3.7 15.2 15,845 California: 
2,498 Fairfield 3.6 47 19.7 9,028  Fresno(50%) 45.8 52.9 173.4 233,346 
1,381 Greenwood 10.4 13.4 50.3 33,644 Kern 74.3 85.7 288.2 362,247 
5,017 Hompton 3.3 4.3 18.6 13,629 Kings 12.7 13.9 46.8 60,242 
8,506 Jasper 1.9 2.6 10.8 8,057 ‘Tulare 39.3 43.4 145.6 186,903 
1,826 Lexington 10.2 13.2 51.2 39,420 Total 172.1 195.9 654.0 842,738 
a Circulation & market defintion © 1959, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of 
a Buying Power; further reproduction not licensed. 
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GETTING 
IN 

TO SEE 
THE 

CLIENT 


Telling your story directly to 
the advertising and sales man- 
ager—it’s a tough job, but an 


important one. 


One out of every four TV sta- 
tions now on the air is adver- 
tising in this issue of TELEVI- 
SION MAGAZINE because it is 
used by almost all of TV’s im- 


portant clients. 


When you tell your story in 
TELEVISION MAGAZINE, you're 
reaching the advertising man 
at the precise moment he is 
looking for information on 
your market and making his 


buying decision. 


You talk directly to the adver- 
tiser when you tell your story 
in TELEVISION MAGAZINE. 
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. VHF Total Pop- VHF ft . " 
— nee ulation Retail Homes ll uichon Retail P Poa p.m Retail 
jou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($000) 
BALTIMORE, MARYLAND Claiborne 1.6 a7 10.8 6,028 Howard 7.3 9.9 35.8 57,271 
Delaware: Franklin 1.4 2.3 9.1 3,587 Martin 1.0 1.4 5.7 10,745 
Sussex 22.5 25.3 82.4 105,360 Jefferson 1.4 2.5 9.9 4,421 Mitchell 3.1 3.9 13.6 11,289 
Maryland: Lamar 1.9 3:3 12.6 4,088 Scurry 69 8.2 27.9 33,584 
Anne Arundel = =——-42.2 49.2 195.0 159,234 — Marion 3.1 57 22.2 17,025 ‘Total 23.8 29.4 109.1 142,842 
Baltimore 385.8 414.3 1,448.6 1,640,698 Pike 5.5 8.7 32.4 31,141 
tet 3.3 3.7 15.4 10,792 Walthall 17 3.2 13.5 8,847 
aroline 53 5.6 19.1 23,449 Wilkinson 1.4 3.0 12.6 5, 
Carroll 13.6 14.5 57.0 45,832 Total 263.2 362.1 Pe pwnd joanna eadtaaees 
Cecil 10.4 121 47.2 33,253 Montene: 
Dorchester 7.5 8.1 28.5 28,177 Big Horn 1.2 2.4 8.7 8,089 
Frederick 17.0 183 69.2 79,118 BAY CITY-SAGINAW, MICHIGAN Carbon 17 2.6 8.5 6,637 
Harford 17.3 18.9 72.1 70,021 Michigan: Custer 1.8 4.1 12.8 18,759 
Howard 6.8 7.9 31.0 24,033 Alcona 8 9 5.4 5,631 Fergus 2.5 4.8 14.7 18,578 
Kent 4.0 45 15.6 18,079 Alpena 5.1 7.3 25.9 32,467. ~~ Garfield 3 6 2.0 1,188 
Prince George Arenac 2.4 2.7 9.4 10,348 Golden Valley a & 1.2 1,877 
(25%) 21.6 25.1 947 80,147 Bay 28.0 29.6 103.1 116,354 Judith Basin 4 # 2.9 2,047 
Queen Annes 4.0 4.3 15.0 12,322 Clare 3.1 3.6 11.8 14,408 Musselshell 1.0 1.6 5.0 5,348 
Seesccaai 37 56 197 16,381 Clinton 9.3 9.8 35.1 28,216 ‘Park 2.6 4.5 13.5 14,698 
Talbot 5.5 6.0 20.1 34,272 Crawford 9 1.1 44 6,522 Petroleum 2 3 9 235 
Wicomico 12.9 14.6 49.2 73,873 Genesee 99.2 110.7 375.6 452,862 Phillips Fr 17 5.2 9,293 
Worcester 4.8 7.4 25.6 40,093 Gladwin 2.4 2.6 9.5 10,582 Powder River 3 8 2.6 1,359 
Pennsylvania: Gratiot wT 10.2 34.8 41,144 Rosebud 1.0 2.0 6.7 4,965 
Adams 11.2 127 45.6 45,416 Huron 8.9 9.4 34.4 36,478 _ Stillwater 1.0 1.6 5.6 4,730 
York 61.5 65.8 219.5 259,754 losco 3.8 47 16.1 17,650 Sweet Grass 6 9 3.1 3,223 
Total 660.9 723.9 2,570.5 2,800,304 Isabella 75 8.1 30.2 32,021 Treasure a 3 1.2 976 
Lapeer 12.0 12.6 50.0 35,422. Wheatland 5 9 2.8 5,048 
Midland 11.8 13.4 48.1 50,815 Yellowstone 20.4 26.1 81.2 116,540 
BANGOR, MAINE Montmorency Pa 11 4.3 5,790 Wyoming: 
Maine: Ogemaw 2.3 2.5 8.9 10,601 Big Horn 2.0 3.6 13.0 11,148 
Aroostook 19.6 24.0 99.7 82,438 = Oscoda 8 8 3.2 3,980 Hot Springs 1.0 1.8 5.7 8,139 
Franklin 4.8 5.3 19.3 15,118 Otsego 1.5 1.8 6.6 11,531 Johnson F 1.3 47 6,492 
Hancock 8.7 10.0 30.9 36,375 Presque Isle 2.1 29 12.1 11,031 Park 3.4 7.1 22.8 22,344 
Kennebec 21.7 23.4 83.9 107,872 Roscommon 2.0 23 7.0 12,650 — Sheridan 3.3 6.2 19.8 25,154 
Knox 7.8 8.6 27.3 35,264 — Saginaw 50.6 54.7 189.4 201,761 Teton 5 8 2.5 6,637 
Penobscot 28.1 30.8 -114.9 = 147,411 Sanilac 8.6 9.6 32.7 30,622 § Washakie 11 2.5 9.6 12,007 
Piscataquis 4.2 4.6 15.1 16,887 Shiawassee 15.3 16.7 55.1 58,656 Yellowstone Pk. a a A 6,744 
Somerset 9.1 10.8 36.7 37,238 Tuscola 12.0 13,1 46.6 37,190 ‘Total 48.7 79.5 257.1 322,255 
Waldo 5.3 5.7 19.1 20,134 = Toral 301.0 332.2 1,159.7 1,274,732 
Washington 8.1 9.0 29.6 34,134 
Total 117.4 132.2 476.5 532,871 
BEAUMONT-PORT ARTHUR, TEXAS BINGHAMTON, NEW YORK 
Louisiana: New York: 
BATON ROUGE, LOUISIANA Allen 3.8 5.4 20.1 15,262 Broome 56.9 62.4 208.4 245,851 
Louisiana: Beauregard 4.0 5.8 21.4 14,108 Chemung 27.8 31.4 101.8 115,495 
Acadia 9.0 13.0 49.2 36,176 — Calcasieu 29.4 40.1 141.6 132,115 Chenango 11.4 127 42.2 49,911 
Allen 3.8 5.4 20.1 15,262 Cameron 2 1.2 47 6,860 Cortland 11.8 13.0 43.0 48,626 
Ascension 4.0 5.9 23.2 20,099 Jeff Davis 5.6 8.1 30.5 25,382 Delaware 12.1 14.3 47.7 49,454 
Assumption 2.6 3.9 15.8 7,965 Sabine 3.2 5.1 19.2 10,721 Otsego 15.6 17.2 55.0 70,470 
Avoyelles 7.4 10.4 38.1 19,979 Vernon 3.9 6.2 22.0 16,000 — Schuyler 4.2 47 15.8 12,684 
Cameron 9 1.2 47 6,860 Texas: Steuben 24.7 29.5 99.8 92,975 
Catahoula 1.8 2.6 10.5 8,215 Chambers 1.9 2.2 77 6,328 Tioga 99 10.9 35.6 36,296 
Concordia 2.5 3.6 13.7 13,219 Hardin 3.8 5.9 21.0 19,432 Tompkins 17.4 201: 732 68,137 
E. Baton Rouge 55.6 68.7 246.5 27941 Jasper 3.5 5.2 20.5 17,215 Pennsylvania: 
E. Feliciana 2.2 3.4 19.8 5.161 Jefferson 58.8 70.9 242.0 299,503 Bradford 14.0 15.2 51.3 51,295 
Evangeline 5.9 8.9 33.6 12,742 Liberty 67 7.8 28.0 40,770 —_ Lackawanna 67.2 71.5 247. 241,690 
Iberia 8.6 12.0 46.3 40,708 = Newton Ls 2.3 8.8 6,917 Lycoming 24.4 31.0 102.5 103,303 
Iberville 47 6.7 25.4 15,702 Orange 13.7 18.0 65.0 55,998 Sullivan 1.3 1.5 5.2 3,632 
Jeff Davis 5.6 8.1 30.5 25,382 Polk 27 3.4 12.6 11,423 Susquehanna 7.5 7.9 28.5 26,562 
Lafayette 14.2 19.2 72.6 90,708 — Sabine 1.2 17 6.6 6,124 Tioga 8.9 10.3 34.9 30,840 
Lafourche 9.6 11.4 47.0 41,968 — San Jacinto 1.2 1.6 6.0 1,234 Wayne 6.1 69 24.8 23,531 
Livingston 4.1 57 21.8 14.785 trinity 17 2.1 7.4 6,959 Wyoming 41 4.5 15.6 19,741 
Pointe Coupee = 3.4 5.1 20.2 9213 tyler 2.0 2.7 10.6 10,067 =‘ Total 325.3 365.0 1,232.9 1,290,493 
Rapides (25%) 5.9 7.7 28.6 25,030 total 149.5 195.7 695.7 702,418 
St. Charles 2.7 3.3 13.7 7,603 
St. Helena 1.6 2.4 9.4 2,159 
St. Jomes 27 33 147 10777 BELLINGHAM, WASHINGTON BIRMINGHAM, ALABAMA 
St. John Bapt 2.8 3.4 14.4 6,790 Washington: Alebema: 
St. Landry 13.1 20.9 87.0 54,482 Clallam 8.0 9.6 29.9 28,184 Bibb 2.5 3.5 14.7 10,360 
St. Martin 41 6.0 26.0 14,433 Island 3.9 5.2 16.4 12,227 Blount 5.0 6.3 25.1 16,855 
St. Mary 74 10.5 40.2 45,390 San Juan 1.0 1.1 3.2 2,339 Calhoun 19.4 25.0 95.8 81,164 
<n 67 a4 30.1 22,674 Skagit 13.0 16.6 53.3 91935 Cherokee 2.6 3.5 14.3 6,050 
Seatielen 14.0 163 603 50,524 Snohomish (15%) 6.6 7.2 21.7 21,720 Chitton 4.3 6.1 24.0 15,484 
Terrebonne 10.6 127, 519 49,308 Whatcom 20.1 24.6 73.7 58,224 Clay 1.9 2.8 11.5 7,055 
Vasnlinn 69 10.1 36.5 30,987 Total 52.6 64.3 198.2 214,593 Cleburne 1g 27 10.5 6,276 
Washington 9.4 11.2 42.0 30,893 Colbert 6.6 12.1 48.1 42,221 
W. Baton Rouge 2.2 3.2 12.2 6,403 BIG SPRINGS, TEXAS Coosa 1.6 2.5 10.2 3,286 
W. Feliciana 1 1.6 8.8 4,420 Texas: Cullman 9.5 10.6 45.1 42,981 
Mississippi: Borden 2 2 11 388 Dallas 9.6 14.7 58.6 41,952 
Adams 6.1 10.4 37.0 37,514 Coke 9 1.0 3.5 5,847 Elmore 5.1 7.3 29.3 17,542 
Amite 2.0 41 16.7 7,262 Dawson 4.4 4.8 21.5 23,718 Etowah 22.4 28.5 105.1 90,403 
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ai VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($000) 
BIRMINGHAM, ALABAMA continued BLOOMINGTON, INDIANA Sennen 2.8 40 = -16.0 9,744 |» Tennes 
edie IMlinois: Wyoming 6.6 9.2 41.1 24,756 Carter 
oe vo wd a eae Clark 49 5.5 167 17,066 Tetal 125.5 170.2 724.2 438,074 Cocke 
ies 1.8 31 134 6,656 Edgar 6.9 7.6 23.1 23,790 Grainge 
Hale 2A 45 18.4 4,944 Jasper 37 4.2 13.5 8,631 oot 
Jefferson 160.2 180.6 637.4 650,769 Indiana: BOISE, IDAHO —— 
Lamar 2.3 3.2 13.2 8,763 Bartholomew 13.0 14.2 46.9 51,817 ‘dahes Hawkins 
Lauderdale 9.1 16.4 60.3 51,933 Benton 3.0 3.2 10.8 14,151 Ada 22.9 26.0 82.9 126,841 Johnson 
Lawrence 3.9 5.9 24.4 9.156 Boone 8.4 91. 28.0 25,289 Adams 6 * -” 2206 Sullivan 
Limestone 5.5 8.2 33.4 25969 = Biown 1.4 ‘7 6.4 au fe ” 4 ye 1.666 Unicoi 
Madison 15.1 23.4 91.2 104,691 Carroll 4.8 5.2 16.7 20,158 canyon eee vee “ 65,698 Union 
Marengo 3.9 6.5 25.9 15,491 Cass 11.5 12.2 406 43,244  Flmore nape a ag A Washing 
Marion 3.5 5.7 22.6 12,881 Clay 7.3 8.1 24.8 22,783 oem saad 34 es Osi7 Virginii 
Marshall 85 11.9 44.8 46,174 Clinton 99 104 323 33,115 Owyhee 14 17 “ 5,156 Buchana 
Morgan 11.8 14.9 54.1 50,551 Crawford a5 2.4 8.1 5,874 Payette 27 3.6 124 11,902 Dickenso 
Perry 27 3.8 17.1 9,498 Disvles 7.4 8.1 27.3 21,487 Twin Falls 10.0 14.2 45.9 62,640 i 
Pickens 2.9 49 ~—«-20.8 12,188 Decatur 5.3 56 19.0 23,953 Valley 7 gs ad 3,907 Russell 
Saint Clair 4.8 6.1 24.5 14,983 Dubois 6.1 7.0 25.4 31,04) Wediingten 19 2.6 9.1 12,062 Scott 
Shelby 6.6 7.6 30.6 17,088 Fayette 73 7.8 26.7 25,462 Oregon: Smyth 
Talladega 13.9 17.300 71.4 39,670 Fountain 5.5 6.0 18.1 22,212 Grant ape 2.3 apt 9,006 Washing 
Tallapoosa 6.1 8.8 33.9 27,918 Greene 8.1 8.5 25.6 25,342  lamey an bpd oA 9,090 Wise 
Tuscaloosa 19.8 24.8 104.1 78,091 — Hamilton 10.3 11.1 35.3 28,879 bake 12 2.0 a4 9,428 Total 
Walker 12.8 14.2 55.1 35,185 Hancock 77 8.6 26.7 27,156 Malheur 4.8 6.1 21.7 28,710 
Wilcox 2.6 4.6 20.7 5,900 Hendricks 9.8 10.9 36.5 30,227 Wheeler 4 # > 19 
Winston 2.2 3.3 13.7 10,707 si 145 159 53.7 52.611 Total 68.0 87.5 291.8 372,795 — 
Howard 18.8 20.2 65.0 72,241 eg 
Mississippi: Jackson 8.1 9.3 30.3 31,787 ine 
Choctaw 1.0 2.1 8.8 2,543 Jefferson 6.3 6.8 24.8 32,580 BOSTON, MASSACHUSETTS Silken 
Clay 2.1 3.9 15.9 9,157 Jennings 4.3 47 18.5 12,638 Connecticut: es 
Lowndes 5.2 10.3 38.9 27,088 Johnson 11.0 12.5 40.6 35,643 Windham 19.9 21.4 71.2 85,646 Ries 
Monroe 5.0 8.4 31.2 19,541 Knox 12.6 13.3 42.7 42,371 Maine: seal 
Noxubee 2.3 3.7 16.5 7,233 Lawrence 10.6 11.2 36.8 38,368 York 24.9 26.8 91.5 104,722 
Oktibbeha 3.2 5.8 23.7 12,994 Madison 36.6 39.0 123.6 136,985 Massachusetts: vl 
Total 420.0 549.1 2,096.6 1,724,231 Marion 195.4 210.2 664.7 947,671 Barnstable 15.9 16.7 54.8 103,116 i 
Martin 2.9 32 11.0 9,778 Bristol 112.1 120.0 395.8 401,679 Slee 
Monroe 14.3 15.3 58.1 56,325 Dukes 1.6 1.8 57 15,375 
Montgomery 9.7 10.3 31.8 41,739 Essex 157.3 169.3 554.8 616,259 
Morgan 9.8 10.9 35.5 26,894 Franklin 15.4 17.2 55.0 52,665 
Orange 4.5 5.0 16.9 14,626 Middlesex 302.2 328.2 1,162.3 1,413,616 
Owen 3.2 3.4 10.6 8,453 Nantucket Ps Pa 3.6 7,014 
BISMARCK, NORTH DAKOTA Parke 4.3 4.6 14.7 11,391 Norfolk 125.6 137.4 481.0 515,54) 
North Dakota: Pike 3.9 4.4 14.0 10,293 Plymouth 63.5 69.2 225.2 254,840 
Adams 7 11 4.0 5,834 — Pytnam 6.9 7.9 27.6 24,519 Suffolk 221.1 234.8 824.1 1,543,937 
Billings 3 5 2.5 55 Ripley 6.0 6.4 21.1 23,243 Worcester 159.0 171.5 589.4 669,589 
Bowman 5 1.0 3.9 6,752 Rush 6.0 6.4 21.2 21,456 New Hampshire: 
Burleigh 7.8 10.0 35.4 49,532 Scott 4.3 4.9 15.8 13,552 Belknap 7.8 8.5 28.3 35,072 
Dickey 1.8 2.4 8.7 9168 Shelby 9.9 10.7 33.7 33,158 Carroll 4.6 49 15.8 21,824 
Dunn 11 1.6 6.0 3,670 Sullivan 6.2 6.5 19.8 15,627. Cheshire 12.0 13.0 43.4 40,775 
Emmons 1.6 2.0 7.8 6,625 Tippecanoe 22.4 25.4 90.3 94,841 Hillsborough 46.4 49.5 165.3 218,433 
Golden Valley 4 7 2.5 4,263 Tipton 4.5 5:9 17.8 12,123 = Merrimack 17.6 18.8 66.5 70,047 
Grant 1.4 1.6 6.1 4,181 Vermillion 5.2 5.5 17.3 16,841 Rockingham 23.1 24.3 79.5 104,093 
Hettinger V1 1.8 6.7 7,954 Vigo 32.5 34.2 104.7 124,713 Strafford 14.3 15.4 54.8 61,154 
Kidder 1.2 1.5 6.0 4,528 Warren 2.4 2.6 8.3 4,172 Sullivan 7.9 8.6 28.9 27,765 
La Moure 1.5 2.0 7.5 9,273 Washington 4.8 5.3 17.9 13,119 Rhode Island: 
Logan 9 1.2 5.3 3,988 = White 5.4 6.1 18.8 27,378 _—_ Bristol 8.3 9.1 32.2 25,949 
Melntosh 1.2 17 6.4 7,650 Total 631.7 684.7 2,216.1 2,512,329 ~— Kent 23.5 26.2 88.6 96,925 
McLean 3.3 5.1 19.7 12,297 Newport 16.9 18.9 73.6 63,852 
Mercer 1.3 2.0 7.4 7,919 Washington 14.6 16.4 59.7 60,184 
Morton 4.7 5.6 21.8 23,220 Varmaute 
Oliver 3 5 2.3 712 BLUEFIELD, WEST VIRGINIA Windham 6.3 8.2 28.2 41,456 
Pierce 1.3 1.9 7.2 7,025 Kentucky: Windsor 10.0 11.9 40.2 49,330 
Sheridan 8 1.1 4.3 3,459 Pike 10.9 15.6 69.0 24,163 Total 1,432.7 1,548.9 5,319.4 6,700,858 
Sioux | 6 2.4 1,216 Virginia: 
— 3 5 2.3 384 Bland 9 1.4 6.1 3,001 
tark 2A 3.9 15.1 23,225 
Wietis ss « = te 7 ane 269ng BRIDGEPORT, CONNECTICUT — Data Incomplete 
Giles 4.1 4.8 20.3 13,786 
South Dakota: Grayson 4.0 4.5 17.7 4,183 
Butte ee 2.3 72 14,149 Russell 3.9 6.3 28.4 6,375 BRISTOL, VIRGINIA-JOHNSON CITY, 
Campbell 4 8 2.8 2,554 Smyth 49 7.0 31.0 22,700 TENNESSEE 
Corson 7 1.5 6.4 3,732 Tazewell 7.9 11.4 49.8 23,619 Kentucky: 
Dewey 5 1.1 47 3,299 Wythe 3.9 5.4 22.4 16,900 — Harlan 9.7 13.1 55.5 27,066 
Edmunds » 1.7 6.6 5,434 West Virginia: Letcher 37 6.2 27.9 10,488 
Harding a 3 1.7 1,064 Greenbrier 6.9 8.7 35.0 33,030 Perry 4.8 7.8 35.7 17,058 
McPherson 8 17 6.1 6,137. McDowell 15.9 19.5 85.2 49,417 Pike 10.9 15.6 69.0 24,163 
Perkins x) 1.6 6.1 7,841 Mercer 15.4 20.1 79.2 67,501 North Carolina: 
Walworth 1.1 2.3 7.9 13,293 Mingo 9.0 10.8 47.2 28,969 Avery 2:2 3.1 12.4 3,889 
Ziebach 3 6 2.6 1,199 Monroe 2.0 2.9 11.5 5,763 Mitchell 2.3 3.4 13.9 9,959 
Yotal 45.1 66.9 252.7 271,653 Raleigh 16.6 22.8 92.2 63,871 Watauga 2.9 4.1 17.9 12,348 
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etail 
Sales 
5000 


744 
1,756 
1,074 


765 


te 


66 
188 
58 
63 


389 
59 
348 








~ Tennessee: 


Carter 
Cocke 
Grainger 
Greene 
Hamblen 
Hancock 
Hawkins 
Johnson 
Sullivan 
Unicoi 
Union 
Washington 
Virginia: 
Buchanan 
Dickenson 
lee 

Russell 
Scott 
Smyth 
Washington 
Wise 
Total 


BRYAN, TEXAS 


Texas: 
Austin 
Brazos 
Burleson 
Freestone 
Grimes 
Houston 
lee 

leon 
Madison 
Milam 


Bristol Television 


VHF 

Homes 

(Thou- 

sands) 
8.4 11.2 
3.1 5.2 
1.6 2.8 
7.3 1.1 
4.8 8.3 
1.0 1.9 
4.4 7.9 
iP 4 27 
21.6 29.6 
2.3 3.6 
1.0 2.1 
13.1 16.8 
32 8.1 
3.2 5.0 
5.0 6.4 
3.9 6.3 
4.5 6.8 
49 7.0 
8.8 13.2 
9.0 12.2 
151.3 221.5 
2.8 3.6 
8.6 13.1 
2.0 2.7 
2.3 3.2 
2.6 3.2 
3.3 4.8 
1.6 } a 4 
1.8 2.4 
1.1 1.4 
4.3 6.4 


Total 
Homes 
(Thou- 
sands) 


Pop- 
ulation Retail 
(Thou- Sales 
sands) ($000) 
44.6 24,833 
20.5 11,826 
12.0 3,280 
42.0 27,850 
31.8 27,646 
7.5 1,413 
32.9 11,184 
11.3 3,907 
111.4 113,567 
15.2 7,179 
9.0 2,904 
65.9 60,461 
40.5 13,308 
24.0 7,133 
28.9 9,074 
28.4 6,375 
28.0 15,175 
31.0 22,700 
56.2 40,832 
52.9 27,007 
926.3 542,625 
12.3 14,520 
48.8 41,610 
9.6 7,448 
11.3 10,287 
10.6 12,064 
17.0 17,010 
8.2 6,509 
8.5 7,091 
5.4 10,213 
21.2 22,156 





the 27-county 


Market 
MORE 


PEOPLE 
WATCH 


CYB-T 


THAN ANY 
OTHER 
STATION 


Sou 


Represented nationally by 


HEADLEY-REED TV 





Robertson 
Walker 
Washington 
Total 


VHF 
Homes 
(Thou- 
sands) 


Total 
Homes 
(Thou- 
sands) 


BUFFALO, NEW YORK 


New York: 

Allegany 11.1 
Cattaraugus 23.2 
Chautauqua 43.6 
Erie 303.0 
Genesee 14.1 
Livingston 10.3 
Niagara 62.2 
Orleans 9.2 
Steuben 24.7 
Wyoming 8.4 
Pennsylvania: 
Cameron 1.4 
Crawford 20.9 
Elk 7.3 
Erie 65.6 
Forest 8 
McKean 13.2 
Potter 3.4 
Tioga 8.9 
Warren 10.3 
Total 641.6 


13.7 
25.1 
47.6 
331.0 
15.1 
11.5 
68.6 
10.1 
29.5 
9.1 


1.8 
22.9 
9.3 
69.5 
1.1 
15.6 
4.4 
10.3 
11.8 
708.0 


BURLINGTON, VERMONT 
New Hampshire: j 


Coos 
Grafton 
Sullivan 
New York: 
Clinton 
Essex 
Franklin 
Warren 
Washington 
Vermont: 
Addison 
Caledonia 
Chittenden 
Essex 
Franklin 
Grand Isle 
Lamoille 
Orange 
Orleans 
Rutland 
Washington 
Windsor 
Total 


9.6 
11.8 
7.9 


13.5 

8.8 
10.0 
12.3 
12.8 


4.8 
11.2 
10.8 
10.0 

165.4 


BUTTE, MONTANA 


Montana: 
Beaverhead 
Broadwater 
Deer Lodge 
Gallatin 
Granite 
Jefferson 
Madison 
Meagher 
Park 

Powell 
Silver Bow 
Sweet Grass 
Total 


1.4 
4 
3.0 
3.9 
5 

a) 

& 

4 
2.6 
1.0 
18.0 
6 
33.2 


10.5 
12.6 
8.6 


CADILLAC, MICHIGAN 


Michigan: 
Alcona 
Alpena 
Antrim 
Benzie 


Pop- 
ulation Retail 
(Thou- Sales 
sands) ($000) 
16.4 16,565 
17.8 11,696 
16.0 16,217 
203.1 193,386 
46.4 35,615 
84.0 82,808 
150.0 163,879 
1,122.5 1,343,085 
51.8 69,844 
42.4 46,582 
232.4 267,170 
33.1 34,826 
99.8 92,975 
33.5 39,544 
6.9 9,278 
77.9 78,092 
33.9 36,012 
238.7 269,045 
4.0 4,192 
51.2 52,655 
15.0 15,657 
34.9 30,840 
41.7 56,032 
2,400.1 2,728,131 
37.1 40,597 
45.4 56,998 
28.9 27,765 
61.7 56,037 
36.7 38,212 
45.6 50,747 
43.4 74,110 
48.4 41,935 
19.0 17,204 
22.1 25,521 
68.4 84,996 
5.4 3,691 
29.4 29,585 
2.9 2,017 
10.6 13,891 
15.4 15,937 
19.1 22,614 
43.3 56,060 
42.7 43,778 
40.2 49,330 
665.7 751,025 
6.9 9,367 
2.6 2,432 
21.6 18,181 
24.8 31,048 
3.1 6,68? 
4.1 3,615 
5.6 5,019 
2.3 2,326 
13.5 14,698 
6.9 7,934 
60.3 72,486 
3.1 3,223 
154.8 177,018 
5.4 5,631 
25.9 32,467 
9.9 8,989 
8.0 8,520 
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Cadillac area 
people earn more 


money, and — 


WWTV COVERS 
MORE CONSUMER 
INCOME THAN 
YOU'LL FIND IN 
DELAWARE! 





NCS No. 3 gives WWTV 
daytime weekly circu- 
lation in 86,090 homes, 
nighttime circulation in 
106,130 homes in 
36 Michigan counties. 



































It’s true! Consumer income in 36 
Northern Lower Michigan coun- 
ties where WWTV has NCS No. 3 
daily circulation, both daytime and 
nighttime, is higher than for the 
entire state of Delaware*. 


To top it off, no other station 
even approaches WWTV’s popu- 
larity in the important Cadillac 
market. The latest Pulse survey 
(Nov. 5-12, 1958) gives WWTV 
leadership in 238 of 240 quarter 
hours, Monday through Friday 
(noon-midnight)! 


Add WWTYV to your WKZO-TV 
(Kalamazoo-Grand Rapids) sched- 
ule and get all the rest of outstate 
Michigan worth having. If you 
want tt all, give us a call! 


*Consumer Spendable Income in Delaware 
4s $857.2 million. The WWTV area has 


an income of $905.2 million. 


WWIV 


316,000 WATTS © CHANNEL 13 © 1282’ TOWER 
CBS and ABC in CADILLAC 
Serving Northern Lower Michi 




















































































































VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) sands) sands) sands) $009) 
CADILLAC, MICHIGAN continued Reynolds 1.0 1.4 5.2 3,468 Muscatine 10.0 10.5 33.3 47,415 
Charlevoix 3.0 3.9 13.6 15,838 Ripley 2.1 2.9 9.3 7,021 Palo Alto 3.0 3.9 13.6 17,875 
Cheboygan 2.8 3.5 12.7 18,617 Ste. Genevieve 2.7 3.0 11.7 11,071 Poweshiek 47 5.6 19.3 21,133 
Clare 3.1 3.6 11.8 14,408 _— Scott 7.6 8.6 30.0 33,833 Tama 6.0 6.4 20.4 23,617 
Crawford 9 11 AA 6,522 Stoddard 7.1 8.0 29.3 22,105 + Wapello 14,0 16.5 51.2 52,309 
Emmet 3.7 4.4 15.2 25,686 Wayne 2.0 2.4 1 4,608 Washington 5.5 6.3 19.6 28,703 
Gladwin 2.4 2.6 9.5 10,582 Winneshiek 5.1 6.2 21.7 20,930 
Gr. Traverse 7.5 9.2 33.7 51,602 Tennessee: i _— Wright 5.6 6.0 19.3 24,239 
losco 3.8 47 16.1 50 Lake 1.8 3.1 12. , 
Isabella 7.5 8.1 30.2 at Obion 47 7.3 24.5 21,692 Wisconsin: ” ~~ ual 
Kalkaska 1.0 11 4.0 3,404 Weakley 3.9 5.6 19.1 13,550 Crawford 3.6 b ped " oe 
Lake 1.3 1.4 48 3,922 ‘Total 224.1 271.2 911.5 830,486 we 0.8 “ ine Pras 
Leelanau 2.1 2.5 9.0 6,235 otal 324.0 357.3 1,181. 7,484,424 
a i fete oaaag CARLSBAD, NEW MEXICO 
Mason 5.6 6.8 21.8 25,049 ' 
Mecosta 5.1 5.4 17.3 18,794 New Mexico: —— ILLINOIS 
te 1.8 134 48.1 50,815 Ey oc "EE a, 
a = a i aE «6 11.5 12.3 «381 ~—(38,387 
ata 10.6 11.6 36.7 38,762 Clark 49 5.5 167 17,066 
ontmorenc # 1. 3 i 
Newaygo , 6.5 he Pod Prt CARTHAGE-WATERTOWN, NEW YORK oo Pd Re po phage 
Oceana 3.9 4A 15.8 16,400 New Yorks je nd _— 2.5 2.8 93 7,835 
Ogemaw 2.3 2.5 8.9 10,601 Hamilton 1.4 1.2 4,1 6,013 aes jan 50 56 ' 69 21 "532 
Osceola 3.3 3.5 13.2 13,111 Jefferson 22.4 27.1 88.3 106,084 = a je -. aa aa 
Oscoda 8 8 3.2 3,980 Lewis 5.8 6.7 23.5 19,272 a jas yes a ps coma 
Otsego 1.5 1.8 6.6 11,531 Oswego 22.7 24.5 83.9 75,584 onl ~~ ee ae 
Presque Isle 2.1 29 «12.1 11,031 St-Lawrence 25.1 32.5 119.3 103,429 Edwards ed ; <<. aa 
Roscommon 2.0 2.3 7.0 12,650 Total 77.1 92.0 319.1 310,382 —" 63 7A 23.8 221 80 
—— md == Se OU —— 45 48 157 21,653 
Total 117.4 136.5 479.3 550,178 CASPER, WYOMING Iroquois 9.2 10.5 33.9 38,355 
Wyoming: Jasper 3.7 4.2 13.5 8,631 
Big Horn 2.0 3.6 13.0 11,148 —" ye — a pe 
Campbell 6 1.3 3.9 7,971 ogan le le “ ’ 
CAPE GIRARDEAU, MISSOUR Converse 1.0 1.6 5.4 8,536 Mclean 25.3 28.6 92.0 106,706 
Arkansas: Crook £ 1.2 3.8 3,789 Macon 33.3 36.7 114.5 153,269 
Clay 3.7 5.1 18.6 12,428 Fremont 3.4 6.3 21.3 31,617 pecs ed ac a - 
ontgomery 2 : i ; 
Illinois: a ms 1 bs wae set Moultrie 3.8 4.1 13.5 13,190 
Alexander 5.8 6.6 20.4 19,140 Niobrara 6 1.2 3.8 4,357 Pjatt 4.1 4.7 14.5 13,265 
Franklin 12.6 13.9 42.2 SEIS Shasidan 33 62 19.8 25,154 Richland 4.8 5.7 16.7 19,992 
Gallatin 1.8 2.1 7.2 7,595  Washakie 11 2.5 96 12,007 Sangamon 41.6 45.4 140.1 205,508 
Hamilton 3.0 3.5 10.9 8,349 Weston 11 23 75 7,814 Shelby 7.0 7.8 23.9 15,914 
Hardin LP 4 1.8 6.4 3,402 Total 23.7 43.4 141.0 202,596 Vermilion 26.6 29.6 92.4 115,866 
Jackson 11.5 12.4 39.5 46,243 Woodford 6.2 7.3 24.2 30,824 
Jefferson 10.1 11.3 35.4 38,768 Indi ; 
ndiana 
— ee ee et? CEDAR RAPIDS- WATERLOO, IOWA Pri a“ «= ~~ wi 
Perry 5.6 6.2 20.4 14,949 Mlinois: Fountain 35 6.0 18.1 22,212 
Pope 13 1.6 5.0 2,825 = Daviess 5.9 6.4 21.2 25,365 Parke 43 4.6 14.7 1 pe 
i owa: Tippecanoe 22.4 25.4 90.3 94,8 
ei = ~~ — metas Allamakee 3.7 4.3 15.0 18,558 Sientiies 5.2 5.5 17.3 16,841 
andolph 7.9 8.5 30.2 25,945 
Saline 8.3 87 26.5 29,549 ~—«*Benton os = ae 28,611 Warren 2.4 2.6 8.3 4,172 
tiston 47 52 18.8 13,909 Black Hawk 35.4 37.5 123.2 150,945 Total 340.3 377.5 1,227.0 1,440,176 
; : : : Bremer 5.1 5.6 19.1 24,803 
White 5.3 6.4 20.4 20,582 
Williamson 14.0 15.1 45.0 45,420 Buchanan 5.6 5.9 21.9 19,095 
7 Butler 47 5.2 168 21,548 CHARLESTON, SOUTH CAROLINA 
Cedar 5.2 5.5 18.6 23,626 Georgia: 
Kentucky: CerroGordo «15.8 216.7 «53.2 2m - ee — 
Ballard 2.5 3.1 10.1 6,832 Chickasaw 3.6 4.3 14.4 20,078 mon - 4 rs yn ye pe 
Carlisle BI 1.6 6.1 6,390 Clayton 5.0 59 19.9 24,488 \ onder ‘s 9 37 1.962 
Crittenden 1.4 27 9.4 5,541 Delaware AT 49 16.6 we fos —< Ps ion py 
Fulton 1.8 3.1 10.9 11,993 Dubuque 20.3 21.9 82.1 107,550 ge i vind os aa 15,753 
Graves 6.3 9.7 30.2 26,312 Emmet 3.2 43 14.2 19,215 a s 4 < ; “a 15.230 
Hickman 1.2 2.0 6.6 5,033 Fayette 6.8 7.8 26.4 35,601 oe : : : : 
Livingston 1 1.9 6.4 2,966 Floyd 6.0 72 22.9 24,453 —s North Carolina: 
Lyon 9 1.5 6.2 2,789 Franklin 4.5 49 15.9 20,598 —_ Brunswick 2.9 4.5 20.6 9,204 
McCracken 14.5 19.9 62.7 70,934 Grundy 3.8 4.2 13.1 18,999 
Marshall 3.5 5.2 17.4 17,719 Hardin 6.8 7.2 21.3 33,472 South Carolina: 
Trigg 1.3 2.0 8.0 4,748 Henry 4.8 5.5 18.8 22,439 Allendale 22 4.0 17.3 8,500 
Howard 3.0 3.6 12.9 14,413 Bamberg 2.5 3.9 16.3 11,919 
Missouri: lowa 4.1 4.5 14.3 19,928 Beaufort 5.3 7.1 30.4 21,238 
Bollinger 2.2 2.4 8.8 5,966 Jackson 5.0 5.3 17.9 25,051 Berkeley 5.6 7.1 32.5 12,051 
Butler 8.5 10.5 37.2 32,685 Jefferson 4.8 5.5 16.9 19,700 — Calhoun 2.2 3.2 13.6 6,773 
Cape Girardeav 10.3 11.3 37.7 55,897 Johnson 12.0 14.4 53.5 59,444 Charleston 47.5 56.1 205.5 188,953 
Carter x) ie 4.1 2,374 Jones 5.2 5.5 18.3 26,398 Clarendon 4.5 6.5 31.8 14,357 
Dunklin 9.2 10.5 38.0 38,555 Keokuk 4.7 5.1 15.9 18,406 Colleton 5.5 7.1 28.6 17,175 
Madison 2.3 27 9.8 8,892 Linn 39.0 41.1 128.5 += 181,005 —_— Dorchester 4.5 5.5 24.0 16,581 
Mississippi 4.2 5.2 20.0 14,492 Louisa 2.8 3.2 10.2 11,481 Florence 17.1 21.2 88.6 72,485 
New Madrid 7.3 8.6 33.8 19,835 Mahaska 6.6 7.6 23.5 31,490 Georgetown 6.4 8.2 35.5 26,009 
Perry 3.0 3.2 11.5 12,915 Marshall 11.0 11.6 37.5 55,843 Hampton 3.3 4.3 18.6 13,629 
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Rit 








Retail 
Sales 
$009 


47,415 
17,875 
21,133 
23,617 
52,309 
28,703 
20,930 
24,239 


13,795 
11,383 
34,424 


9,992 
15,508 
5,914 
5,866 
0,824 


4,151 
12,212 


0,176 


0,503 
5,756 
1,962 
9,593 
5,753 
5,230 


9,204 








Kentucky: 
Bath 1.4 
Boyd 14.2 
Breathitt 1.8 
Carter 4.0 
Elliott 1,1 
Estill 1.4 
Fleming 1.6 
Floyd 7.4 
Greenup 5.7 
Johnson 3.6 
Knott 1.9 
Lawrence 2.3 
lee 9 
Letcher 3.7 
\ Lewis 1.9 
Magoffin 1.1 
Martin 1.3 
Menifee 4 
Montgomery 1.5 
Morgan 1.3 
Perry 4.8 
Pike 10.9 
Powell Pd 
Rowan 1.6 
Wolfe a 
Ohio: 
Athens 11.6 
Gallia 6.5 
Jackson 8.4 
Lawrence 14.4 
Meigs 6.4 
Morgan 3.3 
Pike 7.1 
Scioto 29.6 
Vinton 2.6 
Washington 13.6 
Virginia: 
Buchanan 5.2 
Dickenson 3.2 
Wise 9.0 
West Virginia: 
Boone 6.0 
Braxton 2.1 
Cabell 31.7 
Calhoun 1.3 
Clay 2.2 
Doddridge 1.2 
Fayette 15.7 
Gilmer 1.0 
Jackson 2:2 
Kanawha 62.9 
Lewis 27 
Lincoln 4.0 
logan 14.6 
McDowell 15.9 
Mason 5.1 
Mingo 9.0 
Nicholas 4.5 
Pocahontas 1.6 
Putnam 4.3 
Raleigh 16.6 
Ritchie 1.8 
Roane 24 
Wayne 7.0 
Webster 2.3 
Wirt 8 
Wood 17.3 
Wyoming 6.6 
Total 440.6 





2.4 


9.2 


9.3 
54.2 
17.4 
19.1 

5.9 
12.5 

8.9 
42.0 
28.1 
20.7 
17.7 
11.8 

7.4 
27.9 
12.3 

9.8 

8.7 

3.7 

12.6 
10.0 
35.7 
69.0 
6.2 
9.8 
6.3 


47.0 
27.0 
32.9 
53.8 
22.6 
10.9 
30.1 
106.7 
11,1 
48,3 


40.5 
24.0 
52.9 


33.2 
13.8 
113.2 
7.7 
13.3 
7.5 
80.9 
7.2 
13.1 
256.7 
17.3 
19.8 
76.8 
85.2 
22.0 
47.2 
27.0 
10.4 
20.0 
92.2 
9.8 
14.8 
40.8 
15.5 
3.9 
84.6 
41.1 


546.4 2,149.8 


VHF Total Pop- 

Homes Homes _ ulation Retail 

(Thou- (Thou- (Thou- Sales 

sands) sands) sands) ($000) 
Horry 9.1 16.6 74.1 52,687 
Jasper 1.9 2.6 10.8 8,057 
Orangeburg 11.7 16.6 71.0 49,350 
Williamsburg 7.3 8.9 45.2 24,062 
Total 149.3 200.1 832.3 611,827 


CHARLESTON-HUNTINGTON, W. VIRGINIA 


4,308 
58,577 
6,767 
10,765 
1,464 
5,757 
7,057 
14,348 
8,155 
10,318 
2,098 
5,516 
4,033 
10,488 
5,562 
1,869 
1,674 
543 
14,819 
6,147 
17,058 
24,163 
1,669 
9,262 
1,208 


39,881 
16,983 
26,676 
41,379 
21,186 
10,391 
16,937 
84,130 

6,061 
56,655 


13,308 
7,133 
27,007 


24,756 
1,557,521 
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9% OF AGENCIES 
REPLYING TO QUESTIONNAIRE = BROADCAST BILLINGS 








WHERE 

DO TIMEBUYERS 
GET THEIR 
INFORMATION ? 


CIRCULATION SOURCES USED BY AGENCIES 


MILLIONS 
OF 























’ ° over 5 43% 
Agency’s Own Estimate wabeat 134% 
Coverage Fig. Supplied over 5 (© % 
by Station or Rep. under 5{ |38% 

over 5 
Nielsen af 
i ° over 5 
Television Magazine under 5° 28% 
Sales Management over 5 pl 3% 


under 5 17% 


icici 8 


Who do timebuyers consult to get the vital statistics on 
your market? 


Fully 50% of agencies with network billings over $5 mil- 
lion use TELEVISION MAGAZINE circulation figures, accord- 
ing to an NBC Spot Sales survey. 


Just as you are looking at this page to check the county 


definition and data on your market, most of the people on 
your sales-prospect list are doing the same thing. 


While their attention is focused on getting the data that 
helps decide whether or not you get on the list, you could 
be using this space to amplify the basic statistics, to tell 
why your station is the key to your area. 


You can do this every month in TELEVISION MAGAZINE. . . . 
Reserve space in the monthly TV Homes Report. Reach 
your prospects while they are thinking about your market. 
Phone Tom Koopman at PLaza 3-9944 in New York and 
ask about the Circulation Package Plan. 
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Carolina viewers already know it. Local sponsors feel it. 
National advertisers everywhere are learning fast. 

The tops of NBC and ABC—plus Paramount, MGM and 
Warner Brothers are changing audience patterns of Charlotte 
television. Get the facts. Here in America’s 22nd largest 


tv-homes market you’ll do better with Charlotte’s dynamic 
WSOC-TV... one of the great area stations of the nation. CHARLOTTE—9 NBC and ABC. Represented by H-R 


WSOC and WSOC-TV are associated with WSB and WSB-TV, Atlanta and WHIO and WHIO-TV, Dayton Cireulo 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- jou- = (Thou- Sales 
sands) sands) sands) ($uuu) sands) sands) sands) ($000) sands) sands) sands) ($000) 
CHARLOTTE, NORTH CAROLINA Floyd 15.6 19.1 70.9 45,442 CHICAGO, ILLINOIS 
North Carolina: Gilmer 1.8 2.1 9.0 5,722 Minois: 
Alexander 3.2 3.4 14.6 11,450 Gordon 3.9 4.6 17.7 14,369 Boone 4.8 5.5 18.0 21,472 
Alleghany 1.6 2.1 7.4 4,177. Lumpkin 1.0 1.5 7.0 3,677. Cook 1,456.9 1,574.7 5,042.7 7,047,548 
Anson 47 5.9 24.7 13,018 Murray 2.1 2.5 10.3 4,769 De Kalb 15.2 16.3 54.8 68,644 
Ashe 3.7 49 20.9 7,926 Union 1.1 7 7.0 2,577 Du Page 72.3 82.2 281.6 274,090 
Avery 2.2 3.1 12.4 3,889 Walker 9.5 12.0 44.1 22,935 Ford 4.5 4.8 15.7 21,653 
Buncombe 28.3 36.6 136.6 144,661 Whitfield 9.4 10.6 40.0 38,646 Grundy 7.1 7.9 27.0 22,575 
Burke 9.9 12.0 51.0 29,687 Iroquois 9.2 10.5 33.9 38,355 
Cabarrus 16.3 17.9 69.6 71,293 North Carolina: Kane 49.5 53.0 1787 267,000 
Caldwell 9.2 11.3 48.0 33,342 Cherokee 2.3 4.2 18.0 12,163 Kankakee 21.8 23.8 93.1 99,373 
Catawba 17.0 18.6 71.2 79,416 Clay 7 1.2 5.8 3,172 Kendall 3.6 4.0 13.7 15,292 
Cleveland 13.7 16.3 67.1 ga, Lake 70.9 77.4. 279.9 324,717 
- = oe eee” ee oe ee See ee 
Forsyth 45.0 50.2 184.3 211,241 Bradley rep 4 8S HIT] nateny 18.5 20.1 664 102,269 
Gaston 27.7 «33.5 =—«131.8 ~—- 106,197, Cumberland 2.5 a © 12,054 win 45.6 50.2 173.0 181,851 
Haywood 7.3 10.3 40.4 34,564 Franklin 3.1 60 8624.1 15,574 indiana: 
ywoo r 
Henderson 6.8 9.6 345 34,117 Orendy and 24 86108 5,260 senton 3.0 3.2 108 14,151 
Hoke 2.1 33 157 ae =e 625 748 2578 275,766 sarnee 49 54 185 22,782 
Iredell 13.3 155 60.1 re rang 56 68 = 33.7 16,001 Lake 135.6 1480 513.3 581,289 
Jackson 2.8 42 183 “ue 3.6 sO 21.0 12,886 La Porte 257 27.3 91.5 109,480 
Lincoln 5.5 69 28.1 17,452 Meigs od 1.3 6.1 1,182 Marshall 9.0 98 317 33,370 
McDowell 5.2 69 279 1409 4 43 os 14,531 Newton 3.1 33 11.0 12,421 
Madison 27 4.3 18.4 7209 “or 4 1.0 3.6 987 Porter 14.5 15.8 55.3 47,833 
Mecklenburg 65.1 76.0 283.0 334,833 Polk 2.2 3.0 12.3 5152 pylaski 3.5 3.7 13.1 15,659 
Mitchell 2.3 34 139 a = 25 42 5G ORS lttate 5.3 6.0 20.2 21,423 
Montgomery 3.4 43 176 12,079  feare 6.8 105 403 27,266 white 5.4 6.1 18.8 27,378 
Polk 26 29 11.4 5,846 Sequatchie 9 1.3 6.5 2,702 Michigan: 
Richmond 87 99 40.1 s07eg YooSue 6 6 3.2 644 Berrien 43.8 47.5 154.0 170,457 
lites 19.3 22.3 82.9 79,319 Warren 4.1 6.8 24.0 17,959 Wissonsine 
Rutherford 97 112 44) 33,355 White 2 6:8 8,369 Kenosha 28.2 30.6 101.0 96,881 
Scotland 4.0 6.1 27.5 19,323 Tetel 198.9 267.6 1,018.1 = 801,974 acing 36.9 39.7 132.5 159,042 
Stanly 10.5 11.0 41.5 35,654 Walworth 14.5 15.8 51.5 72,274 
Surry 10.4 12.0 47.9 50,364 Total 2,153.0 2,338.5 7,650.9 10,054,852 
Transylvania 25 3.8 17.0 13,016 
Union 8.8 10.9 44.7 31,407 CHEBOYGAN, MICHIGAN 
Watauga 2.9 4.1 17.9 12,348 Michigan: CHICO, CALIFORNIA 
Wilkes 62 107 459 33,029 Alpena 5.1 7.3 25.9 32,467 California: 
Yadkin 4.7 5.5 22.9 15,051 Charlevoix 3.0 3.9 13.6 15,838 Butte 21.1 25.5 74.5 107,838 
Yancey 2.2 3.5 15.1 6,194 Cheboygan 2.8 3.5 12.7 18,617 a = 3.3 1 oo pig 
Chippewa 7.0 9.1 32.2 36,356 lenn . 4.7 15.4 ’ 
South Carolina: re 37 4.4 15.2 25,686 lake 29 4.0 11.7 16,490 
Cherokee 8.0 10.0 41.2 19,892 Macias 2.0 27 9.3 12,718 Lassen 3.0 4.5 14.7 15,921 
Chester 6.4 8.0 32.9 17,801 sMontmorency 9 11 43 5790 ‘Placer 12.9 15.5 51.4 58,630 
Chesterfield 6.0 8.0 35.0 18,597 Ghee 5 18 ‘6 1 1,531 Shaste 13.1 17.9 54.8 77,736 
ora 9.1 12.6 52.4 33,054 Presque isle 2.1 2.9 12.1 11,031 Sutter 7.7 9.8 31.7 24,778 
a . 2.5 a7 15.2 15,845 total 28.1 36.7 131.9 170,034 Tehama 5.4 7.2 22.2 29,096 
airfield 3.6 4.7 19.7 9,028 Trinity 2.5 3.6 9.7 7,428 
Kershaw 6.0 7.4 30.8 23,729 Yolo 13.7 17.7 58.4 69,523 
— 7.4 9.4 40.3 25,084 Yuba 6.3 7.2 25.5 48,518 
aurens 4 : 5 
Simm eT SEES chara, wromme ee a Ea 
Marlboro 5.2 67 28.6 16,470 Celorade: 
Newberry 6.0 8.1 31.4 20,371 Eagle 8 1.3 47 3,571 CINCINNATI, OHIO 
Saluda 2.5 3.7 147 6,155 Grand 8 1.3 4.1 6,631 Saitama 
Spartanburg 34.4 42.4 162.4 114,923 Jackson “ wl 7” oe lhe 8.0 8.4 28.6 22,772 
Union 57 7.5 30.2 18,652 Larimer 14.0 15.8 50.5 60,905 Dasaier 53 56 19.0 23,953 
York 17.0 22.5 92.1 51,611 a sae coe sae ae tem 7.3 7.8 26.7 25,462 
ummit Pe 4 1.3 1,242 Frankli 44 47 177 9.997 
Tennessee: Washington 1.8 2.3 8.2 Ss ; ; : : 
Johnson 17 27 11.3 3,907 Weld 20.3 21.8 75.9 74,449 Jefferson 6.3 6.8 24.8 32,580 
Sullivan 21.6 29.6 111.4 113,567 Jennings 4.3 4.7 18.5 12,638 
Unicoi 2.3 3.6 15.2 7,179 Nebraska: Ohio 1.0 1,1 4.1 2,401 
Washington 13.1 16.8 65.9 60,461 Banner 3 A 1.4 15 _— Ripley 6.0 6.4 21.1 23,243 
Virginie: Box Butte 2.0 3.6 12.7 18,261 Rush 6.0 6.4 21.2 21,456 
Gra Cheyenne 3.2 5.5 17.8 25,000 Switzerland 2.1 2:2 7.2 3,871 
agi 4.0 4.5 17.7 4,183 Devel 6 1.0 3.3 5,488 Union 1.6 17 5.7 6,707 
Total 593.5 732.0 2,885.2 2,408,071 Gerdco 6 11 3.4 3,979 Wayne 21.9 23.4 77.4 87,914 
Kimball 9 17 6.1 8,341 Kentucky 
CHATTANOOGA, TENNESSEE Morrill 1.5 2.2 7.5 7,754 Bath 1.4 2.4 9.3 4,308 
Alabama: Scotts Bluff 7.5 10.6 35.4 50,345 Boone 5.4 6300 219 12,396 
De Kalb 7.0 107 41.6 28,829 Sioux A 8 3.2 - a _ -=_ pee 
racken . . . Py 
a, a a oe Paci Wyoming: Campbell 26.9 29.3 943 77,241 
' ' . ’ Albany 4.3 7.1 23.5 27,949 Carroll 2.4 2.5 8.3 7,337 
Georgia: Carbon 3.4 5.2 17.2 22,884 Clark 2.9 5.3 18.4 16,296 
Catoosa 3.7 4.6 17.5 10,146 Goshen 2.3 3.7 12.6 15,485 Estill 1.4 3.1 12.5 5,757 
Chattooga 4.4 5.3 21.7 13,947 — Laramie 15.0 17.5 61.1 71,940 _ Fayette 23.7 36.1 125.5 156,833 
Dade 1.4 Lz 8.6 3,108 Platte 1.3 2.4 7.5 12,016 Fleming 1.6 2.5 8.9 7,057 
Fannin 2.3 3.4 14.1 8,101 Teta 86.4 112.7 381.1 449,078 Franklin 6.2 8.3 27.5 29,612 
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a VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- sales (Thou- (Thou- (Thou- Sales (Ihou- (Thou. = (Trou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($uvw, sands) sands) sands) ($000) 
CINCINNATI, OHIO continued Portage 20.6 22.4 80.3 92,592 : 
Gallatin 1.0 1 3.5 5,580 Richland 30.8 32.6 110.6 133,354 Osage 2.4 2.9 10.7 7,377 
Grant 2.5 2.6 9.3 6,636 Sandusky 17.8 19.5 59.8 60,721 _—~Pettis W1 12.8 37.1 39,944 
Harrison 3.2 4.1 13.4 12,640 — Seneza 16.6 17.8 60.2 57,422 Phelps 59 7.7 25.8 27,122 
Henry 2.4 3.0 97 7,069 Stark 92.5 97.4 331.5 388,951 Pulaski 3.5 5.3 49.3 15,828 
Kenton 40.2 42.3 135.3 119,211 Summit 147.4 156.8 522.0 626,626 Ralls 2.0 2.2 7.5 5,916 
Lewis 19 3.0 12.3 5,562 Trumbull 52.9 57.1 199.3 196,886 Randolph 6.6 7.8 22.5 26,732 
Madison 49 9.2 32.9 25,460 —‘ Tuscarawas 21.9 23.3 76.3 81,959 Saline 6.7 7.8 25.3 28,436 
Mason 4.6 53 187 17,176 + Wayne 18.2 19.6 69.0 79,681 Shelby 27 3.0 sc 
Meniiee A 8 3.7 543 Wyandot 6.0 65 21.8 21,520 Warren 2.1 22 ra 7.876 
Montgomery 1.5 a7 12.6 14,819 Total 126.6 148.3 512.9 498,43 
Nicholas 1.4 2.0 6.4 3,325 Pennsylvania: 
Oldham 2.4 3.1 13.4 7,455 Crawford 20.9 22.9 77.9 78,092 
Owen 2.0 2.6 8.4 4,041 Mercer 31.2 33.3 116.6 128,887 
Pendleton 2.5 3.0 9.7 6,158 Venango 15.2 18.4 64.7 56,098 COLUMBIA, SOUTH CAROLINATt+ 
Powell Eo 1.5 6.2 1,669 Total 1,301.2 1,385.0 4,662.8 5,503,127 South Carolina: 
Robertson 4 5 1.9 444 Aiken 20.3 23.5 87.9 59,744 
| Rowan 1.6 2.4 9.8 9,262 Allendale 2.2 4.0 17.3 8,500 
Scott 3.0 3.8 13.2 9,615 Bamberg 2.5 3.9 16.3 11,919 
Trimble 1.1 1.4 5.0 2,545 Barnwell 4.4 7.2 28.9 15,052 
Woodford 2.4 3.1 10.3 8,697 CLOVIS, NEW MEXICO Calhoun 2.2 3.2 136 6773 
New Mexico: Chester 6.4 8.0 32.9 17,801 
Obies Curry 57 8.2 30.5 31,129 Chesterfield 6.0 8.0 35.0 18,597 
Adams 6.1 6.5 21.5 16,082 De Baca a m4 2.5 3,440 Clansatine 4.5 6.5 31.8 14,357 
Brown 6.8 7.3 23.5 22,215 Quay 2.5 3.7 12.5 17,753 Dedineten 91 12.6 52.4 33,054 
Butler 50.5 53.7 187.0 197,371 Roosevelt 2.9 4.3 16.6 13,436 Edgefield 25 37 15.2 15,845 
Clermont 19.3 21.5 74.4 53,405 Total 11.6 16.9 62.1 65,758 Fairfield 3.6 47 19.7 9,028 
Clinton 8.7 9.3 30.4 32,434 Florence 17.1 21.2 88.6 72,485 
Darke 12.6 13.3 44.0 47,213 Kershaw 6.0 7.4 30.8 23,729 
Greene 21.6 23.1 80.5 67,576 Lancaster 7.4 9.4 40.3 25,084 
Hamilton 257.5 271.0 850.7 1,124,290 Lee 3.7 47 21.6 11,091 
Highland 8.8 9.6 30.8 35,348 COLORADO SPRINGS-PUEBLO, COLORADO ail ’ 
° exington 10.2 13.2 51.2 39,420 
Preble 9.2 9.7 33.1 24,215 Colorado: Newberry 6.0 8.1 31.4 20,371 
Warren 157 17.6 62.1 47,634 Baca 1.4 2.4 8.0 Te “Geto Wz 16.6 71.0 49,350 
Total 648.2 722.1 2,396.1 2,546,556 Bent 1.2 2.2 8.9 4658 os land 39.0 42.6 188.4 189,700 
° Cheyenne ¥ 1,1 3.4 2,284 c é i 
Saline Re sy pa 23953 Saluda 2.5 3.7 14.7 6,155 
¢ , ; : Sumter 10.9 14.1 66.7 46,117 
| Custer a 4 +. 675 7 
Senghes 7 1 4) 3997 nag 75 32 
CLARKSBURG, WEST VIRGINIA cert 8 11 41 1.676 Total °207.3 233.8 985.9 712,824 
ae wugeites El Paso 34.9 37.8 135.2 189,511 tTUnadjusted for new data pending further study. 
arbour 27 4.4 17.2 8,220 
. Fremont 3.8 5.4 19.1 18,990 
Braxton 21 3.3 13.8 10,154 2.9 3,025 
Doddridge 1.2 1.8 7.5 _ - . : ‘ 
pa Mp ‘se re 3644 Kit Carson 1.5 2.5 8.8 7,309 
pean 13 19 74 as 24 Las Animas 4.6 yo 27.6 17,633 COLUMBUS, GEORGIA 
Hendy 13 19 81 801 8 Lincoln 1.3 1.8 6.1 6,483 Alabama: 
Harrison 146 21.6 76.0 86,639 © Orero - — we — = me oo = 
seo 27 * Po 173 1245 Prowers 2.7 4.5 15.9 14,724 Bullock 2.1 3.5 14,1 6,504 
: : : : 2636 Pueblo 27.4 33.4 117.3 129,179 Chambers 67 9.4 35.8 17,785 
Marion 16.2 19.3 66.7 67,720 Dale 3.2 5.1 20.1 12,760 
Monongglia 13.6 16.0 59.7 54,940 New Mexico: Henry 2.3 3.4 15.4 13,397 
Pendleton 1.2 2.0 7.8 3,851 Colfax 1 3.3 12.8 12,399 Houston 9.6 13.8 51.2 55,314 
Preston 5.2 7.4 29.5 14,205 Harding 2 2 1.7 1058 kes 7.6 11.2 47.4 32,423 
Randolph 4.4 7.0 27.7 23,291 ee 8 1.6 5.6 7598 theo 4.0 6.1 27.8 9,927 
Ritchie 1.5 2.6 9.8 6,480 — Toral 91.7 1166 416.1 454,541 Pike 4.5 6.9 26.7 16,985 
Taylor 3.0 4.0 15.2 10,587 Randolph 3.2 47 19.2 9,912 
Tucker 1.3 2.1 8.2 4,623 Russell 8.1 11.0 44.0 19,542 
Upshur 2.9 4.6 17.6 13,629 Taliapoosa 6.1 8.8 33.9 27,918 
Total 76.2 105.9 396.7 338,821 
COLUMBIA-JEFFERSON CITY, MISSOURI Georgia: 
Missouri: Baker 6 11 4.8 737 
Audrain 72 8.5 26.0 32,131 Calhoun 1.1 1.9 7.6 5,137 
Benton 2.3 27 8.8 7,437 Chattahoochee 2.0 3.5 55.0 2,958 
CLEVELAND, OHIO Boone 12.8 13.7 52.1 53,868 Clay 8 1.3 47 2,033 
Ohio: Callaway 5.2 6.0 22.9 18,493 — Harris 2.0 2.6 10.4 5,222 
Ashland 1.1 12.0 38.1 42,991 Camden 1.8 2.0 69 7,063 Lee 9 1.4 5.4 1,051 
Ashtabula WT 29.5 95.8 116,194 Chariton 3.3 4.3 13.2 14,848 Macon 2.1 3.1 12.1 7,468 
Carroll 5.3 5.6 19.3 13,847 Cole 10.2 11.4 41.8 47,846 Marion 1.0 1.3 6.3 2,583 
Columbiana 31.0 32.6 108.0 121,938 Cooper 4.0 4.6 14.7 14,101 Muscogee 39.4 44.8 168.0 157,041 
Coshocton 9.5 10.0 32.0 30,541 Dent 2.5 3.1 10.0 10,628 Quitman 5 7 2.9 30! 
Crawford 13.2 14.3 45.4 49,391 Gasconade 3.3 3.9 12.7 12,875 Randolph 1.8 2.6 11.0 6,764 
Cuyahoga 470.0 494.7 1,639.3 2,183,389 Hickory 1.4 1.6 4.5 2,902 Schley 5 8 3.0 1,800 
| Erie 18.3 19.7 64.4 76,847. Howard 2.9 $3 10.6 8,306 = Stewart 1.4 2.1 7.9 4,489 
Geauga 9.4 10.3 38.7 29,065 Linn 47 6.2 17.5 18,393 Sumter 4.1 6.1 22.5 19,133 
i Holmes 49 5.2 19.4 13,767 Macon 59 7.0 20.3 17,777 _—‘ Talbot 1.3 1.8 6.8 2,498 
Huron 12.7 13.4 45.1 46,416 ‘Maries eg 2.0 6.4 4,503 Taylor 1.4 2.1 7.8 5,017 
| Lake 35.8 40.2 136.2 124,877 Miller 3.6 4.2 13.7 12,496 Terrell 1.9 2.8 11.7 10,425 
Lorian 56.5 59.9 206.4 197,916 Moniteau a 3.2 9.7 10,039 Troup 11.8 14.7 54.2 46,702 
Mahoning 78.6 82.7 294.3 358,146 Monroe 27 29 8.9 11,975 Upson 5.1 7.0 26.8 16,032 
Medina 15.1 16.3 53.9 58,632 Montgomery 3.0 3.2 9.7 12,163 Webster 5 8 4.0 493 
Ottawa 10.1 11.0 36.5 36,381 Morgan 2.4 2.8 8.5 10,785 Total 141.0 192.7 793.7 535,564 
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WeeReBeL, Columbus, Ga., and Jackie Moore, time buyer, BBD&O, Inc., New York, reveal a few secrets. 


Have you heard what the WeeReBel 
said to BBD&O? 


**Over a million people can watch WRBL-TV”’ 


Over a million people can watch us in the 47-county area served by WRBL-TV; and 
the only way you can reach them all on TV is with WRBL-TV. Metropolitan Colum- 
bus has the highest family income in Georgia and 25th highest in the nation. Columbus 
belongs on every Southern schedule. WRBL Radio programs to the adult audience 
with top buying power in Columbus. Call HOLLINGBERY for choice availabilities 
in Georgia’s second market. 


WRBL 


TV-CHANNEL 4+ RADIO-5000 WATTS 


COLUMBUS, GA.© 


Represented by George P. Hollingbery Co. 




















Circulation & market definition © 1959, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Buying Power; further reproduction not licensed. 


112 


TELEVISION MAGAZINE / Market Book, 1959 





. — Total — Pop- : VHF Total — Pop- VHF = ‘Total ~—— Pop- 
omes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($000) 
COLUMBUS, MISSISSIPPI DALLAS-FORT WORTH, TEXAS Jo Daviess 5.9 6.4 21.2 25,365 Highl 
Alebemear Oklahoma: en 176 185 569 82,847 logor 
Fayette 2.6 3.9 15.7 8,704 Bryan 5.6 7.3 25.1 23,912 Lee 9.3 10.1 37.0 39,762 Madi 
Lomor 2.3 3.2 13.2 8,763 Choctaw 2.1 3.6 13.1 9,829 McDonough 8.7 9.4 29.3 45,005 Merce 
Marion 3.5 57 22.6 12,881 Love 1.2 1.6 6.3 4,374 Marshall 3.7 4.1 13.3 14,053 Miam 
Pickens 2.9 49 20.8 12,188 — Marshall 1.5 1.9 6.2 5,941 Mercer 5.4 5.8 18.3 16,180 Monts 
Mississippi: Pushmatcha 1.4 2.3 8.9 5,504 Ogle 9.9 11.3 35.3 41,335 Prebl 
Calhoun 1.9 vg 14.6 6,673 Putnam 1 1.2 4.0 2,943 Shelb 
Carroll 1.5 2.8 11.5 1,973 Texas: Rock Island 44.0 47.0 152.9 186,946 Warr 
Chickasaw 2.0 4.1 16.0 7,478 Anderson 5.5 7.7 26.7 23,668 Stark 2.2 2.3 7.7 7,829 Total 
Choctaw 1.0 2.1 8.8 2,543 Bosque 2.1 2.6 8.6 10,887 Stephenson 14.4 15.6 48.7 60,732 
Clay 2.1 3.9 15.9 9,157 Brown 5.9 8.7 27.5 30,063 Warren 7.6 8.3 26.4 28,083 
Itawamba 2.1 %5 13.8 5,772 Callahan 1.5 2.1 7.3 7,437 Whiteside 15.9 16.9 53.6 71,387 
lee 7.4 10.5 37.6 41,328 Cherokee 6.4 9.1 34.2 G7 ASG teen 
Lowndes 52 10.3 38.9 27,088 Clay 1.9 2.0 Pa 8,853 Cedar 5.2 5.5 18.6 23,626 
Monroe 5.0 8.4 31.2 19,541 Collin 11.3 12.9 42.9 36,148 — Clinton 167 17.6 56.8 84,299 DEC/ 
Montgomery 7 2 6 8,127 Comanche 2.3 34 11.3 10,042 Des Moines 149 157 487 59,106 Alab 
Noxubee 2.3 3.7 16.5 7,233 Cooke 6.2 ¥ 24.1 31,942 Dubuque 20.3 21.9 82.1 107,550 Laude 
Oktibbeha a2 5.8 23.7 12,994 Dallas 250.1 286.3 932.6 1,358,803 Henry 4.8 5.5 18.8 22,439 lawre 
Prentiss 2.7 4.5 17.1 8,173 Delta 1.2 1.6 5.5 4,159 jadceon 5.0 5.3 17.9 25,051 Limest 
Webster 1.5 2.6 10.1 9,080 Denton 10.8 12.8 46.1 47,447 Jefferson 4.8 5.5 16.9 19,700 Morg« 
Winston 2.9 49 19.9 10,508 Eastland 4.5 6.2 18.9 21,769 Jonson 12.0 14.4 53.5 59,444 Total 
Total 53.8 92.0 361.2 220,204 Ellis 10.5 12.1 41.8 36,673 Jones 5.2 5.5 18.3 26,398 
Erath 3.4 4.5 14.6 18,776 —Lovisa 2.8 3.2 10.2 11,481 
COLUMBUS, OHIO Fannin 49 6.8 22.1 17,725 Muscatine 10.0 10.5 33.3 47,415 
Ohio: Franklin w 1.2 41 3,295 Scott 35.1 37.2 121.0 175,422 
Athens 11.6 12.7 47.0 39,881 Freestone 2.3 3.2 11,3 10,287 Washington 5.5 6.3 19.6 28,703 
Champaign 8.6 9.1 30.1 28,682 Grayson 20.1 25.5 819 85,525  Wiseonsin: DEC/ 
Clark 37.9 39.9 131.3 151,645 — Hamilton 2.0 2.6 8.6 fo: i 10.8 12.3 42.8 41,383 Mino 
Crawford 13.2 14.3 45.4 49,391 Henderson 3.4 5.3 18.4 18,808 Lafayette 4.5 5.4 18.6 16,080 Cass ; 
Delaware 9.0 9.5 33.6 29,617 Hill 7.2 7.6 24.9 22,069 Total 346.3 375.3 1,226.4 1,530,422 Christi 
Fairfield 17.5 18.7 61.7 65,164 Hood 11 1.2 4 7,754 Coles 
Fayette 7.1 7.8 24.9 33,206 Hopkins 3.9 5.8 18.9 24,536 De W: 
Franklin 190.7. 200.7 674.9 ~—- 893,467 ~—— Houston 3.3 4.8 17.0 17,010 DAYTONA BEACH-ORLANDO, FLORIDA Dougl 
Hardin 8.9 9.4 30.8 24,249 Hunt 10.8 12.6 41.2 40,612 Florida: aogee 
Highland 8.8 9.6 30.8 35,348 Jack 1.6 17 5.6 6,866 Brevard 18.6 30.6 94.4 91,427 Macor 
Hocking 5.5 5.8 20.4 20,119 Johnson 9.7 11.4 36.1 26,867 — Citrus 1.0 1.7 6.3 8,243 Moultr 
Jackson 8.4 9.2 32.9 26,676 Kaufman 59 6.8 25.3 32,419 Dixie 6 8 3.9 4,648 Piatt 
Knox 19 12.6 40.8 40,671 Lamar 6.9 12.7 42.4 34,184 Flagler 1.0 1.4 5.2 3,171 Sanga 
Licking 23.9 25.5 81.9 94,387 Leon 1.8 2.4 8.5 7,091 Gilchrist 4 6 oF 3,357 Shelby 
Logan 10.4 10.9 34.6 41,407 _ Limestone 3.9 5.0 17.8 16,649 — Glades 5 7 27 2,402 Total 
Madison 6.7 7.9 29.3 30,857 McLennan 36.7 43.4 148.0 167,527 — Hendry 1.2 1.8 6.8 13,166 
Marion 17.3 18.2 58.9 64,969 Madison 11 1.4 5.4 10,213. Hernando 1.5 2.6 9.3 11,414 
Morgan 3.3 3.5 10.9 10,391 Montague 3.7 4.2 13.5 21,610 Highlands 3.3 5.3 17.7 27,125 
Morrow 5.3 5.6 19.3 13,260 Navarro 8.9 10.3 33.7 33,958 Indian River 3.3 5.8 19.7 32,629 
Muskingum 21.9 24.2 79.5 82,179 Palo Pinto 5.6 7.1 21.4 26,413 — Lafayette 5 F 29 2,730 
Noble 3.1 3.3 10.8 9,374 Parker 6.1 7.5 23.9 21,403 — Lake 10.6 14.6 49.9 66,384 DENV 
Perry 7.2 7.6 26.4 20,690 Rains 5 6 2.4 1,379 Levy 1.6 2.4 9.2 13,406 Color: 
Pickaway 8.1 8.5 33.2 31,735 _—Red River 3.1 4.8 16.1 10,093 Marion 9.5 14.2 49.9 60,178 Adams 
Pike 7.1 8.2 30.1 16,937. Rockwall 1.1 1.4 49 8,030 Okeechobee x) 12 49 7,453 Arapal 
Ross 17.0 18.1 64.8 59,484 Shackelford 8 1.0 3.7 4,933 Orange 65.1 83.1 258.7 363,160 Boulde 
Union 6.3 6.6 21.8 25,761 = Smith 18.3 24.2 83.8 97,646 Osceola 3.5 5.2 15.7 22,833 Chaffe 
Vinton 2.6 2.7 WwW. 6,061 Somervell 6 8 2.3 1,615 Pasco 5.3 9.1 30.1 34,166 Cheyer 
Wyandot 6.0 6.5 21.8 21,520 Stephens 2.4 3.1 9.8 12,883 Polk 41.8 56.0 184.5 209,617 Clear 
Total 485.3 516.6 1,739.0 1,967,128 — Tarrant 157.2 187.8 616.3 688,840 Putnam 7.0 9.8 35.4 34,364 Denver 
Van Zandt 4.3 4.8 15.8 17,045 — Seminole 78 11.8 41.3 37,042 Dougla 
CORPUS CHRISTI, TEXAS Wise 3.4 3.9 13.4 14,856 Sumter 1.9 3.0 10.7 11,930 Eagle 
Texas: Wood 3.3 47 15.5 20,291 Volusio 23.1 36.0 110.6 158,452 Elbert 
Aransas Zz e 3.9 6,753 —‘ Total 682.2 823.4 2,727.0 3,261,394 Total 209.5 298.4 972.5 1,219,297 sc 
Bee 43 6.1 23.8 19,193 pod 
Brooks 2.0 2.5 9.6 6,054 aan 
Calhoun 2.0 3.3 11.5 14,274 DAYTON, OHIO oe 
Duval 2.1 22 12.3 6,711 Indiana: : 
Goliad x) 1.3 47 3,574 a —— emaeed - 4 nae er ogg 
Jim Hogg 6 1.0 4.6 3,814 Vermilion UHF Data rape ri ~ =o a Larimer 
Jim Wells 5.2 8.0 33.5 28408 ingigne: not given on 29.6 92.4 115,866 Franklin 44 47 Z “ ia 
Karnes 2.8 3.9 15.5 12,406 5 : : Jay 6.6 7.3 22.8 22, : 
fountain @ county basis 6.0 18.1 22,212 5 29.3 27,363 Lincoln 
Kenedy A 1 6 73 w 26 83 4,172 Randolph 8.9 9. B ‘ rae 
— : : i 1.6 17 5.7 6,707 jan 
Kleberg 4.5 72 28.9 31,299 Total + 24.4 38.2 118.8 142,250 Union 4 Moffat 
LaSalle 12 1.8 7.8 3,515 5 : Wayne 21.9 23.4 77.4 87,91 ro 
live Oak 1.3 1.9 7.3 5,882 Ohio: i" 
McMullen 3 3 1.5 181 Allen 29.5 31.3 104.2 122,620 see 
Nueces 55.9 728 WV 275,173 Auglaize 10.0 10.6 35.1 37,449 : illips 
Refugio 17 2.6 9.2 11,783 DAVENPORT, IOWA-ROCK ISLAND, ILLINOIS Butler 50.5 53.7 187.0 197,37! rt 
San Patricio 7.5 10.2 42.2 41,312 IMlinoiss Champaign 8.6 9.1 30.1 28,682 i. 
Starr 1.8 3.0 15.3 7,660 Bureau 12.4 13.5 42.1 40,141 Clark 37.9 39.9 131.3 151,645 ag 
Victoria 10.1 16.5 56.9 58,779 Carroll 5.6 6.2 18.8 24,392 Clinton 8.7 9.3 30.4 32,434 = - 
Willacy 4.2 5.5 23.4 13,890 Hancock 8.0 8.8 26.7 25,488 Darke 12.6 13.3 44.0 47,213 “eng 
Zapata 6 1.0 5.0 1,001 Henderson 2.2 2.4 7.8 6,470 Fayette 7.1 7.8 24.9 33,206 Yom 
Total 109.8 152.5 588.6 551,735 Henry 14.8 15.7 49.3 63,367. Greene 21.6 23.1 80.5 67,576 ° 
— | -_e 
Circulati 


ry 


Retail 
les 


5,365 
2,847 
9,762 
5,005 
4,053 
6,180 
1,335 
2,943 
6,946 
7,829 
0,732 
8,083 
1,387 


3,626 
4,299 
9,106 
7,550 
2,439 
5,051 
9,700 
9,444 
6,398 
1,481 
7,415 
5,422 
8,703 


1,383 


6,080 
0,422 


19,297 

















VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- 
sands) sands) sands) ($000) sands) sands) sands) ( sands) sands) sands) 
Highland 8.8 9.6 30.8 35,348 Nebraska: Ohio: 
Logan 10.4 10.9 34.6 41,407 Cheyenne 3.2 v 17.8 25,000 Fulton 8.0 8.7 29.6 
Madison 6.7 7.9 29.3 30,857 Devel 6 1.0 3.3 5,488 Henry 6.6 6.9 22.9 
Mercer 8.8 9.3 33.6 37,742 Garden 6 11 3.4 3,979 Lucas 139.0 146.3 479.7 
Miami 20.7 21.8 69.8 79,932 Ottawa 10.1 11.0 36.5 
Montgomery 152.5 162.5 547.5 611,543 Wyoming: Sandusky 17.8 19.5 59.8 
Preble 9.2 9.7 33.1 24,215 Albany 4.3 7.1 23.5 27,949 = Wood 19.4 20.7 71.2 
Shelby 8.9 9.4 33.2 29,804 Carbon 3.4 5.2 17.2 22,884 = total 1,585.1 1,703.5 5,893.6 
Warren 15.7 17.6 62.1 47,634 Laramie 15.0 17.5 61,1 71,940 
Total 485.1 517.9 1,744.5 1,857,541 ‘Natrona 9.3 15.9 48.2 83,711 
Total 355.6 419.6 1,362.4 1,811,468 
DICKINSON, NORTH DAKOTA 
Montana: 
Carter 3 Pi 2.4 
DECATUR, ALABAMA Custer 1.8 4.1 12.8 
Alabama: Dawson 1.8 3.6 11.3 
Lauderdale UHFData 16.4 60.3 51,933 — lOWA Fallon 4 1.0 3.6 
Lawrence not given on 5.9 24.4 9,156 pret 3.0 3.5 111 11,351 McCone 5 1.0 3.4 
Limestone county basis 8.2 33.4 25,969 Fra 2.0 23 75 7.685 Prairie 4 wr 2.5 
Morgan 14.9 54,1 50,551 ines 48 58 172 16.1 96 Richland 1.5 2.6 10.2 
Total t 21.9 45.4 172.2 137,609 2oo 72 74 one 30974 Roosevelt 1.7 3.3 12.0 
Calhoun 4.2 5.0 15.9 15,641 none sae r 
Carroll 6.0 6.4 22.1 33,700 =e 7 se ° 
Clarke 2.3 2.9 8.5 11,160 North Dakota: 
Dallas 6.9 72 22.1 30,780 Adams Pa 1.1 4.0 
DECATUR, ILLINOIS Decatur 2.9 3.5 11.3 10,695 Billings 3 5 2.5 
illinois: Franklin 4.5 49 15.9 20,598 Bowman 5 1.0 3.9 
Cass UHF Data 3.8 12.8 16,151 Greene 4.2 4.4 14.2 18,804 Dunn 11 1.6 6.0 
Christion not givenon 123 38.1 3e,3a7 Grundy ~~ pe is 18,999 Golden Valley 4 7 2.5 
Coles a county basis 13.6 42.3 55,178 penta -. begs 14406 Hettinger 1 1.8 6.7 
De Witt 56 16.9 21.532 Hamilton 6.1 6.4 19.4 27,236 McKenzie 9 1.8 57 
Seesn 57 18.5 23.1 09 Hardin 6.8 7.2 21.3 33,472 Mercer 1.3 2.0 7.4 
naan 8.4 31.4 32,682 Jasper 9.6 10.1 31.9 40,138 Mountrail 1.3 2.5 8.3 
siineni 36.7 114.5 153,269 Keokuk 47 5.1 15.9 18,406 Oliver 3 5 2.3 
Moultrie 4.1 13.5 ne = > pe a 12,588 Slope 3 5 2.3 
Piatt 47 14.5 13,265 Madison 3.6 3.8 11.7 16,403 Stark 2.4 3.9 15.1 
Sangamon 45.4 140.1 205,508 pomernnte os 74 23.5 31,490 
Shelby nae ou 15.914 Marion 6.7 7.0 23.9 24,381 South Dakota: ¥ F om 
’ Marshall 11.0 11.6 37.5 55,843 Butte : 2: y 
eee +126 61481 (4665 = 588NOS ce 2.3 2.8 9.6 11,916 Harding 2 5 7 
Polk 81.9 86.2 266.0 368,330 Perkins 9 1.6 6.1 
Poweshiek 47 5.6 19.3 21,133 Total 22.4 41.5 148.4 
Ringgold 2.4 2.7 8.3 6,757 
Story 13.2 13.9 48.7 62,097 
DENVER, COLORADO Tama 6.0 6.4 20.4 23,617 
petit Taylor 3.2 3.6 WW. 7,413 
Riek 19.8 20.8 79.5 72,421 Union 4.8 5.7 16.7 17,021 DOTHAN, ALABAMA 
fendi 248 4 ont 106.562  Warello 14.0 16.5 51.2 52,309 Alabama: 
Boulder 15.9 17.9 59.3 79.221 Warren 49 5.4 17.0 17,745 Barbour 3.6 6.3 25.2 
Chatfee 3 ee md 11.439 Weyne 2.9 3.5 10.5 10,284 Coffee 4.3 7.0 28.1 
cee 7 "f as 22 4 Webster 13.3 14.0 45.7 66,124 Covington 5.4 8.9 36.6 
Clear Creek 8 1.0 3.3 un as a NS i 7 > oy 
Denver 162.7 176.4 537.2 879,558 Missouri: —— “es ee 
rs _ : : = 3,997 Putnam 2.1 2.5 7.7 7,568 Houston 96 138 51.2 
a : 7 = aaa Sullivan 2.5 3.1 9.6 7,706 Pike 45 6.9 267 
sd . . $76 Toral 277.0 301.7 953.8 1,205,205 
Gilpin a 2 8 1,125 Florida: 
Grand 8 1.3 4.1 6,631 Calhoun 1.2 1.8 7.0 
Jockson 4 7 2.0 1,670 Gadsden 5.1 88 43.9 
Jefferson 27.4 31.3 105.2 117,315 Gulf 1.8 2.8 10.3 
Kiowa 5 8 2.9 3,025 Holmes 1.6 2.6 115 
Kit Carson 1.5 2.5 8.8 7,309 Jackson 5.1 8.5 36.1 
lake 1.6 2.4 7.6 10,208 DETROIT, MICHIGAN Walton 2.2 3.7 14.5 
Larimer 14.0 15.8 50.5 60,905 Michigan: Washington 1.4 2.5 10.2 
Las Animas 4.6 7.7 27.6 17,633 Genesee 99.2 110.7 375.6 452,862 
Lincoln 1.3 1.8 6.1 6,483 Jackson 35.4 38.6 132.0 146,293 Georgia: 
Legan 47 6.3 21.7 25,575 Lapeer 12.0 12.6 50.0 35,422 Baker 6 1.1 4.8 
Moffat 1.0 1.9 6.5 _ . 9,970 Lenawee 22.8 25.3 84.9 82,474 Calhoun 1.1 1.9 7.6 
Morgan 49 6.5 22.5 24,036 _ Livingston 9.5 10.5 35.7 36,267 Clay 8 1.3 4.7 
Park s 4 1.8 2,003 Macomb 97.9 112.3 407.6 316,356 Decatur 4.1 7.5 27.9 
Phillips 7 1.3 5.1 5,867 Monroe 25.8 28.1 99.3 80,681 Early 2.1 3.9 15.8 
Routt 1.4 27 8.7 7,345 Oakland 174.9 196.1 687.6 715,640 Grady 2.5 4.6 17.5 
Sedgwick 9 1.5 5.0 5,356 St. Clair 28.7 30.2 101.4 117,332 Miller 11 1.9 7.8 
Summit 3 4 1.3 1,242 — Sanilac 8.6 9.6 32.7 30,622 = Mitchell 2.8 5.2 21.0 
Teller 6 9 2.6 2,045 Shiawassee 15.3 16.7 55.1 58,656 Quitman S$ Bi 2.9 
Washington 1.8 2.3 8.2 5,013 Tuscola 12.0 13.1 46.6 37,190 — Randolph 1.8 2.6 11.0 
Weld 20.3 21.8 75.9 74,449 Washtenaw 41.6 44.0 164.8 187,458 Seminole 1.0 1.9 7.5 
Yuma 1.9 3.3 10.9 8,925 Wayne 800.5 842.6 2,920.6 3,582,340 Total 72.6 1204 486.8 





Retail 
Sales 


($000) 


32,117 
28,866 
54,872 
36,381 
60,721 
64,129 
6,656,509 


1,806 
18,759 
17,371 

3,881 

3,828 

2,339 
13,706 
22,576 

9,729 

2,013 


5,834 


6,752 
3,670 
4,263 
7,954 
6,906 
7,919 
11,257 
712 
384 
23,225 


14,149 
1,064 
7,841 

197.993 


15,213 
23,951 
30,462 
12,760 
22,226 
13,397 
55,314 
16,985 


7,765 
27,492 
7,561 
9,306 
31,670 
17,559 
7,773 


737 
5,137 
2,033 

18,004 
7,034 
12,934 
4,041 
13,944 

301 
6,764 
5,773 

376,136 
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IN SIZE ONLY TO 
THE TWIN’ CITIES 
IN MINNESOTA AND 
MILWAUKEE IN WISC. 


Covered completely and 
more effectiuly by. . 





NBC - ABC 


A 3 BILLION DOLLAR MARKET 


Duluth & Superior 


Affihated with Duluth Herald and News-Tribune 
~ Perens.GRIFFIN. WOODWARD. me. 





Exclusive National Representatives 





VHF 
Homes 
(Thou- 
sands) 


Total 


Homes 
(Thou- 
sands) 


Pop- 


ulation 


(Thou- 


sands) 


Retail 
(3000) 


$000) 





Michigan: 
Gogebi 
Houghton 
Ontonagon 


Minnesota: 
Aitkin 
Beltrami 
Carlton 

Cass 
Clearwater 
Cook 

Crow Wing 
Hubbard 
Itasca 
Kanabec 
Koochiching 
Lake 

Lake of Woods 
Pine 

St. Louis 
Todd 
Wadena 


Wisconsin: 
Ashland 
Bayfield 
Burnett 
Douglas 
'ron 

Price 
Sawyer 
Washburn 
Total 


Alamance 
Bladen 
Caswell 
Chatham 
Cumberland 
Duplin 
Durham 
Edgecombe 
Franklin 
Granville 
Greene 
Halifax 
Harnett 
Hoke 
Johnston 
Lee 
Montgomery 
Moore 
Nash 
Orange 
Person 
Robeson 
Sampsor 
Scotland 
Vance 
Wake 
Warren 
Wayne 
Wilson 
Virginia: 
Mecklenburg 
Total 


Wisconsin: 
Barron 
Buffalo 
Chippewa 
Clark 


' 


6.3 
7.4 
2.4 


3.1 
3.7 
5.8 


62.2 


2.2 


19.9 
3.9 
3.3 
44 

18.6 
6.4 

26.2 


11.0 


6.1 


274.1 


9.5 
3.5 
11.6 
7.6 


7.8 
9.6 
3.0 


5.3 


2.0 
14,2 
2.5 
3.0 
2.9 


206.3 


EAU CLAIRE, WISCONSIN 


10.3 
3.7 
12.3 
8.8 


25.2 
31.9 
10.2 


11.8 
23.9 
27.0 
17.8 
9.7 
3.9 
31.7 
9.7 
39.3 
7.8 
17.0 
15.9 
4.1 
16.7 
230.3 
24.6 
14.6 


82.9 
29.9 
20.0 
24.3 
144.4 
40.6 
115.7 
53.6 
30.0 
32.5 
17.6 
60.6 
56.9 
15.7 
64.3 
28.1 
17.6 
32.8 
62.6 
41.3 
23.4 
93.9 
50.1 
27.5 
35.7 
168.5 
23.4 
72.2 
59.6 


33.8 
1,559.5 


35.1 
13.2 
46.6 
31.1 


DULUTH, MINNESOTA-SUPERIOR, WISCONSIN 


26,370 
38,586 
10,001 


10,154 
24,902 
26,557 
14,511 

7,295 
5,449 
35,434 
10,130 
40,181 
6,405 
17,438 
13,803 
4,320 
14,368 

268,046 
18,173 
19,715 


20,367 
7,333 
6,890 

49,990 
8,045 

15,000 

10,180 

14,860 

744,503 


DURHAM-RALEIGH, NORTH CAROLINA 
North Carolina: 


82,017 
18,394 
5,722 
22,823 
110,578 
23,564 
119,936 
38,646 
12,020 
20,564 
6,111 
43,655 
35,105 
8,057 
43,960 
25,262 
12,079 
31,977 
49,005 
30,613 
18,538 
56,576 
26,129 
19,323 
25,682 
200,456 
8,318 
63,363 
49,288 


30,630 
1,238,391 


38,061 
10,859 
54,919 
22,039 
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1959, TELEVISION 


THERE’ 
ONLY 
ONE 


In 

every field, 
there’s one 
basic 
reference 
source— 
in 


broadcast 


advertising, it’s 


TELEVISION 
MAGAZINE 


Now in its 15th year of publication 




















Dunn 
Eau Cl 
Jacksor 
La Cro: 
Monroe 
Pepin 
Price 
Rusk 
Taylor 
Trempe 
Wood 
Total 


ELKH 


EL D¢ 


EL P/ 
New | 
Dona / 
Grant 
Hidalg 
Luna 
Otero 
Sierra 
Texas 
Brewst 
Culber 
El Pasc 
Hudsp: 
Jeff De 
Presidi 
Total 


ENSIC 
Color 
Baca 
Bent 
Prower 
Kanse 
Clark 
Edwar 
Finney 
Ford 
Grant 
Gray 
Greele 
Hamilt 
Haskel 
Hodge 
Kearny 
lane 
logan 
Meade 
Mortor 
Ness 
Pawne 
Scott 
Sewar 
Staffo 
Stanto: 
Steven 
Walla 
Wichit 
Okial 
Beave: 
Cimart 
Ellis 
Harpe 
Texas 
Wood 
Total 


—e 
Cireule 
MAGA 
Survey 























VHF Total Pop- 

Homes Homes _ ulation Retail 

(Thou- (Thou- (Thou- Sales 

sands) sands) sands) ($000) 
Dunn 6.7 7.0 25.2 28,636 
Eau Claire 17.1 18.0 61.1 68,419 
Jackson 3.8 4.0 13.7 14,614 
La Crosse 19.5 21.2 73.5 100,646 
Monroe 7.6 8.5 32.8 32,431 
Pepin 2.1 2.5 9.0 9,614 
Price 2.9 3.0 10.0 15,000 
Rusk 3.6 4.2 15.0 12,073 
Taylor 3.8 4.5 17.1 13,020 
Trempealeau 6.1 7.3 26.3 23,325 
Wood 13.7 15.8 57.3 66,060 
Total 119.1 131.1 467.0 509,716 


ELKHART, Indiana — See South Bend 


EL DORADO, Arkansas — See Monroe, Louisiana 


EL PASO, TEXAS-JUAREZ, MEXICO 


Dona Ana 
Grant 
Hidalgo 
Luna 
Otero 
Sierra 
Texas: 
Brewster 
Culberson 
El Paso 
Hudspeth | 
Jeff Davis 
Presidio 
Total 


9.8 
3.7 

9 
2.1 
6.8 
1.1 


1.0 
4 
67.2 
A 
3 
> 
94.7 


121.0 


48.9 
19.8 
5.9 
12.0 
43.8 
4.7 


6.2 
1.7 
316.6 
3.0 
1.4 
5.2 
469.2 


ENID, Oklahoma — See Oklahoma City 


ENSIGN-GARDEN CITY, KANSAS 


Colorado: 
Baca 

Bent 
Prowers 
Kansas: 
Clark 
Edwards 
Finney 

Ford 

Grant 
Gray 
Greeley 
Hamilton 
Haskell 
Hodgeman 
Kearny 
lane 

Logan 
Meade 
Morton 
Ness 
Pawnee 
Scott 
Seward 
Stafford 
Stanton 
Stevens 
Wallace 
Wichita 
Oklahoma: 
Beaver 
Cimarron 
Ellis 

Harper 
Texas 
Woodward 
Total 


‘ — < e i eS 
aA~“UUUBr aR WOVEN OD 


~ 


>. => 
~mwo 


w& mh ww So 


2.4 
2.2 
4.5 


8.0 
8.9 
15.9 


3.5 
5.6 
14.5 
19.5 
47 
4.4 
2.0 
2.7 
2.6 
3.2 
2.8 
3.1 
3.8 
5.3 
3.2 
5.4 
11.5 


34,790 
13,437 
5,154 
11,353 
32,069 
7,123 


5,501 
4,849 
328,672 
2,656 
531 
4,971 
451,106 


4,796 
4,658 
14,724 


4,177 
7,025 
28,805 
37,664 
7,773 
5,256 
3,380 
6,187 
3,135 
3,626 
2,847 
4,676 
7,339 


18,331 
16,697 
289,163 
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The BIG CHEESE in Wisconsin SELLS 







\ oS fy » ) 
a \ sry? wit 
/ 5 a 














The HIGHEST industrial wage area 


in Wisconsin 


Serving not only 3/4 million people . . . but 2 
MILLION COWS with the best of NBC, ABC 
and CBS programs. 


b WEAU-TV 


EAU CLAIRE, WISCONSIN 


See your Hollingbery man. 
In Minneapolis, see Bill Hurley 




















For Current TV Set Estimates See 


THE TV HOMES REPORT 


Exclusively Compiled By TELEVISION MAGAZINE 
Updated Monthly 
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LAIR TELEVISION ASSOCIATES 


Cc) 


National Representatives 

















~ VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($000) 
ERIE, PENNSYLVANIA EUGENE, OREGON Humboldt 27.7 31.7 97.8 147,285 
New York: Oregon: Mendocino 11.7 16.3 52.9 57,153 
Chautauqua 43.6 47.6 150.0 163,879 Benton 8.5 11.6 40.7 29,279 Oregon: 
Coos 13.7 21.0 63.1 68,275 Curry 3.9 7.3 21.1 15,534 
Ohio: Deuglas 17.2 2u3 69.4 89,389 Total 47.0 61.9 191.6 242,054 
Ashtabula 27.7 29.5 95.8 116,194 Lane 45.1 48.2 153.4 81,449 
Lincoln 6.3 8.9 25.8 30,439 
Pennsylvania: Linn 13.4 17.0 56.8 56,779 
Crawford 20.9 229 77.9 78,092 Polk 5.6 67 215 19065 EVANSVILLE, INDIANA-HENDERSON, 
Erie 65.6 69.5 2387 269,045 Total 109.8 134.7 430.7 474,675 KENTUCKY 
McKean 132 156 51.2 52,655 nets 
Warren 10.3 11.8 417 56,032 EUREKA, CALIFORNIA Clay 4.7 5.5 pasted 15,632 
Total 181.3 196.9 655.3 735,897 California: ponuertes o on 6 
Del Norte 3.7 6.6 19.8 22,082 Edwards 2.3 2.7 9.5 10,591 
Gallatin 1.8 2.1 7.2 7,595 
Hamilton 3.0 3.5 10.9 8,349 
Hardin 17 1.8 6.4 3,402 
Jasper 37 4.2 13.5 8,631 
Jefferson 10.1 11.3 35.4 38,768 
Lawrence 5.3 6.0 19.3 21,668 
Pope 1.3 1.6 5.0 2,825 
Richland 4.8 5.7 16.7 19,992 
Saline 8.3 8.7 26.5 29,549 
Wabash 3.9 4.2 13.8 15,536 
Wayne 49 5.9 18.8 16,564 
White 5.3 6.4 20.4 20,582 
Indiana: 
Crawford 2.1 2.4 8.1 5,874 
Daviess 7.4 8.1 27.3 21,487 
Dubois 6.1 7.0 25.4 31,941 
Gibson 9.2 10.3 32.7 29,099 
Knox 12.6 13.3 42.7 42,371 
4 Martin 29 3.2 11.0 9778 
Nations Do. 7 Test Mea t Orange 4.5 5.0 16.9 146% 
a Perry 47 5.2 18.1 16,977 
Pike 3.9 44 14.0 10,293 
Posey 5.5 5.8 19.4 14,331 
b H Spencer 3.9 44 15.3 10,872 
Get mor e usiness Vanderburgh 53.0 56.3 181.0 205,026 
Warrick 6.5 7.5 24.9 13,835 
. . Kentucky: 
in this key por t on Breckinridge 3.0 3.6 13.1 573 
Butler 1.3 2.0 9.0 2,380 
Caldwell 1.8 3.4 11.3 10,824 
Crittenden 1.4 ar 9.4 5,541 
Daviess 15.8 19.8 67.5 76,34) 
St. Lawrence Seaway —-  @ a ae 
Hancock 1.1 1.4 4.4 2,125 
Henderson 87 10.6 34.9 36,28 
Hopkins 7.4 12.1 40.6 28,586 
Livingston 11 19 6.4 2,966 
McLean 1.5 2.5 9.2 5All 
Meade 1.6 2.0 10.8 10,468 
Muhlenberg 4.8 7.2 26.5 16,700 
Ohio 2.7 4.3 15.0 7,400 
Union 2.3 4.0 14.4 13,056 
Webster 2.5 4.5 14.0 9,170 
Total 249.2 295.7 981.4 910,918 
FARGO, NORTH DAKOTA 
Minnesota: 
Becker 5.0 6.4 22.9 22,597 
Beltrami 3.7 6.7 23.9 24,902 
* G Big Stone 1.7 2.4 9.1 8,794 
$ er e re] Clay 9.4 10.4 39.8 31,015 
(+ | Clearwater 1.4 2.6 9.7 7,295 
e Douglas 4.2 6.6 22.8 23,195 
audience Grant 1.8 2.7 9.6 11,006 
Hubbard wy 2.8 9.7 10,130 
Kittson 1.7 2.6 9.1 10,414 
Mahnomen 11 1.5 6.6 4,986 
* NSI, April, 1959 Marshall 27 39 15.1 12,57 
Norman 2.3 3.0 11,1 10,837 
Otter Tail 9.8 12.8 47.9 46,017 
Pennington 27 3.6 13.5 16,349 
Polk 7.9 10.6 37.8 42,750 
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Nearly 1/4 of Oregon's 


¢ buying families watch 


AVAL-TV 


Trout fishing on the McKenzie 


River near Eugene, Oregon. 


The only clear picture in the 
Eugene-Springfield-Roseburg 
market is on KVAL-KPIC. One 
order to your Hollingber y 
man or Art Moore and 
Associates (Portland-Seattle) 
covers both stations. 


KVAL-TV Eugene i m 3 
NBC Affiliate Channel KPIC-TV Roseburg Channel 4 


Satellite 











































































NIELSEN gives WNEM- 
TV 76% of all quarter- 
hours measured! 3 out 
of every 4 competitive 
quarter-hours go to 
WNEM-TV hands down! 


WNEM-TV 
Station ‘’F’”’ 
Station ‘’L’’ 
Competitive 
quarter-hours 
*NSI, February, 1959 


WNEM-TV Covers* and 
SELLS a 25-County East- 
ern Michigan Market. 


Population 1,144,200 
Families 327,000 
TV Homes 299,600** 
Effective Buying Income 
$1,861,366,000 

Gross Farm 

Income 253,424,000 
Retail Sales 1,274,732,000 
Food Sales 309,480,000 
Drug Sales 47,554,000 
Automotive Sales 276,727,000 
Gas Station Sales 123,816,000 


* Copyright, 1959, Sales Man- 
agement Survey of Buying 
Power; further reproduction 
not licensed. 

**Television Magazine, May, 


1959 


THE ONE DOMINANT FORCE 
ad AYA pe ©) ee LO) 8) 8) 












WNEM-T 
(Gat) See Your 
| Petryman 


NATIONAL SALES OFFICE & STUDIOS 
Flint, Mich. 






















CENTRAL STUDIOS & OFFICES 
5700 Becker * Saginaw, Mich Bishop Airport * 
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VHF Total Pop- 

Homes Homes _ ulation Retail 

(Thou- (Thou- (Thou- Sales 

sands) sands) sands) ($000) 
FARGO, NORTH DAKOTA continued 
Pope 23 3.5 12.8 8,184 
Red Lake 1.0 1.4 5.7 5,985 
Roseau 2.4 3.7 13.8 10,988 
Stevens 2.0 2.7 10.8 12,791 
Traverse 1.4 2.0 7.1 8,674 
Wadena 2.2 4.0 14.6 19,715 
Wilkin 2.5 2.6 99 8,849 
North Dakota: 
Barnes 43 4.8 17.4 20,613 
Benson 1.5 2.0 8.0 5,575 
Cass 18.1 19.9 70.6 115,022 
Cavalier 1.5 2.3 9.2 9,163 
Dickey 1.8 2.4 8.7 9,168 
Eddy 8 12 44 6,417 
Foster 1.0 1.5 5.1 8,058 
Grand Forks 10.5 13.3 48.3 80,169 
Griggs 1.1 1.2 4.3 6,311 
La Moure 1.5 2.0 7.5 9,273 
Logan 9 1.2 5.3 3,988 
Melntosh 12 1.7 6.4 7,650 
Nelson 1.4 1.6 6.1 7,059 
Pembina 2.2 3.3 12.6 13,130 
Ramsey 1.9 3.1 12.1 21,850 
Ransom 1.6 1.8 69 9,510 
Richland 4.5 5.5 19.8 22,037 
Rolette 1.3 A 9.1 8,026 
Sargent 1.5 1.8 6.6 3,989 
Steele 1.1 1.2 41 2,836 
Stutsman 5.3 6.8 27.4 31,358 
Towner » 12 44 5,831 
Traill 2.5 2.8 10.1 12,507 
Walsh 3.0 4.5 20.4 22,099 
South Dakota: 
Day 2.3 3.2 11.0 10,125 
Grant 19 2.8 9.8 9,855 
Marshall 1.5 2.1 69 5,959 
Roberts 2.4 3.4 13.1 9,819 
Total 150.2 199.2 738.9 835,626 
FLINT, MICHIGAN 
Michigan: 
Arenac 2.4 2.7 9.4 10,348 
Bay 28.0 29.6 103.1 116,354 
Clinton 9.3 9.8 35.1 28,216 
Eaton 13.4 14.9 49.2 38,083 
Genesee 99.2 110.7 375.6 452,862 
Gladwin 2.4 2.6 9.5 10,582 
Gratiot 9.7 10.2 34.8 41,144 
Huron 8.8 9.4 34.4 36,478 
Ingham 61.4 65.8 223.2 275,718 
Isabella 7.5 8.1 30.2 32,021 
Lapeer 12.0 12.6 50.0 35,422 
Midland 11.8 13.4 48.1 50,815 
Montcalm 10.6 11.6 36.7 38,762 
Saginaw 50.6 54.7 189.4 201,761 
Sanilac 8.6 9.6 32.7 30,622 
Shiawassee 15.3 16.7 55.1 58,656 
Tuscola 12.0 13.1 46.6 37,190 
Total 363.0 395.5 1,363.1 1,495,034 
FLORENCE, ALABAMA 
Alabama: UHF Data 
Colbert not givenon 12.1 48.1 42,221 
Lauderdale a county basis 16.4 60.3 51,933 
Total Tt 8.5 28.5 108.4 94,154 
FLORENCE, SOUTH CAROLINA 
North Carolina: 
Anson 47 5.9 24.7 13,018 
Bladen 3.9 6.5 29.9 18,394 
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Colum 
Cumb: 
Hoke 
Moore 
Richm 
Robes 
Scotla 
Sout! 
Calho: 
Cheste 
Clarer 
Darlin: 
Dillon 
Floren 
Georg 
Horry 
Kersha 
Lanca: 
Lee 
Marior 
Marlb« 
Sumter 
Willias 
Total 


FORT 
lowa: 
Calhou 
Emmet 
Humbo 
Kossuth 
Palo A 
Pocahe 
Webst 
Wright 
Total 


FORT 
Florid 
Charlo’ 
Collier 
De Sot 
Hardee 
lee 
Total 


FORT 
Arkan 
Crawfo 
Franklir 
Johnson 
logan 
Scott 
Sebasti 
Washin 
Yell 
Oklah 
Adair 
Haskell 
Latimer 
le Flore 
Sequoy: 
Total 





FORT 
Indian: 
Adams 
Allen 
Blackfor 
De Kalt 
Hunting! 
Kosciusk 
Lagrang 
Noble 





o—_-__ 
Cireulati 








‘Ty 


184 
785 
788 
791 
674 
715 
849 


613 
575 
022 
163 
168 
417 
058 
169 
311 
273 
988 
650 
059 
130 
,850 
510 
,037 
,026 
989 
836 
358 
831 
507 
099 


125 
855 
1959 
819 
626 


),348 
5,354 
3,216 
3,083 
2,862 
0,582 
1,144 
6,478 
5,718 
2,021 
5,422 
0,815 
8,762 
1,761 
0,622 
8,656 
7,190 
5,034 


2,221 
1,933 
4,154 


| 3,018 
| 8,394 
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VHF Total Pop- VHF Total Pop- ™ 
Homes Homes _ ulation Retail Homes Homes auline Retail p ...a i. ciation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($00) sands) sands) sands) $000) sands) sands) sands) ($000) 
Columbus 7.6 12.6 54.7 37,107 Steuben 5.2 17.0 19,091 Kings 12.7 13.9 46.8 60,242 
Cumberland 18.6 31.5 144.4 110,578 | Wabash 9.9 31.7 34,421 Madera 10.3 11.4 39.9 44,283 
Hoke 2.1 3.3 15.7 8,057 Wells 6.2 20.0 25,217 Merced 21.5 25.5 87.2 98,940 
Moore 6.0 8.1 32.8 31,977. Whitley 6.7 20.6 19,922 Stanislaus 39.9 46.8 151.4 202,615 
Richmond 8.7 9.9 40.1 29,782 ‘i Tulare 39.3 43.4 145.6 186,903 
Robeson 15.0 20.1 93.9 56,576 id Total 217.8 250.9 829.7 1,080,517 
Scotland 4.0 6.1 27.5 19,323 = Allen 31.3 104.2 122,629 
South Carolina: Defiance 9.0 30.3 35,199 
Calhoun 2.2 3.2 13.6 6,773 Mercer 9.3 33.6 37,742 
Chesterfield 6.0 8.0 35.0 18,597 Paulding 5.2 16.7 13,347  GLENDIVE, MONTANA 
Clarendon 4.5 6.5 31.8 14,357 Putnam 7.9 28.0 24,594 Montana: 
Darlington 9.1 12.6 52.4 33054 4 Ven Wert 9.7 30.6 26,904 — Dawson 1.8 3.6 11.3 17,371 
Dillon 5.0 6.6 30.5 1 8,764 Williams 9.6 30.2 27,521 McCone 5 1.0 3.4 3,828 
Florence 17.1 21.2 88.6 72,485 Total t+ 205.7 237.8 777.9 864,086 Prairie a 7 2.5 2,339 
Georgetown 4 8.2 35.5 26,009 Wibaux 2 F* 1.6 2,01 3 
Horry ° 6.6 74.1 52,687 FORT WORTH-DALLAS, TEXAS Total 2.9 5.7 18.8 25,551 
Kershaw 6.0 7.4 30.8 23729) gaa es 
Lancaster 7.4 9.4 40.3 25,084 a 
i 37 47 21.6 11.091 Bryan 5.6 7.3 25.1 23,912 
aie 39 os $59 21.786 Choctaw 2.1 3.6 13,1 9.829 GRAND FORKS, NORTH DAKOTA 
Love 1.2 1.6 6.3 4,374 
Marlboro 5.2 6.7 28.6 16,470 A shal 18 Mp or aes Minnesota: 
Sumter 10.9 14.1 66.7 46117 one ae a pe a 3504 Kitson 17 2.6 9.1 10,414 
Williamsburg 73 8.9 45.2 24,062 icici : ; : ’ Marshall 2.7 3.9 15.1 12,576 
Total 176.4 246.1 1,093.6 735,877 texas: Pennington 2.7 3.6 13.5 16,349 
Anderson 5.5 7.7 26.7 23,668 Polk 79 10.6 37.8 42,750 
Bosque 2.1 2.6 8.6 1 0,887 Red Lake 1.0 1.4 5.7 5,985 
FORT DODGE, IOWA Brown 59 87 27.5 30,063 Roseau 2.4 3.7 13.8 1 0,988 
lowa: Callahan 1.5 2.1 7.3 7,437 North Dakota: 
Calhoun UHF Data «5.0 s«*15.9 = '15,641 Cherokee 6.4 91 34.2 27,488 oe — a ey — pred 
Emmet not givenon 4.3 14.2 19,215 Clay 19 2.0 7.2 8,853 shined pet - rod Povo 
Humboldt a county basis 3.8 12.3 16,884 Collin 11.3 12.9 42.9 36,148 ‘embina . : : ’ 
Kossuth 73 25.6 30,583 | Comanche 2.3 3.4 11.3 10,042 _— Steele 11 1.2 4.1 2,836 
Palo Alto 3.9 13.6 17,875 Cooke 6.2 7.1 24.1 31,942 Traill 2.5 2.8 10.1 12,507 
Rccibiatue 42 14.2 15,949 Dallas 250.1 286.3 932.6 1,358,803 Walsh 3.0 4.5 20.4 22,099 
Webster 14.0 45.7 66,124 Delta 1.2 1.6 5.5 4,159 Total 38.8 52.1 194.8 236,114 
Wright 6.0 19.3 24,239 Denton 10.8 12.8 46.1 47,447 
Total t 27.0 48.5 160.8 206,510  §&astland 4.5 6.2 18.9 21,769 
i 10.5 12.1 : 
= . 41.8 36.673 GRAND JUNCTION, COLORADO 
Erath 3.4 4.5 14.6 18,776 
Fannin 49 6.8 22.1 17,795 Cerade 
FORT MYERS, FLORIDA “ Delta 3.6 5.4 18.1 18,177 
Franklin 9 12 4.1 3,295 ji 
Florida: Garfield 1.8 3.8 12.5 17,789 
Freestone 2.3 3.2 11.3 10,287 
Charlotte 1.4 2.1 5.9 13,347 Mesa 12.1 16.2 52.8 84,156 
Grayson 20.1 25.5 81.9 85,525 
Collier 3.3 5.0 16.5 18,522 ‘ Montrose 3.0 5.0 17.0 20,936 
’ Hamilton 2.0 2.6 8.6 7,247 
De Soto 1.5 2.5 9.4 11,638 Ouray 4 7 1.9 1,927 
Henderson 3.4 5.3 18.4 18,808 ‘ 
Hardee 2.1 3.6 12.6 15,559 , Rio Blanco 8 1.6 5.7 5,674 
’ Hill 7.2 7.6 24.9 22,069 ‘ 
lee 8.6 12.8 42.2 75,263 San Miguel 5 8 2.9 2,252 
’ Hood 11 1.2 4 7754 ots 
Total 16.9 26.0 86.6 134,329 Hopkins 3.9 5.8 18.9 24,536 - ‘a Se , : ‘ _ 
Houston 3.3 48 17.0 17,010 cose : ‘ : 
Duchesne 1.0 1.6 7.1 6,439 
Hunt 10.8 12.6 41.2 40,612 : 
Uintah 1.5 2.6 10.7 8,440 
FORT SMITH, ARKANSAS Jock ue “ ved nyo 24.8 37.8 129.3 165,918 
Arkansas: Johnson 9.7 11.4 36.1 26,867 z P ° . 
Crawford 3.7 5.6 20.0 11,168 Kaufman 5.9 6.8 25.3 32,419 
Franklin 1.5 2.2 8.1 5,852 Lamar 6.9 12.7 42.4 34,184 
L 1.8 2.4 8.5 7,091 
Sivas 2.2 =a 6M — GRAND RAPIDS, MICHIGAN 
Logan 2.3 3.6 13.1 9,834 Limestone 3.9 5.0 17.8 16,649 Michi 
Scott 9 1.3 46 4,737 McLennan 36.7 43.4 148.0 167,527 — 
: : ‘ ’ 2 Allegan 14.7 15.5 52.7 46,117 
Sebastian 17.4 18.3 69.6 100,243 Madison 11 1.4 5.4 10,213 
’ Barry 9.3 10.3 33.1 25,594 
Washington 10.3 14.8 50.6 48,626 Montague 3.7 4,2 13.5 21,610 
’ Calhoun 39.7 41.8 142.5 156,586 
Yell 1.8 2.7 9.8 7,887 Navarro 8.9 10.3 33.7 33,958 
: ’ : Cass 10.2 11.5 36.5 24,612 
Oklahoma: Palo Pinto 5.6 7.1 21.4 26,413 2 
2 Clinton 9.3 9.8 35.1 28,216 
Adair 2.1 2.9 11.4 5,769 Parker 6.1 7.5 23.9 21,403 
. / ’ : Eaton 13.4 14.9 49.2 38,083 
Haskell 1.6 2.4 9.8 5,266 Rains 5 6 2.4 1,379 ; 
é ’ ’ Gratiot 9.7 10.2 34.8 41,144 
Latimer 1.2 1.7 6.4 2,878 Red River 3.1 4.8 16.1 10,093 
¥ ’ Ingham 61.4 65.8 223.2 275,718 
le Flore 4.6 6.6 24.2 15,650 Rockwall 11 1.4 49 8,030 a 
’ lonia 10.9 117 41.0 37,837 
Sequoyah 27 3.7 15.1 6,847 Shackelford 8 1.0 3.7 4,933 
Total 52.3 69.2 253.9 233,257 Smith 18.3 24.2 83.8 97,646 lesbolla 7.5 6.1 30.2 $2,021 
‘ . . ’ ceiaieial 3 8 23 1415 Kalamazoo 46.0 49.0 163.3 226,803 
meshes 24 31 9.8 12,883 ‘Kent 99.4 107.2 351.0 423,021 
Tarrant 157.2 187.8 616.3 688,840 ‘ake 1.3 1.4 4.8 3,922 
FORT WAYNE, INDIANA Van Zandt 43 48 158 17,045 Mason oe & = 
Indiana: Wise 3.4 3.9 13.4 14,856  Mecosta 5.1 5.4 17.3 18,794 
Adams UHF Data 6.7 23.4 21,194 Wood 3.3 47 15.5 20,291 Montcalm 10.6 11.6 36.7 38,762 
Allen not givenon 71.6 230.7 283,014 = gopal 682.2 823.4 2,727.0 3,261,394 Muskegon 42.2 444 149.7 162,726 
Blackford acounty basis 4.3 14.2 14,515 Newaygo 6.5 7.3 25.3 20,260 
De Kalb 9.0 29.0 27,599 Oceana 3.9 4.4 15.8 16,400 
Huntington 11.0 34.7 36,376 FRESNO, CALIFORNIA Osceola 3.3 3.5 13.2 13,111 
Kosciusko 12.1 38.4 51,320 California: Ottawa 25.4 28.1 95.2 94,671 
Lagrange 4.5 16.1 12,255 ‘Fresno 91.5 105.8 346.8 466,692 Van Buren 17.4 18.5 57.1 48,059 
Noble 8.6 28.5 31,235 Inyo 2.6 41 12.0 20,842 Total 452.8 487.2 1,629.5 1,797,505 
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CHANNEL 


Represented by Geo. P. Hollingberry 
In Minneapolis see Bill Hurley 
Joseph D. Mackin, general manager 


You gotta have VWLUK 


*Formerly WMBV-TV 
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VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation ye a Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sale (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($004) sands) sands) sands) ( ) 
GREAT BEND-HAYS, KANSAS Wisconsin: 
Kansas: Brown 30.1 32.4 118.6 153,121 
Barber 2.2 2.8 8.6 12,196 Calumet 47 49 17.6 14,520 
Barton 10.1 10.8 35.0 37,809 Door 5.8 6.1 20.2 29,967 
Clark 8 11 3.5 4,177 Florence a 8 3.3 [2,435 
Clay 2.5 3.5 10.6 15,438 Fond Du Lac 19.6 21.1 73.8 86,647 
Cloud 3.1 4.8 14.6 18,899 Forest 1.4 1s 5.4 [7,244 
Comanche 8 1.0 3.0 3,936 Green Lake 3.8 4.8 16.1 20,046 
Decatur 1.3 2.0 5.9 6,627 Kewaunee 4.4 4.8 18.6 14,224 
Edwards 1.5 1.8 5.6 7,025 Langlade 5.2 6.0 21.7 20,128 
Ellis 4.0 5.2 20.7 27,332 Lincoln 5.6 6.6 22.7 24,410 
Ellsworth 1.9 2.5 8.5 8,759 Manitowoc 19.7 21.1 72.6 77,584 
Finney 2.7 4.2 14.5 28,805 Marathon 22.0 24.5 89.6 81,356 
Ford 4.4 6.2 19.5 37,664 Marinette 9.4 10.4 35.6 37,973 
Gove 6 9 4.1 4,421 Marquette 2.2 2.4 8.4 8,944 
Graham 8 1.3 5.6 5,765 Oconto 6.2 6.5 22.5 22,435 
Gray 8 1.2 4.4 5,256 Oneida 5.4 6.7 22.0 32,261 
Greeley P| 6 2.0 3,380 Outagamie 24.6 26.3 94.7 120,715 
Hodgeman 8 9 3.2 3,626 Portage 8.3 9.3 35.6 33,397 
Jewell mg 2.5 yo 5,527 Shawano 8.5 8.9 33.4 30,847 
Kiowa 1.1 1.4 4.6 6,594 Sheboygan 25.9 28.1 92.9 98,757 
Lane 8 9 3.1 4,676 Vilas 2.2 2.3 7.9 14,640 
Lincoln 1.4 1.8 6.2 6,471 Waupaca 10.2 11.1 38.1 37,011 
Logan re) 1 3.8 7,339 = Waushara 3.4 3.6 12.3 16,539 
Meade 1.1 1.5 5.3 6,436 Winnebago 28.6 31.0 104.6 121,157 
Mitchell 1.8 2.6 8.7 18,768 Wood 13.7 15.8 57.3 66,060 
Ness 1.0 1.6 5.4 6,456 Total 320.9 354.5 1,242.7 1,386,076 
Norton 1.7 = 8.6 10,628 
Osborne 1.6 2.3 7.4 7,125 
Ottawa LP 2.3 6.8 6,456 
Pawnee 2.3 2.8 18.3 10,648 GREENBORO, NORTH CAROLINA 
Phillips 2.3 3.3 99 11,049 North Carolina: 
Pratt 3.1 3.8 22 18,149 Alamance 19.9 21.7 82.9 82,017 
Rice 3.9 4.6 14.2 13,620 Caswell 3.3 4.3 20.0 5,722 
Rooks 2.0 2.9 99 11,469 Chatham 4.4 6.0 24.3 22,823 
Rush 1.6 1.9 6.3 8,043 Davidson 16.2 17.1 65.6 70,071 
Russell 2.9 3.8 12.3 12,824 Davie 3.3 3.9 15.3 11,858 
Saline 11.5 13.7 48.5 68,429 Durham 26.2 29.9 115.7 119,936 
Scott 8 1.3 49 9,399 Forsyth 45.0 50.2 184.3 211,241 
Sheridan 4 1.1 4.3 4,539 Granvilie 5.1 6.7 32.5 20,564 
Smith 1.8 2.6 7.8 8,047 Guilford 54.8 62.1 235.7 343,901 
Stafford 1.9 2.2 7.8 7,145 Harnett 8.2 13.2 56.9 35,105 
Trego 7 1.5 5.2 6,823 lee 4.8 6.7 28.1 25,262 
Wallace 4 a 2.3 2,960 Montgomery 3.4 4.3 17.6 12,079 
Wichita 3 7 2.6 5,227 Moore 6.0 8.1 32.8 31,977 
total 89.1 118.4 396.6 515,962 Orange 7.9 9.2 41.3 30,613 
Person 4.2 5.4 23.4 18,538 
Randolph 12.3 14.1 53.9 48,815 
GREAT FALLS, MONTANA Rockingham 16.2 17.8 69.0 55,124 
Montana: Rowan 19.3 22.3 82.9 79,319 
Blaine 1.3 2.4 7:9 = WORSO seanty 10.5 11.0 41.5 35,654 
Broadwater 4 8 2.6 2,432 Stokes 4.0 a7 19.3 8,857 
Cascade 17.7 22.5 73.5 102,944 Surry 10.4 12.0 47.9 50,364 
Chouteau 1.6 2.5 7.7 11,283 Vanes 6.3 8.5 35.7 25,682 
Fergus 2.5 4.8 14.7 18,578 Wake 34.4 41.4 168.5 200,456 
Gallatin 3.9 7.8 24.8 31,048 Sicesties 3.1 49 23.4 8,318 
Glacier 1.8 3.1 10.7 14,556 yvoakin 47 5.5 22.9 15,051 
Hill 2.5 $2 16.9 33,800 
Judith Basin 4 P 2.9 2,047 Virginia: 
Lewis & Clark 52 10.2 30.2 38,470 Carroll 4.6 7.7 31.6 26,988 
Liberty 3 | 2.5 4,791 Floyd 1.7 2.5 11.1 5,176 
Meagher 4 8 2.3 2,326 Franklin 4.3 6.3 27.6 13,806 
Pondera 1.3 1.9 6.7 13,280 Grayson 4.0 4.5 17.7 4,183 
Teton 1.4 2.1 7.0 9,247 Halifax 7.9 9.6 42.8 24,840 
Toole 12 2.5 8.0 15,854 Henry WI 13.9 58.2 49,944 
Total 41.9 67.8 218.4 311,006 = Mecklenburg 6.1 7.8 33.8 30,630 
Patrick 2.4 3.8 16.2 - 
Pittsylvania 22.1 27.9 112.8 86,48 
GREEN BAY, WISCONSIN Total 398.1 475.0 1,893.2 1,818,203 
Michigan: 
Alger 2.0 2.5 8.8 9,302 
Benzie 19 2.2 8.0 8,520 
Delta 8.0 9.2 31.3 41,440 GREENVILLE-WASHINGTON, NORTH 
Dickinson 6.7 7.0 22.5 27,993 CAROLINA 
lron 4.4 5.7 18.9 17,360 North Carolina: 
Leelanau 2.1 2.5 9.0 6,235 Beaufort 8.5 9.4 38.8 26,858 
Luce 1.1 1.4 7:2 6,742 Bertie 4.5 5.8 26.1 12,276 
Manistee 5.3 6.1 19.8 20,726 Carteret 47 7.0 27.4 22,164 
Mason 5.6 6.8 21.8 25,049 Chowan 2.0 29 12.5 8,727 
Menominee 6.5 7.4 25.8 22,760 Craven 12.4 14.4 61.3 46,320 
Oceana 3.9 4.4 15.8 16,400 Dare 9 1.3 5.2 7,820 
Schoolcraft 1.8 2.3 8.3 11,131 Duplin 6.4 9.5 40.6 23,564 
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VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) '$000) 
GREENVILLE-WASHINGTON, NORTH Pickens 7.2 10.1 39.9 30,057 
CAROLINA continued Spartanburg 34.4 42.4 162.4 114,923 
Edgecombe 10.2 12.2 53.6 38,646 Union 5.7 7.5 30.2 18,652 
Franklin 4.5 69 30.0 12,020 York 17.0 22.5 92.1 51,611 
Gates 1.8 2.3 9.4 3,131 
Greene 2.7 3.5 17.6 6,111 Tennessee: 
Halifax 9.7 13.1 60.6 43,655 Greene 7.3 11.1 42.0 27,850 
Harnett 8.2 13.2 56.9 35,105 Jefferson 2.9 5.0 19.0 11,703 
Hertford 3.8 4.7 21.9 17,289 Total 392.8 502.4 1,971.6 1,517,766 
Hyde 1.0 1.4 5.5 1,880 
Johnston 11.2 15.5 64.3 43,960 
pan 1.6 23 10.2 3,386 HANNIBAL, MISSOURI-QUINCY, ILLINOIS 
Lenoir 10.1 13.4 57.9 47,679 _Mlinois: 
Martin 4.6 6.0 28.7 16,669 Adams 20.0 21.1 65.5 75,755 
Nash 10.5 14.3 62.6 49,005 Brown 2.0 2.1 6.3 7,880 
Northampton 47 5.8 27.7 7,995 Cass 3.6 3.8 12.8 16,151 
Onslow 59 6.2 62.5 38,161 Fulton 14.6 15.7 47.7 46,271 
Pamlico eg 2.5 10.4 2,883 Greene 5.5 5.9 18.6 17,518 
Pender 2.8 4.3 18,2 5,701 Hancock 8.0 8.8 26.7 25,488 
Pitt 13.6 14.6 64.7 57,063 Henderson 2.2 2.4 7.8 6,470 
Sampson 7.8 11.3 50.1 26,129 McDonough 8.7 9.4 29.3 45,005 
Tyrrell 8 1.2 5.0 2,375 Morgan 9.4 10.5 37.1 48,785 
Vance 6.3 8.5 35.7 25,682 Pike 6.2 6.8 20.9 19,931 
Warren 3.1 49 23.4 8,318 Schuyler 2.6 3.0 8.8 7,645 
Washington on 2.9 13.2 9,127 Scott 19 2.1 6.6 6,837 
Wayne 13.2 16.9 72.2 63,363 Warren 7.6 8.3 26.4 28,083 
Wilson 11.0 14.1 59.6 49,288 
Total 192.3 252.3 1,133.8 762,350 lowa: 
Davis 2.5 2.8 8.6 8,526 
Des Moines 14.9 15.7 48.7 59,106 
GREENVILLE-SPARTANBURG, SOUTH Jefferson 4.8 5.5 16.9 19,700 
CAROLINA-ASHEVILLE, NORTH CAROLINA Lee 11.5 13.5 44.3 48,450 
Georgia: Van Buren 3.0 3.3 > 10,191 
Banks | 1.3 SS 588 
Barrow 2.6 3.4 12.5 14,271 Missouri: 
Clarke 8.8 11.4 43.1 55,542 Adelr 5.2 6.6 19.9 21,367 
Elbert 3.3 4.0 16.2 13,837 Audrain 7.2 8.5 26.0 32,131 
Franklin 2.4 2.9 11.7 9,376 Clark 2.3 2.5 8.0 7,521 
Hart 2.5 3.2 12.3 10,178 Knox 2.2 2.6 7.4 6,612 
Jackson 3.3 4.1 16.7 14,784 Lewis 2.9 3.3 10.3 9,853 
Lincoln 1.0 13 5.2 2,740 Macon 5.9 7.0 20.3 17,777 
Madison 2.0 2.5 10,1 3,361 Marion 9.1 9.6 28.9 34,458 
Stephens 3.6 $.1 19.1 14,552 Monroe 2.7 2.9 8.9 11,975 
Taliaferro a 8 3.5 1,381 Montgomery 3.0 3.2 97 12,163 
Wilkes 2.0 27 10.4 8,263 Pike 5.2 5.8 16.7 18,787 
Kentucky: Ralls 2.0 2.2 7.5 5,916 
Harlan 9.7 13.1 55.5 27,066 Randolph 6.6 7.8 22.5 26,732 
North Carolina: Schuyler 1.2 1S 4.1 pee 
Buncombe 283 36.6 136.6 144,661  Sdtland 2.1 2A 6.8 6, 
Shelby 2.7 3.0 8.5 10,576 
Burke 9.9 12.0 51.0 29,687 
Caldwell 9.2 11.3 48.0 33,342  Werren if = = he 
Catawba 170 186 71.2 79416 Tetel “ews ow 6S 
Cleveland 13.7 16.3 67.1 53,619 
Gaston 27.7 33.5 131.8 106,197 HARLINGEN-WESLACO, TEXAS 
Graham 9 1.7 7.5 2,858 Texas: 
Haywood 7.3 10.3 40.4 34,564 Brooks 2.0 2.5 9.6 6,054 
Henderson 6.8 9.6 34.5 34,117 Cameron 29.1 43.0 175.9 127,053 
Jackson 2.8 4.2 18.3 11,853 Hidalgo 33.9 48.0 208.2 117,133 
Lincoln 5.5 69 28.1 17,452 Jim Hogg % 1.0 ry" 3,814 
McDowell 5.2 69 27.9 18,640 Kenedy J q * 73 
Macon 2.6 3.8 16.2 13,101 Stary 1.8 3.0 15.3 7,660 
Madison 27 43 18.4 7,299 Willacy 4.2 5.5 23.4 13,890 
Polk 2.6 29 11.4 5,846 Zapata 6 1.0 5.0 1,001 
Rutherford 97 11,2 44.1 33,355 Total 72.3 104.1 442.6 276,678 
Swain 11 2.1 8.7 7,797 
Transylvania 2.5 3.8 17.0 13,016 
Yancey 2.2 3.5 15.1 6,194 HARRISBURG, ILLINOIS 
Minois: 
South Carolina: Alexander 5.8 6.6 20.4 19,140 
Abbeville 43 5.5 21.9 11,968 Edwards 2.3 a7 9.5 10,59! 
Anderson 18.9 23.5 89.4 75,043 Franklin 12.6 13.9 42.2 38,343 
Cherokee 8.0 10.0 41.2 19,892 Gallatin 1.8 2.1 7.2 7,595 
Chester 6.4 8.0 32.9 17,801 Hamilton 3.0 3.5 10.9 8,349 
Greenville 48.0 57.3 208.4 203,908 Hardin 1.7 1.8 6.4 3,402 
Greenwood 10.4 13.4 50.3 33,644 Jackson 11.5 12.4 39.5 46,243 
Laurens 7.8 11.5 48.3 25,482 Jefferson 10.1 11.3 35.4 38,768 
McCormick 1.6 2.1 8.7 4,260 Johnson 2.1 2.5 8.5 6,878 
Newberry 6.0 8.1 31.4 20,371 = Massac 5.0 6.0 18.6 14,529 
9.1 38.4 21,648 ~—- Perry 5.6 6.2 20.4 14,949 


Oconee 6.2 
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Bal 
Cal 


Crit 
Gr 
Hic! 
Livi 


Virg 
Albe 
Aug 
Clar 
Culp 
Gre 
Mad 
Orar 
Page 
Rapy 
Rocki 
Shen 
War 


Wes 
Gran 
Hard 
Pend 
Tucke 
Tote 


HAR 
Con 
Hartf 
Litchfi 
Midd 
New | 
New | 
Tollar 
Wind 
Mass 
Frank 
Hamp 
Hamp 
Total 


— 


Cireuk 


Retail 
Sales 
($000) 


30,057 
14,923 
18,652 
51,611 


27,850 
11,703 
17,766 


75,755 
7,880 
16,151 
46,271 
17,518 
25,488 
6,470 
45,005 
48,785 
19,931 
7,645 
6,837 
28,083 


8,526 
59,106 
19,700 
48,450 
10,191 


21,367 
32,131 
7,521 
6,612 
9,853 
17,777 
34,458 
11,975 
12,163 
18,787 
5,916 
26,732 
8,016 
6,853 
10,576 
7,876 
36,405 


6,054 
27,053 
17,133 
3,814 
73 
7,660 
13,890 
1,001 
176,678 


19,140 
10,591 
38,343 
7,595 
8,349 
3,402 
46,243 
38,768 
6,878 
14,529 
14,949 


urvey of 





























VHF Total Pop- VHF Total Pop- VHF Total Pop- ; 

Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 

(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 

sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($009) 

Pope 1.3 1.6 5.0 2,825 HASTINGS, NEBRASKA Smith 2.0 3.4 14.0 3,938 
Pulaski 3.3 3.6 12.3 5,187 Kansas: Stone 9 1.6 6.1 6,707 
Saline 8.3 8.7 26.5 29,549 Cloud 3.1 4.8 14.6 18,899 Walthall 17 3.2 13.5 8,847 
Union 47 5.2 18.8 13,909 Decatur 1.3 2.0 5.9 6,627. Wayne 2.1 3.5 15.1 12,148 

Wayne 4.9 5.9 18.8 16,564 Graham 8 1.3 5.6 5,765 Total 49.1 79.8 312.4 215,787 
White 5.3 6.4 20.4 20,582 Jewell Zz 2.5 7.7 5,527 
Williamson 14.0 15.1 45.0 45,420 Mitchell 1.8 2.6 8.7 18,768 
eden — s:3 8 = 

sborne J h a a 
Posey a ss 6A 14,331 phillips 2.3 3.3 9.9 11,049 HAWAII 

Kentucky: Republic 2.5 3.4 10.0 10,117 Hilo-Hawaii 7.7 17.4 64.0 48,750 
Ballard 2.5 3.1 10.1 6,832 Rooks 2.0 2.9 9.9 11,469 Oahu-Honolulu 101.4 116.4 506.2 426,884 
Caldwell 1.8 3.4 11.3 10,824 Sheridan 7 1.1 4.3 4,539  Wailuku-Mavi 6.2 12.3 43.9 34,345 
Carlisle 11 1.6 6.1 6,390 Smith 1.8 2.6 7.8 8,047 ~—s*‘Totall ° 115.3 146.1 614.1 509,979 
Crittenden 1.4 2.7 9.4 5,541 Washington 2.6 3.6 11.3 8,448 
Graves 6.3 9.7 30.2 26,312 
Hickman 1.2 2.0 6.6 5,033 

we Nebraska: 

Livingston 1.1 19 6.4 2,966 Adams 8.5 97 33.2 44,982 HENDERSON, KENTUCKY-EVANSVILLE, 
Lyon 9 1.5 6.2 2,789 Atiey q 2 7 3 INDIANA 
McCracken 14.5 19.9 62.7 70934 . ; Pred ome Gnas 
Marshall 3.5 5.2 17.4 17,719 inion 2.0 29 99 9,052 Clay 47 5.5 17.6 15,632 
Union 2.3 4.0 14.4 13,056 gaya oe 1.4 47 6,298 Crawford 6.1 6.8 20.8 20,469 
Webster 2.$ 4.5 14.0 9,170 ands 8 1.6 5.1 4,676 Edwards 2.3 27 9.5 10,591 
Missouri: Buffalo 7.0 8.1 25.8 35,113 Gallatin 1.8 2.1 7.2 7,595 
Cope Girardeau 10.3 11.3 37.7 55,897 Cherry 1.5 2.5 8.5 12,066 Hamilton 3.0 3.5 10.9 8,349 
Mississippi 4.2 5.2 20.0 14,492 Clay 2.5 3.0 9.2 8,437 Hardin 17 1.8 6.4 3,402 
Perry 3.0 3.2 11.5 12,915 Custer 3.8 5.3 17.2 16,941 Jasper 37 4.2 13.5 8,631 
Scott 7.6 8.6 30.0 33,833 Dawson 5.5 6.5 20.9 28,622 Jefferson 10.1 11.3 35.4 38,768 
Total 173.0 209.1 679.2 651,857 _—‘ Fillmore 2.4 2.9 8.4 12,986 Lawrence 5.3 6.0 19.3 21,668 
Franklin e 2.0 6.3 6,090 Pope 1.3 1.6 5.0 2,825 
HARRISBURG, PENNSYLVANIA Furnas 2.6 2.9 9.0 12,676 Richland 4.8 5.7 16.7 19,992 
Pennsylvania: Garfield 5 8 2.8 3,912 Saline 8.3 8.7 26.5 29,549 
Cumberland UHF Data 33.7 115.4 117,710  Gosper 6 y 2.5 872. Wabash 3.9 4,2 13.8 15,536 
Dauphin not givenon 66.5 222.6 282,420 Grant A 2 1.1 1,511 Wayne 4.9 5.9 18.8 16,564 
Juniata a county basis 4.0 14.0 11,454 Greeley 1.1 1.6 5.6 5,663 White 5.3 6.4 20.4 20,582 
Lebanon 24.3 84.2 101,120 ‘Hall 11.0 12.4 39.6 53,786 
Mifflin 11.4 40.0 37,940 Hamilton 2.5 2.9 8.6 9,806 indiana: 
Perry 6.4 22.5 18,784 Harlan 1.5 1.6 5.2 3,794 Crawford 2.1 2.4 8.1 5,874 
York 13.2 43.9 51,951 Holt 2.1 4.1 14.6 ma eee vA 8.1 273 21,487 
Total $113.8 159.5 542.6 621,379 —_ Hooker J 3 1.2 a 61 70 25.4 31,941 
Howard 1.6 2.2 6.5 6,659 Gibson 9.2 10.3 32.7 29,099 
HARRISONBURG, VIRGINIA Jefferson 3.6 4.3 13.3 “mF a 126 13.3 427 42,371 
Maryland: Kearney 1.7 2.0 6.2 5,400 hatin 2.9 3.2 11.0 9,778 
Garrett 3.4 4.7 18.9 19,451 Keya Paha Pe 4 2.1 908 Orange 4.5 5.0 16.9 14,626 
Virginia: Logan 2 3 1.3 908 Perry 47 5.2 18.1 16,977 
Albemarle 10.4 149 59.2 66,773 NOP : y- = “eke 3.9 44 140 10,298 
Augusta 13.7 19.8 789 eo ; ; : Posey 5.5 5.8 19.4 14,33 
Clarke 1.5 1.8 7.4 11,218 errick 1.8 2.6 7.9 10,847 Spencer 3.9 44 15.3 10,872 
Culpeper 27 3.5 143 14,692 ‘Nance - pl vee 5,211 Vanderburgh 53.0 56.3 «181.0 205,026 
ta P 21901 Nuckolls 2.3 2.8 9.5 1020S wens 6.5 75 24.9 13,835 
Madison 1.5 2.0 8.9 os (Oo -— aa = 22,909 
Orange 2.6 3.4 13.7 ase «(CS - 7“ ” aone 
p 15.1 9.065 Rock 5 9 2.9 3,561 Kentucky: 

—_ apd a8 : : Seward 3.4 4.1 12.9 14,506 Breckinridge 3.0 3.6 13.1 5,732 
Rappahannock 9 12 57 2,958 i 1.3 2.0 9.0 2,380 
Rock’ Sherman 1.2 1.8 6.5 5,479 Butler 
~% ingham 10.7 13.7 53.5 71,303 Thayer 2.4 2.9 9.4 10,024 Caldwell 1.8 3.4 11.3 10,824 

henandoah 4.3 ST 21.5 19,822 Noise 2 4 1.2 975 Crittenden 1.4 2.7 9.4 5,541 
Warren 3.6 40 15.5 14,591 Vattey 4 20 68 8,265 Daviess 158 198 67.5 76,341 
West Virginia: Webster 2.0 2.2 6.6 9,394 Grayson 2.7 4.4 16.3 1,214 
Gront 1.3 1.9 7.4 6,224 Wheeler 2 3 1.3 631 Hancock 1.1 1.4 44 2,125 
Hardy 1.3 1.9 8.1 8,018 York 4.0 46 14.5 19,132 Henderson 8.7 10.6 34.9 36,281 
Pendleton 1.2 2.0 7.8 3,851 Total 114.7. 149.1 482.6 «=—-577,175 ——- Hopkins 7.4 12.1 40.6 28,586 
Tucker 1.3 2.1 8.2 4,623 Livingston 1 1.9 6.4 2,966 
Total 74.8 87.6 349.5 341,889 Mclean 1.5 2.5 9.2 SAN 

Meade 1.6 2.0 10.8 10,468 
HARTFORD-NEW BRITAIN, CONNECTICUT ee Muhlenberg 4.8 7.2 26.5 16,700 
Connecticut: ississippi Ohio 27 43 15.0 7,460 
Hartford 175.8 190.8 655.8 920,410 “larke - pa sad 8,127 Union 2.3 4.0 14.4 13,056 
Litchfield 32.4 34.8 115.3 129,546 Covington 2.2 3.6 14.8 5,338 Webster 2.5 4.5 14.0 9,170 
Middlesex 21.0 22.9 81.0 - 105,296 _ Forrest 8.3 13.7 47.7 59,861 —-gopel 249.2 295.7 981.4 910,918 
New Haven 173.7 186.6 633.4 774,825 Ceoree rs ce a a 
New London 46.8 50.8 173.5 246655 creene ” . : 2, 
Tolland 14.9 16,6 62.3 41,709 Jasper 2.8 4.0 17.3 7,515 
Windham 19.9 21.4 71.2 85.646 Jeff Davis 2.0 3.3 14.8 5,633 

F r : Jones 11.6 16.4 60.9 37,241 HENDERSON-LAS VEGAS, NEVADA 

Massachusetts: Lamar 19 3.3 12.6 4,088 Arizona: 
Franklin 15.4 17.2 55.0 52,665 Lawrence 1.6 2.7 11.0 4,673 Mohave 1.1 2.4 8.0 13,414 
Hampden 110.9 119.3 405.3 533,972 Marion 3.1 57 22.2 17,025 Nevada: 
Hampshire 20.7 22.9 86.7 86,254 — Perry 1.2 2.0 8.0 3,516 Clark 34.4 45.6 143.8 186,808 
Total 631.5 683.3 2,339.5 2,976,978 Scott 2.8 47 19.4 20,377 ~—«‘ Total 35.5 48.0 151.8 200,222 
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NOT A 
SLICE! 


afea SUIVEVS va 
WLBT foremost in 
coverage the 

whole pie 


is yours! 
‘the South's 
fastest growing 
TV market... 
JACKSON, 
MISSISSIPPI 


ARB 47-county survey, 
February 12-18, 1959 
WLBT StaB 




















Monday thru Friday: 


Sign-on to Noon 77.8 262 

Noon to 6 PM 53.0 47.0 

6 PM to Midnight 57.2 428 
Saturday: 

Sign-on to6 PM 76.1 24.9 
ee : 

Sign-on to6PM = =6©60.4 39.6 






Sunday thru Saturday: 


6:00 PM to 10: u™ 43.9 











VHF Total Pop- VHF Total Pop- 

Homes Homes _ ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) $000) 


INDIANAPOLIS, INDIANA continued 


Jennings 
Johnson 
Lawrence 
Madison 
Marion 
Martin 
Miami 
Monroe 
Montgomery 
Morgan 
Owen 
Parke 
Putnam 
Randolph 
Rush 
Shelby 
Sullivan 
Tippecanoe 
Tipton 
Vermillion 
Vigo 
Wabash 
Warren 
White 
Total 


JACKSON, 
Arkansas: 
Chicot 


Louisiana: 
East Carroll 
Madison 
Tensas 


Mississippi: 
Adams 
Amite 
Attala 
Bolivar 
Carroll 
Choctaw 
Claiborne 
Clay 
Copich 
Covington 
Forrest 
Franklin 
Hinds 
Holmes 
Humphreys 
Issaquena 
Jasper 
Jefferson 
Jeff Davis 
Jones 
Kemper 
Lamar 
Lauderdale 
Lawrence 
Leake 
Leflore 
Lincoln 
Madison 
Marion 
Montgomery 
Neshoba 
Newton 
Oktibbeha 
Pike 
Rankin 
Scott 
Sharkey 
Simpson 


4.3 47 
11.0 12.5 
10.6 11.2 
36.5 39.0 

195.4 210.2 

2.9 3.2 

9.6 11.1 
14.3 15.3 

9.7 10.3 

9.8 10.9 

3.2 3.4 

4.3 4.6 

6.9 Ta 

8.9 9.5 

6.0 6.4 

9.9 10.7 

6.2 6.5 
22.4 25.4 

4.5 5.2 

5.2 5.5 
$2.5 34.2 

8.7 9.9 

2.4 2.6 

5.4 6.1 

710.4 771.9 
MISSISSIPPI 

3.7 5.2 

2.8 3.7 

3.2 4.3 

2.3 3.2 

6.1 10.4 

2.0 4.1 

3.2 5.6 

8.6 15.1 

1.5 2.8 

1.0 2.1 

1.6 27 
2.1 3.9 

4.4 7.2 
2.2 3.6 
8.3 13.7 

1.4 2.3 
38.1 46.7 
4.3 6.8 
2.9 4.8 

6 1.0 

2.8 4.0 

1.4 2.5 
2.0 3.5 
11.6 16.4 

lz 2.8 

t? 3.3 
15.2 19.5 

1.6 2.7 
2.8 4.5 

6.9 12.3 

4.3 7.1 

4.5 6.9 

3.1 5.7 

iP 3.5 

3.3 5.4 

3.4 4.9 

3.2 5.8 

5.5 8.7 

3.4 5.8 

2.8 4.7 

1.6 2.6 

29 49 


18.5 
40.6 
36.8 
123.6 
664.7 


8.3 
18.8 
2,482.0 


17.7 


14.6 
16.0 
12.0 


19.9 


12,638 
35,643 
38,368 
136,985 
947,671 
9,778 
33,028 
56,325 
41,739 
26,894 
8,453 
11,391 
24,519 
27,363 
21,456 
33,158 
15,627 
94,841 
12,123 
16,841 
124,713 
34,421 
4,172 
27,378 
2,805,769 


13,445 


6,803 
10,722 
5,259 


37,514 
7,262 
13,139 
34,549 
1,973 
2,543 
6,028 
9,157 
13,832 
5,338 
59,861 
3,587 
185,773 
14,422 
8,769 
560 
7,515 
4,241 
5,633 
37,241 
2,962 
4,088 
70,665 
4,673 
7,558 
41,337 
20,079 
15,813 
17,025 
8,127 
8,249 
11,267 
12,994 
31,141 
9,687 
20,377 
7,328 
11,540 


Smith 
Sunflower 
Walthall 
Warren 
Washington 
Webster 
Wilkinson 
Winston 
Yazoo 
Total 


5.5 
230.3 


JACKSON, TENNESSEE 


Kentucky: 
Fulton 


Mississippi: 
Alcorn 
Tishomingo 


Tennessee: 
Benton 
Carroll 
Chester 
Crockett 
Decatur 
Dyer 
Gioson 
Hardeman 
Hardin 
Haywood 
Henderson 
Henry 
Lake 
Lauderdale 
McNairy 
Madison 
Oaion 
Perry 
Wayne 
Weakley 
Total 


1.8 


12.9 
47 
7 
1.7 
3.9 
87.5 


124.9 


JACKSONVILLE, FLORIDA 


Florida: 
Alachua 
Baker 
Bradford 
Citrus 
Clay 
Columbia 
Dixie 
Duval 
Flagler 
Franklin 
Gadsden 
Gilchrist 
Hamilton 
Hernando 
Jefferson 
Lafayette 
Leon 
levy 
Liberty 
Madison 
Marion 
Nassau 
Putnam 
St. Johns 
Suwannee 
Taylor 
Union 
Volusia 
Wakulla 


Georgia: 
Appling 
Atkinson 
Bacon 

Ben Hill 


2.0 
9.5 


36.0 
1.2 


3.0 
1.7 
2.1 
3.8 


1,362.5 


10.9 


25.1 
12.8 


72.9 
7.0 
11.7 
6.3 
20.1 
20.3 
3.9 
456.3 
5.2 
5.0 
43.9 
2.7 
8.6 
9.3 
9.1 
2.9 
66.2 
9.2 
2.3 
14.5 
49.9 
16.6 
35.4 
34.5 
14.4 
13.8 
7.6 
110.6 
4.5 


12.7 
7.0 
8.6 

13.7 


3,938 
24,085 
8,847 
44,931 
60,755 
9,080 
5,297 
10,508 
18,345 
985,152 


11,993 


21,190 
7,689 


8,057 
16,538 
5,835 
6,615 
4,274 
24,958 
30,723 
8,826 
9,040 
11,851 
7,827 
17,220 
6,229 
12,505 
10,681 
53,501 
21,692 
2,545 
4,933 
13,550 
318,272 


82,372 
5,669 
8,099 
8,243 

12,001 

18,779 
4,648 

636,908 
3,171 
5,641 

27,492 
3,357 
5,920 

11,414 
5,894 
2,730 

90,451 

13,406 
1,772 

13,316 

60,178 

11,789 

34,364 

26,203 

16,637 

13,823 
3,206 

158,452 
1,887 


10,503 
2,194 
7,919 

11,780 


— 
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AYA abl 3LY Fad BAVSS pale) coma atch e me kelene) cor 
your Indianapolis potential 


for every 10 TV homes in the 
Indianapolis Trading Area... there 
are 14 in its Satellite Markets. 


Think of this rich Mid-Indiana area in these terms 
and you will come up with some surprising ideas about 
television and your market. Here’s the place to test 
“regional umbrella coverage”. . . . get real penetration 
and impact at low cost. Why is this Indianapolis 
television market different ? 

Where else will you find satellite markets that are 33°, 
richer and 50% bigger than the Metropolitan Trading 


only basic NBC coverage of America’s 
13th TV Market — 760,000 TV homes. 


o% >. 

:. S INDIANAPOLIS—Maior retail area for 18 richer-than- 
average counties. 1,000,000 population—350,600 families with 90% 
television ownership! 


of -., 
“U 11 SATELLITES—Each market within WFBM-TV's 
verified coverage... Marion « Anderson « Muncie « Bloomington 
¢ Vincennes e, Terre Haute « Danville, Illinois e Lafayette e Peru 
e Logansport « Kokomo. 


Zone itself ? Where else do you find such a widespread 
area covered from one central point... and by just 
one station with no overlapping basic affiliates of the 
same network ? 


WFBM-TV dominates Mid-Indiana, because it is the 
only basic NBC outlet penetrating this market. Nielsen 
Coverage Study #3 confirms these facts . . . and we’re 
proud of our ARB. Let us show you how to test 
regional marketing ideas with amazing results. 


Represented Nationally by the KATZ Agency 


CHANNEL 6 

i i 
WEBM zv 
—t+nw’/DIANAPOLIS 


OUR 10TH 
ANNIVERSARY 















YOU CAN'T 
COVER THE 
GROWING 


JACKSONVILLE 
MARKET 
EFFECTIVELY 
WITHOUT 


WFGA-TYV! 


TOP NBC - ABC 
PROGRAMMING 
PROVES IT! 


¢ Maverick © Wagon Train 


® Dinah Shore © The Rifleman 


For The Best 
NBC and ABC 


Availabilities—Contact 
Peters, Griffin, Woodward, Inc. 


WIGA-TV 


Channel 12 


Jacksonville, Florida 


FLORIDA’S 
COLORFUL STATION 
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VHF Total Pop- 

Homes Homes _ ulation Retail 

(Thou- (Thou- (Thou- Sales 

sands) sands) sands) ($000) 
JACKSONVILLE, FLORIDA continued 
Berrien iP 4 2.9 12.0 13,437 
Brantley 8 1.4 6.4 2,358 
Brooks LP 3.3 15.0 9,065 
Bryan a 1.4 5.9 3,926 
Camden 1.8 2.6 8.9 3,628 
Candler 1.1 1.8 6.7 5,756 
Chariton 8 Be 4.5 4,946 
Clinch 9 1.5 5.7 3,497 
Coffee 3.5 6.2 26.8 15,359 
Colquitt 6.0 9.4 36.6 28,276 
Cook 1.4 2.9 11.1 8,624 
Echols 3 5 2.4 194 
Evans 9 1.4 5.5 7,760 
Glynn 8.6 12.2 43.8 40,679 
Irwin 13 2.3 10.0 4,379 
Jeff Davis 1.4 2.4 9.3 8,032 
Lanier 8 1.3 49 2,882 
Liberty 1.4 22 9.1 7,505 
Long 5 P 3.7 1,962 
Lowndes 8.2 13.1 51.8 41,240 
Mcintosh 1.0 1.6 6.6 2,915 
Pierce 1.4 2.4 9.6 6,960 
Tattnall 2.0 3.4 13.8 9,593 
Telfair 1.5 2.4 10.4 8,506 
Thomas 6.0 9.5 35.6 31,638 
Toombs 25 4.2 17.0 15,753 
Ware 7.0 9.1 34.7 34,133 
Wayne 2.0 3.4 14.0 15,230 
Wheeler 8 1.4 5.6 1,215 
Total 291.7 408.8 1,534.1 1,659,666 
JEFFERSON CITY-COLUMBIA, MISSOURI 
Missouri: 
Audrain 7.2 8.5 26.0 32,131 
Benton 2.3 2.7 8.8 7,437 
Boone 12.8 13.7 52.1 53,868 
Callaway 5.2 6.0 22.9 18,493 
Camden 1.8 2.0 6.9 7,063 
Chariton 3.3 4.3 13.2 14,848 
Cole 10.2 11.4 41.8 47,846 
Cooper 4.0 4.6 14.7 14,101 
Dent 2.5 3.1 10.0 10,628 
Gasconade 3.3 3.9 12.7 12,875 
Hickory 1.4 1.6 4.5 2,902 
Howard 2.9 3.3 10.6 8,306 
Linn 4.7 6.2 17.5 18,393 
Macon 5.9 7.0 20.3 17,777 
Maries 1.7 2.0 6.4 4,503 
Miller 3.6 4.2 13.7 12,496 
Moniteau 2.7 3.2 9.7 10,039 
Monroe 2.7 2.9 8.9 11,975 
Montgomery 3.0 3.2 9.7 12,163 
Morgan 2.4 2.8 8.5 10,785 
Osage 2.4 2.9 10.7 7.377 
Pettis 11,1 12.8 37.1 39,944 
Phelps 5.9 ES i 25.8 27,122 
Pulaski 3.5 53 49.3 15,828 
Ralls 2.0 2.2 7.5 5,916 
Randolph 6.6 7.8 22.5 26,732 
Saline 6.7 7.8 25.3 28,436 
Shelby 2.7 3.0 8.5 10,576 
Warren 2.1 2.2 7.3 7,876 
Total 126.6 148.3 512.9 498,436 
JOHNSON CITY, TENNESSEE-BRISTOL, 

VIRGINIA 

Kentucky: 
Harlan 9.7 13.1 55.5 27,066 
Letcher 3.7 6.2 27.9 10,488 
Perry 4.8 7.8 35.7 17,058 
Pike 10.9 15.6 69.0 24,163 
North Carolina: 
Avery 2.2 3.1 12.4 3,889 
Mitchell 2.3 3.4 13.9 9,959 
Watauga 2.9 4.1 17.9 12,348 


VHF Total Pop- 

Homes Homes _ ulation Retail 

(Thou- (Thou- (Thou- Sales 

sands) sands) sands) 
Tennessee: 
Carter 8.4 11.2 44.6 24,833 
Cocke 3.1 $.2 20.5 11,826 
Grainger 1.6 2.8 12.0 3,280 
Greene 7.3 11.1 42.0 27,850 
Hamblen 4.8 8.3 31.8 27,646 
Hancock 1.0 19 7.5 1,413 
Hawkins 4.4 7.9 32.9 11,184 
Johnson LT? 27 11.3 3,907 
Sullivan 21.6 29.6 111.4 113,567 
Unicoi 23 3.6 15,2 7,179 
Union 1.0 2.1 9.0 2,904 
Washington 13.1 16.8 65.9 60,461 
Virginia: 
Buchanan 5.2 8.1 40.5 13,308 
Dickenson 3.2 5.0 24.0 7,133 
lee 5.0 6.4 28.9 9,074 
Russell 3.9 6.3 28.4 6,375 
Scott 4.5 6.8 28.0 15,175 
Smyth 49 7.0 31.0 22,700 
Washington 8.8 13.2 56.2 40,832 
Wise 9.0 12.2 52.9 27,007 
Total 151.3 221.5 926.3 542,625 
JOHNSTOWN, PENNSYLVANIA 
Maryland: 
Allegany 21.8 27.1 94.6 104,484 
Garrett 3.4 4,7 18.9 19,451 
Pennsylvania: 
Armstrong 21.0 22.1 77.5 63,622 
Bedford 10.0 10.5 37.9 51,794 
Blair 37.1 39.4 134.4 138,064 
Butler 26.3 27.7 99.2 109,431 
Cambria 53.6 56.4 210.8 201,468 
Cameron 1.4 1.8 6.9 9,278 
Centre 15.1 16.3 64.8 62,927 
Clarion 9.5 10.1 36.2 33,003 
Clearfield 20.4 21.5 76.3 71,073 
Clinton 8.8 10.8 37.9 34,702 
Elk 7.3 9.3 33.9 36,012 
Fayette 46.6 49.0 177.0 145,071 
Forest 8 1.1 4.0 4,192 
Fulton 2.0 2.4 9.2 9,526 
Greene 10.5 11.9 43.4 26,706 
Huntingdon 10.1 10.6 38.3 29,068 
Indiana 18.9 19.9 71.8 59,767 
Jefferson 12.5 13.2 45.3 42,506 
McKean 13.2 15.6 51.2 52,655 
Mifflin 10.8 11.4 40.0 37,940 
Potter 3.4 4.4 15.0 15,657 
Somerset 18.7 20.8 75.5 60,026 
Venango 15.2 18.4 64,7 56,098 
Warren 10.3 11.8 41.7 56,032 
Washington 59.8 62.9 220.0 213,198 
Westmoreland 90.1 94.8 336.1 311,164 
West Virginia: 
Hampshire 1.8 2.8 11,2 7,121 
Mineral 3.4 5.4 19.5 15,505 
Morgan 1.3 2.0 73 4,104 
Total 565.1 616.1 2,200.3 2,081,675 


JOPLIN, MISSOURI-PITTSBURG, KANSAS 


Arkansas: 


Benton 6.5 9.6 30.9 28,053 
Washington 10.3 14.8 50.6 48,626 
Kansas: 

Allen 4.1 5.3 16.6 18,649 
Bourbon 4.6 5.8 16.8 16,693 
Cherokee 5.9 7.3 22.5 16,197 
Coffey 1.8 2.4 8.5 8,268 
Crawford 11.5 14.0 40.3 39,197 
Labette 6.8 9.1 28.1 24,019 
Montgomery 13.6 16.6 47.9 54,736 
Neosho 52 6.5 20.0 19,402 
Wilson 3.7 4.6 13.8 14,915 
Woodson 1.4 2.0 5.6 5,178 
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Retail 
Sales 


24,833 
11,826 
3,280 
27,850 
27,646 
1,413 
11,184 
3,907 
113,567 
7,179 
2,904 
60,461 


13,308 
7,133 
9,074 
6,375 

15,175 

22,700 

40,832 

27,007 

542,625 


104,484 
19,451 


63,622 
51,794 
138,064 
109,431 
201,468 
9,278 
62,927 
33,003 
71,073 
34,702 
36,012 
145,071 
4,192 
9,526 
26,706 
29,068 
59,767 
42,506 
52,655 
37,940 
15,657 
60,026 
56,098 
56,032 
213,198 
311,164 


7,121 
15,505 
4,104 
081,675 


\S 


28,053 
48,626 


18,649 
16,693 
16,197 
8,268 
39,197 
24,019 
54,736 
19,402 
14,915 
5,178 
— 
urvey of 





+ re cer 
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in the sky .. . 2/3 of a mile high 


NEW 
ax WJHL-TV 


TOWER & ANTENNA 


(A G.E. Helical) 


MORE COVERAGE IN TENN., VIRGINIA, 
KENTUCKY, NORTH CAROLINA & WEST VA. 


rm.) 


THE STATION 


* New Tower... 1495 feet above average terrain . . . 3,539 
above sea level. 


* New Antenna . . . A General Electric Helical for greater 
efficiency and clearer reception. 


* First in Audience . . . Lowest cost per 1000. 




















MON.-FRI. SIGN-ON 

NOON-6 |6-MIDNIGHT| SIGN-OFF 
WJHL-TV 62.5 49.5 54.2 
STATION “A” 31.1 43.3 38.7 
OTHERS 6.4 7.2 8.2 

















Tri-Cities ARB, Mar-Apr, 1959 





THE MARKET =, 


*% Television homes . . . 371,274* | 
* Population, coverage area . . . 2,284,000 te. 
* Retail sales, coverage area . . . $1,602,865,000.00** ft 


“American Research Foundation Report, March, 1958 
*“Compiled from data from Sales Management, 1958 


TRI-CITIES TV 


JOHNSON CITY @ KINGSPORT @ BRISTOL 


WIHL-TV 


Channel 11 @ 316,000 Watts 


CBS @ ABC 
JOHNSON CITY, TENNESSEE 


Represented by JOHN E. PEARSON Television, Inc. 











biggest 
Sales 
picture 


in 
Kansas 


The Tall Tower at Broadcasting House 





And a mighty big picture it is. Survey after survey, KCMO-TV has 
more quarter-hour firsts (according to ARB and Nielsen) than any other 
station. 


Operating from the Broadcasting House communications center, 
KCMO-TV reaches its dominant-sized audience in the million-population 
Kansas City market by the best way possible. By broadcasting at maxi- 
mum power from the U. S. A.’s tallest self-supported tower. Your mes- 
sages are delivered with more electronic impact than on any other 
television station in the region. 


Why not give your sales the big picture in Kansas City? Do it with 
Mid-America’s No. 1 station in size of audience, picture clarity, sales 
success. 


CBS Television Joe Hartenbower, V. P. & G. M. 
_ Network Sid Tremble, Station Manager 


Channel 5 
KANSAS CITY KCMO 
SYRACUSE WHEN 
PHOENIX KPHO 
OMAHA wow 
TULSA KRMG 


KCMO-TV The Katz Agency 

WHEN-TV The Katz Agency Represented nationally by Katz Agency 

KPHO-TV The Katz Agency Meredith Stations Are Affiliated With 

wow-TV John Blair & Co.—Blair-TV BETTER HOMES and GARDENS and 
John Blair & Co. SUCCESSFUL FARMING Magazines. 













































































































VHF Total Pop- 
Homes Homes _ ulation Retai! 
(Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) 
How much = 
JOPLIN, MISSOURI-PITTSBURG, 
KANSAS continued 
Missouri: 
Borry 5.1 6.3 21.0 21,055 e@ S a 
sales ower do Barton 3.0 3.7 VW. 13,628 
Cedar 2.6 3.2 9.5 11,339 
| Dade 2.1 2.5 8.1 6,008 : 
| Jasper 26.0 28.3 82.2 105,263 e@ a HT] ne rs 
Lawrence 5.6 7.0 21.1 17,855 fe 
9 McDonald 3.4 4.1 13.7 14,419 
you reac a Newton 7.6 9.1 29.3 28,509 
Vernon 5.4 6.5 21.2 18,317 
Oklahoma: 
Craig 3.3 3.9 15.5 14,136 
| 4 E 10.1 280 . 
RETAIL SALES ot ee i 11.2 paced Latest NSI Survey (see below) 
Televisi Met “ z : . : proves that WKZO-TV delivers 
Sev ISION ero: Ottawa 7.1 8.4 27.1 25,012 more homes in six times as many 
Market Area Total 151.9 187.2 582.7 584,592 quarter hours as Station “B’’! 
(000) (000) 
Beaumont $ 702,418 $ 355,501 
Bellingham. 214,593 58,224 KALAMAZOO, MICHIGAN 
Indiana: 
Birmingham 1,724,231 650,769 Elkhart 28.2 31.5 100.3 129,664 
Lagrange 3.9 4.5 16.1 12,255 
oie ateeeaned aa Noble 8.1 86 285 31,235 
Champaign 1,440,176 145,847 Steuben 4.7 5.2 17.0 19,091 WKZO-TV is out front in 74.6% 
of all quarter hours (l-week 
Charlotte 2,408,071 334,833 Michigan: report) in the Kalamazoo-Grand 
1 5.5 52.7 46,117 Rapids ARB 9-county survey 
Chattanooga 801,974 298,701 Allegan 47 15. . ’ (April 17-May 14, 1959). 
; Barry 9.3 10.3 33.1 25,594 
Chicago 10,054,852 8,676,495 Berrien 43.8 47.5 154.0 170,457 
Cincinnati 2,546,556 1,320,742 Branch 9.8 11.6 39.2 35,154 
Calhoun 39.7 41.8 142.5 156,586 
Cass 10.2 11.5 36.5 24,612 
oi r J a, 
TELEVISION Macazine’s Television Clinton 9.3 9.8 35.1 28,216 
Vs. Standard Markets s ses Eaton 13.4 14.9 49.2 38,083 
F d Markets study stresse Hillsdale 95 10.0 325 35,606 
the need for revising marketing con- Ingham 61.4 65.8 223.2 275,718 
lonia 10.9 11.7 41.0 37,837 NCS No. 3 gives WKZO-TV far 
cepts. The metropolitan area is the Jackson 35.4 38.6 132.0 146,293 more homes — monthly, weekly, 
Kalamazoo 46.0 49.0 1633 226,803 Se ae a 
. 2s 7 ° D : . ’ station outside of Detroit! 
heart of a television market and in en 99.4 107.2 351.0 423,021 
some cases accounts for the bulk of Lake 1.3 14 48 3,922 
' i . ; poston a an pi poe NSI, ARB, NCS No. 3—all three give 
the area’s buying power. But in pose aa as wae te WKZO.-TV the banner position in the 
ee oe _< ind f uskegon ; : 5 ? Kalamazoo-Grand Rapids and Western 
y iImstances, the remainder 0 Newaygo 6.5 7.3 25.3 20,260 Michigan market. 
a a a Oceana 3.9 4.4 15.8 16,400 
the coverage area far outranks the Seti 3.3 3.5 13.2 13,111 Remember, too—add WWTV, 
home county. In Champaign, for ex- Ottowa 25.4 26.1 95.2 94,671 Cadillac, to your WKZO-TV schedule 
St. Joseph 14.4 15.9 49.2 46,967 for all the rest of outstate Michigan 
ample, 90 per cent of the television Van Buren 17.4 18.5 57.1 48,059 worth having! 
‘ . a , Total 587.8 635.5 2,111.5 2,326,014 
market’s spending money is outside 
NSI Survey—Kalamazoo-Grand Rapids Area 
the metropolitan area. (Jan. 25-Feb. 21, 1959) 
| For retail sales and population KANSAS CITY, MISSOURI STATION TOTALS FOR AVERAGE WEEK 
. lowa: 
data correlated to TV-coverage areas, Ringgold 2.4 27 8.3 6,757 HOMES DELIVERED PERCENT OF TOTAL 
TELEVISION MacGAzINE is the only Taylor 3.2 34 oes ees WKZO-TV| Station BIWKZO-TV|Station B 
standard source. Kansas: Mon. thru Fri. 
Allen on 5.3 16.6 18,649 6a.m.9a.m. | 17,600] 17,300 | 50.4% | 49.6% 
Anderson 2.3 3.1 9.8 7,797 9 a.m.-Noon 55,500] 32,300 | 63.2% | 36.8% 
Atchison 5.7 6.3 20.6 18,691 Noon-3 p.m. 69,400 | 35,200 | 66.3% | 33.7% 
Bourbon 4.6 5.8 16.8 16,693 3 p.m.-6 p.m. 68,000 | 54,500 | 55.5% | 44.5% 
Brown 4.0 49 14.3 14,524 Sun. thru Sat. 

Coffey 1.8 2.4 8.5 8,268 6 p.m.-9 p.m. [148,700] 95,500 | 60.8% | 39.2% 
| EK] E \ ISION Doniphan 2.9 3.2 10.9 7,469 9 p.m.-Midnight |134,300 | 68,900 | 66% MY 
Douglas 7.9 10.2 35.3 42,345 
Franklin 5.6 6.5 20.2 23,742 

Jackson 27 3.2 10.0 9,815 Wk 7, O ” | , Y 

Jefferson 2.9 3.6 11.2 9,647 

Johnson 40.1 46.0 147.9 113,391 ’ 

Leavenworth 10.6 11.2 40.3 29,408 100 KW © CHANNEL 3 © 1000 TOWER 
rs es me Poy Bae Studios in Both Kalamazoo and Grand 

yon J . 0 ’ . 

pro 3.6 5.2 16.3 19,373 Rapids for Greater Western Michigan 

15th year of publication Avery-Knodel, Inc. 
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VHF Total 
Homes Homes 
(Thou- (Thou- 
sands) sands) sands) 





Pop- 
ulation 


(Thou- 










: VHF Total Pop- VHF Total Pop- 

Retail Homes Homes _ ulation Retail Homes Homes ulation Retail 
Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 

($000) sands) sands) sands) ($000) sands) sands) sands) ($000) 





























KANSAS CITY, MISSOURI continued Mercer 1.6 1.9 5.6 5,390 Thomas 1.1 2.2 6.8 13,843 
Miami 5.2 6.2 20.2 17,259 Nodaway 6.0 7.3 23.4 21,627 Wallace 4 Ba 2.3 2,960 
Nemaho 3.3 39 13.1 15,363 Pettis WA 128 37.1 39,944 Wichita 3 7 2.6 5,207 
Osage 37 43 13.2 12,812 Platte 5.8 68 226 24,638 
Pottawatomie 2.5 3.7 11.9 16,071 Ray 4.8 5.3 15.2 13,299 
Riley 5.0 62 32.1 39,599 — St. Clair 2.6 27 8.4 a j 
Shawnee 40.8 43.8 134.3 160,997 Saline 6.7 7.8 25.3 20,436  Adoms sae sae = “a 
Wabaunsee 1.6 2.1 6.7 5,630 Vernon 5.4 6.5 21.2 18,317 oe = ae 35 Bs 
Woodson 1.4 2.0 5.6 5,178 Worth 1.3 1.5 46 4,643 Gy ~ . “ph re ppt 
Wyandotte 58.8 62.2 199.6 170,705 Total 610.4 678.0 2,106.7 2,541,742 Chev eane $2 55 178 25,000 
ssouriz le e' ° P 
Andrew 3.2 3.4 10.6 8,389 Clay 2.5 3.0 9.2 8,437 
Atchison 2.4 2.9 9.6 11,878 Custer 3.8 5.3 17.2 16,941 f B 
Bates 49 57 16.0 15,479 Dawson 5.5 6.5 20.9 28,622 \ 
Benton 2.3 2.7 8.8 7,437. KEARNEY, NEBRASKA —— = - 390 
Buchanan 30.4 32.4 102.3 115,084 Colorado: vonkdin 17 2.0 6.3 6,090 
Caldwell 2.9 3.2 8.8 10,118 Phillips Bs 1.3 5.1 ne - ned nd pat 
Carroll 4.0 46 14.0 16,752 Sedgwick 9 1.5 5.0 —_— a ~ = * 7 Z 
Cass 5.6 64 19.1 24,235 Yuma 1.9 3.3 109 nm Se * . ae an 
Chariton 3.3 43 13.2 14,848 Kansas: Grom A 2 11 10 
Clay 256 288 886 138,978 Cheyenne 7 1.4 44 671s Creeley sa 1.6 5.6 Pa 
Clinton 3.3 35 10.5 19,422 _ Decatur 1.3 2.0 5.9 6,627 ‘Mall “es 6G es pe 8 
Daviess 2.9 3.2 9.6 8,492 Graham 8 1.3 5.6 5,765 — - - 7 ‘64 
De Kalb 2.1 2.2 6.9 7,225 Greeley 2 6 2.0 —_— oo 7 a po sis | 
Gentry 2.7 3.1 9.4 10,700 Jewell Uz. 2.5 77 5,527 — herd : me oan 
Grundy 3.5 39 11.6 15,008 Logan 5 11 3.8 — 2. Bs < res a 
Harrison 3.5 4] 12.4 17,488 Mitchell 1.8 2.6 87 18,768 vase ; . a» 62 5,400 
Henry 5.6 6.3 18.4 22,643 Norton 17 27 8.6 — 2.” ard mes oo aan 
Hickory 1.4 1.6 4.5 2,902 Osborne 1.6 2.3 7.4 We oo pe a a 
Holt 2.1 2.5 8.1 9,949 Phillips 2.3 3.3 99 11,049 pee * 3 13 ‘908 
Jackson 195.0 205.3 607.7 976,612 Rawlins z 1.5 5.0 a on 7 > r of 
Johnson 7.5 8.2 28.1 21,349 Rooks 2.0 2.9 9.9 “ae foe os on ae 11088 
Lafayette 7.2 78 24.4 25,422 Sheridan 7 11 4.3 4600 ry ap yes ‘” 
Linn 47 6.2 17.5 18,393 Sherman 9 1.8 5.6 10,334 ee a wa oa wae a9 Bere 
Livingston 4.5 5.0 15.5 22,365 Smith 1.8 2.6 7.8 ae be - wo- a 
Sherman 1.2 1.8 6.5 5,479 
Thomas 2 4 1.2 975 
Valley 1.4 2.0 6.8 8,265 
Webster 2.0 2.2 6.6 9,394 
Total 102.3 139.4 456.4 577,580 


with a properly conceived, strategically placed Service-Ad 


selling by helping people buy 








KLAMATH FALLS, OREGON 








California: 

Modoc 1.6 2.6 8.3 8,592 

Siskiyou 6.0 9.1 27.3 37,117 

Oregon: 

Harney 11 1.9 6.4 9,890 T 

Klamath 10.5 14.7 46.7 58,921 

Lake 1.2 2.0 6.4 9,428 sel 

Total 20.4 30.3 95.1 123,94 9 
0,000 
opula 
ou g 
rogre 





KNOXVILLE, TENNESSEE 











Kentucky: 

Bell 5.6 8.0 34.3 20,781 
Casey 2.2 3.5 14.9 5,622 
Clay 1.6 4.3 20.9 8,119 
Clinton 9 1.8 8.3 3,724 
Harlan 9.7 13.1 55.5 27,066 
Jackson 2.9 12.1 3,953 
Knox 3.3 6.1 25.4 8,559 
Laurel 2.6 6.5 26.0 14,217 
Leslie 1.4 3.2 15.9 2,188 
McCreary 1.6 2.7 12.6 5,029 
Owsley 6 1.4 6.2 1,157 
Pulaski 5.0 9.0 34.5 18,493 
Rockcastle 12 2.6 11.2 4,137 
Russell 1.6 3.6 10.9 4,089 
Wayne 1.6 3.6 15.7 3,7% 
Whitley 3.5 6.3 25.6 17,840 





a 
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Retail 
($000) 


13,843 


2,960 
5,227 


44,982 
413 
35,113 
5,364 
25,000 
8,437 
16,941 
28,622 
3,983 
6,090 
3,647 
12,676 
872 
1,511 
5,663 
53,786 
3,794 
694 
5,150 
2,024 
6,659 
5,400 
14,357 
37,900 
908 

93 
11,025 
4339 
22 909 
20,742 
5,479 
975 
8,265 
9,394 
577,580 


8,592 
37,117 


9,890 
58,921 
9,428 
123,948 


20,781 
5,622 
8,119 
3,714 

27,066 
3,953 
8,559 

14,217 
2,188 
5,029 
1,157 

18,493 
4137 
4,089 


17,840 
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NY Yee © America’ s 





With the {OPularity Stations 
> 
MBC-TV CHANNEL 9 


.. reaches 36,316 more homes with Class “A” coverage than does 
s nearest competitor. 


MBC-TV is the most powerful station in its huge coverage area... 





16,000 watts from its “Tall Tower”...serving 1,674,978 people! 


MBC-TV is the most popular station in the Kansas City market. 
igh-rated, station-produced programs are liberally laced with an 
yer-growing number of sparkling ABC-TV shows destined to 
pture a still greater majority of the area’s top network 

rogram ratings. 














predicted 
0.1MV/M contours 


KMBC-TV’s 0.1 mv contour covers approximately 25,500 
square miles in rich western Missouri and eastern Kansas. 
Class “A” coverage from the 316,000-watt “Tall Tower” 
reaches 36,316 more homes than does its nearest 
competitor! 








MBC-KFRM rapio 


The Kansas City Trade Area Team 


Serving the Kansas City Trade Area with twin transmitters and 
000 watts power ... blankets a prosperous area of four million 
pulation—western Missouri plus ALL of Kansas as a BONUS. 
ou get KFRM free when you buy KMBC! Deftly balanced 
ograming features the Midwest’s TOPular broadcasting 
rsonalities. Their audience-oriented music, live news and sports, 
farm service and women’s shows deliver 
terrific listenership and turn advertising 
ag impact into sales. Top personalities plus 
top programing with “the Top 10,000 
Tunes” create TOPularity. 
é. * Kansas City Metropolitan area has risen to 17th in 
: the nation in TOTAL NET EFFECTIVE BUYING 
INCOME, according to Sales Management 1959 


“Survey of Buying Power.” (Kansas City has re- 
cently been rated by a national investment author- 




















Note how closely KMBC-KFRM 0.5 mv coverage fits huge 
Kansas City trade area (shaded) as defined by industrial 
economists of 10th District Federal Reserve Bank. Area’s 
1% million families (about 4 million persons) possess 
buying power exceeding $612 billion annually! 





ity as having the greatest growth potential of any 
city in the United States!) 


concrete KMIBC-TV GLEE 


Kansas City’s Most Popular and Most Powerful TV Station 


and in Radio the Swing Is to 





KMBC °¢ Kansas City — KFRM £ the State of Kansas 


oe h be with 10,000 Watts Power from Twin Transmitters 


DON DAVIS, President 


MORI GREINER, Television Manager 
DICK SMITH, Radio Manager 








JOHN SCHILLING, Executive Vice President 
GEORGE HIGGINS, Vice Pres. & Sales Mgr. 
ED DENNIS, Vice President 





PETERS. GRIFFIN, 
WoopDwarbD, we. 
Exclusive National Representatives 















t 


OF THE NATION’S 
TH MARKET 


FIRST BY FAR! 


EVERY night - EVERY quarter-hour 
6 pm - midnight. ( Nielsen, July, 1959 ) 











°. 


WJIM-TV 


Strategically located to exclusively serve 


LANSING....FLINT.... JACKSON 


































VHF Total Pop- 
Homes Homes _ ulation 
(Thouv- (Thou- (Thou- 
sands) sands) sands) 
KNOXVILLE, TENNESSEE continued 
North Carolina: 
Cherokee 2.3 4.2 18.0 
Clay of 1.2 5.8 
Graham Rs 1.7 72 
Jackson 2.8 4.2 18.3 
: Swain 1.1 2.1 8.7 
f 
; Tennessee: 
Anderson 12.1 15.3 58.7 
Bledsoe 1.2 1.4 7.3 
Blount 14.7 16.5 64.9 
Campbell 5.5 7.4 32.0 
Claiborne 3.0 47 19.7 
Cocke 3.1 5.2 20.5 
Cumberland 2.5 4.8 20.3 
Fentress 1.8 3.0 13.7 
Grainger 1.6 2.8 12.0 
Greene 7.3 11.1 42.0 
Hamblen 4.8 8.3 31.8 
Hancock 1.0 1.9 7.5 
Hawkins 4.4 7.9 32.9 
Jefferson 2.9 5.0 19.0 
Knox 62.8 68.9 249.1 
Loudon 4.7 6.6 25.0 
i] McMinn 5.6 8.8 33.7 
Meigs 8 1.3 6.1 
Monroe 4.2 5.8 23.6 
Morgan iP 2.6 12.3 
Pickett J 9 4.1 
Polk 22 3.0 12.3 
Rhea 2.5 4.2 15.8 
Roane 6.8 10.5 40.3 
Scott 2.2 3.7 17.1 
Sequatchie 9 1.3 6.5 
Sevier 3.3 6.1 24.6 
Unicoi 2.3 3.6 15.2 
Union 1.0 2.1 9.0 
Van Buren 6 6 3.2 
White 2.1 3.6 14.2 
Virginia: 
lee 5.0 6.4 28.9 
r Total 226.5 326.3 1,311.6 
LA CROSSE, WISCONSIN 
lowa: 
Allamakee 3.7 4.3 15.0 
Clayton 5.0 5.9 19.9 
Howard 3.0 3.6 12.9 
Winneshiek 5.1 6.2 21.7 
Minnesota: 
Fillmore 6.0 7.2 24.7 
Houston 3.8 4.4 15.8 
Winona 9.3 11.4 40.1 
Wisconsin: 
Adams 2.0 2.2 6.9 
Buffalo 3.5 3.7 13.2 
r Clark 7.6 8.8 31.1 
Crawford 3.6 4.1 15.1 
Grant 10.8 12.3 42.8 
») Jackson 3.8 40 137 
Juneau 4.0 5.0 17.4 
LaCrosse 19.5 21.2 73.5 
Monroe 7.6 8.5 32.8 
Pepin 2.1 2.5 9.0 
Richland 4.4 $.1 19.2 
Trempealeau 6.1 7.3 26.3° 
Vernon 6.1 7.1 2.32 
Total 117.0 134.8 476.3 
LAFAYETTE, LOUISIANA 
Lovisiana: 
Acadia 9.0 13.0 4.92 
Allen 3.8 5.4 20.1 





Retail 
Sales 
($000) 


12,163 
3,172 
2,858 

11,853 
7,797 


47,724 
2,671 
46,465 
16,924 
6,658 
11,826 
12,054 
6,005 
3,280 
27,850 
27,646 
1,413 
11,184 
11,703 
276,806 
15,817 
16,001 
1,182 
14,531 
2,892 
1,336 
5,152 
10,586 
27,266 
7,034 
2,702 
18,714 
7,179 
2,904 
644 
8,369 


9,074 
848,145 


20,930 


26,579 
12,464 
41,294 


6,238 
10,859 
22,039 
13,795 
41,383 
14,614 
21,111 

100,646 
32,431 

9,614 
20,689 
23,325 
20,560 

496,030 


36,176 
15,262 


Avoyelles 
Cameron 
Evangeline 
Iberia 

Jeff Davis 
Lafayette 
Pointe Coupee 
Rapides (25%) 
St. Landry 

St. Martin 

St. Mary 
Vermilion 
Total 


VHF 
Homes 
(Thou- 
sands) 


Total 
Homes 
(Thou- 
sands) 


LAKE CHARLES, LOUISIANA 


Louisiana: 
Acadia 
Allen 
Beauregard 
Calcasieu 
Cameron 
Evangeline 
Jeff Davis 
Vermilion 
Vernon 
Texas: 
Newton 
Orange 
Sabine 
Total 


LANCASTER, PENNSYLVANIA 


Maryland: 
Carroll 

Cecil 
Washington 


Pennsylvania: 
Adams 

Berks 
Cumberland 
Dauphin 
Franklin 

Fulton 

Juniata 
Lancaster 
Lebanon 
Lycoming 

Mifflin 
Northumberland 
Perry 

Schuylkill 
Snyder 

York 

Total 


LANSING, MICHIGAN 


Michigan: 
Barry 
Branch 
Calhoun 
Clinton 
Eaton 
Genesee 
Gratiot 
Hillsdale 
Ingham 
lonia 
Isabella 
Jackson 


9.0 
3.8 
4.0 
29.4 


1.5 
13.7 


85.8 


13.6 
10.4 
22.2 


9.3 
9.8 


13.0 


2.3 
18.0 


120.8 


14.5 
12.1 
25.5 


Pop- 
ulation 
(Thou- 
sands) 


440.0 


57.0 
47.2 
89.2 


45.6 
270.0 
115.4 
222.6 

77.0 

9.2 

14.0 
241.4 

84.2 
102.5 

40.0 
107.0 

22.5 
184.7 

22.0 
219.5 

1,971.0 


Retail 
Sales 
($ 


000) 


427,352 


16,000 


6,917 
55,998 
6,124 
358,671 


45,832 
33,253 
127,753 


45,416 
301,088 
117,710 
282,420 

98,671 

9,526 

11,454 
296,338 
101,120 
103,303 

37,940 
103,915 

18,784 
153,604 

22,966 
259,754 

2,170,847 


25,594 
35,154 
156,586 
28,216 
38,083 
452,862 
41,144 
35,606 
275,718 
37,837 
32,021 
146,293 
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W KBT 


La Crosse, Wisconsin 


CBS « NBC « ABC 


MORE VIEWERS THAN EVER! 


In Metropolitan La Crosse, ARB 
(Jan. '59) Shows WKBT To 
Have a 93.5% Share of Audi- 
ence. A Year Ago, 91.9%. 


Viewing of Outside Stations 
Dropped 16% In One Year. 
Positive Proof That WKBT’s All- 
Network and Local Program- 


ming Pleases La Crosse Area 
Viewers! 





SERVING 161,000 TV HOMES 
(CBS RESEARCH) IN_ TRI- 
STATE AREA: WISCONSIN, 
MINNESOTA, IOWA. WKBT 
PROVIDES THE ONLY DE- 
PENDABLE SIGNAL FOR 
MOST OF THESE HOMES. 


W KBT 


Channel 8 . . . 250,000 Watts 


Represented by: 
H-R TELEVISION, INC. 
Harry Hyett, Minneapolis 





HELP YOURSELF 


toa 


TRIPLE 
SCOOP 


MICHIGAN 


BATTLE 
CREEK 





JACKSON 











Get a 
ee major 
g, Battle 
At each 

Golden 
operates 
livers city- 
leads with 


11th largest 


(according to SRDS Consu- 
mer Market Data) 

RETAIL SALES: 12th largest 
in the U.S. 
(according to Sales Man- 
agement Survey of Buying 
Power) 

TV HOMES: 28th largest in 
the U.S. 
(according to Television 
Age 100 Top Markets data) 


contact 
VENARD, RINTOUL & McCONNELL, INC. 


WILX-TV 


Channel 1@) 
SEE LISTING UNDER LANSING 


Associated with 
WILS—Lansing 
WPON—Pontiac 














VHF Total Pop- VHF Total Pop- j 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) 
LANSING, MICHIGAN continued LINCOLN, NEBRASKA 
Livingston 9.5 10.5 35.7 36,267 Kansas: 
Mecosta 5.1 5.4 17.3 18,794 Clay 2.5 3.5 10.6 15,438 
Midland 11.8 13.4 48.1 50,815 Cloud 3.1 4.8 14.6 18,899 
Montcalm 10.6 11.6 36.7 38,762 Jewell 4 2.5 7.7 5,527 
Saginaw 50.6 54.7 189.4 201,761 ~— Marshall 3.6 5.2 16.3 19,373 
Shiawassee 15.3 16.7 55.1 58,656 Mitchell 1.8 2.6 8.7 18,768 
Total 418.0 455.8 1,550.7 1,710,169 _—_ Republic 2.5 3.4 10.0 10,117 
Washington 2.6 3.6 11.3 8,448 
oa TEXAS Nebraska: 
8.5 7 33.2 44,98 
Webb 9.8 15.9 71.0 ue . od 
Senet Antelope 2.4 3.2 10.2 13,750 
ota 9.8 15.9 71.0 55,986 Biine ‘1 r 12 2432 
Boone 2.0 2.9 9.9 9,052 
' ° Boyd 7 1.4 47 6,298 
LA SALLE, Illinois — See Peoria Butler 3.0 3.4 11.3 10,270 
Cass 5.2 5.5 17.5 17,163 
Clay 2.5 3.0 9.2 8,437 
thease NEVADA Colfax 2.8 3.4 10.9 16,000 
Fillmore 2.4 29 8.4 12,986 
~eanl a a4 0 6A lee 7.2 79 262 34,179 
i ‘ ; : 91 
Clark 34.4 45.6 143.8 186,808 Carfield r of -- pti 
Total 35.5 0 151 Greeley 1,1 1.6 5.6 5,663 
— , = ss = 11.0 12.4 39.6 —-53,786 
Hamilton 2.5 2.9 8.6 9,806 
Holt 21 41 14.6 13,631 
yo tread CoEASEA Howard 1.6 2.2 6.5 6,659 
’ : 13.3 14,777 
Caddo 6.2 7.3 25.0 23500 ‘om ad “ 
Johnson 17 1.9 6.0 6,835 
Comanche 17.7 19.2 80.5 79,264 
Cc 2.0 2 8.8 6906 Knox 3.1 4.2 13.8 14,508 
— ; . : y Lancaster 43.4 468 1468 194,620 
Jackson 5.1 8.1 29.6 27,949 top 2 ‘ 13 419 
ee * pe vey 9.229 edison 7.3 8.0 26.0 43,009 
Kiowa 3.3 4.0 13.4 17,366 Re 
Merrick 1.8 2.6 7.9 10,847 
Stephens 9.4 11.8 38.9 40,147 
; Nance 1.2 17 6.2 5,211 
Tillman 3.4 4.2 14.3 14,730 
7 1 49.1 9 219.0 221.131 Nemaha 3.0 3.2 10.9 10,212 
_ : — , Nuckolls 2.3 2.8 9.5 11,025 
Otoe 5.0 5.6 17.3 24,902 
Pawnee Ly 2.0 5.5 3,814 
LEBANON, PENNSYLVANIA Siiee 19 26 8.4 8,005 
gn algal Platte 5.8 7.2 244 33,138 
Cumberland 33.7 115.4 117,710 
: 5 Polk 2.3 2.6 8.0 8,943 
woensenclataian 166 557 = 70,605 achordson 3.9 47. «145~—«177,877 
Lebanon 24.3 84.2 ‘101,120 : 
Saline 3.7 4.4 12.8 17,358 
Total + 58.6 74.6 255.3 289,435 Co ny a -s 21/859 
Seward 3.4 4.1 12.9 14,506 
Sherman 1.2 1.8 B. 5,479 
LEXINGTON, KENTUCKY Stanton 1.5 1.8 6.0 3,423 
Kentucky: Thayer 2.4 29 9.4 10,024 
Bath 2.4 9.3 4,308 Valley 1.4 2.0 6.8 8,265 
Bourbon 4.8 16.7 15,829 Webster 2.0 2.2 6.6 9,394 
Boyle 5.4 21.3 17,395 Wheeler 2 3 1.3 631 
Clark 5.3 18.4 16,296 York 4.0 4.6 14.5 19,132 
Estill 3.1 12.5 5.757 Total 186.5 223.2 712.8 883,289 
Fayette 36.1 125.5 156,833 
Garrard 27 9.4 5,813 
Jackson 2.9 12.1 3,953 
Jessamine 3.5 11.9 8,852 
Lincoln 4.1 16.1 8,327 
Paes 9.2 32.9 25,460 pone ROCK-PINE BLUFF, ARKANSAS 
Menifee 8 3.7 543 rkansast 
Mercer 3.9 14.0 10,564 Arkansas 5.1 6.8 22.7 a 
Montgomery 27 12.6 14,819 Baxter 1 19 6.9 ’ 
Nicholas 2.0 6.4 3,325 Boone 2.6 3.7 12.6 14,765 
Bradley 2.2 3.2 12.3 10,604 
Powell 1.5 6.2 1,669 2586 
Rockcastle 2.6 11.2 4,137 Calhoun 9 1.3 5.0 ’ 
Carroll 19 29 9.1 6,753 
Scott 3.8 13.2 9,615 ; al 
Woodford 3.1 10.3 8,697 — ad po ied oe 
44.1 99.9 363.7 322,192 ar’ . . . ’ 
—_ ‘ Cleburne 11 1.8 6.7 3,764 
Cleveland 1.0 1.4 5.4 2,150 
LIMA, OHIO Conway 2.5 3.4 13.0 9,680 
Ohio: Dallas 2.0 29 10.8 11,044 
Allen 31.3 104.2 122,620  Desha 3.8 57 21.9 14,673 
Auglaize 10.6 35.1 37,449 Drew 2.5 3.5 12.9 8,643 
Putnam 79 28.0 24,594 Faulkner 4.1 5.6 21.3 16,813 
Van Wert 9.7 30.6 26,904 Franklin 1.5 2.2 8.1 5,852 
Total + 47.4 59.5 197.9 211,567 Fulton 1.0 1.3 5.5 2,962 


' 
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Retaj VHF Total Pop- VHF Total Pop- : 
Se oe Homes Homes ulation Retail Homes Homes _ ulation Retail 
(3000) (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales YOU'RE ON LY 
) sands) sands) sands) ($000) sands) sands) sands) ($000) 
Garland 12.1 15.5 48.8 55,166 Jackson 8.1 9.3 30.3 31,787 | ALF-COVE ke J a 
Grant 1.5 22 7.6 3,458 Jefferson 6.3 6.8 24.8 32,580 
15,438 Hot Spring 5.5 6.4 24.1 14,803 Jennings 4.3 47 18.5 12,638 
18,899 Independence 3.7 51 (18.1 15,185 Lawrence 106 11.2 368 38,368 IN NEBRASKA 
5,527 lzard 8 1.3 5.0 2,666 Martin 2.9 3.2 11.0 9,778 
19,373 Jackson 4.8 7.2 26.7 20,276 Orange 4.5 5.0 16.9 14,626 
18,768 Jefferson 18.0 24.5 86.0 63,387 Perry 47 5.2 18.1 16,977 
10,117 Johnson 2.2 3.4 11.2 8,500 Pike 3.9 44 14.0 10,293 
8,448 Lincoln 1.9 2.7 10.3 4,388 Scott 4.3 49 15.8 13,552 
Logan 2.3 3.6 13.1 9,834 Spencer 3.9 44 15.3 10,872 
Lonoke 4.6 5.8 21.7 19,084 Warrick 6.5 7.5 24.9 13,835 
Madiso 1.3 1.9 7.8 3,262 Washingt 4.8 5.3 17.9 13,119 
44,982 ae 8 1 4.0 2,944 inca 
13,750 Monroe 3.3 4.6 17.2 12,863 Kentucky: 
2,432 Montgomery 8 1.2 4.3 2,276 Adair 2.3 3.7 14.2 8,007 
9,052 Nevada 1.9 2.5 9.8 5,388 Anderson 1.8 2.4 8.3 4,699 
6,298 Newton 9 1.2 5.1 453 Boyle 3.6 5.4 21.3 17,395 
10,270 Ouachita 7.2 9.4 33.6 21,183 Breckinridge 3.0 3.6 13.1 5,732 
17,163 Perry ¥ 9 3.3 1,253 Bullitt 4.1 47 16.5 9,446 
8,437 Pike 11 1.6 6.0 5,178 Butler 1.3 2.0 9.0 2,380 
16,000 Polk 2.0 2.9 10.4 8,802 Carroll 2.4 2.5 8.3 7,337 
12,986 Pope 3.2 49 17.7 17,186 Casey 2.2 3.5 149 5,622 
34,179 Prairie 2.0 2.6 10.3 7,794 Clinton 9 1.8 8.3 3,724 
3,912 Pulaski 63.7 80.1 266.4 280,591 Daviess 15.8 19.8 67.5 76,341 
5,663 Randolph 1.8 2.7 10.9 8,659 Edmonson 1.0 1.6 6.4 3,070 
53,786 St. Francis 67 8.9 34.9 20,833 _ Estill 1.4 3.1 12.5 5,757 
9,806 Saline 5.1 67 27.9 19,271 Fayette 23.7 36.1 125.5 156,833 
13,631 Scott 9 1.3 46 4,737 Franklin 6.2 8.3 27.5 29,612 
aa Searcy 1.3 2.1 8.3 3,552 Gallatin 1.0 1.1 3.5 5,580 
, Shar 9 1.4 5.6 2,088 Garrard 19 2.7 9.4 5,813 
6,835 ee 7 11 49 2,907 ao 25. 2.6 9.3 6,636 
14,508 Van Buren 1.2 1.4 5.6 3,392 Grayson 2.7 44 16.3 11,214 This is Lincoln-Land—KOLN-TV's 
74,620 White 6.8 9.2 32.5 28,967 Green 1.9 2.9 9.7 6,317 pn ty L Rta 
“ poe: Woodruff 2.6 35 13.9 8,224 Hancock 11 1.4 4.4 2,125 oul, duper aaa, 
ene Yell 1.8 2.7 9.8 7,887 Hardin 11.7 14.5 78.7 48,317 
, Hart 2.3 3.6 12.8 6,997 : ond 
5,211 Mississippi: awe 24 3.0 97 7,089 There are just two big, important TV 
pen Bolivar 8.6 15.1 57.2 34,549 Jackson 1.2 2.9 12.1 3,953 markets in Nebraska. One is in the ex- 
4.902 Jefferson 164.3 179.3 5,959 697,448 treme Eastern part of the state. The other 
" Missouri: Jessamine 2.4 3.5 11.9 8,852 * * 
— Howell 3.6 53 17.5 24,017 Larve 7 27 +103 5,527 is Lincoln-Land. 
al — 1.7 2.6 9.6 7,631 Lincoln 2.6 4.1 16.1 8,327 Lincoln-Land contains more than half 
mp jannon 1.0 1.6 5.9 2,981 Melean 1.5 2.5 9.2 5,411 the buying power of the entire state, and 
; Total 231.6 316.0 1,128.3 945,363 Madison 49 9.2 32.9 25,460 mFS : 
7,377 nea 28 3.9 16.3 10,566 it’s completely dominated by one TV sta- 
pe Meade 1.6 2.0 10.8 10,468 tion — KOLN-TV! In the Eastern market, 
fe Menifee 4 8 3.7 543 i 
4,506 LOCK HAVEN, PENNSYLVANIA no fewer than three TV stations compete 
cal - Mercer 2.8 3.9 14.0 10,564 San ehenent dition 
— ne Muhlenberg 4.8 72 26.5 16,700 F 
— 7 pd 34,702 Nelson 4.4 49 19.9 14,239 Avery-Knodel will give you all the facts 
0,024 Lycoming (50%) 15.5 51.3 51,652 Ohio 27 43 15.0 7,460 = e CC 
8,265 Total : ‘ ‘ 4 on KOLN-TV— Official Basic CBS Outlet 
, T1770 26.3 © 89.2 86,354 = Oldham 2.4 3.1 13.4 7,455 : 
9,394 Suen 2.0 2.6 8.4 4,041 for South Central Nebraska and Northern 
‘ a Powell 7 1.5 6.2 1,669 Kansas. 
, Pulaski 5.0 9.0 34.5 18,493 
3,289 od ANGELES, CALIFORNIA Rockcastle 1.2 2.6 11.2 4,137 NO OMAHA STATION COVERS LINCOLN! 
a “oe Russell 1.6 2.6 10.9 4,089 
— 14.7 19.1 70.9 98,303 Scott 3.0 3.8 13.2 9,615 OMAHA a 
<a 2.6 4.1 12.0 20,842 Shelby 4 49 17.3 15,711 
ms geles 1,867.8 2,091.9 6,041.0 8,346,378 Spencer 1.4 1.5 5.7 3,310 
ta 195.3 242.3 7,1 86 638,309 Taylor 3.0 4.8 17.6 10,41 4 
mae e ‘ BLA. 96.1 291.4 351,688 Trimble 1.1 1.4 5.0 2,545 
2,023 ba ee 134.9 161.2 506.0 537,937 Washington 2.2 2.9 10.9 6,757 
7,891 wa - 280.4 296.8 1,005.1 1,170,045 — Wayne 16 36 157 3,736 
1765 : i arbara 40.4 47.7 147.0 190,445 Woodford 2A 31 103 8.697 
0,604 a 46.7 53.5 181.9 = 182,065 gota 458.6 558.5 1,973.9 1,820,726 
aaa Total 2,659.9 3,012.7 8,973.9 11,536,012 
6753 
3,445 
6,100 . LUBBOCK, TEXAS 
3.764 LOUISVILLE, KENTUCKY New Mexico: 
2 150 Indiana: Lea 11.3 17.7 60.4 89,935 
np Bartholomew 13.0 14.2 46.9 51,817 
1,044 Brown 1.4 1.7 6.4 2,616 Texas: 
4673 Clark 16.7 18.1 61.5 57,767 Andrews 2.2 3.3 11.9 11,903 = 
3643 Crawford 2.1 2.4 8.1 5,874 _ Bailey 1.8 2.2 8.4 14,458 
‘813 Daviess 7.4 8.1 27.3 21,487 Borden 2 2 11 388 imniditinie ts 
852 Dubois 6.1 7.0 . 25.4 31,941 Briscoe 6 9 3.5 2,325 scigercdieadlinainggt uf steph 
962 Floyd 15.3 164 52.7 55,685 Castro 1.0 1.3 5.5 10,055 eee 
Harrison 4.8 5.4 19.3 12,904 Cochran 1.4 1.5 6.4 7,842 
y-of Circulation & market definition © 1959, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of 
Buying Power; further reproduction not licensed. 
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can do it 
better! 


























OT getting enough muscle into your 
Southern California sales?’ CBS Owned 


channel 2 can put it there. Two reasons why: 


One: the size of KNXT’s viewing audience. 
Month after month, year after year, KNXT 
commands Southern California’s biggest 
share of audience—currently ahead by a 
38% margin (Nielsen, June 1959). Reason 
enough, this—but there’s more: 


Two: the responsiveness of KNXT?s audi- 
ence. There is actually a vast difference in 
the way viewers “feel” about different Los 
Angeles stations, as proved by a momentous 
new depth study." It demonstrates the exist- 
ence of a unique “climate of responsiveness” 
which results in much greater trust and 
confidence in KNXT programs and per- 
sonalitiesand in KNX T-advertised products 
as well! When respondents were asked, for 
example, on which station they would be 
“most likely” to see the commercials of a 
company known for honesty and reliability, 
51% named KNXT. Only 25% named the 
second station, and only 24% named the 
other five stations combined! 


If you’ve been buying by cost-per-thousand 
alone, ask yourself: cost-per-thousand 
what? KNXT delivers not only the biggest 
audience but also the dest, most responsive 
audience. Ask to see the findings of this 
study, which show conclusively why, in the 
Southern California market, channel 2 can 
sell so much more...so much better! 
tConducted by the Institute for Motivational Research, 


Inc., in association with Market Planning Corporation, 


an affiliate of McCann-Erickson, Inc. 


* 
CBS OWNED KN x T@2 LOS ANGELES 


REPRESENTED BY CBS TELEVISION SPOT SALES 












































VHF Tot . i 
Homes Ell A. Retail pl =. lin Retail Dl ~. BP. di Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($000) 
LUBBOCK, TEXAS continued Dooly 2.1 2.9 11.8 5,072 MARQUETTE, MICHIGAN 
Cottle 8 1.2 47 3,947 Emanvel 2.3 4.0 15.9 14,430 Michigan: 
Crosby 2.0 2.5 8.6 13,367 Hancock 1.3 2.1 8.7 4455 Alger 2.0 2.5 8.8 9,302 
Dawson 4.4 4.8 21.5 23,718 Houston 6.1 7.1 31.4 27,896 Baraga 1.6 1.8 5.8 5,536 
Dickens 1.1 1.7 5.9 5,330 Irwin 1:3 2.3 10.0 4,379 Delta 8.0 9.2 31.3 41,440 
Floyd vB 27 9.6 15,349 Jeff Davis 1.4 2.4 9.3 8,032 _ Dickinson 6.7 7.0 22.5 27,993 
Gaines V7 2.4 8.9 19,323 Johnson 1.3 2.1 7.9 4,137 Gogebic 6.3 7.8 25.2 26,370 
Garza 1.4 1.8 7.2 6,398 Jones 1.0 1.6 6.2 2,961 Houghton 7.4 9.6 31.9 38,586 
Hale 8.6 11.2 39.3 54,613 Lamar 2.0 2.3 9.1 7,562 Iron 44 5.7 18.9 17,360 
Hail 1.8 2.7 9.8 5,570 Laurens 5.7 7.4 29.5 24,183 Keweenaw 5 6 2.1 1,372 
Hockley 49 6.2 22.6 22,572 ‘Macon 2.1 3.1 12.1 7,468 Luce i 1.4 7.2 6,742 
Kent 3 4 1.3 968 Monroe 2.1 2.5 9.6 8,169 Marquette 12.1 14.5 50.9 52,136 
King 1 2 9 412 Montgomery 9 1.5 6.6 1,788 Menominee 6.5 7.4 25.8 22,760 
Lamb 49 6.0 21.6 34,473 Peach 2.1 2.9 11,7 11,180 Ontonagon 2.4 3.0 10.2 10,001 
Lubbock 40.3 53.0 188.1 212,691 Pulaski 1.4 1.9 7.4 7,291 Schoolcraft 1.8 23 8.3 11,131 
Lynn 22 2.7 10.0 10,891 Putnam 1.0 1.6 6.4 6,439 Wisconsin: 
Martin 1.0 1.4 5.7 10,745 Sumter 4.1 6.1 22.5 19,133 Florence Pf 8 3.3 2,435 
Motley 6 1.0 3.0 2,244 ~— Taylor 1.4 2.1 7.8 5,017 Forest 1.4 1.5 5.4 7,244 
Swisher 4 2.3 8.9 13,855 _‘ Telfair 1.5 2.4 10.4 8,506 Total 62.9 75.1 257.6 280,408 
Terry 3.7 49 18.3 23,314 Treutlen 8 1.4 5.3 1,839 
Yoakum 8 1.0 3.9 7,970 Turner LS 25 10.1 7,076 
Total 103.0 137.2 497.0 624,656 Twiggs 1.0 1.7 7.1 844 
Upson 53 7.0 26.8 16,032 MASON CITY, IOWA 
Washington 2.7 4.4 17.6 10,513 lowa: 
LUFKIN, TEXAS Wheeler 8 1.4 5.6 1,215 Butler 47 5.2 16.8 21,548 | 
Texas: Wilcox 1.4 1.9 7.8 2,264 Cerro Gordo 15.8 16.7 $32 73,031 
Anderson 5.5 7.7 26.7 23,668 Wilkinson 1.3 2.2 8.3 2,281 Chickasaw 3.6 4.3 14.4 20,078 
Angelina 8.2 11.5 39.4 33,333 Worth 2.4 4.0 17.0 6,426 Dickinson 3.2 3.9 12.8 15,235 
Cherokee 6.4 9.1 34.2 27,488 Total 107.5 151.2 594.8 464,133 Emmet 3.2 4.3 14.2 19,215 
Houston 3.3 4.8 17.0 17,010 Floyd 6.0 7.2 22.9 24,453 
Madison 11 1.4 5.4 10,213 Franklin 4.5 49 15.9 20,598 
Nacogdoches 5.3 7.8 288 24,784 a WISCONSIN Hancock a6 4.0 14.2 10.308 
lewton 1.5 23 8.8 6,917 : jlowar R 3.6 12. 14,41 
Polk 27 3.4 12.6 11,423 > Daviess 5.9 6.4 WZ 25,365 Humboldt 3.0 3.8 12.3 16,884 
Rusk 87 12.0 42.6 33,569 tephenson 14.4 15.6 48.7 60,732 Kensutls 6.0 73 25.6 30,583 
Sabine 1.2 ie 6.6 —e Mitchell 3.5 4.0 13.1 17,245 
San Augustine 1.0 1.5 6.2 6,770 Adams 2.0 2.2 6.9 6,238 Osceola 2.5 2.8 9.7 12,297 
San Jacinto 1.2 1.6 6.0 1,234 Columbia 10.2 12.2 40.2 50,292 Palo Alto 3.0 3.9 13.6 17,875 
Shelby 3.1 5.2 17.7 23,975 Crawford 3.6 Al 151 13,795 Pocahontas 3.3 4.2 14.2 15,949 
Trinity 1.7 2.1 7.4 6,959 Dane 54.6 61.5 217.4 269,151 Winnebago 3.3 3.6 12.5 16,541 
Total 50.9 72.1 259.4 233,467 Dodge 16.2 17.1 60.0 56,253 Worth 2.8 3.1 10.7 9,765 
Grant 10.8 12.3 42.8 41,383 Wright 5.6 6.0 19.3 24,239 
Green 6.5 7.3 243 41,299 Minnesota: 
LYNCHBURG, VIRGINIA Green Lake 3.8 4.8 16.1 20,046 Cottonwood 3.9 4.8 16.3 19,571 
North Carolina: lowa 4.6 54 19.0 17,326 Dodge 3.2 3.6 12.7 (13,467 
Caswell 3.3 43 20.0 5,722 Jefferson 14.9 16.1 55.3 62,000 ‘Faribault 6.2 74 = 25.8 39,865 
Person 4.2 SA  . 23.4 18,538 Juneau 4.0 5.0 17.4 21,111 ‘Fillmore 6.0 7.20 247 26,579 
Vance 6.3 8.5 35.7 25,682 Lafayette 4.5 5.4 18.6 16,080 ‘Freeborn 9.9 10.8 36.8 37,864 
Warren 3.1 49 23.4 8,318 Marquette 2.2 2.4 8.4 8,944 Jackson 4.1 4.4 15.1 17,429 
Virginia: Monroe 7.6 85 32.8 32,431 Martin 6.8 8.3 29.0 37,928 
Albemarle 10.4 14.9 59.2 66,773 Richland 44 5.1 19.2 20,689 Mower 12.6 13.6 48.6 51,880 
Amherst 3.6 46 207 9,314 Rock 31.5 35.9 118.0 136,299 Olmsted 13.4 14.1 50.8 87,150 - 
Appomattox 1.5 19 8.9 7,313 Sauk 10.2 11.3 38.5 45,327 _— Steele 6.3 7.2 24.8 28,852 
Bath 1.0 1.5 59 * 4,406 — Walworth 14.5 15.8 51.5 72,274 Waseca 4.3 49 17.0 16,957 
Bedford 5.5 7.9 32.2 19,171 Waushara 3.4 3.6 12.3 16,539 | Watonwan 3.5 4.3 14.7 17,881 
Campbell 18.8 22.8 86.4 97,249 ‘Total 229.8 258.0 883.7 1,033,574 Total 160.8 183.4 = 624.6 = 783,675 
Charlotte 2.5 3.6 15.2 5,934 
Franklin 4.3 6.3 27.6 13,806 
Halifax 79 9.6 42.8 24,840 MANCHESTER, NEW HAMPSHIRE 
Highland = 8 3.6 1,674 Maine: MEDFORD, OREGON 
Mecklenburg 6.1 7.8 33.8 30,630 York 24.9 26.8 91.5 104,722 California: 
Nelson 2.5 3.3 13.9 4,495 Massachusetts: Siskiyou 6.0 9.1 27.3 37,117 
Pittsylvania 22.1 27.9 112.8 86,482. Essex 157.3 169.3 554.8 616,259 = Oregon: 
Prince Edward 2.9 3.8 15.6 17,340 Middlesex (25%) 75.6 82.1 290.6 353,404 Jackson 20.1 23.8 73.3 86,884 
Roanoke 38.4 43.1 157.3 178,786 Worcester 159.0 171.5 589.4 669,589 Josephine 8.2 10.4 31.5 38,695 
Rockbridge 5.0 7.7 31.7 19,880 New Hampshire: Klamath 10.5 14.7 46.7 58,921 
Total 149.9 190.6 770.1 646,353 Belknap 7.8 8.5 28.3 35,072 Total 44.8 58.0 178.8 221,617 
Carroll 4.6 49 15.8 21,824 i 
Cheshire 12.0 13.0 43.4 40,775 
macon, © One Grafton 11.8 12.6 45.4 56,998 
Hillsborough 46.4 49.5 165.3 218,433 
Georgia: MEMPHIS, TENNESSEE 
Merrimack 17.6 18.8 66.5 70,047 
Baldwin 3.5 GF 36.1 16,314 ‘ Arkansas: 
Ben Hill 2.2 3.8 13.7 11,780 Rockingham — sarap 5 TOMS ly 7 5.1 18.6 12,428 
: 4 Strafford 14.3 15.4 54.8 61,154 
Berien 1.7 2.9 12.0 13,437 Svan ne ae ped 27765 Craighead 10.8 12.3 46.4 38,857 
Bibb 32.1 40.4 140.2 155,864 yn : : : ‘ Crittenden 10.7 13.0 50.2 ss 
Bleckley 1.4 2.1 7.9 6,891 Sandie ie - _ aiase CFOS 4.2 5.5 21.4 y= 
Butts 1.8 2.2 8.7 6,081 Seen me ts te enn 1.0 3 5.5 29 
Crawford 8 1.1 5.0 2,341 . , eis re Greene 4.3 6.3 23.4 17,806 
Crisp 3.3 4.7 16.7 15,403 ' Independence 3.7 5.1 18.1 15,185 
Dodge 2.6 3.5 14.6 9,434 MARINETTE, Wisconsin—See Green Bay lzard 8 1.3 5.0 2,666 
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Retail © 


Sales 


SSE 


9,302 

5,536 
41,440 
27,993 
26,370 
38,586 
17,360 

1,372 

6,742 
52,136 
22,760 
10,001 
11,131 


2,435 
7,244 
280,408 


21,548 | 


73,031 
20,078 
15,235 
19,215 
24,453 
20,598 
18,303 
14,413 
16,884 
30,583 
17,245 
12,297 
17,875 
15,949 
16,541 

9,765 
24,239 


19,571 
13,467 
39,865 
26,579 
37,864 
17,429 
37,928 
51,880 
87,150 
28,852 
16,957 
17,881 
783,675 


37,117 


86,884 
38,695 
58,921 
221,617 


12,428 
38,857 
35,171 
12,339 

2,962 
17,806 
15,185 

2,666 


x0) | WMCT, Memphis, reaches more people, over the rich Mid- 


South area, than any other Memphis or Mid- South TV station! 
Now operating from the South’s newest and finest telecasting 
facilities, WMCT serves an 81-county area, comprising 
2,442,000 people, who spent $1.9 billion of their $2.6 billion 
income last year! To get your share of this rich area, place 










































your T'V-dollars on channel 5, Memphis! 


WMCT, Memph 


100,000 watts - NBC Affiliate - Natl. Rep. B. 











Source: Sales Management, Survey of Buying Power, 5/10/59 








COVERING 29 KEY COUNTIES 
IN MISSISSIPPI AND ALABAMA 


This fast growing, changing market has now 
mushroomed into one of the South’s new metropoli- 
tan markets. Varied industry, huge military instal- 
lations, increasingly important petroleum produc- 
tion and a diversified agricultural economy make 
the Meridian, Mississippi area a stable, steady 
market! 


All of this plus a surprisingly low cost make 
WTOK-TV a must for your television schedule. 


——% 
CHANNELII ' 


Ee MERIDIAN a ee ae 
\N/- MISSISSIPPI an 






MAX. POWER, 316,000 WATTS 





market in the South! 


























NCS No. 3 


WTOK-TV — One of the 
Nation’s Most Efficient 
Media Buys! 


© $411,419,000 Retail Sales 

© $601,297,000 Effective Buying In- 
come 

© 100,100 TV Homes 


Over $200,000,000 in New Military 
and Industrial Projects Either Just 
Completed or Under Construction 
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MISSISSIPPI’S FIRST VHF TELEVISION STATION 





















ATION 














MEMPHIS, TENNESSEE 


Jackson 
Lawrence 
lee 
Mississippi 
Monroe 
Phillips 
Poinsett 
Randolph 
St. Francis 
Sharp 
Woodruff 


Mississippi: 
Alcorn 
Benton 
Bolivar 
Calhoun 
Carroll 
Chickasaw 
Choctaw 
Clay 
Coahoma 
De Soto 
Grenada 
Itawamba 
Lafayette 
lee 

Leflore 
Marshall 
Monroe 
Montgomery 
Oktibbeha 
Panola 
Pontotoc 
Prentiss 
Quitman 
Sunflower 
Taliahatchie 
Tate 
Tippah 
Tishomingo 
Tunica 
Union 
Webster 
Yalobusha 


Missouri: 
Carter 
Dunklin 
Howell 
New Madrid 
Oregon 
Pemiscot 
Reynolds 
Ripley 
Shannon 
stoddard 


Tennessee: 
Benton 
Carroll 
Chester 
Crockett 
Decatur 
Dyer 
Fayette 
Gibson 
Hardeman 
Hardin 
Haywood 
Henderson 
lake 
lauderdale 
McNairy 
Madison 
Obion 
Shelby 
Tipton 
Weakley 
Total 











VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) sands) sands) sands) $000) 
continued MERIDIAN, MISSISSIPPI Schleicher 4 7 2.6 4,487 
4.8 7.2 26.7 20,276 Alabama: Sterling 2 2 1.0 1,860 
2.9 3.9 14.6 12,066 —_ Bibb (20%) 5 7 2.9 2,072 Sutton 6 9 3.6 5,607 
4.3 59 23.1 12,845 Choctaw 22 4.0 16.9 7,492 Terrell 5 Ry 2.6 2,761 
14.2 17.0 66.9 53,377 Clarke 3.4 59 23.4 21,625 Upton 1.1 1.5 5.3 7,589 
3.3 4.6 17.2 12,863 Greene 1.8 3.1 13.4 6,656 Ward 3.1 4.6 17.0 16,957 
9.1 12.7 46.4 29,041 Hale 2.4 4.5 18.4 4,944 —- Winkler 2.3 3.6 11.9 16,939 
5.7 7.1 28.5 22,834 Marengo 3.9 6.5 25.9 15,491 Total 83.4 118.4 420.3 568,179 
1.8 27 10.9 8,659 Perry (20%) 5 8 3.4 1,894 
67 8.9 34.9 20,833 _—Pickens 2.9 49 20.8 12,188 
9 1.4 5.6 2,088 Sumter 2.9 5.0 21.0 8,503 
2.6 3.5 13.9 8,224 Washington 1.8 3.3 14.6 5,223 
Wilcox 2.6 4.6 20.7 5,900 
MILWAUKEE, WISCONSIN 
4.4 7.1 25.1 21,190 Mississippi: Michigan: 
1.1 1.9 74 821 Choctaw 1.0 2:3 8.8 2,543 Pia 56 6.8 21.8 25 049 
8.6 15.1 57.2 34,549 Clarke 2.5 4.2 17.0 8,127 Guscnn 3.9 aa 15.8 16,400 
1.9 3.7 14.6 6,673 Clay 2.1 3.9 15.9 9,157 Se ‘ 
1.5 2.8 11.5 1,973 Forrest 8.3 13.7 47.7 59,861 Aibiins 2.0 2.2 6.9 6,238 
2.0 4.1 16.0 7,478 Jasper 28 — 6S 75\5 — Catemet 47 49 («76 14,520 
1.0 2.1 8.8 2,543 Jones wa Ss 6 oe «6 10.2 122 402 50,292 
2.1 39 «159 9,157 Kemper 7 22 60 on 16.2 17.1 60.0 56,253 
8.3 1 3.7 50.3 3 1 ,638 Lauderdale 1 52 1 9.5 65.9 70,665 Foad és tec 19.6 21 d 73.8 86,647 
3.9 5.5 22.4 7,234 leche 28 ss WT 7538 Green take 3.8 48 16.1 20,046 
2.4 4.6 18.1 10,758 Lowndes 5.2 10.3 38.9 27,088 prea 149 16.1 553 62,000 
2.1 3.5 13.8 5,772 Neshoba 3.3 5.4 21.2 8,249 Steen 4.0 5.0 17.4 211 1 
2.4 45 189 6,200 60 Newton 3A 268 11,267 Kenosha 28.2 306 101.0 96,881 
74 105 37.6 41,328 Noxubee 2.3 37 (16.5 7.233 Menhowoe 197 -21.1—s«72.6~—s«77,584 
6.9 12.3 46.7 41,337 Oktibbeha 3.2 5.8 23.7 12,994 Marquette 22 2.4 8.4 8,944 
3.0 5.0 22.3 8,670 Scott 28 47 = 194 20,377 apwaukes 298.5 314.2 1,052.0 1,430,367 
5.0 84 = 31.2 19,541 Sah 28 “ 6M 3938 = Osavkee 87 94 332 35,933 
17 35 133 8,127 Wayne 2.1 3500 (15.1 12,148 nacine 36.9 397 1325 159,042 
3.2 58 0237 = (12,994 «= Witton 29 49 = 19.9 = 10,508 susboygen 259 281 929 98,757 
SF 7.8 31.0 16,095 Total 100.1 161.0 632.8 411,419 Walworth 14.5 15.8 51.5 72,274 
2.6 4.6 17.1 8,116 Washington 11.2 11.9 41.7 45,638 
2.7 4.5 17.1 8,173 Waukesha 35.9 40.1 142.1 126,384 
3.7 5.9 23.2 9,129 Waushara 3.4 3.6 12.3 16,539 
6.3 12.6 52.2 24,085 Winnebago 28.6 31.0 104.6 121,157 
3.9 6.7 26.5 8,251 MIAMI, FLORIDA Total 595.6 642.5 2,169.7 2,648,056 
3.0 4.2 16.5 1 3,304 Florida: 
2.5 3.9 15.9 5,679 Broward 82.4 108.2 349.8 395,058 
2.0 3.4 12.8 7,689 Collier 3.3 5.0 16.5 18,522 
3.5 5.6 21.8 10,097 — Dade 244.4 286.2 930.0 1,484,480 
3.1 5.3 18.6 11,986 Glades 8 J 7 2,402 
Sa 9,960 Hendry 1.2 1.8 6.8 13,166 MINNEAPOLIS-ST, PAUL, MINNESOTA 
17 3.4 12.9 5,646 Highlands 3.3 5.3 17.7 27,125 Sianeentn: 
Indian River 3.3 5.8 19.7 32,629 Aitkin 3.1 3.4 11.8 10,154 
Lee 8.6 12.8 42.2 75,263 Anoka 16.0 17.2 63.2 40,439 
9 1.3 4.) 2,374 Martin 2.4 4.3 14.0 20,057 Benton 3.3 4.6 17.8 17,026 
9.2 10.5 38.0 38,555 Monroe 17 17.1 62.6 50,361 Blue Earth 11.3 11.9 1.7 67,452 
3.6 5.3 17.5 24,017 Palm Beach 569 70.7 205.4 334,783 ewe 7.3 8.2 28.9 34,577 
7.3 8.6 33.8 19,835 St. Lucie 5.5 9.2 33.5 55,296 Carver 5.1 5.4 19.9 16,937 
Ly 2.6 9.6 7,631 Total 423.5 527.1 1,700.9 2,509,142 Cass 3.0 48 17.8 14,511 
9.9 11.0 41.6 26,647 Chippewa 3.3 4.8 16.5 21,828 
1.0 1.4 5.2 3,468 Chisago 3.9 41 14.0 13,616 
2.1 2.9 9.3 7,021 Cottonwood 3.9 4.8 16.3 19,571 
1.0 1.6 5.9 2,981 Crow Wing 6.8 9.4 317 35,434 
7.1 8.0 29.3 22,105 MIDLAND-ODESSA, TEXAS Dakota 17.6 18.9 69.9 61,351 
New Mexico: Dodge 3.2 3.6 12.7 13,467 
Lea 11.3 17.7 60.4 89,935 Douglas 4.2 6.6 22.8 23,195 
1.6 2.5 8.9 8,057 Texas: Faribault 6.2 7.4 25.8 39,865 
4.5 6.8 23.8 1€,538 Andrews 2.2 3.3 11.9 11,903 Goodhue 9.7 10.2 35.3 39,830 
1.5 2.1 8.0 5,835 Borden 2 2 11 388 Grant 1.8 2.7 9.6 11,006 
3.6 47 17.3 6,615 Brewster 1.0 1.6 6.2 5,501 Hennepin 237.4 249.9 813.2 1,150,456 
1.2 1.5 5.8 4,274 Coke 9 1.0 3.5 5,847. Hubbard 1.7 2.8 9.7 10,130 
6.5 7.7 27.3 24,958 Crane 1.1 1.8 6.0 7,561 Isanti 2.7 2.8 11.4 13,273 
4.5 6.0 26.0 8,265 Crockett 7 1.2 4.8 4,057 _— Jackson 4.1 44 15.1 17,429 
10.0 14.4 49.2 30,723 Dawson 4.4 4.8 21.5 23,718  Kanabec 2.0 22 7.8 6,405 
3.3 4.8 21.2 8,826 Ector 19.2 26.6 90.3 121,507 ~—‘ Kandiyohi 7.1 8.4 31.6 36,788 
2.6 4.1 16.2 9,040 Gaines 1.7 2.4 8.9 19,323 Le Sueur 5.2 5.9 20.4 25,193 
4.6 5.8 24.0 11,851 Glasscock Jl 2 9 146 _—_ Lincoln 2.3 3.0 10.3 9,402 
2.1 3.1 11.8 7,827. Howard 7.3 9.9 35.8 57,271 Lyon 4.8 6.6 23.4 29,958 
1.8 3.1 12.1 6,229 Irion 3 3 1.1 490 Mcleod 6.8 7.6 26.4 33,115 
49 6.0 23.3 12,505 _—_ Loving | | # 37. Martin 6.8 8.3 29.0 37,928 
3.5 47 18.0 10,681 Martin 1.0 1.4 57 10,745 = Meeker 4.8 5.5 19.8 18,703 
12.9 17.6 61.7 53,501 = Midland 14.8 19.8 65.4 95,520 _— Mille Lacs 3.8 5.1 18.2 15,322 
47 7.3 24.5 21,692 Mitchell 3.1 3.9 13.6 11,289 — Morrison 4.7 7.2 27.5 25,585 
146.3 163.6 573.6 704,812 Pecos 1.5 27 10.6 11,163 Nicollet 49 5.6 24.1 15,893 
5.7 7.5 29.9 16,111 Presidio # 1.3 5.2 4,971 Olmsted 13.4 14.1 50.8 87,150 
3.9 5.6 19.1 13,550 Reagan 6 9 4.0 4,632 Pine 4.5 4.8 16.7 14,368 
480.1 645.4 2,404.0 1,894,437 Reeves 3.0 5.1 19.2 25,975 Pope 2.3 3.5 12.8 8,184 
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VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) sands) sands) sands) ($000) 
MINNEAPOLIS-ST. PAUL, MINN. continued Price 2.9 3.0 10.0 15,000 
Ramsey 121.1 127.5 422.1 560,190 Rusk 3.6 4.2 15.0 12,073 
Redwood $5 6.4 23.1 30,334 St. Croix 6.8 7.2 25.0 29,550 
Renville 6.0 723 25.7 30,864 Washburn 2.7 3.3 11.3 14,860 
Rice 9.0 as 39.9 33,592 Total 743.4 822.0 2,842.7 3,435,600 
Scott 47 5.0 19.1 22,955 
Sherburne 2.4 2.7 10.1 10,962 
Sibley 3.4 3.6 13.7 16,234 
Stearns 18.4 20.3 86.1 87,321 MINOT, NORTH DAKOTA 
Steele 6.3 72 24.8 28,852 North Dakota: 
Stevens 2.0 2.7 10.8 12,791 Benson 1.5 2.0 8.0 5,575 
Swift 3.1 44 15.7 18,995 Bottineau 1.9 2.6 9.8 10,731 
Todd 4.5 6.7 24.6 18,173 Burke 1.2 1.7 5.$ 5,496 
Wabasha 5.0 5S 19.3 17,017 Cavalier 1.5 2.3 9.2 9,163 
Wadena 2.2 4.0 14.6 19,715 Divide mf 1.3 4.5 8,287 
Waseca 4.3 49 17.0 16,957 Dunn 1.1 1.6 6.0 3,670 
Washington 11.2 11.8 42.7 34,333 Eddy 8 1.2 4.4 6,417 
Watonwan 3.5 4.3 14,7 17,881 Foster 1.0 us 5.1 8,058 
Winona 9.3 11.4 40.1 41,294 McHenry 1.9 2.6 10.3 9,350 
Wright 8.0 8.8 31.7 27,337 McKenzie 9 1.8 5.7 6,906 
Yellow Medicine 3.6 47 17.0 14,657 Mclean 3.3 5.1 19.7 12,297 
Mercer 1.3 2.0 7.4 7,919 
Mountrail 1.3 2.$ 8.3 11,257 
Oliver 3 es 2.3 712 
Pierce 1.3 19 7.2 7,025 
Wisconsin: Ramsey 1.9 3.1 12.1 21,850 
Barron 9.5 10.3 35.1 38,061 —Renville 1.0 1.4 5.2 5,027 
Buffalo 3.5 3.7 13.2 10,859 Rolette 1.3 ya 9.1 8,206 
Burnett 19 2.0 6.6 6,890 Sheridan 8 1.1 4.3 3,459 
Chippewa 11.6 12.3 46.6 54,919 Ward 9.9 12.4 43.9 66,287 
Dunn 6.7 7.0 25.2 28,636 Towner Pi 1.2 4.4 5,831 
Eau Claire 17.1 18.0 61.1 68,419 Wells 1.8 2.5 9.3 10,021 
Pepin 2.1 2.5 9.0 9,614 = Williams 5.0 11.2 37.2 33,890 
Pierce 5.5 6.5 22.8 25,309 Total 42.4 65.6 238.9 267,434 
Polk 7.0 7.6 25.1 25,415 
MISSOULA, MONTANA 
Montana: 
Flathead 7.3 10.8 33.7 42,116 
Granite 3 1.0 3.1 6,689 
Lake 2.1 3.1 11.2 10,858 
KM 0-TV Lewis & Clark 5.2 10.2 30.2 38,470 
Mineral oS 9 2.8 2,764 
Missoula 9.7 14.4 44.4 53,764 
Powell 1.0 19 6.9 7,934 
Ravalli 2.1 3.7 11.4 9,799 
Sanders 1.2 2.5 8.0 6,047 
Silver Bow 18.0 21.8 60.3 72,486 
all of western Total 47.6 70.3 212.0 250,927 
MONTANA | iscsi: ssssns 
Alabama: 
& 47,200 TV HOMES oo Hed 11.9 45.3 — 
e hoctaw ls 4.0 16.9 j 
parti sss 5 wh 1000 Clarke 3.4 5.9 23.4 21,625 
Conecuh 2.4 4.1 18.1 9,800 
Covington 5.4 8.9 36.6 30,462 
Escambia 5.1 7.3 29.7 26,582 
O Mobile 67.5 78.4 283.2 312,661 
Monroe 2.9 5.2 21.7 12,903 
* Washington 1.8 3.3 14.6 5,223 
share of evening Wenn 23 6207 «5.900 
AUDIENCE saa 
' Bay 13.0 17.3 65.0 75,868 
(Verifak Survey May 1959) Escambia 37.3 46.4 173.6 201,714 
* ° Holmes 1.6 2.6 11.5 9,306 
Write - Wire - Phone Okaloosa 107 17.5 665 48,307 
Santa Rosa 4.2 6.0 24.4 32,142 
5 : TV | National Walton 2.2 3.7 14.5 17,559 
orjoe > ENC. — Representative J | Washington 142.510.2773 
oe a Pe Se 
Mississippi: 
CBS © NBC e ABC Forrest 8.3 187 ATT 59,861 
George 1.4 2.5 10.6 8,342 
Greene 1.0 1.8 7.4 2,411 





KMSO0-TV 


Missoula, Montana 
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IN RICH MONROE 
MARKET! 


prenc® 


“A 
RE of av 


JUST LOOK AT THIS 
MARKET DATA! 


Population 1,520,100 
Households 423,600 
Consumer Spendable 

Income $1,761,169,000 
Food Sales $ 300,486,000 
Drug Sales $ 40,355,000 


Automotive Sales $ 299,539,000 


General Merchan- 
dise $ 148,789,000 


Total Retail Sales $1,286,255,000 


KNOE-TV 


CHANNEL 8 


Monroe, Louisiana 
CBS — ABC 
A James A. Noe Station 


NOE ENTERPRISES, INC 
James A. Noe, Jr., President 
Paul H. Goldman—Executive 
President and General Manager 
Represented by H-R Televisien, Inc. 












Shar! 
War 
Was 
Tote 


MOR 
Alab 
Auta 
Barbs 
Bibb 

Bullox 
Butler 
Chiltc 
Clark 
Clay 

Coffe 
Cone: 


Covin 
Crens 
Dale 

Dalla 
Elmor 
Gene 
Henry 
Houst 


Lown 
Maco 
Monrc 
Mont, 


Cireul 
MAG; 
Surve: 


LOE 


),100 
3,600 


),000 
5,000 
000 
),000 


),000 
9,000 














Harrison 
Jackson 
Perry 
Stone 
Total 





VHF Total Pop- 
Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) 
22.8 30.1 119.1 104,797 
10.4 12.6 45.5 38,657 
1.2 2.0 8.0 3,516 
F 1.6 6.1 6,707 
219.4 293.9 1,120.3 1,084,247 


MONAHANS, Texas — Data Incomplete 


MONROE, LOUISIANA- 
EL DORADO, ARKANSAS 


Arkansas: 
Ashley 
Chicot 

Union 


Lovisiana: 
Bienville 
Caldwell 
Catahoula 
Claiborne 
Concordia 
East Carroll 
Franklin 
Grant 
Jackson 

la Salle 
Lincoln 
Madison 
Morehouse 
Natchitoches 
Ouachita 
Richland 
Tensas 
Union 

West Carroll 
Winn 


Mississippi: 
Adams 
Issaquena 
Sharkey 
Warren 
Washington 
Total 


3.5 
3.7 
11.4 


6.1 


9.2 
11.9 
137.2 


49 
5.2 
14.8 


MONTGOMERY, ALABAMA 


Alabama: 
Avtauga 
Barbour 
Bibb 
Bullock 
Butler 
Chilton 
Clarke 
Clay 
Coffee 
Conecuh 
Coosa 
Covington 
Crenshaw 
Dale 
Dallas 
Elmore 
Geneva 
Henry 
Houston 
lee 
lowndes 
Macon 
Monroe 
Montgomery 





2.3 
3.6 
2.5 


2.9 
39.6 


6.1 
5.2 
46.4 


18.6 19,161 
17.7 13,445 
50.5 54,176 
15.8 7,631 

9.8 5,072 
10.5 8,215 
22.1 14,208 
13.7 13,219 
14.6 6,803 
28.1 11,850 
12.9 5,579 
14.0 21,337 
14.0 8,926 
26.7 20,929 
16.0 10,722 
37.5 21,468 


36.2 17,998 
90.0 110,939 
24.3 15,755 


12.0 5,259 
18.1 9,015 
14.7 6,693 
15.6 9,161 


37.0 37,514 
3.9 560 
11.1 7,328 
40.2 44,031 
71.8 60,765 
697.4 566,859 


16.5 6,683 
25.2 15,213 
14.7 10,360 
14.1 6,504 
25.5 16,491 
24.0 15,484 
23.4 21,625 
11.5 7,055 
28.1 23,951 
18.1 9,800 
10.2 3,286 
36.6 30,462 
16.7 7,871 
20.1 12,760 
58.6 - 41,952 
29.3 17,542 


21.5 22,226 
15.4 13,397 
51.2 55,314 


47.4 32,423 
14,7 5,097 
27.8 9,927 


21.7 12,903 
165.4 199,711 





Circulation & market definition © 1959, TELEVISION 
MAGAZINE, Market Data © 1959, Sales Management 
Survey of Buying Power; further reproduction not licensed. 








WHAT'S 
IN IT 
FOR 
YOU? 


The kind of facts-and-figures you find in the Market 
Book are enly part of what you get in TELEVISION 
MAGAZINE. 


1959 has brought you articles such as “Wardenburg 
of DuPont”; “Firestone, The Stilled Voice”; “ANA: 
Voice of American Advertising”; “The Barowskys of 
Holyoke”; “The TV Commercial, A Status Report”; 
“Brand study: beers, breads, headache remedies and 
shampoos in Los Angeles”; and “Pontiac: A TV 
Commercial Pacemaker?” 


In each issue you find provocative, thorough ap- 
praisals of the long-range developments that will 
affect what you do next month, next year. 


In this fast moving business, the daily headlines are 
like pieces of a huge jigsaw puzzle. TELEVISION 
MAGAZINE puts these pieces together for you, giving 
you the complete picture. 


What are the policy-makers thinking about, planning 
to do? Who are the men who guide the top agencies 
and advertiser operations? 


What about your own role as an advertising executive 
—how will you be affected by shifts in salary levels, 
pension and bonus plans? 


You find interesting answers to these important ques- 
lions in every issue of TELEVISION MAGAZINE. 


Get your copy sent to your home or office. Just 
send your name, address and check for $5.00 to 
TELEVISION MAGAZINE, 422 Madison Avenue, New 
York 17. 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sonds) sands) sands) ($000) sands) sands) sands) ($00_., sands) sands) sands) ($000) 
MONTGOMERY, ALABAMA continued Hickman 2:2 2.7 10.6 5,242 Plaquemines 3.2 3.6 15.5 17,113, 
Perry 27 3.8 17.1 9,498 Houston 8 1.1 4.0 1,892 St. Bernard 69 9.1 37.7 7,016 
Pike 4.5 69 26.7 16,985 Humphreys 2.1 2.6 9.6 11,042 St. Charles 27 3.3 13.7 7,603 
Tallapoosa 6.1 8.8 33.9 27,918 Jackson 1.6 2.1 8.5 3,930 St. Helena 1.6 2.4 9.4 2,159 
Wilcox 2.6 4.6 20.7 5,900 Lawrence 4.1 6.3 24.5 19,336 — St. James 27 3.3 14.7 10,777 
Lewis 1.1 1.5 6.0 3,247 St.John Baptist 2.8 3.4 14.4 6,790 
Fhestdes Lincoln 3.4 6.2 23.2 17,640 St. Mary 7.4 10.5 40.2 45,390 
Saiees 1.6 26 11.5 9,306 Macon 2.5 3.0 10.9 4,817 St. Tammany 6.7 8.4 30.1 22,674 
Walton 22 37 14.5 17,559 Marshall 3.8 4.5 15.9 12,291 Tangipahoa 14.0 16.3 60.3 50,524 
Washington ‘a 25 pa 7773 Maury 9.0 11.7 41.1 33,072 Terrebonne 10.6 12.7 51.9 49,308 
mies 1503 2200 8723 692.976 ‘Montgomery 10.1 10.6 44.9 41,506 — Washington 9.4 11.2 42.0 30,893 
Moore é 1.0 3.6 987  —W. Feliciana 7 1.6 8.8 4,420 
Overton 2.4 3.4 13.6 6,339 
Perr 7 1 B 4.2 2,545 
SRURECIS, COBAREA Pichu 5 9 41 1,336 Mississippi: 
indiana: Puinam 5.3 7.5 28.5 19,498 Amite 2.0 41 16.7 7,262 
Blackford 4.3 14.2 nt ‘60 73 265 20.267 _—*Forrest 8.3 13.7 47.7 59,861 
Delaware 34.8 TH13 119,821 Rutherford 9.5 1 18 449 38.942 Hancock 2.4 3.1 11.3 8,954 
Joy 7.3 22.8 gen, OR 9 13 65 2702 ~~ Harrison 22.8 30.1 119.1 104,797 
Total 731.3 46.4 148.3 156,562 Seth 25 26 93 6,271 Jackson 10.4 12.6 45.5 38,657 
Stewart 1.3 17 6.9 3,569 — a a be a 
Grion le . . a 
NASHVILLE, TENNESSZE Sommer el el ee 44 5.6 20.6 (18,298 
Alabama: rousagie . el ° ” 
Van Buren 6 4 3.2 644 ~—~Perry 1.2 2.0 8.0 3,516 
Lauderdale 9.1 16.4 60.3 51,933 Warsi 41 6.8 2.40 17,959 Pike 5.5 8.7 32.4 31,141 
Wayne ay. 2.8 11.0 4,933 Stone 9 1.6 6.1 6,707 
Kentucky: White 2.1 36 0 ©6142 2,369 Wolholl 7 22 6188 soy 
Adair 2.3 3.7 14.2 8,007 Williamson 49 6.0 23.0 20,630 Wilkinson 1.4 3.0 12.6 5,297 
Allen 21 32 WI 10,835 Wilson 57 75 26.4 20,821 Total 378.3 468.8 1,710.7 1,556,221 
Barren 5.1 8.1 28.0 22,729 ~+=‘Tetal 342.5 463.4 1,734.1 1,426,693 
Butler 1.3 2.0 9.0 2,380 
Caldwell 1.8 3.4 11.3 10,824 NEW YORK, NEW YORK 
’ 
—" 7 ae ae ye NEW BRITAIN-HARTFORD, CONNECTICUT Connecticut: 
ll fone 17 poe 48523 Connecticut: Fairfield 166.9 181.7 619.3 961,036 
ines 9 18 83 3724 Hartford 175.8 190.8 655.8 920,410 Litchfield 32.4 34.8 115.3 129,546 
eemaiti 14 27 o4 5541 Litchfield 32.4 34.8 115.3 129,546 Middlesex 21.0 22.9 81.0 105,296 
aceettend 1s 25 08 3,627 Middlesex 21.0 22.9 81.0 105,296 New Haven 173.7 186.6 «=633.4. 774,825 
palais 2 16 6A 3.070 New Haven 173.7 186.6 633.4 774,825 
¢ New London 46.8 50.8 173.5 246,655 New Jersey: 
Green 1.9 2.9 9.7 6317 ss ouend 149 16.6 623 41709 Bergen 210.7 233.7 762.4 ~—- 997,202 
si 2 so 8 6«a8 aT = ean 199 21.4 71.2 85,646 Essex 279.4 298.7 1,002.5 1,271,530 
Hopkins 7.4 12.1 40.6 28,586 ? i , : Hudson 184.4 194.5 640.2 601,664 
Livingston 11 1.9 6.4 2,966 a a Hunterdon 13.9 14.6 48.2 57,007 
Logan 4.1 5.5 20.2 14,853 onkiin 15.4 17.2 55.0 52.665 Mercer 68.5 73.5 271.8 424,745 
Lyon 2 1.5 6.2 270? tempden 110.9 1193 4053 533972 Middlesex 94.8 1049 364.8 428,453 
Mclean 1.5 2.5 9.2 5,411 thanpdiiee 207 229 867 86.254 Monmouth 92.8 100.6 335.3 393,188 
penne pad — W719 tetal 631.5 683.3. 2,339.5 2,976,978 Morris 56.4 61.6 = 220.2 259,308 
Metcalfe 1.3 2.3 8.5 2,751 q . , Tee Ocean 23.1 25.2 76.4 156,248 
Monroe V7 3.0 11.5 9,260 Passaic 110.1 117.2 376.8 = 583,380 
Muhlenberg 4.8 7.2 26.5 16,700 Somerset 32.8 35.7 127.9 102,339 
Ohio 2.7 4.3 15.0 7460 NEW HAVEN, CONNECTICUT Sussex Wl 11.8 39.2 47,513 
Pulaski 5.0 9.0 34.5 18493 Connecticut: Union 133.0 143.6 486.1 644,680 
Russell 1.6 2.6 10.9 4,089 — Fairfield (50%) 83.4 90.8 309.7 480,518 Warren 17.3 18.7 61.0 58,189 
Simpson 2.1 2.9 9.8 9,886 Hartford 175.8 190.8 655.8 920,410 
Todd 2.4 3.2 10.8 7,197 Litchfield 32.4 34.8 115.3 129,546 New York: 
Trigg 1.3 2.0 8.0 4,748 Middlesex 21.0 22.9 81.0 105,296 Bronx 400.6 428.8 1,394.8 1,148,820 
Warren 9.0 12.5 42.1 HOA00 atu 1737 186.6 633.4 774,825 Dutchess 41.5 45.9 173.1 191,658 
Wayne 1,6 3.6 15.7 3,736 New London 46.8 50.8 173.5 246,655 Kings 733.1 771.7 2,517.1 2,446,101 
Tolland 149 16.6 = 62.3 41,709 “Nassau 369.1 423.1 1,427.7 1,944710 
Seumausuas Windham 19.9 21.4 71.2 85,646 New York 542.5 577.4 1,708.9 4,450,733 
Bedford 5.0 5.9 20.9 16,715 Grenge sd 37 175 = =(2 
atin 16 25 8.9 8.0. 57 Massachusetts: Putnam 6.2 7.4 24.6 36,521 
Seatees +2 +4 73 2671 Hamden 110.9 119.3 405.3 533,972 Queens 522.7. 571.1 1,825.8 1,812,155 
ip 15 20 75 4181 Hampshire 20.7 22.9 86.7 86,254 Richmond 56.6 61.0 217.5 174,508 
‘ Rockland 28.4 31.3. 123.0  =—-:129,251 
> aon — SS Se | ae Suffolk 151.1 181.3 660.6 676,185 
Cheatham 1.6 2.0 77 4,529 Suffolk 151.1 181.3 660.6 = 676,185 Suttivan 12.4 137 43.9 86,255 
Clay 1.0 1.6 6.8 1,883 Total 850.6 938.3 3,254.8 4,081,016 —Uister 31.3 347 1108 121,405 
= a. a, Westchester 219.2 235.7 796.2 ‘1,167,348 
Cumberland 2:5 4.8 20.3 12,054 
Davidson 95.1 107.5 379.3 477,017 Pennsylvania: 
Decatur 1.2 1.5 5.8 4,274 NEW ORLEANS, LOUISIANA Mattes 9.7 10.3 34.8 45,552 
De Kalb 1.9 2.3 9.0 5,525 Louisiana: Pike 2.4 3.0 8.8 8,083 
Dickson 3.$ 4.6 16.7 13,132 Ascension 4.0 5.9 23.2 20,099 Wayne 6.1 6.9 24.8 23,531 
Fentress 1.8 3.0 13.7 6,005 Assumption 26 3.9 15.8 7,965 Total 4,904.2 5,317.0 17,533.7 22,690,544 
Franklin 3.1 6.0 24.1 15,574 _E, Feliciana 2.2 3.4 19.8 5,161 
Giles 3.7 6.6 24.3 17,031 Iberville 4.7 6.7 25.4 15,702 
Grundy 1.8 2.4 10.3 5,260 Jefferson 43.5 52.7. 187.5 137,342 
Hardin 2.6 4.1 16.2 9,040 Lafourche 9.6 11.4 47.0 41,968 NORFOLK, VIRGINIA 
Henderson 29 3.1 11.8 7,827 Livingston 41 5.7 21.8 14,785 Maryland: 
Henry 3.7 5.5 18.7 17,220 * Orleans 172.5 196.6 6632 744,082 Somerset 3.7 5.6 19.7 16,38) 
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TE | 


[wsM-TV 
SUPERIORITY 
Series ee Eee 


Personalities 


Retail 
Sales 


Pi ie 


17,113, RES 
7,016 1 On Camera 
7,403 ‘ 

2,159 
10,777 
6,790 
45,390 
22,674 
50,524 
49,308 
30,893 
4,420 


7,262 
59,861 
8,954 
104,797 
38,657 
4,088 
17,025 
18,298 
3,516 
31,141 
6,707 
8,847 
5,297 
,556,221 


961,036 
129,546 
105,296 
774,825 


997,202 
271,530 
601,664 
57,007 
424,745 
428,453 
393,188 
259,303 
156,248 
583,380 
102,339 
47,513 
644,680 
58,189 





148,820 ° e ° 
191,658 That’s the only music this trio makes. They represent the 


1 . . . . . 
per kind of on-camera selling which is welcomed and looked forward to, in every 


— TV home in the Nashville market. 


36,521 


812,155 ON THE DRUMS -— “Mr. Television” himself — Jud Collins, 


174,508 Nashville’s number one news man; moderator and MC extraordinary. 
129,251 


76,185 ' 
yee ON BASS — Dave Overton — Master of the ad lib, so popular as 


121,405 zn MC he has to ration his time. 

167,348 

AT THE PIANO — Boyce Hawkins — Mr. Split personality. 

a. He goes from a zany Grandpa Moses Character which kills the tri- 

aan cycle set to a straight weather pitch without dropping a single 
/ viewpoint. 


690,546 JS 
Strong local personalities are just one side of the Ws A =EV 
WSM-TV selling album. For the full concert, ask 
Hi Bramham or any Petry man. 


16,38! & Nashviile, Tennessee 
Represented by Petry 


OWNED AND OPERATED BY THE NATIONAL LIFE AND ACCIDENT INSURANCE COMPANY 














be 








Slipped Here! 


‘Tidewater, Virginia 


Chesapeake Bay. 


Tidewater, Va., is NOT 2 separate metro areas (Norfolk, 
Newport News) as the U.S. Gov’t list has it, but ONE compact 
interurbia closely linked, literally and figuratively, by custom, 
income, sales, bridges and tunnels. 

With 779,814* people in the metro area, Tidewater is 
27th in the nation, and 3rd in the entire southeast— equaled 
only by Atlanta and Miami. 

TIDEWTAR is a better way to spell it...and sell it; 
for WTAR-TV dominates this must-buy market, and always 
has—in every survey ever taken. AND, within this area, you 
get vo duplication, and no competition from amy outside station! 


*Bureau of Population & Economic Research, 
State of Va., Feb. 1959 
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Norfolk, Va. 
Channel 3 


Represented by Edward Petry & Co. 















































VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) $000 sands) sands) sands) $000) sands) sands) sands) ($000) 
NORFOLK, VIRGINIA continued Nansemond 8.9 10.9 42.8 35,994 West Virginia: 
North Carolina: New Kent 8 1.1 4.3 2,437 Barbour 2.7 4.4 17.2 8,220 
Bertie 4.5 5.8 26.1 12,276 Newport News 46.7 51.1 195.2 190,570 Boone 6.0 7.5 33.2 17,337 
Camden 11 1.4 5.0 881 Norfolk 133.3 140.3 494.4 528,801 Braxton 2.1 3.3 13.8 10,154 
Chowan 2.0 2.9 12.5 8,727 Northampton 3.3 4.5 17.3 15,950 Calhoun 1.3 19 rr 3,435 
Currituck 1.4 18 60 3,407 Northumberland 1.9 | 9.6 5,035 Clay 22 3.2 13.3 4,269 
Dare 9 Le 52 7,820 Prince George 10.1 13.6 55.1 46,100 Doddridge 1.2 1.8 7.5 3,960 
Gates 1.8 2.3 9.4 3,131 Princess Anne 22.0 28.4 107.7 61,195 Fayette 15.7 19.9 80.9 44,522 
Halifax 9.7 13.1 60.6 43,655 Southampton 4.6 6.2 26.7 21,521 Gilmer 1.0 1.8 7.2 3,644 
Hertford 3.8 47 21.9 17,289 Surry 1.3 15 6.6 1,816 Greenbrier 6.9 8.7 35.0 33,030 
Hyde 1.0 1.4 5.5 1,880 Sussex 2.2 29 13.6 9,170 Lewis 2.7 4.2 17.3 12,636 
Martin 4.6 6.0 28.7 16,669 York 4.1 5.4 20.8 13,545 McDowell 15.9 19.5 85.2 49,417 
Northampton 47 5.8 27.7 7,995 Total 337.6 394.7 1,527.8 1,343,439 Mercer 15.4 20.1 79.2 67,501 
Pasquotank 5.8 7.1 27.3 26,075 Monroe 2.0 2.9 11.5 5,763 
Perquimans 2.0 2.4 9.4 7,905 NORTH PLATTE, NEBRASKA Nicholas 4.5 6.4 27.0 16,873 
Tyrrell 8 1.2 5.0 2,375 Nebraska: Pocahontas 1.6 2.5 10.4 7,064 
Washington y a 2.9 13.2 9,127 Arthur a 2 - 413 Raleigh 16.6 22.8 92.2 63,871 
Chase 8 1.4 4.5 5,364 Ritchie 1.5 2.6 9.8 6,480 
Virginia: Custer 3.8 5.3 17.2 16,941 Roane 2.4 3.4 14.8 9,012 
Accomack 7.2 9.9 34.1 28,904 Dawson 5.5 6.5 20.9 28,622 Summers 2.8 4.0 16.0 9,744 
Brunswick 2.8 4.2 20.2 10,595 Frontier & 1.4 5.0 3,647 Upshur 2.9 4.6 17.6 13,629 
Caroline 2.3 2.8 12.5 10,414 Hayes 3 5 aA 694 Webster 2.3 3.8 15.5 8,391 
Charles City 8 ea 49 509 Hooker A 3 1.2 2,024 Wyoming 6.6 9.2 41.1 24,756 
Dinwiddie 13.2 14.0 57.0 68,285 Keith y 2.5 8.1 14,357 Total 129.4 178.0 743.7 460,635 
Essex 1.3 1.6 6.8 11,089 Lincoln 9.4 31.0 37,900 
Gloucester 2.6 3.1 11.4 9,836 Logan me P| 1.3 908 
Greensville 3.1 4.1 17.9 14,086 McPherson o a Pr 93 
Isle of Wight 2.7 3.9 17.2 10,042 Perkins 8 1.2 4.0 4,339 
James City 2.4 3.0 16.4 19,695 Thomas 2 4 iw 975 ODESSA-MIDLAND, TEXAS 
King & Queen 1.2 1.5 7.0 2,461 Total 20.6 29.6 97.9 116,277 New Mexico: 
King William 1.6 1.9 7.9 9,319 lea 11.3 17.7 60.4 89,935 
Lancaster 1.9 2.5 9.2 12,219 CAK HILL, WEST VIRGINIA 
Lunenburg 2.4 3.5 14.7 7,334 V.rginia: Texes: 
Mathews 1.4 1.8 6.5 4,681 Buchanan 5.2 8.1 40.5 13,308 Andrews 2.2 3300 119 1G 
Middlesex 1.6 19 6.8 6,243 ‘Tazewell 79 14 49.8 23,619 Borden 2 2 11 on 
n Brewster 1.0 1.6 6.2 5,501 
Coke 9 1.0 3.5 5,847 
Crane 1.1 1.8 6.0 7,561 
Crockett a 1.2 4.8 4,057 
Dawson 4.4 4.8 21.5 23,718 
Ector 19.2 26.6 90.3 121,507 
Gaines 1.7 2.4 8.9 19,323 
Glasscock . 2 Es 146 
ih R Oo G R A Mi LO G S Pp rove Howard 7.3 99 35.8 57,271 
Irion 3 a] 1.1 490 
- Lovin: _ 1 a 7 
sd al Me Ot oleslssl elk a Ae. voles -) co) t-talel- med a tied vo aAS7«(N OS 
Midland 14.8 19.8 65.4 95,520 
Mitchell 3.1 3.9 13.6 11,289 
KA Pecos 1.5 27 10.6 11,163 
¥ WV Presidio 7 1.3 5.2 4971 
OKLAHOMA CITY Reagan 6 9 4.0 4,632 
Reeves 3.0 5.1 19.2 25,975 
, Schleicher 4 w 2.6 4,487 
Sterling 2 on 1.0 1,860 
Sutton 6 9 3.6 5,607 
Terrell 5 Bi 2.6 2,761 
Upton 1.1 1.5 5.3 7,589 
Ward 3.1 4.6 17.0 16,957 
Winkler 2.3 3.6 11g 16,939 
Total 83.4 118.4 429.3 568,179 
e 
OKLAHOMA CITY, OKLAHOMA 
Oklahoma: 
Alfalfa 2.0 2.3 var 10,178 
Atoka 2.1 2.6 9.9 6,147 
Beckham a7 5.6 19.4 26,732 
Blaine 3.0 3.5 11.8 13,768 
Caddo 6.2 7.3 25.0 25,540 
Canadian 5.9 6.5 22.2 26,591 
Carter 10.4 14.6 47.4 53,762 
Cleveland 9.4 11.4 45.5 39,543 
Coal 1.0 1.4 5.5 3,351 
Comanche 17.7 19.2 80.5 79,264 
Creek 11.0 12.3 40.2 33,498 
Custer 3.9 5.2 16.9 28,225 















—_—_ 








Circulation & market definition @ 1959, TELEVISION 
MAGAZINE, Market Data © 1959, Sales Managemetl 
Survey of Buying Power; further reproduction not licensed: 








A2ueby zIDy eYyy Aq Paejusseiday 





THEY 
BUY THEIR 


GASOLINE 
sN 
GAGE 


THEY 
BUY THEIR 


ae 
SAYRE 





THEY 
BUY THEIR 


APPLIANCES 











eh WKY-TV 





Hometown Station for 560 Communities 





THEY — 
—— BUY THEIR 


COFFEE 
IN 
CUSHING 





THEY 
BUY THEIR 


— 


THEY GUTHRIE 


BUY THEIR THEY 
CARS BUY THEIR 


IN TIRES 
CHICKASHA IN 
TECUMSEH 


THEY 
BUY THEIR 


DRUGS 
IN 
DUNCAN 


THEY 
BUY THEIR 


ee 
TISHOMINGO 


The WKY-TV Market 
Area has over 
one-and-a-half million 
people who spend over 
one-and-a-half billion 
dollars a year 

in retail sales. 

These people live 

in 560 communities, 
but WKY-TV is their 


“hometown” station. 


—but the brands they select are influenced by WKY-T'V. 





NBC Channel 4, Oklahoma City 
The WKY Television System, Inc. 
WKY Radio, Oklahoma City 
WTVT, Tampa-St. Petersburg, Fla. 
Represented by the Katz Agency 
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iL. VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes _ ulation Retail Homes Homes ulation Retail 
(Thou- (Thou. (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($000) —_ 
4 Mis 
OKLAHOMA CITY, OKLAHOMA continued OMAHA, NEBRASKA Seminole 7.3 11.8 41.3 37,042 Cap 
Dewey 1.3 1.6 6.1 5,508 lowa: Sumter 1.9 3.0 10.7 11,930 Miss 
Ellis 1.4 2.0 6.8 5,956 Adair 3.0 3.5 1.1 11,351 Volusia 23.1 36.0 110.6 158,452 New 
Garfield 13.1 15.1 48.2 85,183 Adams 2.0 2.3 7.5 7,685 Total 209.5 298.4 972.5 1,219,297 Scot 
Garvin 7.5 9.3 32.7 23,049 Audubon 3.1 3.3 11.4 11,571 Sto¢ 
Grady 8.3 9.3 30.1 34,021 Cass 5.8 6.1 18.0 28,812 Ten 
Grant 1.8 2.1 7.3 10,080 Crawford 5.0 5.3 18.3 19,933 OTTUMWA, IOWA Cor 
Harper 9 1.3 4.4 5,282 Fremont 2.9 3.1 10.2 9,946 lowa: Hen 
Hughes 3.1 4.1 13.9 11,769 Harrison 4.8 5.0 16.1 19,993 Appanoose 4.8 5.8 17.2 16,196 Lak 
Johnston 1.7 22 8.4 4,795 Mills 3.1 3.3 12.5 11,277. _—Davis 2.5 2.8 8.6 8,526 Obi 
Kay 13.3 15.6 49.2 57,926 Monona 4.4 4.6 14.8 16,317 Decatur 2.9 3.5 11.3 10,695 We 
Kingfisher 23 2.8 97 13,927 Montgomery 4.8 5.0 14.9 21,193 Henry 4.8 5.5 18.8 22,439 Tot: 
Kiowa 3.3 4.0 13.4 17,366 Page 6.9 7.3 23.7 32,614 Jefferson 4.8 5.5 16.9 19,700 
Lincoln 47 5.3 17.9 18,816  Pottawattamie 21.8 22.9 74.4 74,311 Keokuk 47 5.1 15.9 18,406 
Logan 4.4 5.5 17.5 18,645 Ringgold 2.4 2.7 8.3 6,757 lee 11.5 13.5 44.3 48,450 
McClaim 3.2 4.0 14.1 9,399 Shelby 4.1 4.3 14.6 14,962 — Lovisa 2.8 3.2 10.2 11,481 
Major 1.9 2.3 7.9 6,386 — Taylor 3.2 3.6 11.1 7,413 Mahaska 6.6 7.6 23.5 31,490 PAI 
Murray 2.5 3.3 10.8 11,966 Marion 6.7 7.0 23.9 24,381 Flor 
Noble 2.4 2.8 9.0 10,081 Monroe 2.3 2.8 9.6 11,916 Bay 
Okfuskee 2.8 3.4 12.4 7,710 Missouri: Van Buren 3.0 3.3 9.7 10,191 Colt 
Okichoma 119.8 1387 433.4 540,568 Atchison 34 29 9.6 11,878 Wapello 140 16.5 51.2 52,309 Gul 
Pawnee 3.0 37 12.0 noe 2.1 2.5 8.1 9,949 Washington 5.5 6.3 19.6 28,703 Holr 
Payne 99 7 41.4 42,419 Nodaway aed 7.3 23.4 21,627 Wayne 2.9 3.5 10.5 10,284 ne 
Pontotoc 7.8 9.5 31.2 33,680 Nebraske: a 
Pottawatomie ‘10.9 14.0 46.9 47,807 Antelope 24 3.2 10.2 13,750 — ” = unis ouial Tot 
Roger Mills 1.1 1.4 5.0 4,460 Burt 3.0 3.2 10.6 15,858 sted mi a bined canal 
Seminole 9.0 11.3 39.9 22,141 Butler 3.0 34 1:3 10270 iga a me = ee 
Stephens 9.4 11.8 38.9 40,147 Cass 52 55 17.3 17,163 a 4 ~ es Pose ip 
Washita 3.1 3.9 13.3 11,900 Colfax 28 3.4 10.9 16,000 anion pe ne ae ‘al PAI 
Woods 2.6 3600 (12.1 15,596 Cuming 3.2 3.6 12.5 15,561 Knox pe “ 74 aan Ohi 
Woodward 2.3 3.5 12.6 16,697 Dodge 9.4 29 30.4 — = an oa pi 
Total 335.3 401.0 1,338.5 1,490,993 poucias 97.2 102.5 334.2 480,087 1 = on cal om 
Gage 7.2 7.9 26.2 34,179 Livingston 45 5.0 15.5 22,365 We 
Hamilton 2.5 2.9 8.6 9,806 Macon 5.9 7.0 20.3 17,777 Wor 
Jefferson 3.6 4.3 13.3 14,777 Mercer 1s 1.9 5.6 5,390 Tot 
Johnson 1.7 1.9 6.0 6,835 Putnam 2.1 2.5 7.7 7,568 
anaes =a 4.2 13.8 14,508 Randolph 6.6 7.8 22.5 26732 
Lancaster 43.4 46.8 146.8 194,620 Schuyler 1.2 1.5 43 8,016 
ath 7.3 8.0 = 26.0 43,009 scotland 2.1 2.4 6.8 6,853 - 
Nemaha 3.0 3.2 10.9 1 0,21 2 Shelby 27 3.0 8.5 10,576 Alel 
Otoe 5.0 5.6 17.3 24,902 Sullivan 2.5 3.1 9.6 7,706 pre 
vownee big 2.0 5.5 3.814 Total 136.6 159.6 492.1 549,240 ms 
Pierce 1.9 2.6 8.4 8,005 : 
Platte 5.8 7.2 244 33,138 Clar 
Polk 23 2.6 8.0 8,943 Con 
Richardson 3.9 47 14.5 17,377. PADUCAH, KENTUCKY Covi 
Saline 3.7 4.4 12.8 17,358 __ Iilinois: Esca 
Sarpy 6.7 7.2 30.8 13,302 Alexander 5.8 6.6 20.4 19,140 Gen 
Saunders 5.1 5.4 16.8 21,859 Franklin 12.6 13.9 42.2 38,343 Mob 
Seward 3.4 4.1 12.9 14,506 Gallatin 1.8 2.1 7.2 7,595 Mon 
Stanton 15 1.8 6.0 3,423 Hamilton 3.0 3.5 10.9 8,349 Flor 
Thurston 2.1 2.4 8.4 7,635 Hardin 1.7 1.8 6.4 3,402 Bay 
Washington 3.4 3.6 11.9 11,162 Jackson 11.5 12.4 39.5 46,243 Calh 
York 4.0 4.6 14.5 19,132 Johnson 2.1 2.5 8.5 6,878 Esca 
Total 336.3 367.1 1,189.4 1,487,257 Massac 5.0 6.0 18.6 14,529 Fran 
Pope 1.3 1.6 5.0 2,825 Gulf 
Pulaski 3.3 3.6 12.3 5,187 Holm 
Z ORLANDO-DAYTONA BEACH, FLORIDA Soline 8.3 8.7 26.5 29,549 Liber 
FOR ne Florida: Union 4.7 5.2 18.8 13,909 Oka 
s Brevard 18.6 30.6 94.4 91,427. White 5.3 6.4 20.4 20,582 Sant 
a Citrus 1.0 1.7 6.3 8,243 Williamson 14.0 15.1 45.0 45,420 Wak 
Dixie 6 8 3.9 4,548 Wal 
® Flagler 1.0 1.4 5.2 3,171 Kentucky: - ine on bo 
° ° ilchri ‘ 6 27 3,357 ‘Ballard 2.5 E : ; " 
On ly Omaha station with i : PA 2.7 2,402' Caldwell 1.8 3.4 11.3 a Geo: 
Hendr 12 1.8 6.8 13,166 Calloway 3.4 5.7 18.9 20,6 Gree 
oo of the Hollywood re LS 2.6 9.3 11,414 Carlisle 1.1 1.6 6.1 6,390 Jack: 
giants... MGM, Columbia, Highlands 3.3 53 17.7 27,125 Crittenden 1.4 27 9.4 5,541 Sens 
Indian River 3.3 5.8 19.7 32,629 Fulton 1.8 3.1 10.9 11,993 
20th Century-Fox, R-K-O! Lafayette 5 7 2.9 2,730 Graves 6.3 97 30.2 26,312 
Lake 10.6 14.6 49.9 66,384 Hickman 1.2 2.0 6.6 5,033 
Levy 1.6 2.4 9.2 13,406 Hopkins 7.4 12.1 40.6 28,586 PEC 
—VOW-= ij WV Marion 9.5 14.2 49.9 60,178' _ Livingston 1.1 19 6.4 2,966 = 
Okeechobee 9 1.2 49 7,453 Lyon a 1.5 6.2 2,789 en 
Orange 65.1 83.1 258.7 363,160 McCracken 14.5 19.9 62.7 70,934 Coss 
CS han ne | Omaha Osceola 3.5 5.2 15.7 22,833 Marshall 3.5 5.2 17.4 hea aan 
Pasco 5.3 9.1 30.1 34,166 Trigg 1.3 2.0 8.0 4,74 le $ 
. Polk 41.8 56.0 184.5 209,617 Union 2.3 4.0 14.4 13,056 ti 
call Blair-TV Putnam 7.0 9.8 35.4 34,364 Webster 2.5 45 14.0 9,170 ieee 
A MEREDITH STATION © Circulation & market definition © 1959, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey of Cirey 
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Retail 
Sales 


) 


37,042 


11,930 
158,452 
219,297 


16,196 

8,526 
10,695 
22,439 
19,700 
18,406 
48,450 
11,481 
31,490 
24,381 
11,916 
10,191 
52,309 
28,703 
10,284 


21,367 
14,848 
7,521 
15,008 
17,488 
6,612 
9,853 
18,393 
22,365 
17,777 
5,390 
7,568 
26,732 
8,016 
6,853 
10,576 
7,706 
549,240 


19,140 
38,343 
7,595 
8,349 
3,402 
46,243 
6,878 
14,529 
2,825 
5,187 
29,549 
13,909 
20,582 
45,420 


6,832 
10,824 
20,659 

6,390 

5,541 
11,993 
26,312 

5,033 
28,586 

2,966 

2,789 
70,934 
17,719 

4748 
13,056 

9,170 
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VHF Total Pop- VHF tal " 
Homes Homes Po Retail Homes ie ae Retail p dl pmol Bs. Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) sands) sands) sands) ($000) 
Missouri: Marshall 4.1 13.3 14,053 Cleburne 11 1.8 6.7 3,764 
Cape Girardeav 10.3 11.3 37.7 55,897 Mason 5.2 15.6 19,927 Cleveland 1.0 1.4 5.4 2,150 
Mississippi 4.2 5.2 20.0 14,492 Menard 2.6 8.9 9,190 Conway 2.5 3.4 13.0 9,680 
New Madrid 78 8.6 33.8 19,835 Peoria 60.6 196.0 557,884 Dallas 2.0 29 10.8 11,044 
Scott 7.6 8.6 30.0 33,833 Putnam 1.2 4.0 2,943 Desha 3.8 5.7 21.9 14,673 
Stoddard 7.1 8.0 29.3 22,105 Stark 2.3 7.7 7,829 Drew 2.5 3.5 12.9 8,643 
Tennessee: Tazewell 27.6 88.9 98,962 Faulkner 41 5.6 21.3 16,813 
Carroll 4.5 6.8 23.8 16,538 Woodford 7.3 24.2 30,824 Franklin 1.5 2.2 8.1 5,852 
Henry 3.7 5.5 18.7 17,220 Total $166.5 215.6 696.5 821,936 Fulton 1.0 1.3 5.5 2,962 
Lake 1.8 3.1 12.1 6,229 Garland 12.1 15.5 48.8 55,166 
Obion 47 73 24.5 21,692 Grant 1.5 2.2 7.6 3,458 
Weakley 3.9 5.6 19.1 13,550 Hot Spring 55 6A 24.1 14.803 
Total 188.5 241.8 = 803.9 726,894 bis ADELPHIA, PENNSYLVANIA tedapendeene 37 51 181 15,185 
Sulnwares Izard 8 1.3 5.0 2,666 
Kent 17.7 20.5 69.2 83,052 Jackson 4.8 7.2 26.7 20,276 
New Castle 75.8 85.7 300.4 425,177 Jefferson 18.0 24.5 86.0 63,387 
PANAMA CITY, FLORIDA Sussex 22.5 25.3 82.4 105,360 Johnson 2.2 3.4 11.2 8,500 
Florida: Maryland: Lincoln 19 2.7 10.3 4,388 
Bay 13.0 17.3 65.0 75,868 Cecil 10.4 12.1 47.2 33,253 Logan 2.3 3.6 13.1 9,834 
Calhoun 1.2 1.8 7.0 7,765 New Jersey: lenske 4.6 5.8 21.7 19,084 
Gulf 1.8 2.8 10.3 7,561 Atlantic 44.4 47.6 151.7 235,275 iedhen 1.3 1.9 7.8 3,262 
Holmes 1.6 2.6 11.5 9,306 Burlington 45.0 49.3 195.8 158,988 Marion 8 1.1 4.0 2,944 
Wolton 22 3.7 14.5 17,559 Camden 98.0 107.2 362.4 436,032 Monroe 3.3 4.6 17.2 12,863 
Washington 1.4 2.5 10.2 7,773 Cape May 13.4 14.5 44.5 87,883 Montgomery 8 1.2 4.3 2,276 
Total 21.2 30.7 118.5 125,832 Cumberland 29.7 32.0 107.1 172,861 Nevada 19 2.5 9.8 5,388 
Gloucester 33.5 36.7 122.8 129,734 Newton 9 1.2 5.1 453 
Hunterdon 13.9 14.6 48.2 57,007 Ouachita 7.2 9.4 33.6 21,183 
Mercer 68.5 73.5 271.8 424,745 Perry 7 9 3.3 1,253 
Ocean 23.1 25.2 76.4 156,248 Pike V1 1.6 6.0 5,178 
PARKERSBURG, WEST VIRGINIA Salem 16.4 17.5 58.4 53,236 Polk 2.0 29 10.4 8,802 
Ohio: Warren 17.3 18.7 61.0 58,189 Pope 3.2 49 17.7 17,186 
Morgan UHF 3.5 10.9 10,391 Pennsylvania: Prairie 2.0 2.6 10.3 7,794 
Washington data not 14.8 48.3 56,655 Berks 74.1 80.3 270.0 301,088 Pulaski 63.7 80.1 266.4 280,591 
West Virginia: given ona Bucks 81.3 94.1 318.4 280,605 Randolph 1.8 27 10.9 8,659 
Wood county basis 25.4 84.6 86,868 Carbon 13.8 14.7 51.6 44,846 St. Francis 6.7 8.9 34.9 20,833 
Total $25.1 43.7 143.8 153,914 Chester 48.9 53.1 202.5 210,439 Saline 5.1 67 27.9 19,271 
Delaware 144.6 158.2 556.5 532,390 Scott 9 1.3 4.6 4,737 
Lancaster 65.5 69.2 241.4 296,338 Searcy 1.3 2.1 8.3 3,552 
Lebanon 23.0 24.3 84.2 101,120 i 9 on 5.6 pi 
Lehigh 56.1 59.0 203.7 288,121 tone 7 1. 4.9 1907 
PENSACOLA, FLORIDA Monroe 97 103 34.8 45,552 Van Buren 1.2 1.4 5.6 3,392 
Alabemes Montgomery 126.7 137.9 498.9 589,472 White 6.8 9.2 325 28,967 
Baldwin 9.7 W9 45.3 34,639 = Northampton 51.0 53.7 188.0 216,077. ~~ Woodruff 2.6 3.5 13.9 8,224 
butler 3.9 6.1 25.5 16,491 Northumberland 25.3 31.2 107.0 103,915 = Yel 1.8 2.7 9.8 7,887 
Clarke 3.4 5.9 = 23.4 21,625 phitadelphia. «597.8 643.7—-2,197.9 2,721,322 
Conecvh 2.4 4.1 16.1 9800 Schuylkill 493 52.1 1847 153,604 ‘Mississippi: 
Covington 5.4 8.9 36.6 30,462 Total 1,896.7 2,062.2 7,138.9 8,501,729 Bolivar 8.6 15.1 57.2 34,549 
Escambia 5.1 7.3 29.7 26,582 
Geneva 3.1 57 21.5 22,226 Missouri: 
Mobile 67.5 78.4 283.2 312,661 Howell 3.6 5.3 17.5 24,017 
Monroe 2.9 5.2 21.7 12,903 Oregon 1.7 2.6 9.6 7,631 
Florida: PHOENIX-MESA, ARIZONA Shannon 1.0 1.6 5.9 2,981 
Bay 13.0 17.3 65.0 75,868 Arizona: Total 231.6 316.0 1,128.3 945,363 
Calhoun 1.2 1.8 7.0 7,765 Coconino 4.8 9.2 37.6 68,997 
Escambia 37.3 46.4 173.6 201,714 Gila 5.8 7.8 28.1 28,803 
Franklin F 1.5 5.0 5,641 Graham 2.1 3.2 12.9 12,994 
Gulf 1.8 2.8 10.3 7,561 Greenlee 2.4 3.6 14,1 11,465 
Holmes 1.6 2.6 11.5 9,306 Maricopa 152.0 174.0 599.2 707,806 pITTSBURG, KANSAS-JOPLIN, MISSOURI 
liberty Fe | Pa 2.3 1,772 Mohave 11 2.4 8.0 13,414 Arkansas: 
Okaloosa 10.7 17.5 66.5 48,307 Navajo 3.9 8.7 35.3 36,993 Benten 6.5 9.6 30.9 28,053 
Santa Rosa 4.2 6.0 24.4 32,142 Pinal 14.3 17.1 68.0 58,354 = Washington 10.3 14.8 50.6 48,626 
Wakulla 6 1.2 4.5 1,887 Santa Cruz 1.9 3.2 12.2 19,348 
Walton 2.2 3.7 14.5 17,559 Yavapai 4.1 7.0 23.5 28,060 Kansas: 
Washington 1.4 2.5 10.2 7,773. New Mexico: Allen 4.1 5.3 16.6 18,649 
Mississippi: Grant 3.7 5.4 19.8 13,437 Bourbon 4.6 5.8 16.8 16,693 
George 1.4 2.5 10.6 8,342 Hidalgo # 1.4 5.9 5,154 Cherokee 5.9 7.3 22.5 16,197 
Greene 1.0 1.8 7.4 2,411 Total 197.0 243.0 864.6 1,004,825 Coffey 1.8 2.4 8.5 8,268 
Jackson 10.4 12.6 45.5 38,657 Crawford 11.5 14.0 40.3 39,197 
Total 191.2 254.4 963.3 954,094 Labette 68 9.1 28.1 24,019 
Montgomery 13.6 16.6 47.9 54,736 
Neosho 5.2 6.5 20.0 19,402 
ae mepnanae ROCK, ARKANSAS enn me a con 14.915 
PEORIA, ILLINOIS Arkansas 5.1 68 227 32,023 Veodenn - ” 7 — 
Minois: Boxter 1.1 1.9 69 7,891 Missouri: 
Bureau UHF Data =-:13.5 42.1 40,14! Boone 2.6 a7 12.6 14,765 Barry 5.1 6.3 21.0 21,055 
Cass not given on 3.8 12.8 16,151 Bradley Z2 3.2 12.3 10,604 Barton 3.0 3.7 11.1 13,628 
Fulton a county basis 15.7 47.7 46,271 Calhoun 9 Be 5.0 2,586 Cedar 2.6 3.2 9.5 11,339 
ta Salle 34.7 111.9 138,373 Carroll 1.9 2.9 9.1 6,753 Dade 2.1 2.5 8.1 6,008 
logan 8.4 31.4 32,682  Cticot 3.7 5.2 17.7 13,445 — Jasper 26.0 28.3 82.2 105,263 
McLean 28.6 92.0 106,706 Clark 3.6 5.0 18.8 16,100 Lawrence 5.6 7.0 21.1 17,855 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- : 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($9U-, sands) sands) sands) ($000) 
J : PITTSBURG, KANSAS-JOPLIN, MO. continued Lawrence 29.1 30.6 105.5 106,372 Vermont: 
McDonald 3.4 4.1 13.7 14,419 Mercer 31.2 33.3 116.6 128,887 Addison 4.2 4.8 19.0 17,204 
Newton 7.6 9.1 29.3 28,509 Somerset 18.7 20.8 75.5 60,026 Chittenden 16.7 18.1 68.4 84,996 
) Vernon 5.4 6.5 21.2 18,317 Venango 15.2 18.4 64.7 56,098 Essex 1.4 1.5 5.4 3,691 
Oklahoma: Washington 59.8 62.9 220.0 213,198 Franklin 7.1 8.0 29.4 29,585 
Craig 3.3 3.9 15.5 14,136 Westmoreland 90.1 94.8 336.1 311,164 Grand Isle wr 8 2.9 2,017 
Delaware 2.4 2.8 10.1 6,280 West Virginia: Lamoille 2.4 2.8 10.6 13,891 
Nowata 2.9 3.4 13.2 8,837 Barbour 2.7 44 17.2 8,220 Orange 3.7 4.2 15.4 15,937 
Ottawa 7H 8.4 27.1 25,013 Brooke 6.2 6.5 24.2 17,513 Orleans 4.8 5.3 19.1 22,614 
Total 151.9 187.2 582.7 584,592 Grant 1.3 1.9 7.4 6,224 Rutland 11.2 12.4 43.3 56,060 
e Hancock 9.3 10.1 38.4 29,069 Washington 10.8 11.9 42.7 43,778 
; Hardy 1.3 1.9 8.1 8,018 Total 120.3 140.0 519.5 538,198 
' TTSBURGH, PENN : , 
~ . r een Harrison 14.6 21.6 76.0 86,639 
Belmont 24.8 26.1. «86.6 =~ 81,287 Marion N62 198 S67 67720 POCATELLO, Idaho—See Idaho Falls 
Carroll 53 56 19.3 13,847 Marshall 8.0 8.6 30.8 23,496 
Columbiana 31.0 326 1080 121,938 — eo bo = ; aus 
s io ¥ : r E 
letenon =—=««27.2«287«10LTtasaag Pendleton «= 122.0 7.8 3,851 POLAND SPRING, MAINE 
Mahoning 78.6 827 294.3 358,146 oe” pr my = ; ; pte Maine: 
Monroe 3.9 4.) 13.8 12,184 mantis aa oth pe 93.291 Androscoggin 22.5 24.1 83.6 105,883 
‘ 2 * . : 41,963 
Ponneytventeas Taylor 3.0 4.0 15.2 10,587 —— yes 7 : — : ¥ mpd 
= Allegheny 452.2 475.9 1,644.0 2,021,207 _—‘ Tucker 1.3 2.1 8.2 4623 nebec 217 23.4 83.9 107,872 
au) Armstrong 21.0 22.1 77.5 63,622 ~—‘Tyler 2.1 2.2 8.0 i iia one 78 8.6 273 35.264 
| Beaver 54.3 57.6 205.2 201,339 Upshur 2.9 4.6 17.6 13,629 , ‘ f 3 
] . - . ’ Lincoln 46 5.3 17.6 20,964 
Butler 26.3 27.7 99.2 109,431 Wetzel 4.0 4.3 16.3 18,066 6 ford 103 11.2 39.7 43,954 
i Cambria 53.6 56.4 210.8 201,468 Total 1,266.6 1,361.8 4,791.8 5,107,719 F r 
v ; : . Sagadahoc 5.3 5.6 21.1 18,488 
Goerion 95 = 10.1 36.2 33,003 Somerset 9.1 10.8 36.7 37,238 
Crawford 20.9 22.9 77.9 78,092 PLATTSBURG, NEW YORK Waldo 5.3 5.7 19.1 20,134 
Fayette 46.6 49.0 177.0 145,071 New York: York 24.9 26.8 91.5 104,722 
Forest 8 1.1 4.0 4,192 Clinton 13.5 14.4 61.7 56,037 
Greene 10.5 11g 43.4 26,706 Essex 8.8" 10.7 36.7 38,212 New Hampshire: 
Indiana 18.9 19.9 71.8 59,767 Franklin 10.0 12.6 45.6 50,747 Belknap 7.8 8.5 28.3 35,072 
Jefferson 12.5 13.2 45.3 42,506 St. Lawrence 25.0 32.5 119.3 103,429 Carroll 4.6 49 15.8 21,824 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) (: 
POLAND SPRING, MAINE continued PRESQUE ISLE, MAINE Knox 2.2 2.6 7.4 6,612 
Coos 9.6 10.5 37.1 40,597 Maine: Lewis 2.9 3.3 10.3 9,853 
Grafton 11.8 12.6 45.4 56,998 Aroostook 19.6 24.0 99.7 82,438 Macon 5.9 7.0 20.3 17,777 
Merrimack 17.6 18.8 66.5 70,047 ~—‘ Total 19.6 24.0 99.7 82,438 = Marion 9.1 9.6 28.9 34,458 
Strafford 14.3 15.4 54.8 61,154 Monroe 2.7 2.9 8.9 11,975 
Sulliva ; . Y 2 9. 12,1 
. 79 86 28.9 27,765 PROVIDENCE, RHODE ISLAND — «=F FS oe Oe 
New York Pike 2 \e 6. 8,787 
ae Ceneeene Rall 2.0 2.2 7.5 5,916 
Clinton 13.5 14.4 61.7 56,037 New London 46.8 50.8 173.5 246,655 oat . ee ed Pissed 26.732 
Essex 8.8 10.7 36.7 38,212 ‘Tolland 14.9 16.6 62.3 41,709 i : : : 
Windb tea page v2 95646 Schuyler 1,2 1.5 4.1 8,016 
Vermont: psanncned , Scotland 2.1 2.4 6.8 6,853 
Caledonia 57 ea ae ae. 4s lO te ee 27 3.0 8.5 10,576 
Chittenden 16.7 18.1 68.4 84,996 — si — ne wea 2.1 2.2 7.3 7,876 
Essex 1.4 1.5 5.4 3,691 — ; ; ( Total 191.4 211.8 655.5 736,405 
fe) Dukes 1.6 1.8 5.7 15,375 
range 3.7 4.2 15.4 15,937 
Oni Nantucket 9 9 Sé 7,014 
cone ve 7 — sate Norfolk 125.6 137.4 481.0 515,541 
Washington 10.8 11.9 42.7 43,778 PI b 63.5 69.2 225.2 254,840 RALEIGH-DURHAM, NORTH CAROLINA 
Wind 10.0 9 4 4 dies : : : ’ 
a : vey penn 159.0 171.5 589.4 669,589 North Carolina: 
Total 312. ‘ Y ’ . . : ’ 
2.2 341.9 1,201.2 1,405,173 9 Alamance 19.9 21.7 82.9 82,017 
Bristol 8.3 9.1 32.2 25,949 Bladen 3.9 6.5 29.9 18,394 
PORTLAND, MAINE Kent 23.5 26.2 88.6 96,925 Caswell 3.3 4.3 20.0 5,722 
Maine: Newport 16.9 18.9 73.6 63,852 Chatham 44 6.0 24.3 22,823 
Androscoggin 22.5 24.1 83.6 105,883 Providence 162.7 174.9 583.9 720,318 += Cumberland 18.6 31.5 144.4 110,578 
Cumberland 46.9 51.1 172.9 241,963 Washington 146 16.4 59.7 60,184 Duplin 6.4 95 40.6 23,564 
Franklin 4.8 53 19.3 15,118 Total 786.2 851.8 2,900.5 3,308,392 Durham 26.2 29.9 115.7 119,936 
Kennebec WAT 23.4 83.9 107,872 Edgecombe 10.2 12.2 53.6 38,646 
Knox 7.8 8.6 27.3 35,264 Franklin 4.5 6.9 30.0 12,020 
Lincoln 4.6 5.3 17.6 20,964 Granville 5.1 6.7 32.5 20,564 
Oxford 103 Na 07 43,954  PUEBLO-COLORADO SPRINGS, COLORADO duis 27 3.5 17.6 6,111 
Sagadahoc 5.3 5.6 zt.t 18,488 Halifax 9.7 13.1 60.6 43,655 
s Colorado: Harnett 8.2 13.2 56.9 35,105 
omerset 9.1 10.8 36.7 37,238 
York 249 268 91.5 104722 Bace 4 _ — 4796 Hoke 2.1 33000 «(157 8,057 
; ‘ Bent 1.2 2.2 8.9 4,658 Johnston 11.2 15.5 64,343,960 
New Hampshire: Cheyenne Pf 1.1 3.4 2,284 bes 4.8 67 28.1 25,262 
Belknap 7.8 8.5 28.3 35,072 Crowley 1.1 1.3 5.1 2,853 Montgomery 3.4 43 17.6 12,079 
Carroll 4.6 49 15.8 21,824 Custer 3 4 1.5 675 Moore 6.0 8.1 32.8 31,977 
Coos 9.6 10.5 37.1 40,597 Douglas mY 11 4.1 3,997 Nash 10.5 14.3 62.6 49,005 
Grafton 11.8 12.6 45.4 56,998 Elbert 8 1.1 4.1 1,676 Orange 79 9.2 41.3 30,613 
Strafford 14.3 15.4 54.8 61,154 El Paso 34.9 37.8 135,2 189,511 Person 4.2 5.4 23.4 18,538 
Vermont: a "_ = 1 wd ' pein Robeson 15.0 20.1 93.9 oe 
Caledoni 57 i atte . 2 : D Sampson 7.8 11.3 50.1 ; 
foot 211.7 is ; Poe Prono yeallorconeat — = a 7,309 Scotland 4.0 6.1 27.5 19,323 
’ 9 fi . Las Animas 4.6 7.7 27.6 17,633 Masse 6.3 8.5 35.7 25,682 
Lincoln 1.3 1.8 6.1 6,483 Wake 34.4 41.4 168.5 200,456 
PORTLAND, OREGON Otero 6.1 8.0 28.0 25,498 Warren 3.1 49 23.4 8,318 
Oregon: Prowers 2.7 4.5 15.9 14,724 — Wayne 13,2 16.9 72.2 63,363 
Benton 8.5 11.6 © 40.7 29,279 Pueblo 27.4 33.4 117.3 129,179 Wilson 11,0 14.1 59.6 49,288 
Clackamas 30.0 35.3 111.6 71,464 New Mexico: Virginia: 
Clatsop 7.7 9.4 28.0 29,829 Colfax us 3.3 12.8 12,399 Mecklenburg 6.1 7.8 33.8 30,630 
Columbia 5.0 6.4 20.9 17,252 Harding 2 2 1.7 1,253 Total 274.1 362.9 1,559.5 1,238,391 
Coos 13.7 21.0 63.1 68,275 Union 8 1.6 5.6 7,598 
Crook 1.5 2.4 8.8 14,074 Total 91.7 1166 416.1 454,541 
Deschutes 4.1 6.6 20.6 27,789 RAPID CITY, SOUTH DAKOTA 
Gilliam 8 1.1 3.4 5,872 Nebraska: 
Grant 1.4 2.3 8.0 9,094 Box Butte 2.0 3.6 1.27 18,261 
Hone River 24 33 10.8 16,778 ounet, ILLINOIS-HANNIBAL, MISSOURI oi np ne 33 11,738 
Jefferson 1.8 2.6 8.9 10,756 ge Sheridan 1.5 2.7 9.4 12,786 
kane 45.1 48.2 153.4 181,449 «Adams 20.0 21.1 65.5 75755 4 2 as 565 
Lincoln 6.3 8.9 25.8 30,439 Brown 2.0 2.1 6.3 7,880 
Linn 13.4 17.0 56.8 56779 Cass 3.6 3.8 12.8 16,151 South Dakota: 
Marion 29.7 36.1 119.4 137,522 ‘Fulton 14.6 15.7 47.7 46,271 _—_— Bennett 5 8 3.6 3,493 
Sneccne 9 12 4s 6566 Greene 5.5 5.9 18.6 17,518 Butte 11 23 7.2 14,149 
Nibiasnei 177.8 1965 566.4 795,319 Hancock 8.0 8.8 26.7 25,488 Corson 7 1.5 6.4 = 
Polk 5.6 67 21.5 19.065 Henderson 2.2 2.4 7.8 6,470 Custer 8 1.5 5.4 4,66 
Sherman 5 7 22 4073 McDonough 8.7 9.4 29.3 45,005 Dewey 5 11 47 3,299 
lasek 47 61 19.4 20762 Morgan 9.4 10.5 37.1 48,785 Fall River 1g 3.3 11.8 12,217 
w , : : Pike 6.2 6.8 20.9 19,931 Haakon si 7 2.5 4,951 
asco 5.8 8.6 25.6 36,318 é 1,064 
Washi Schuyler 2.6 3.0 8.8 7,645 Harding 2 5 1.7 d 
ashington 26.9 30.5 95.9 74,259 94 
Wheeler 5 8 21 1191 Scott 19 2.1 6.6 6,837 Jackson a 5 Ly 2,4 
Yamhill 71 87 272 33.010 Warren 7.6 8.3 26.4 28,083 Jones 3 6 r BI 2,144 
. : - lowa: Lawrence 2.6 5.5 17.4 21,932 
Washington: Davis 2.5 2.8 8.5 8,526 Meade 1.4 2.2 14.0 9,825 
Clark 25.2 26.7 84.2 85,133 Des Moines 14.9 15.7 48.7 59,106 — Mellette 4 6 2.5 1,105 
Cowlitz 15.0 19.1 60.8 70,389 Jefferson 4.8 5.5 16.9 19,700 _— Pennington 13.1 21.4 68.3 85,845 
Klickitat 29 4.1 12.7 9,798 Lee 11.5 13.5 44.3 48,450 _— Perkins 9 1.6 6.1 7,841 
Lewis 12.0 14.3 43.3 55,407 Van Buren 3.0 3.3 9.7 10,191 Shannon 6 1.7 8.9 968 
Pacific 3.9 5.4 15.8 13,956 Missouri: Stanley 4 8 3.2 6,681 
Skamania 1.5 1.8 5.4 3,029 — Adair 5.2 6.6 19.9 21,367 Todd 5 1.3 5.3 1,354 
Wahkiakum # 1.0 3.9 1,979 Audrain 7.2 8.5 26.0 32,131 Washabaugh ‘a 2 1.0 198 
Total 462.4 544.4 1,671.1 1,936,905 Clark 2.3 2.5 8.0 7,521 Ziebach 3 6 2.6 1,199 
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Retail 
Sales 
($000) 


6,612 
9,853 
17,777 
34,458 
11,975 
12,163 
18,787 
5,916 
26,732 
8,016 
6,853 
10,576 
7,876 
736,405 


82,017 
18,394 
5,722 
22,823 
110,578 
23,564 
119,936 
38,646 
12,020 
20,564 
6,111 
43,655 
35,105 
8,057 
43,960 
25,262 
12,079 
31,977 
49,005 
30,613 
18,538 
56,576 
26,129 
19,323 
25,682 
200,456 
8,318 
63,363 
49,288 


30,630 
238,391 


18,261 
11,738 
12,786 
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3,493 
14,149 
3,732 
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12,217 
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Is this 
your 
Market 
Book? 


If you're relying on route-list 
copies of 


TELEVISION MAGAZINE, now 


or departmental 


is the time to enter a subscrip- 
tion of your own and get your 
personal copy of the Market 
Book FREE. 


Send us your order—start 12 
of TELEVISION 
MAGAZINE for $5.00. 


full months 


Just send us the coupon below 
and we will start your sub- 


scription immediately. 


Please enter my 12-month subscription 
to TELEVISION MAGAZINE and include a 


free copy of the 1959 Market Book. 











VHF Total Pop- 
Homes Homes _ ulation Retail 
(Thouv- (Thou- (Thou- Sales 
sands) sands) sands) ($000) 
Wyoming: 
Campbell 6 1.3 3.9 7,971 
Crook 6 1.2 3.8 3,789 
Weston 1.1 2.3 7.5 7,814 
Total 34.3 63.3 225.9 252,081 
REDDING, CALIFORNIA 
California: 
Butte WA 25.5 74.5 107,838 
Colusa 2.5 3.3 10.3 17,387 
Glenn 3.5 4.7 15.4 22,479 
Lake 2.9 4.0 11.7 16,490 
Modoc 1.6 2.6 8.3 8,592 
Shasta 13.1 17.9 54.8 77,736 
Siskiyou 6.0 9.1 27.3 37,117 
Tehama 5.4 7.2 22.2 29,096 
Trinity 2.5 3.6 9.7 7,428 
Total 58.6 77.9 234.2 324,163 
RENO, NEVADA 
California: 
Lassen 3.0 4.5 14.7 15,921 
Modoc 1.6 2.6 8.3 8,592 
Nevada: 
Churchill 1.0 19 6.6 12,299 
Douglas 4 5 2.3 6,045 
Esmeralda a | 5 265 
Eureka a ot 9 556 
Humboldt -. 1.2 47 10,459 
Lander of 4 1.4 2,210 
Lincoln | # 3.4 3,905 
Lyon 7 1.0 3.3 6,264 
Mineral 1.3 1.9 6.1 7,368 
Nye 5 8 2.0 5,289 
Ormsby 1.0 1.7 5.8 9,717 
Pershing 6 9 3.6 8,267 
Storey 1 Jl 4 1,091 
Washoe 26.8 28.8 87.0 143,972 
Total 38.7 47.6 151.0 242,220 
RICHMOND, VIRGINIA 
North Carolina: 
Northampton 47 5.8 27.7 7,995 
Virginia: 
Albemarle 10.4 14.9 59.2 66,773 
Amelia 1.3 1.7 8.3 3,637 
Amherst 3.6 46 20.7 9,314 
Appomattox 1.5 1.9 8.9 7,313 
Augusta 13.7 19.8 78.9 71,054 
Brunswick 2.8 4.2 20.2 10,595 
Buckingham 1.8 2.5 12.0 6,482 
Caroline 2.3 2.8 12.5 10,414 
Charlotte 2.5 3.6 15.2 5,934 
Charles City 8 9 49 509 
Chesterfield 12.9 14.9 60.6 13,818 
Culpeper 2.7 3.5 14.3 14,892 
Cumberland 1.1 1.6 7.0 2,472 
Dinwiddie 13.2 14.0 57.0 68,285 
Essex 1.3 1.6 6.8 11,089 
Fluvanna 1.3 1.9 va 2,347 
Gloucester 2.6 3.1 11.4 9,836 
Goochland 1.4 1.8 9.4 2,199 
Greene 9 1.2 5.4 2,901 
Greensville 3.1 4.1 17.9 14,086 
Hanover 49 6.6 28.1 18,104 
Henrico 86.4 95.3 340.1 468,852 
Isle of Wight 2.7 3.9 17.2 10,042 
James City 2.4 3.0 16.4 19,695 
King & Queen 1.2 1s 7.0 2,461 
King George 1.4 1.5 6.3 4,370 
King William 1.6 Ey 7.9 9,319 
Lancaster 1.9 2.5 9.2 12,219 
Louisa 2.6 3.4 13.6 9,227 
Lunenburg 2.4 3.3 14.7 7,334 
Madison 1.5 2.0 8.9 2,835 
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Personalities 
can make 
your sales 
sing, too 


On... 


CAROLINA’. 


CAPITAL So. 





**Local Live’’ means a lot on 
WRAL-TV, the regional station 
with the regional personality. View- 
ers have a feeling of warm friend- 
ship with such well known per- 
formers as the “Tempus Fugit”* 
funsters and straight talking Bill 
Armstrong* with the news. 

These and many others provide 
the individuality that makes Ral- 
eigh-Durham Channel 5 your per- 
sonality station. All this, plus NBC 
from Topay to JACK Paar and 
choices from ABC—no wonder 
WRAL-TV has been “tops” in every 
ARB and Nielsen survey, sign-on 
to sign-off, since it began opera- 
tions! Check availabilities today. 





*Tempus Fugit 1-1:30 p.m. Mon. thru Fri.; 
News 6:10-6:25 p.m. Mon. thru Fri. 


4 CAMERA MOBILE UNIT + VIDEOTAPE 


RECORDER + LARGE NEW STUDIOS + FULL 
POWER CHANNEL 5 « NBC AND LOCAL COLOR 


WRAL-TV 


RALEIGH, N. C. 


REPRESENTED BY H-R, 
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VHF Total Pop- 








VHF Total Pop- 


VHF 








Total 


Pop- 




















Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) $000) sands) sands) sands) ($000) sands) sands) sands) $000) 
RICHMOND, VIRGINIA continued Prince George 10.1 13.6 55.1 46,100 RIVERTON, WYOMING 
Mathews 1.4 1.8 6.5 4,681 Rappahannock 9 1.2 5.7 2,958 Wyoming: 
Mecklenburg 6.1 7.8 33.8 30,630 Richmond 1.1 1.5 6.1 19,495 Big Horn 2.0 3.6 13.0 11,148 
Middlesex 1.6 19 6.8 6,243 Rockingham 10.7 13.7 53.5 71,303 Fremont 3.4 6.3 21.3 31,617 
Nelson 2.5 3.3 13.9 4,495 Southampton 46 6.2 26.7 21,521 Hot Springs 1.0 1.8 5.7 8,139 
New Kent 8 1 4.3 2,437 _— Spotsylvania 5.5 7.0 27.1 47,441 Johnson Z 1.3 47 6,492 
Northumberland 1.9 2.5 9.6 5,035 Stafford 29 3.8 14.2 5,025  Washakie 11 2.5 9.6 12,007 
Nottoway 3.2 S7 15.3 14,775 Surry 1.3 1.5 6.6 1,816 Total 8.2 15.5 54.3 69,403 
Orange 2.6 3.4 13.7 12,310 Sussex 22 2.9 13.6 9,170 
Page 3.0 3.8 15.1 9,065 Westmoreland 2.3 2.6 10.7 11,140 
Powhatan 1.0 1.2 5.9 3,918 York 4.1 5.4 20.8 13,545 
Prince Edward =-.2.9 3.8 15.6 17,340 ‘Total 267.6 329.2 1,315.5 1,266,846 ROANOKE, VIRGINIA 
North Carolina: 
Al 19.9 21.7 82.9 82,017 
Caswell 33 4.3 20.0 5,722 
Person 4.2 5.4 23.4 18,538 
et Rockingham 16.2 17.8 69.0 55,124 
A k h an \W O g Ss ato U Stokes 4.0 4719.8 8,857 
S + e ( Y Ad! Virginia: 
aig Alleghany 6.3 7.1 27.8 24,112 
Amherst 3.8 4.6 20.7 9,314 
Appomattox 1.5 19 8.9 7,313 
« Augusta 13.7 19.8 78.9 71,054 
WDBJ is one of the Bath 1.0 1.5 59 4,406 
b b i Bedford 5.5 79 32.2 19,171 
Bland 9 1.4 6.1 3,001 
est uys in Botetourt 3.3 4.0 16.8 8,680 
2S Buckingham 1.8 2.5 12.0 6,482 
television eee Campbell 18.8 22.8 86.4 97,249 
Carroll 4.6 77 31.6 26,988 
anywhere i Charlotte 2.5 36 15.2 5,934 
Craig a 8 3.2 1,595 
Cumberland 11 1.6 7.0 2,472 
Floyd 17 2.5 1A 5,176 
Fluvanna 1.3 19 7.2 2,347 
Franklin 4.3 6.3 27.6 13,806 
Giles 4.1 4.8 20.3 13,786 
Grayson 4.0 4.5 17.7 4,183 
Halifax 79 9.6 42.8 24,840 
Henry 1141 13.9 58.2 49 944 
Highland 5 8 3.6 1,674 
Mecklenburg 6.1 7.8 33.8 30,630 
Montgomery 9.7 10.6 43.8 35,620 
Nelson 2.5 3.3 13.9 4,495 
Patrick 2.4 3.8 16.2 6,807 
Pittsylvania 22.1 27.9 112.8 86,482 
Prince Edward 2.9 3.8 15.6 17,340 
Pulaski 6.3 7.7 30.5 23,063 
Roanoke 38.4 43.1 157.3 178,786 
WDBJ-TV covers 53 coun- average daily rating of 14.7. — Sa oe 
ties . . . where there are over It delivers viewers for only 95 Sanne 79 14a) (498 23,619 
400,000 television homes, cents per M on a 5 Plan; 75 Wythe 3.9 54 22.4 16,900 
$2 billion in retail sales. You cents per M on a 10 Plan.* iesniatien 
can buy into this rich market Powerful sales-producing Heaniiiiies 69 87 35.0 ~—-33,030 
economically and effectively, merchandising support Mercer 15.4 20.1 79.2 67,501 
for WDBJ-T'V furnishes highly provided, too! = = — = 
; locahontas J ° y f 
— shows at comparatively It will pay you to take a Sennen 28 40 160 9,744 
ow cost to you. closer look at THE EARLY Webster 2338 15.5 8aFl 
For example, THE EARLY SHOW and other “best buys” Total 290.9 366.9 1,482.2 1,171,6 
SHOW, best features from offered by WDBJ-TV. 
MGM, WB, UA, etc., has an ? 
’ ? ? ? ‘all cpms based on March, 1959 NSI ROCHESTER, MINNESOTA 
lowa: 
ASK YOUR PGW COLONEL FOR CURRENT AVAILABILITIES Howard 3.0 3.6 12.9 14,413 
Mitchell 3.5 4.0 13.1 17,245 
Worth 2.8 3.1 10.7 9,765 
Minnesota: 
Dodge 3.2 3.6 12.7 13,467 
Faribault (50%) 3.1 3.7 12.9 19,933 
heal Fillmore 6.0 7.2 24.7 26,579 
Freeborn 9.9 10.8 36.8 37,864 
Houston 3.6 44 15.8 12,464 
Mower 12.6 13.6 48.6 51,880 
CHANNEL 


Maximum Power e Maximum Height 





ROANOKE, VIRGINIA 
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FIRST IN 
MERCHANDISING 


in Richmond & Central Virginia 


WXEA-TV 


COMMUNITY CLUB AWARDS 


Thousands of clubwomen compete for big cash 
prizes by saving proof-of-purchase of your product. 


IN-STORE FOOD DISPLAYS 


Drop, end-of-aisle and shelf extender displays. 


IN-STORE DRUG DISPLAYS 


Special WXEX-TV displays featuring your prod- 
uct in key drug stores throughout the area. 


GROCERY BAR PROMOTIONS 


In-store food demonstrations, sampling, couponing. 


STORE WINDOW DISPLAYS 


Colorful WXEX-TV streamers featuring your product. 


Tom Tinsley, President NBC-TV 


National Representatives: Select Station Representatives in New York, Boston, Philadelphia, Baltimore, Washington 


Clarke Brown Co. in Dallas, Houston, Denver, Atlanta, New Orleans; 








6. PERSONAL FOLLOW-UPS 


Regular calls on jobbers, wholesalers, retailers. 


7. SPECIAL BULLETINS 


Mailed regularly to retailers, chain store buyers. 


8. REPORTS TO ADVERTISERS 


Give a complete picture of own and competitors’ 
stock, sales and displays at retail level. 


9. PROMOTIONAL TV SPOTS 


Telecast at frequent intervals to keep your 
Program fresh in customer's mind at all times. 


10. NEWSPAPER ADS 


Appearing in leading Richmond newspapers. 





BASIC Irvin Abeloff, Vice Pres. 


Daren F. McGavren Co. in Chicago, St. Louis,Detroit and on West Coast 











VHF Total Pop- : VHF Total Pop- - 
ma nn en 
sands) sands) sands) ($000 sands) sands) sands) ($000) pin eer her 2 Sates 

sands) . sands) ($000) 
ROCHESTER, MINNESOTA continued Johnson 12.0 14.4 53.5 59,444 ST. JOSEPH, MISSOURI 
Olmsted 13.4 14.1 50.8 87,150 Jones 3.2 5.5 18.3 26,398 lowa: 
Steele 6.3 7.2 24.8 28,852 Louisa 2.8 3.2 10.2 11,481 Page 69 7.3 23.7 32,614 
Wabasha 5.0 5.5 19.3 17,017 Muscatine 10.0 10.5 33.3 47,415 Ringgold 2.4 2.7 8.3 6,757 
Waseca 4.3 49 17.0 16,957 Scott 35.1 37.2 121.0 175,422 Taylor 3.2 3.6 WA 7,413 
Winona 9.3 11.4 40.1 41,294 Washington 5.5 6.3 19.6 28,703 Kansas: 
Wisconsin: Wisconsin: Atchison 57 6.3 20.6 18,691 
Buffalo 3.5 3.7 13.2 10,859 Grant 10.8 12.3 42.8 41,383 Brown 4.0 49 14.3 14,524 
Pepin 2.1 23 9.0 9,614 Lafayette 4.5 5.4 18.6 16,080 Doniphan 2.9 3.2 10.9 7,469 
Total 91.8 103.3 362.4 415,353 Total 346.3 375.3 1,226.4 1,530,422 Jackson 27 3.2 10.0 9,815 
Jefferson 2.9 3.6 11.2 9,647 
Leavenworth 10.6 11.2 40.3 29,408 
Marshall 3.6 5.2 16.3 19,373 
tira ae vee ROSWELL, NEW MEXICO Nemaha 3.3 3.9 13.1 15,363 
Alleghany WW. 13.7 46.4 35,615 New Mexico: Pottawatomie 2.5 3.7 11.9 16,071 
Cayuga 20.3 21.9 74.1 80,823 Chaves 12.6 16.1 58.0 53,422 Shawnee 40.8 43.8 134.3 160,997 
Gdiesse 14.1 15.1 51.8 69,844 Curry 5.7 8.2 30.5 31,129 Missouri: 
Livingston 10.3 11.5 424 46,582 Oe Beco 5 7 2.5 34400 Andvew 3.2 34 106 8,389 
Memes 169.6 185.5 598.2 734,283 Eddy 10.8 14.1 SiS 53,004 Atchison 2.4 29 9.6 11,878 
poner 169 187 647 8678) «8 11.3 17.7 60.4 89,935 ~—_ Buchanan 30.4 32.4 102.3 115,084 
hres <<: ws ses 34,826 __tincoln 1.4 2.0 8.2 9,544 Caldwell 2.9 3.2 88 = 10,118 
Schuyler 4.2 47 15.8 12,684 Otero 6.8 11.2 43.8 32,069 Carroll 4.0 4.6 14.0 16,752 
Sunase 6.6 69 28.2 34,694 Quay 2.5 3.7 12.5 17,753 Clinton 3.3 3.5 10.5 19,422 
Senien 247 29.5 99.8 92,975 Roosevelt 29 4.3 16.6 13,436 Daviess 2.9 3.2 9.6 8,492 
Te 165 179 61.1 «148,216 _~—CFetal 54.5 78.0 284.0 303,732 De Kalb 2.1 2.2 69 7,225 
Wyoming 84 9.1 33.5 39,544 ume 278 9.4 10,700 
Yates 5.5 6.1 19.3 18,873 peace ee vo ee _ 
larrison . ‘ - F 
Total 317.4 350.7 1,168.4 1,435,740 SACRAMENTO-STOCKTON, CALIFORNIA Holt 21 25 8.1 9,949 
California: Lafayette 7.2 7.8 24.4 25,422 
Amador 2.1 29 8.9 8,292 Linn 47 6.2 17.5 18,393 
ROCKFORD, ILLINOIS Butte 21.1 25.5 74.5 107,838 Livingston 4.5 5.0 15.5 22,365 
Ilinois: Calaveras 2.4 3.1 9.3 6,581 Mercer 1.6 19 5.6 5,390 
.Boone 4.8 53 18.0 21,472 Colusa 2.5 3.3 10.3 17,387 Nodaway 6.0 7.3 23.4 21,627 
Carroll 5.6 6.2. 18.8 24,392 Contra Platte 5.8 6.8 22.6 24,638 
De Kalb 15.2 16.3 54.8 68,644 Costa (15%) 15.2 17.1 58.4 62,596 Putnam 2.1 25 7.7 7,568 
Jo Daviess 59 64 21.2 25,365 Eldorado 4.8 7.1 21.0 31,385 Ray 4.8 5.3 15.2 13,299 
kee 9.3 10.1 37.0 39,762 Lake 2.9 4.0 11.7 16,490 Sullivan 2.5 3.1 9.6 7,706 
McHenry 18.5 20.1 66.4 102,269 Mendocino 11.7 16.3 52.9 57,153 Worth 1.3 1.5 4.6 4,643 
Ogle 9.9 11.3 35.3 41,335 Nevada 4.4 5.8 16.7 30,414 Nebraska: 
"Stephenson 14.4 15.6 48.7 60,732 Placer 12.9 15.5 51.4 58,630 Nemaha 3.0 3.2 10.9 10,212 
Whiteside (20%) 3.2 3.4 10.7 14,278 Plumas 2.6 3.4 10.6 12,692 Pawnee 1.7 2.0 $.$ 3,814 
Winnebago 55.2 61.6 195.0 250,435 Sacramento 127.2 149.6 477.7 632,808 Richardson 3.9 47 14.5 17,377 
Wissonsins San Joaquin 65.3 75.1 240.8 281,373 Total 203. 228.9 716.8 781,103 
Green 6.5 73 24.3 41,299 — Sierra 4 6 2.2 1,439 
Lafayette 4.5 5.4 18.6 1 6,080 Solano 34.7 36.5 125.4 1 26,678 
Rock 31.5 35.9 118.0 136,299 Stanislaus 39.9 46.8 151.4 202,615 
Walworth 14.5 15.8 51.5 72,274 Sutter 7.7 9.8 31.7 24,778 
Total 199.0 220.9 7183 914,636 Yolo 13.7 17.7 58.4 69,523 $T. LOUIS, MISSOURI 
Yuba 6.3 7.2 25.5 48,518 —IMinois: 
Total 377.8 447.3 1,438.8 1,797,190 Bond 3.5 3.7 11.9 13,374 
Calhoun 1.8 1.9 6.8 5,506 
ROCK ISLAND, ILLINOIS-DAVENPORT, IOWA Clay 47 5.5 17.6 15,632 
Illinois: Clinton 5.9 6.2 22.5" 20,543 
Bureau 12.4 13.5 42.1 40,141 SAGINAW-BAY CITY, MICHIGAN Effingham 5.9 6.5 21.6 30,037 
Carroll 5.6 6.2 18.8 24,392 Michigan: Fayette 6.3 7.1 23.8 22,180 
Hancock 8.0 8.8 26.7 25,488 Alcona 8 9 5.4 5,631 Franklin 12.6 13.9 42.2 38,343 
Henderson 2.2 2.4 7.8 6,470 _— Alpena $3 7.3 25.9 32,467 Greene 5.5 5.9 18.6 17,518 
Henry 14.8 15.7 49.3 63,367 Arenac 2.4 2.7 9.4 10,348 Jackson 11.5 12.4 39.5 46,243 
Jo Daviess 5.9 6.4 21.2 25,365 Bay 28.0 29.6 103.1 116,354 Jefferson 10.1 11.3 35.4 38,768 
Knox 17.6 18.5 56.9 82,847 Clare 3.1 3.6 11.8 14,408 Jersey 4.2 4.8 15.8 15,178 
Lee 9.3 10.1 37.0 39,762 Clinton 9.3 9.8 35.1 28,216  Macoupin 13.0 13.9 42.7 42,955 
McDonough 8.7 94 29.3 45,005 Crawford 2 1.1 44 6,522 Madison 63.4 70.2 225.1 226,198 
Marshall 3.7 4.1 13.3 14,053 Genesee 99.2 110.7 375.6 452,862 Marion 12.3 13.3 41.0 48,456 
Mercer 5.4 5.8 18.3 16,180 Gladwin 2.4 2.6 9.5 10,582 Monroe 4.0 4.3 14.4 16,114 
Ogle 9.9 11.3 35.3 41,335 Gratiot 9.7 10.2 34.8 41,144 Montgomery 9.0 10.0 30.4 33,139 
Putnam ie 1.2 4.0 2,943 Huron 8.9 9.4 34.4 36,478 Morgan 9.4 10.5 37.1 48,785 
Rock Island 44.0 47.0 152.9 186,946 losco 3.8 4.7 16.1 17,650 Perry 5.6 6.2 20.4 14,949 
Stark 22 2.3 7.7 7,829 Isabella 7 8.1 30.2 32,021 Pike 6.2 6.8 20.9 19,931 
Stephenson 14,4 15.6 48.7 60,732 Lapeer 12.0 12.6 50.0 35,422 Randolph 79 8.5 30.2 25,945 
Warren 7.6 8.3 26.4 28,083 Midland 11.8 13.4 48.1 50,815 St. Clair 68.4 75.4 249.2 247,981 
Whiteside 15.9 16.9 53.6 71,387 Montmorency a 1.1 4.3 5,790 Scott 1.9 a4 6.6 6,837 
lowa: Ogemaw 2.3 2.5 8.9 10,601 Shelby 7.0 7.8 23.9 15,914 
Cedar 5.2 5.5 18.6 23,626 Otsego 1.5 1.8 6.6 11,531 Washington 3.9 44 13.8 19,222 
Clinton 16.7 17.6 56.8 84,299 Presque Isle 2.1 29 12.1 11,031 Wayne 49 5.9 18.8 16,564 
Des Moines 14.9 15.7 48.7 59,106 Roscommon 2.0 2.3 7.0 12,650 Williamson 14.0 15.1 45.0 45,420 
Dubuque 20.3 21.9 82.1 107,550 Sanilac 8.6 9.6 32.7 30,622 Missouri: 
Henry 4.8 5.5 18.8 22,439 Shiawassee 15.3 16.7 55.1 58,656 Bollinger 2.2 2.4 8.8 5,966 
Jackson 5.0 5.3 17.9 25,051 Tuscola 12.0 13.1 46.6 37,190 Carter ww 1.3 4.1 2,374 
Jefferson 4.8 5.5 16.9 19,700 __—.. Total 301.0 332.2 1,159.7 1,274,732 Crawford 2.3 3.0 9.9 9,967 
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VHF Total Pop- VHF Total Pop- | 
. Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
Retail (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
(3008, sands) sands) sands) ($000) sands) sands) sands) ($000) 
ae f 
Dent 2.5 3.1 10.0 10,628 SALT LAKE CITY, UTAH 
Franklin 10.5 11.9 38.9 43,578 Idaho: 
32,614 Gasconade 3.3 3.9 12.7 12,875 Bannock 10.5 12.6 45.5 59,222 ] 
a Iron 1.5 1.8 7.0 4,881 Bear Lake 1:2 1.7 6.4 9,532 
74% Jefferson 19.0 21.1 70.9 39,044 Caribou 1.5 2.3 8.6 5,591 
A Lincofn $1 5.7 16.4 16,641 Franklin Uf 2.3 9.5 9,859 
sail Madison 2.3 27 9.8 8,892 Oneida P “2 3.4 3,207 
14,524 Montgomery 3.0 3.2 9.7 12,163 Power 6 8 3.0 4,782 
7, 489 Oregon 1.7 2.6 9.6 7,631 
ons Osage 2.4 2.9 10.7 7,377. Nevada: 
9.687 Perry 3.0 3.2 11.5 12,915 Eko 2.3 4.1 13.3 27,910 
saaie Phelps 5.9 7.7 25.8 27,122 White Pine 2.4 4.2 14.5 13,670 
se Pike 5.2 5.8 16.7 18,787 a, 
* Reynolds 1.0 1.4 $.2 3,468 
15,363 ioe re on pe 7021 Beaver 5 1.0 4.1 3,897 
pen St. Charles 10.4 11.5 39.9 43,607 80x Elder s7 68 23.3 21,482 
— St. Froncols 10.1 11.2 37.7 ~—-31,817. Cache 4 600.1 34,368 
St. Lovis 438.3 464.0 1,501.2 1,842,170 Carbon ” eS I : 
_— Ste. Genevieve 2.7 30 I 11,071 Daggett 3, ol 6 128 : 9 feet above 
11,878 ~aheo “ra ia o- 2981 Davis 13.8 15.8 61.1 30,894 | ae Be 
15,084 ab Me nes oa 7876 Duchesne 1.0 1.6 7.1 6,439 | | ; the 
— Washington 2.8 37 134 9,082  Fmery 10 on ae 2,597 maximum height 
16,752 Seems 20 24 9.1 4608 ©2rfield 4 7 3.1 1,806 : : % 
ep Total 846.2 919.8 2,988.4 3,296,274 rand 1.0 18 7. 7,122 :- _—s permitted in the 
8,492 Iron 1.5 2.9 11.0 14,718 - : 
7,225 Juab 1.1 1.3 5.1 3,774 | & St. Louis area. New 
10,700 Kane 3 e 3.2 1,931 : 
15,008 hh aaa FLORIDA Millard 17 2.1 8.4 7,324 
ve Charlotte 1.4 2.1 5.9 13,347 Morgan od 7 2.8 2712 
wr Citrus 1.0 7 6.3 8,243 Pivte 2 3 1.6 335 
25,402 De Soto 1.5 2.5 9.4 11,638 Rich 4 4 7 634 
18,393 ete y > oy 2402 Salt Lake 103.7 110.4 379.8 476,733 
22,365 Hardee 21 36 126 15.559 San Juan 8° 1.5 8.0 7,215 
5,390 patent 12 1.8 68 13.1 66 ‘Sanpete 2.6 3.2 11.7 8,336 
21427 Hernando 1.5 2.6 9.3 11,414 Sevier 2.4 2.8 11.2 16,086 
ae Highlands 3.3 5.3 17.7 27,125 Summit 1.3 1,4 5.7 4,276 
77 Hillsborough 101.7 119.9 383.5 494,785 ‘Tooele 5.0 5.3 18.8 13,455 
13,299 lake 10.6 14.6 49.9 66,384 Uintah 1.5 24 1e7 6440 
7,706 te 86 12.8 422 75,263 Utah 26.3 28.0 108.8 79,825 
“66 levy 1.6 2.4 9.2 13,406 Wasatch 1 1.2 5.3 4,162 
Monatee 13.0 17.1 54.6 77,579 Washington 14 27 = 10.3 10,921 
bps ey Marion 9.5 14.2 49.9 60,178 Wayne 2 3 19 peed 
3,814 ciation y 1s “9 7.453 Weber 29.9 32.3 112.5 111,845 
ben 2 Osceola 3.5 52 157 22,833 Wa geings 
eee ed — BS MM oe 1.4 2.3 7.7 12,709 
Pinellas 86.2 108.8 310.0 468,807 cn 4 * 29 3,840 
- — ee fe 3.5 65 22.4 22,484 
Sarasota 13.0 21.9 66.5 113,777 + 7 42 10,629 
seed ed oo ee fe 247.2 286.2 1,038.7 1,086,570 
Total 310.1 406.5 1,282.4 1,759,072 | 
13,374 | 
= SALINAS-MONTEREY, CALIFORNIA a ERAS | 
20,543 — 1 3 6 1,040 Coleman 2.5 3.2 10.4 11,545 
30,037 Mariposa 1.0 1.3 4.2 5,300 Concho 6 1.2 4. 4003 
22,180 Merced 21.5 25.5 87.2 98,940 Crockett e 2 4.8 4,057 
38,343 ea * 7 24 5,511 McCulloch 1.9 2.6 8.9 9,679 
17,518 Monterey 49.2 59.0 199.1 203,841 Menard 7 1.0 3.5 3,755 | 
46,243 San Benito 3.3 4.3 13.9 15,710 Runnels 3.1 4.0 14.4 20,862 | 
38,768 San luis Obispo 16.9 22.7 68.0 —-100,007__Sthleicher 4 7 24 “er | 
15,178 ein Sutton s 9 3.6 5,607 | 
42,955 Barbara (50%) 20.2 23.9 73.5 95,223 Tom Green 17.1 22.6 77.6 96,030 | 
26,198 Santa Clara (6%) 9.4 11.4 37.0 43,240 —‘Tetel 27.8 37.4 = 129.9 160,065 | 
48,456 Santa Cruz 254 284 76.3 97,737 
16,114 Stanislaus 39.9 46.8 151.4 202,615 
33,139 Tuolumne 3.9 43 11.8 16428 SAN ANTONIO, TEXAStt Represented 
48,785 Total 191.4 228.4 725.4 885,592 Texas: | © nationally by 
14,949 Atascosa 3.7 47 19.0 14,528 | ee 
19,931 Bandera 1.0 1.2 3.9 2,431 | i 
25,945 SALISBURY, MARYLAND , Bee 43 6.1 23.8 19,193 | om BLAIR-TV 
247,981 Delaware: Bexar 152.2 179.2 656.3 657,815 | Ne 
6,837 Sussex UHF Data 25.3 82.4 105,360 Blanco 8 1.1 3.8 5,145 
15,914 Maryland: not given on Caldwell 3.5 4.4 16.0 19,966 | : 
19,222 Somerset a county basis 5.6 19.7 16,381 Comal 4.6 6.2 22.2 22,521 | 
16,564 Wicomico 14.6 49.2 73,873 Crockett 7 1.2 4.8 4,057 | § 
45,420 Worcester 7.4 25.6 40,093 De Witt 4.3 59 20.5 23,612 | 
Virginia: Dimmit 1.5 2.3 11.8 4,560 | 
5,966 Accomack 9.9 34.1 28,904 Duval 2.1 2.9 12.3 6711 | ot stent 
2,374 Total 33.4 62.8 211.0 264,611 Edwards A 8 3.3 1,586 | Ps 
9,967 . 2 oe eohep e— 
aonii 5. Circulation & market definition © 1959, TELEVISION MAGAZINE, Market Data © 1959, Sales Management Survey o | 
Buying Power; further reproduction not licensed. 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- ; 
Homes Homes _ ulation Retail Homes Homes ulation Retail Homes Homes ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) sands) sands) sands) ($000) 
SAN ANTONIO, TEXAS continued Santa Clara 156.9 189.9 616.9 720,673 Vermont: 
ives on ai siiiin Santa Cruz 25.4 28.4 76.3 97,737. Addison 42 4.8 19.0 17,204 
Fete aa ay a psc Total 234.8 281.6 906.2 1,037,961 Bennington 6.6 7.2 23.8 32,340 
io : : . ; Chittenden 16.7 18.1 68.4 84,996 
Gillespie 2.0 3.0 9.6 13,946 Rutland 11.2 12.4 43.3 56,060 
Goliad 9 1.3 47 3,574 Washington 10.8 11.9 42.7 43,778 
Gonzales 4.1 5.3 20.2 22,906 SAN LUIS OBISPO, California—See Salinas— Windsor 10.0 11.9 40.2 49,330 
Guadalupe 6.0 73 26.6 32,316 Monterey Total 458.5 503.2 1,646.0 1,923,885 
Hays 3.9 5.2 21.4 19,117 
Karnes 2.8 3.9 13.5 12,406 
Kendall 13 1.6 5.3 5,439 
Kerr 2.8 4.2 148 18,245 SANTA BARBARA, CALIFORNIA SCRANTON— WILKES-BARRE, PENNSYLVANIA 
Kimble 8 1.2 4.1 4,345 California: Pennsylvania: 
Khney 3 re 1.8 1,310 SanLuis Obispo 16.9 22.7 68.0 100,007 Bradford = UHF Data. 15.2, 51.3 51,295 
La Salle 1.2 1.8 7.8 3,515 SantaBarbara 40.4 47.7 147.0 190,445 Columbia —notgivenon 15.2 51.1 50nes 
Laveca 3.8 5.1 17.6 —-20,337-—Ss Ventura (25%) 11.7 134 45.5 45,516 ‘Lackawanna acountybasis 71.5 247.6 241,690 
live Ook 1.3 19 7.3 5,882 Total 69.0 83.8 260.5 335,968 Luzeme 101.2 360.4 = 331,510 
McMullen 3 3 1.5 181 Lycoming 31.0 102.5 103,303 
Maverick 19 3.1 14.1 10,585 Mifflin 14 60 78 
Medina 3.7 46 183 14,061 Montour ss Ir 
Real 5 - 2.5 1,036 SAVANNAH, GEORGIA Northumberland 31.2 107.0 103,915 
Schleicher 4 e 4 2.6 4,487 Georgia: Snyder 6.0 22.0 22,966 
Sutton 6 9 3.6 5,607 Appling 1.7 3.0 12.7 10,503 Susquehanna 7.9 28.5 26,562 
Uvalde 3.1 5.0 18.5 16,282 Atkinson 1.0 1.7 7.0 2,194 Union 59 24.4 18,865 
Val Verde 27 5.1 21.4 22,214 ~~ BenHill 2.2 3.8 13.7 11,780 Wayne 6.9 24.8 23,531 
Victoria 10.1 16.5 56.9 58,779 _ Brantley Sp 1.4 6.4 2,358 Wyoming 4.5 15.6 19,741 
Webb 9.8 15.9 71.0 55,986 Bryan 9 1.4 5.9 3,926 Total + 253.1 311.4 1,090.9 1,043,721 
Wilson 2.5 3.0 12.3 8,988 Bulloch 3.5 57 22.5 16,763 
Zavala 1.7 2.9 13.4 6,440 Candler 1.1 1.8 6.7 5,756 
Total 276.3 325.2 1,220.3 1,174,465 Chatham 45.3 53.3 181.1 201,691 
(ttUnadjusted for new data pending further study.) Clinch 9 1.5 5.7 3,497 SEATTLE-TACOMA, WASHINGTON 
Coffee 3.5 6.2 26.8 15,359 Oregon: 
Echols ig 5 2.4 194 Clatsop 7.7 9.4 28.0 29,829 
Effingham 1.4 2.2 8.6 3,489 Wasco 5.8 8.6 25.6 36,318 
Emanuel 2.3 4.0 15.9 14,430 Washington: 
a — CALIFORNIA-TIIUANA, MEXICO... 9 1.4 5.5 7,760 Clallam 8.0 96 299 28,148 
Imperial 14.7 19.1 70.9 98,303 lyn 8.6 12.2 43.8 40,679  GraysHarbor 14.9 19.2 57.2 67,071 
ee 280.4 296.8 1.0051 1 170,045 Jeff Davis 1.4 2.4 9.3 8,032 Island 3.9 S2 16.4 12,227 
5° | ’ ’ ’ . 
Total 295.1 315.9 1,076.0 1,268,348 °K" 1.4 2.3 8.7 S315  Saltereon 2.0 2.1 77 7600 
, ‘dint Lanier 8 1.3 4.9 2,882 King 271.0 302.5 889.7 1,201,746 
Liberty 1.4 2.2 9.1 7,505 Kitsap 24.8 26.1 79.7 84,133 
Long 5 9 3.7 1,962 Kittitas 4.3 6.0 197 24,903 
Melntosh 1.0 1.6 6.6 2,915 Lewis 12.0 14.3 43.3 55,407 
SAN FRANCISCO-OAKLAND, CALIFORNIA Montgomery 9 ‘is 6.6 1,788 Nisieen 44 49 15.6 14,261 | 
California: Pierce 1.4 2.4 9.6 6,960 Pacific 3.9 5.4 15.8 13,956 
Alameda 276.1 308.7 911.8 1,159,677 Screven 25 41 15.8 8914 Pierce 88.9 96.1 321.7 331,226 
Alpine a a 6 1,040 Tattnall 2.0 3.4 13.8 9,593 San Juan 1.0 1.1 3.2 2,339 
Amador 2.1 2.9 8.9 8,292 Telfair 1.5 2.4 10.4 8,506 — Skagit 13.0 16.6 53.3 91,935 
Calaveras 2.4 3.1 9.3 6,581 Toombs 2.5 4.2 17.0 15,753 Snohomish 43.8 48.3 1449 144,797 
Colusa 2.5 3.3 103 17,387 —Treutlen 8 1.4 5.3 1,839 Thurston 14.5 16.4 48.5 58,190 
Contra Costa 101.3 «113.8 = 389.4 417,306 ~— Wayne 2.0 3.4 14.0 15,230 Wahkiakum 7 1.0 3.9 1,979 
Eldorado 4.8 7.1 21.0 31,385 Wheeler 8 1.4 5.6 1,215 — Whatcom 20.1 24.6 73.7 58,224 
Lake 29 40 (117 16,490 South Carolina: Total 544.7 617.4 1,877.8 2,264,289 - 
Marin 36.3 43.0 139.9 152,332 Beaufort 5.3 7.1 30.4 21,238 : 
Mariposa 1.0 1.3 4.2 5,300 Hampton 3.3 4.3 18.6 13,629 
Mendocino 11.7 16.3 52.9 57,153 Jasper 19 2.6 10.8 8,057 
Mono 6 ” 2.4 $511 
Monterey 49.2 59.0 199.1 203,841 as —_— a | ee SEDALIA, MISSOURI 
Napa 13.7 19.7 69.5 54,653 Missouri: 
Nevada 44 5.8 16.7 30,414 Benton 2.3 27 8.8 7,437 
Placer 129 15.5 51.4 58,630 SCHENECTADY-ALBANY-TROY, NEW YORK pai uo eS ) | 
San Benito 3.3 4.3 13.9 15710 iesemchesotter Hickory 1.4 1.6 4.5 2,902 
San Francisco 263.7 282.3. 794.2 1,157,612 Berkshire 38.5 41.8 138.9 169,249 ~—Moniteau 27 3.2 9.7 10,039 
San Joaquin 65.3 75.1 240.8 281,373 ew York: Morgan 2.4 2.8 8.5 10,785 
San Mateo 118.2 136.5 428.8 = 523,083 albany 82.8 89.9 283.2 374073 Pettis 111 12.8 37.1 39,944 
Santa Clara 156.9 = 189.9 616.9 720,673 Columbia 133. 142 ~——«45.8 56,272 St Clair 2.6 27 8.4 6,143 
Santa Cruz 25.4 28.4 76.3 A 121 143 “77 49.454 Total 26.5 30.4 91.7 91,351 
Solano 34.7 36.5 125.4 126,678 Fulton 16.1 17.8 53.7 55,174 
Sonoma 41.4 49.5 148.2 195,698 Greene 8.2 9.1 29.8 44,305 
Stanislaus 39.9 46.8 151.4 202,615 Hamilton 1.1 1.2 4 6,013 
Tuolumne 3.9 4.3 11.8 16,428 Herkimer 18.2 19.7 64.0 66,103 SHREVEPORT, LOUISIANA 
Yolo 13.7 17.7 58.4 69,523 Montgomery 17.5 19.1 60.9 60,891 Arkansas: 
Total 1,288.4 1,475.6 4,565.2 5,633,122 Otsego 15.6 17.2 55.0 70,470 Columbia 4.6 6.6 23.9 20,179 
Rensselaer 40.8 44.0 144.7 158,638 Hempstead 3.4 5.2 18.2 14,142 
Saratoga 23.3 25.8 85.7 78,663 Howard 7 22 8.0 7,839 
Schenectady 48.5 53.2 167.6 186,630 _—_ Lafayette 1.8 2.5 10.6 5,990 
SAN JOSE, CALIFORNIA Schoharie 6.6 7.5 24.9 26,792 Little River uy 2.2 8.5 4,640 
California: Ulster 31.3 34.7 110.8 121,405 Miller 9.0 9.5 32.8 46,491 
Monterey 49.2 59.0 199.1 203,841 Warren 12.3 13.5 43.4 74,110 Nevada 1.9 2.5 9.8 5,388 
San Benito 3.3 4.3 13.9 15,710 '‘ Washington 12.8 13.9 48.4 41,935 Sevier 1.5 1.9 6.6 6,209 
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TALL in the saddle 


Y, 
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WSAV-TV Savanna “SSS OS 


neon 


are “a 
COVERAGE that COUNTS... 


NCS #3 credits WSAV-TV with five more counties than the com- 
peting station (35 counties for WSAV-TV) 


RATINGS that RING THE BELL... 


Latest ARB (Savannah Metropolitan Area Report—April, 1959) 


The three top-rated local programs and the top- 
rated multi- weekly program are on WSAV - TV 
(“Cap’n Sandy” weather — “Dateline Savannah” 
news — “Sports Desk’’) 


The two top-rated network shows are on WSAV-TV 
(“Wagon Train” — “Cheyenne /Sugarfoot”’) 


The two top-rated syndicated film shows are cn 
WSAV-TV (Jeff's Collie’’ — “Rescue 8") 


Charly. . . SAVANNAH’S PREFERRED-CHANNEL STATION = 


WSAV=TYV 


REPRESENTED BY BLAIR TELEVISION ASSOCIATES 












































VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) sands) sands) sands) ($000) sands) sands) sands) ($000) 
SHREVEPORT, LOUISIANA continued Shelby 3.1 5.2 17.7 23,975 Nebraska: 
Louisiana: Smith 18.3 24.2 83.8 97,646 Antelope 2.4 3.2 10.2 13,750 
Bienville 2.9 4.0 15.8 7,631 ‘Titus 3.0 5.0 17.8 17,945 Boyd Jz 1.4 47 6,298 
Bossier 10.8 11.4 48.9 37,888 Upshur 3.3 4.6 16.3 13,646 Burt 3.0 3.2 10.6 15,858 
Caddo 54.1 63.1 216.7 247,754 Wood 3.3 47 15.5 20,291 Cedar 3.4 3.6 13.0 12,616 
Claiborne 4.1 5.9 22.1 14,208 — Total 248.7. 322.2. 1,160.1 1,084,635 Cuming 3.2 3.6 12.5 15,561 
De Soto 4.4 5.4 21.2 16,682 Dakota 3.3 3.5 12.0 13,705 
Jackson 2.7 3.6 14.0 21,337 Dixon 2.5 2.7 9.0 8,006 
Lincoln 4.8 6.8 26.7 20,929 Holt 2.1 4.1 14.6 13,631 
Natchitoches 6.6 9.1 36.2 17,998 Knox 3.1 4.2 13.8 14,508 
Red River 2.0 2.4 9.6 5,887 SIOUX CITY, IOWA Madison 7.3 8.0 26.0 43,009 
Sabine 3.2 5.1 19.2 10,721 lowa: Pierce 19 2.6 8.4 8,005 
Che 3.3 47 (18.1 9.015 Buena Vista 6.0 7.2 22.5 30,150 Thurston 2.1 2.4 8.4 7,635 
Vernon 3.9 6.2 22.0 16,000 Cherokee 4.8 5.1 18.4 19,937 Wayne 27 29 10.0 10,292 
Webster 68 6104 = 38.1 29,003 Clay 5.0 6.2 19.9 27,464 South Dakota: 
Crawford 5.0 5.3 18.3 19,933 Bon Homme 1.8 2.1 7.3 6,928 
Oklahoma: Dickinson 3.2 3.9 12.8 15,235 Charles Mix 2.7 3.4 12.0 10,796 
McCurtain 3.5 49 18.7 14,071 Emmet 3.2 4.3 14.2 19,215 Clay 2.8 3.0 99 9,369 
Ida 3.0 3.2 10.2 10,931 Douglas 6 1.2 4.5 3,977 
iio Lyon - - 4. : 3,819 a ~ 3.4 - 9,283 
: Monona 4, 6 4. 6,317 inco| e 3.7 ‘ 11,514 
— eo 202 66.1 53,140 OBrien 5.1 5.8 18.1 24,689 Minnehaha 25.8 27.7 89.5 127,251 
omp ‘ 2.3 74 7,885 Osceola 2.5 2.8 97 12,297 Turner 27 3.2 11.4 9,060 
Coss 4.5 57 20.9 17,885 palo Alto 3.0 3.9 13.6 (17,875 Union 2.8 3.2 103 7,653 
Gregg 7.0 22.300 73.5 97,319 —Bymouth 6.6 6.9 23.7 26,698 Yankton 3.8 49 185 ~—-21,312 
Harrison 109 = 1389 51.8 96600 = 4.4 5.1 16.4 21,095 —‘ Total 203.1 230.1 769.6 961,518 
savin 7 ov = a Sioux 6.3 6.6 24.2 28,362 
Morris 1.8 2. y 11,150 2 
Nacogdoches 5.3 7.8 28.8 —_ ~~ — —_— Ee 
Newton 1.5 2.3 8.8 6,917 
Panola 2.4 3.9 15.7 12,438 Minnesota: 
Red River 3.1 48 16.1 10,093 Jackson 4 44 15.1 17,429 SIOUX FALLS, SOUTH DAKOTA 
Rusk 8.7 12.0 42.6 33,569 Nobles 5.9 6.5 23.5 36,824 lowas 
Sabine 1.2 17 6.6 6,124 Pipestone 3.8 4.2 15.6 21,599 a be he pe me 
* i ° . . Ny 
San Augustine 1.0 Le} ; 6.2 6,770 Rock 2.5 3.0 10.2 14,109 maw 37 3.9 141 13,819 
O'Brien 5.1 5.8 18.1 24,689 
Osceola 2.5 2.8 9.7 12,297 
. Sioux 6.3 6.6 24.2 28,362 
Minnesota: 
Big Stone 1.7 2.4 9.1 8,794 
Chippewa 3.3 4.8 16.5 21,828 
; Cottonwood 3.9 4.8 16.3 19,571 
' Douglas 4.2 6.6 22.8 23,195 
: Grant 1.8 2.7 9.6 11,006 
Jackson 4.1 44 15.1 17,429 
Lac Qui Parle 2.8 3.9 14.2 12,064 
Lincoln 23 3.0 10.3 9,402 
. Lyon 4.8 6.6 23.4 29,958 
. £ Murra 3.8 4.0 14.9 14,080 
: In Shreveport, one of America’s fastest prise 59 65 235 36,82 
growing markets, you get a lot more for Pipestone 3.8 4.2 15.6 21,599 
your money when you specify KTBS-TV, Pope 2.3 $5 (12.8 - 
TIME S Channel 3 Rock 2.5 30 102 1%, 
: : : Stevens 2.0 2.7 10.8 12,791 
All Nielson surveys show KTBS-TV the Swift 3.1 44 15.7 ‘18,995 
Y OUR dominant station in a market over four —.. = re Bee oa 
‘ ; ; : ; . f 
times larger than Shreveport $ metropoli- Yellow Medicine 3.6 47 17.0 ~—-14,657 
9 tan area in population and income. Here Satins 
is coverage that really counts—1,318,600 Antelope 2.4 3.2 10.2 = 
z Boyd 7 1.4 47 , 
W ORTH people with $1,661,784,000 to spend. vont . + 51 4676 
: Ask your Petry man for the story on the FULL a Me re ‘a raat 
Shreveport market. You'll find KTBS-TV not Keya Paha 2 A 2.1 908 
only gives you your money’s worth, but more, 4 Knox 3.1 4.2 13.8 14,508 
lots more. ; Pierce 19 2.6 8.4 8,005 
. Rock 5 9 2.9 3,561 
North Dakota: 
Dickey 1.8 2.4 8.7 9,168 
La Moure 1.5 2.0 7.5 9,273 
Logan 9 1.2 5.3 3,988 
Melntosh 1.2 1.7 6.4 7,650 
South Dakota: 
Aurora 6 1.2 4.1 2,975 
. NBC E. Newton Wray, Pres. & Gen. Mgr. Beadle 4.0 67 22.0 29,148 
ee Bennett 5 8 3.6 3,493 
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3,750 
6,298 
5,858 
2,616 
5,561 
3,705 
8,006 
3,631 
4,508 
3,009 
8,005 
7,635 
0,292 


6,928 
0,796 
9,369 
3,977 
9,283 
1,514 
7,251 
9,060 
7,653 
1,312 
1,518 


7 Ab4 
5,235 
3,819 
4,689 
2,297 
8,362 


8,794 


17,881 
14,657 


13,750 








. but we feel justi- 


- + « Our own horn, that is . . 
fied! Once again KSLA-TV has captured ‘‘top 
honors'' with NINE of the TOP TEN shows. .. . 


NINETEEN of the TOP TWENTY . . . TWENTY- 
EIGHT of the TOP THIRTY with a weekly audience 
of 58.4% mornings, 71.9% afternoons and 64.9% 
nighttime.* 


KSLA-TV has always kept pace with audience de- 
mands by programming imaginatively . . . cre- 
ating fresh, new local shows and talent . . . and 
operating full power with a clean, clear picture. 


It takes all this and more to capture and hold 
loyal audiences day after day . . . week after 
week . . . and in our case year after year! 


If you're not already convinced, call in your 
Harrington, Righter and Parsons man for the com- 


plete story on what makes KSLA-TV the advertising 
buy in Shreveport! ’ 


*ARB—April 17-May 14 ‘59 


channel 44. ame 
shreveport, la. 


Represented nationally by: 


Harrington, Righter and Parsons, Inc. 








VHF Total Pop- 





Homes Homes _ ulation Retail 

(Thou- (Thou- (Thou- Sales 

sands) sands) sands) ($000) 
Bon Homme 1.8 2.1 7.3 6,923 
Brookings 4.1 5.6 19.3 24,378 
Brown 7.4 10.5 35.1 53,635 
Brule 1.0 1.9 6.4 9,378 
Buffalo 2 4 1.5 263 
Campbell 4 8 2.8 2,554 
Charles Mix 2.7 3.4 12.0 10,796 
Clark 1.7 2.2 7.4 6,411 
Clay 2.8 3.0 99 9,369 
Codington 4.3 6.1 20.1 35,538 
Corson 4 1.5 6.4 3,732 
Davison 3.8 5.7 18.5 29,610 
Day 2.3 3.2 11.0 10,125 
Devel 1.0 1.5 5.8 7,251 
Dewey Pe] 11 47 3,299 
Douglas 6 1.2 4.5 3,977 
Edmunds 9 1.7 6.6 5,434 
Faulk 7 1.2 4.5 4,092 
Grant 1.9 2.8 9.8 9,855 
Gregory 1.2 2.2 7.3 7,263 
Haakon 3 » 4 2.5 4,951 
Hamlin 1.3 1.9 6.1 5,207 
Hand 1.1 1.8 6.1 7,075 
Hanson 9 1.3 4.8 2,129 
Hughes 2.1 3.6 13.6 17,066 
Hutchinson 2.4 3.4 11.8 9,283 
Hyde 4 F 2.5 3,288 
Jackson 2 5 1.7 2,494 
Jerauld 6 9 3.7 3,239 
Jones 3 6 2.3 2,144 
Kingsbury 2.1 2.9 9.1 9,967 
Lake aa: . 2.9 10.7 13,499 
Lincoln 3.3 3.7 11.9 11,514 
Lyman x 1.0 4.3 3,736 
McCook 1.9 2.4 8.1 7,639 
McPherson 8 1.7 6.1 6,137 
Marshall 1.5 2.1 69 5,959 
Mellette 4 6 2.5 1,105 
Miner 1.2 1.7 5.6 4,086 
Minnehaha 25.8 27.7 89.5 127,251 
Moody 2.1 2.6 9.6 6,898 
Potter 6 1.3 4.5 6,815 
Roberts 2.4 3.4 13.1 9,819 
Sanborn & 1.4 47 5,074 
Spink 2.0 3.1 11.1 11,922 
Stanley 4 8 3.2 6,681 
Sully 4 rT 2.3 2,347 
Todd 5 1.3 5.3 1,354 
Tripp 1.6 2.6 9.0 16,188 
Turner 2.7 3.2 11.4 9,060 
Union 2.8 3.2 10.3 7,653 
Walworth 1.1 2.3 7.9 13,293 
Washabaugh J 2 1.0 198 
Yankton 3.8 49 18.5 21,312 
Ziebach 3 6 2.6 1,199 
Total 221.7 296.4 1,031.5 1,197,290 
SOUTH BEND-ELKHART, INDIANA 
Indiana: 
Elkhart UHF Data 31.5 100.3 129,664 
Fulton not given on 5.0 15.7 18,442 
Kosciusko county basis 12.1 38.4 51,320 
Lagrange 4.5 16.1 12,255 
Marshall 9.8 31.7 33,370 
St. Joseph 72.9 244.9 287,247 
Michigan: 
Berrien 47.5 154.0 170,457 
Cass 11.5 36.5 24,612 
St. Joseph 15.9 49.2 46,967 
Total $142.7 210.7 686.8 774,334 


SPARTANBURG, South Carolina — See Asheville, 
N. C.—Greenville-Spartanburg, S.C. 
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THAT HELLUVA SALESMAN 


FLOYD 


Audience 
identification 
of this 
trademark 
jumped 


41.8% 


after exposure 


Kel-0-Land’s 
TV Hookup! 


(as reported in Television Magazine) 


THE FERTILE TEST MARKET 
OF MAJOR INDUSTRIES 


KELO-LAND HOOKUP CBS ABC NBC 





KPLO v 








a a 
Pierre-Valentine-Chamberlain 


General Offices: Sioux Falls, S.D. 
JOE FLOYD, President 
Evans Nord, Gen. Mgr. 
Larry Bentson, Vice-Pres. 


REPRESENTED BY H-R 


In Minneapolis by Wayne Evans & Assoc. 
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VHF — Total ~——Pop- VHF =Total ~_—Pop- VHF Total _—Pop- ; 
. Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) $000 
SPOKANE, WASHINGTON Boone 2.6 3.7 12.6 14,765 SUPERIOR, WISCONSIN-DULUTH, MINNESOTA Tompkir 
idaho: Carroll 1.9 2.9 9.1 6,753 Michigan: Wayne 
Benewah 1:2 1.4 49 4,796 Madison 13 1.9 7.8 3,262 Gogebi 6.3 7.8 25.2 26,370 Yates 
Bonner 3.7 4.2 13.8 20,498 Marion 8 1.1 4.0 2,944 Houghton 7.4 9.6 31.9 38,586 Penns 
Boundary 1.4 1.6 5.5 7,243 Newton 9 1.2 5.1 453 Ontonagon 2.4 3.0 10.2 10,001 Tioga 
Clearwater 1.6 2.1 7.1 9,578 Searcy 1.3 2.1 8.3 3,552 Total 
Idaho 1.9 3.1 10.9 14,606 Washington 10.3 14.8 50.6 48,626 Minnesota: 
Kootenai 7.6 9.1 29.0 36,485 Aitkin 3.1 3.4 11.8 10,154 
Latah 5.0 7.0 25.0 26,459 Missouri: Beltrami 3.7 67 23.9 24,902 
howls 9 12 3.9 5,329 Barry 5.1 6.3 21.0 21,055 Carlton 5.8 7.1 27.0 26,557 
ita Rerce 5.4 74 23.5 53,711 Barton 3.0 3.7 WI 13,628 Cass 3.0 4.8 17.8 14,511 TACO 
Shoshone 5.0 67 21.8 28,459 Benton 2.3 a7 8.8 7,437 Clearwater 1.4 2.6 9.7 7,295 Oreg< 
Camden 1.8 2.0 69 7,063 Cook 1.1 1.3 3.9 5,449 Clatsog 
Montana: Cedar 2.6 3.2 9.5 11,339 Crow Wing 6.8 9.4 31.7 35,434 Wasco 
Flathead 7.3 10.8 33.7 42,116 Christian 3.0 3.6 11.4 8,057 Hubbard UP 4 2.8 97 10,130 Washi 
Glacier 1.8 3.1 10.7 14,556 Dade 24 2.5 8.1 6,008 Itasca 9.3 11.3 39.3 40,181 Clallan 
Hill 2,5 5.2 16.9 33,800 Dallas 2.3 27 8.7 8,823 Kanabec 2.0 2.2 7.8 6,405 Grays | 
Lewis & Clark $.2 10.2 30.2 38,470 Dent 2.5 3.1 10.0 10,628 Kochiching 2.8 4.8 17.0 17,438 Island 
Lincoln 2.1 3.6 11.9 10,471 Douglas 2.1 2.6 8.8 7,000 Lake 3.8 5.2 15.9 13,803 Jeffers: 
Mineral 5 x) 2.8 2,764 Greene 38.4 40.7 122.5 144,443  Lakeof Woods 7 1.2 4.1 4,320 King 
Missoula 9.7 14.4 44.4 53,764 Hickory 1.4 1.6 4.5 2,902 Pine 4.5 4.8 16.7 14,368 Kitsap 
Sanders 1.2 2.5 8.0 6,047 Howell 3.6 $3.3 7S 24,017 St. Louis 66.2 71.2 230.3 268,046 Kittitas 
Jasper 26.0 28.3 82.2 105,263 todd 4.5 67 24.6 18,173 Lewis 
Oregon: Laclede 5.0 5.8 19.3 21,196 Wadena 2.2 4.0 14.6 19,715 Mason 
Baker 4.1 5.7 17.0 17,681 Lawrence 5.6 7.0 21.1 17,855 Pacific 
Umatilla 10.4 14.2 45.0 68,657 McDonald 3.4 4.1 13.7 14,419 Wiseonsin: Pierce 
Union 3.6 49 14.8 18,641 Newton 7.6 9.1 29.3 28,509 Ashland 47 5.3 19.0 20,367 Sen Jue 
Wallowa 1.5 2.0 6.6 8,945 Oregon 17 2.6 9.6 7,631 Bayfield 3.0 3.2 1 a Yoo Skagit 
Ozark 1.6 2.0 7.6 4,435 Burnett 19 2.0 . 6, Snohon 
Waskingrens Polk 4.0 46 143 14,199 Douglas poe Ey Ae Thorsto 
Adams 27 37 12.1 7,214 plaski 3.5 5.3 49.3 15,828 — Iron 2.1 2.5 7.8 8,045 Wahkic 
a A 6040 ys. Cloke 2.6 27 8.4 6,143 Price 2.9 3.0 10.0 15,000 Whate 
nage ; —-— = 70,124 Shannon 1.0 1.6 59 2,981 Sawyer 2.4 2.9 97 10,180 Total 
Columbia 1.2 1.6 4.8 5,772 Stone 21 25 86 4940 Washburn 27 3.3 11.3 14,860 
Douglas 3.0 47 15.4 4,503 Taney 2.4 2.9 9.8 9,435 Total 171.2 206.3 695.5 744,503 
Ferry 8 1.1 4.2 1,903 
. > Texas 3.6 5.3 17.5 13,625 
Franklin SF 6.7 25.9 33,132 i 
3 Vernon 5.4 6.5 21.2 18,317 TALLA 
Garfield 7 a 3.2 5,049 
Geom 10.9 16.6 57.0 46,469 Webster 3.6 4.1 13.8 10,323 GE 
am : : : ¥ Wright 3.2 39 127 13,390 SWEETWATER, TEXAS Alabe 
Kittitas 4.3 6.0 19.7 24,903 
: Total 179.2 217.5 728.4 697,188 Texas: Samson 
Lincoln 3.0 3.5 10.8 17,901 
: Callahan 1.5 23 7.3 7,437 Florid 
Okanogan 6.0 8.7 28.8 22,954 
i Coke 9 1.0 3.5 5,847 Bay 
Pend Oreille 1.8 2.2 7.4 6,709 
Eastland 4.5 6.2 189 21,769 Cathou 
Spokane 85.6 95.4 291.6 342,344 24 ee 
Fisher 19 2.1 8.0 59 Dixie 
Stevens 49 6.4 20.8 16,132 Fecrd 8 9 3.2 2,087 Frankli 
Walla Walla 9.6 13.2 44.1 49,867 STEUBENVILLE, OHIO : : 7263 eT 
. ’ Hardeman 2.1 2.8 8.9 ’ Gadse: 
Whitman 7.2 9.0 31.0 35,921 Ohio: Haskell 26 3.0 11.0 9,724 Gilchris 
Total 244.8 319.9 1,022.0 1,230,814 — Belmont 24.8 26.1 86.6 81,287 jones 46 56 18.7 21,412 Gulf 
ie — ge ae on. a 1.8 2.1 7.4 11,867 Homitte 
‘olumbiana J F ‘ : ‘ 
, : . 13. 11,289 
SPRINGFIELD, ILLINOIS Coshocton 95 100 32.0 30,541 noi : : ; . : 23.176 hee 
Ulinois: Guernsey 10.5 11.4 38.5 34,767 Se ‘ ‘ 33,584 
urry 6.9 8.2 27.9 y Lafaye 
Cass UHF Data 3.8 12.8 16,151 Harrison 5.4 S7 19.3 14,720 33 
i i Shackelford 8 1.0 3.7 49 Leon 
Champaign notgivenon 33.7 127.2 145,847 Jefferson 27.2 28.7 101.1 125,348 83 a 
bet . Stephens 2.4 3.1 9.8 12,8 Liberty 
Christian acounty basis 12.3 38.1 38,387 Monroe 3.9 4.1 13.8 12,184 44 . 
i Stonewall 7 9 3.4 3,2 Madiso 
De Witt 5.6 16.9 21,532 Noble 3.1 3.3 10.8 9,374 369 
’ Taylor 20.2 259 886 105, Suwane 
Logan 8.4 31.4 32,682 Tuscarawas 21.9 233 ©6763 81,959 2.022 
Throckmorton ef 8 3.0 ! Taylor 
Macon 36.7 114.5 153,269 68 
: Young 3.4 4.3 13.8 22,0 Wakull 
Macoupin 13.9 42.7 42,955 Pennsylvania: ous 62.4 798 270.2 312,498 Gen 
Menard 2.6 8.9 9,190 Beaver 54.3 57.6 205.2 201,339 ota “ F " Akin & 
Montgomery 10.0 30.4 32,139 Butler 26.3 27.7 99.2 109,431 bok % 
Morgan 10.5 37.1 48,785 Greene 10.5 11.9 43.4 26,706 al 
Sangamon 45.4 140.1 205,508 Lawrence 29.1 30.6 105.5 106,372 
Shelby 7.8 23.9 15,914 Washington 59.8 62.9 220.0 213,198 og NEW YORK rd 
Totai 7125.1 190.7 624.0 763,359 West Virginia: Cunee 20.3 21.9 74.1 80,823 Clinch 
Barbour 27 4.4 17.2 8,220 Chemung 27.8 31.4 101.8 Vi = Coffee 
al Brooke 6.2 6.5 24.2 17,513 Chenango 11.4 12.7 42.2 49,9 Colquit 
ys esnom en Saeeere Hancock 9.3 10.1 38.4 29,069 Cortland 11.8 13.0 43.0 -— Cook 
i i J 4.1 6,0 Decat: 
Hartford(20%)  UHF 38.2 131.2 184,082 —_Harrison 14.6 21.6 76.0 86,639 Hamilton Lo. 1.2 ai il 
Marion 16.2 19.3 66.7 67,720 Herkimer 18.2 19.7 64.0 F Early 
Toliand Data not 16.6 62.3 41,709 23.496 Jeff 22.4 271 88.3 106,084 Echols 
Massachusetts: given on Marshall 8.0 8.6 30.8 5 le! joreen i . - aa . 
i Monongalia 13.6 16.0 59.7 54,940 Lewis 5.8 6.7 23.5 f rady 
Franklin acounty 17.2 55.0 52,665 4 55,692 has 
‘ Ohio 20.9 22.5 74.8 114,378 Madison 13.9 15.3 53.1 Irwin 
Hampden basis 119.3 405.3 533,972 2 273,304 Loi 
‘ Pleasants 1.0 1.3 5.1 5,812 Oneida 67.9 72.2 247.0 nier 
Hampshire 22.9 86.7 86,254 514,462 a 
Total +169 9 214.2 740.5 898,682 Preston 52 7.4 29.5 1 4,205 Onondaga 112.9 123.1 413.3 D nde 
. : : . Randolph 4.4 7.0 27.7 23,291 Ontario 16.9 18.7 64.7 86,781 Miller 
Taylor 3.0 4.0 15.2 10,587 Oswego 22.7 24.5 83.9 75,584 Mitchell 
SPRINGFIELD, MISSOURI Tyler 2.1 2.2 8.0 7,819 Otsego 15.6 17.2 55.0 = Semino! 
Arkansas: Upshur 2.9 4.6 17.6 13,629 Schuyler 4.2 47 15.8 1 — Thomas 
Baxter 1.1 1.9 6.9 7,891 Wetzel 4.0 3.4 16.3 18,066 Seneca 6.6 6.9 28.2 — Tift 
Benton 9.6 30.9 28,053 Total 436.7 481.3 1,686.2 1,678,395 Steuben 24.7 29.5 99.8 92,97, — 
a orth 
Total 














































































J VHF Total Pop- VHF Total Pop- VHF Total Pop- , 
ail Homes Homes _ ulation Retail Homes Homes ulation Retail Homes Homes _ ulation Retail 
les (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
0) sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($009) 
A Tompkins 17.4 20.1 73.2 68,137 TAMPA-ST. PETERSBURG, FLORIDA Hendry 1.2 1.8 6.8 13,166 

Wayne 16.5 17.9 61.1 148,216 Florida: Hernando 1.5 2.6 9.3 11,414 
10 Yates 5.5 6.1 19.3 18,873 Charlotte 1.4 2.1 5.9 13,347 Highlands 3.3 5.3 17.7 27,125 
6 Pennsylvania: Citrus 1.0 1.7 6.3 8,243 Hillsborough 101.7 119.9 383.5 494,785 
1 Tioga 8.9 10.3 34.9 30,840 De Soto 1.5 2.5 9.4 11,638 Lake 10.6 14.6 49.9 66,384 
Total 452.5 500.2 1,690.3 1,975,039 Glades 5 Pf 2.7 2,402 lee 8.6 12.8 42.2 75,263 
Hardee 2.1 3.6 12.6 15,559 levy 1.6 2.4 9.2 13,406 
54 
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i TACOMA-SEATTLE, WASHINGTON 
5 Oregon: 
19 Clatsop 7.7 9.4 28.0 29,829 
34 Wasco 5.8 8.6 25.6 36,318 
30 Washington: » 
31 Clallam 8.0 9.6 29.9 28,148 In Tallahassee-Thomasville, there Ss. 
)5 Grays Harbor 14.9 19.2 57.2 67,071 
8 Island 3.9 5.2 16.4 12,227 
3 Jefferson 2.0 2.1 7.7 7,600 
0 King 271.0 302.5 889.7 1,201,746 
8 Kitsap 24.8 26.1 79.7 84,133 
16 Kittitas 4.3 6.0 19.7 24,903 
3 Lewis 12.0 14.3 43.3 55,407 
5 Mason 4.4 49 15.6 14,261 
Pacific 3.9 5.4 15.8 13,956 
Pierce 88.9 96.1 321.7 331,226 
7 San Juan 1.0 11 3.2 2,339 
3 Skagit 13.0 16.6 53.3 91,935 

0 Snohomish 43.8 48.3 144.9 144,797 
0 Thurston 14.5 16.4 48.5 58,190 | 
5 Wahkiakum 7 1.0 3.9 1,979 | 
}0 Whatcom 20.1 24.6 73.7 58,224 
: Total 544.7 617.4 1,877.8 2,264,289 | 
} | 
: | 


TALLAHASSEE, FLORIDA-THOMASVILLE, 


























GEORGIA 
Alabama: 
Houston 9.6 13.8 51.2 55,314 
7 Florida: 
7 Bay 13.0 17.3 65.0 75,868 
9 Calhoun 2 1.8 7.0 7,765 
; Dixie 6 8 3.9 4,648 
: Franklin 7 1S 5.0 5,641 
3 Gadsen 5.1 8.8 43.9 27,492 TELEVISION 
4 Gilchrist 4 6 2.7 3,357 
2 Gulf 1.8 2.8 10.3 7,561 
7 Hamilton 1.5 2.1 8.6 5,920 
9 Jackson 5.1 8.5 36.1 31,670 
6 Jefferson 1.4 2.4 9.1 5,894 
“ — a a STARTING September 20, WCTV becomes a TALLAHASSEE 
; ats P > a yc primary affiliate of the CBS Television Network. THOMASVILLE 
: aman 2.0 34 145 13,316 Besides the long list of high-rated CBS programs, 
a. oo aS ORE 18637 | WCTY will also carry top ABC-TV shows, pro- 
2 Taylor 2.1 3.7 13.8 13,823 pw y P : 
8 Wakulla 6 1.2 4.5 1,887 viding standout service to the big Tallahassee- 
8 Georgia: ; 
Atkinson 1.0 1.7 7.0 2,194 Thomasville Market. 
1 Baker 6 1.1 4.8 737 : 
Berrien 17 2.9 12.0 13,437 BIG MARKET ? Yes, 52 counties, over 225,000 
_— 4 - pe pe families. Big enough to get strong spot schedules 
alhoun . 3 7. ‘ . . : * 
3 Clinch 9 1.5 57 3,497 for leading brands in this responsive area. 
5 Coffee 3.5 6.2 26.8 15,359 , . ° 
Colquitt 6.0 94 36.6 28,276 RESPONSIVE ? Right! In the entire nation, 
; — a — Tallahassee stands fifth in retail sales per house- 
ecatur 4.1 7$ 27.9 18,004 ° 4 
3 Early 2.1 3.9 iss. 7034 | hold. Themarketand WCTV belong in your plans. A 
4 Echols 3 5 2.4 194 : . 
2 Grady 2.5 46 17.5 12,934 the br ight spot in your 
2 Irwin 1.3 2.3 10.0 4,379 national sales picture... 
a - 1.3 49 2,882 WCTV can make it still 
wndes 2 13.1 51.8 41,240 . 
| Miller 11 1.9 7.8 4,041 brighter! 
é Mitchell 2.8 5.2 21.0 13,944 
0 Seminole 1.0 1.9 7.5 5,773 aNW é 
4 x “i 
Thomas 6.0 95 35.6 31,638 Y THOMASVILLE es; 
: - 3.8 6.7 26.3 19,309 TALLAHASSEE iach 
umer 1.5 2.5 10.1 7,076 : . . 
i Worth aac ae 70 6,426 a John H. Phipps Broadcasting Station 
Total 113.2. 185.6 743.6-- 632,946 
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These top agencies rely on 
TELEVISION MAGAZINE’s 


Receiver Circulation Report: 


McCANN-ERICKSON 

“We find TELEVISION MAGAZINE?’s circulation data extremely use- 
ful . . . it's essential information.” 

FOOTE, CONE & BELDING 
“We use TELEVISION MAGAZINE?’s circulation figures and TV market 
data extensively.” 

LEO BURNETT 
“TELEVISION MAGAZINE’s TV set ownership estimates have become 
one of our tools.” 
KENYON & ECKHARDT 
“Your circulation fills a real need for unbiased data. Thanks for helping 
us furnish our buyers with the facts they need.” 
LENNEN & NEWELL 
“Everyone connected with buying looks at your estimates. Aside from 
our own research your data is our basic guide.” 
N. W. AYER 
“Your method of computing circulation produces the soundest available 
figures; we’ve decided to adopt them as a standard.” 
ESTY 

“Your circulation report comes closer to what we need than anything else 
that is generally available. We really do make use of it.” 

CUNNINGHAM & WALSH 


“The Receiver Circulation is excellent.” 


MAXON 


“VP e find your set count essential. We’ve put your data to use in many 
projects.” 


For stations, the importance of these agencies’ acceptance 
of TELEVISION MAGAZINE as the standard source for vital TV 
data cannot be overestimated. This acceptance insures 
readership throughout the month. 


TELEVISION MAGAZINE is the publication that advertising 
men MUST read when they’re making market decisions 
and buying TV time and programs. 


Our Circulation Report is one of several exclusive features 
that guarantee readership of the magazine—and of your 
advertising—among the people you want most to reach. 


Put TELEVISION MAGAZINE to work for you. It gets your 
sales message to your prime prospects at the very time that 
they are seeking TV information. 
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VHF Total 

Homes 
(Thou- 
sands) 


Homes 
(Thou- 
sands) 





Pop- 
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(Thou- 
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Retail 
Sales 





TAMPA-ST. PETERSBURG, FLORIDA continued 





Manatee 13.0 17.1 54.6 77,579 
Marion 9.5 14.2 49.9 60,178 
Okeechobee a 1.2 49 7,453 
Osceola 3.5 $2 15.7 22,833 
Pasco 5.3 9.1 30.1 34,166 
Pinellas 86.2 108.8 310.0 468,807 
Polk 41.8 56.0 184.5 209,617 
Sarasota 13.0 21.9 66.5 113,777 
Sumter 19 3.0 10.7 11,930 
Total 310.1 406.5 1,282.4 1,759,072 
TEMPLE-WACO, TEXAS 

Texas: 

Bell 20.1 25.7 101.5 95,235 
Bosque 2.1 2.6 8.6 10,887 
Brazos 8.6 13.1 48.8 41,610 
Burleson 2.0 2.7 9.6 7,448 
Burnet 2.1 2.6 9.0 7,291 
Comanche 2.3 3.4 11.3 10,042 
Coryell 3.3 4.0 13.1 16,932 
Fails 4.6 6.2 21.7 17,970 
Freestone 2.3 3.2 11.3 10,287 
Hamilton 2.0 2.6 8.6 7,247 
Hill 7.2 7.6 24.9 22,069 
Lampasas 2.2 2.9 9.1 11,421 
lee 1.6 2.2 8.2 6,509 
Leon 1.8 2.4 8.5 7,091 
Limestone 3.9 5.0 17.8 16,649 
Llano 1.0 1.5 49 6,345 
McLennan 36.7 43.4 148.0 167,527 
Mason 8 1.3 4.3 3,357 
Milam 4.3 6.4 21.2 22,156 
Mills 11 1.3 4.6 6,284 
Robertson 3.2 4.4 16.4 16,565 
San Saba 1.3 22 7.2 6,725 
Somervell 6 8 2.3 1,615 
Williamson 8.2 10.3 35.5 34,134 
Total 123.3 157.8 556.4 553,396 
TERRE HAUTE, INDIANA 

Illinois: 

Clark 49 5.5 16.7 17,066 
Clay 47 5.5 17.6 15,632 
Coles 12.1 13.6 42.3 55,178 
Crawford 6.1 6.8 20.8 20,469 
Cumberland 25 2.8 9.3 7,835 
Douglas 49 $7 18.5 23,109 
Edgar 6.9 7.6 23.1 23,790 
Edwards 2.3 2.7 9.5 10,591 
Effingham 5.9 6.5 21.6 30,037 
Jasper 3.7 4.2 13.5 8,631 
Lawrence 5.3 6.0 19.3 21,668 
Richland 4.8 5.7 16.7 19,992 
Vermilion 26.6 29.6 92.4 115,866 
Wabash 3.9 4.2 13.8 15,536 
Indiana: 

Benton 3.0 3.2 10.8 14,151 
Clay 7.3 8.1 24.8 22,783 
Daviess 7.4 8.1 27.3 21,487 
Fountain 5.5 6.0 18.1 22,212 
Greene 8.1 8.5 25.6 25,342 
Knox 12.6 13.3 42.7 42,371 
Martin 2.9 3.2 11.0 9,778 
Montgomery 97 10.3 31.8 41,739 
Owen 3.2 3.4 10.6 8,453 
Parke 4.3 4.6 14.7 11,391 
Pike 3.9 44 14.0 10,293 
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TAMPA- ST.PETERSBURG 


Florida’s famed Gulf ST. PETERSBURG, MARKET ON 
shrimping fleet has THE MOVE... now 26th in retail 
brought in more than sales, 26th in automotive sales, 27th 
sixty million pounds of in drug sales. 

“Pink Gold” during the past six years Comparably progressive . . . compara- 
... creating, along with processing and bly profitable as a buy for you. . . is the 
packing plants, a firm, lucrative national STATION ON THE MOVE, WTVT. 
market for their crustacean output. WTVT —first in total share of audience* 
_. The shrimping industry is a typical with 37 of the top 50 programs... with 

contributor to the progress of TAMPA- highest rated CBS and local shows. 

*Latest ARB 


station on the move... 


WTIVT 2c... 


THE WKY TELEVISION SYSTEM, INC. 
WKY-TV Oklahoma City WKY-RADIO Oklahoma City WSFA-TV Montgomery 








Represented by the Katz Agency 


























































. VHF Total Pop- VHF Total Pop- VHF Total Pop- 

Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 

(Thou- (Thou- (Thou- Sal (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 

sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) $000) 
TERRE HAUTE, INDIANA continued Lamar 69 12.7 42.4 34,184 Putnam 7.2 72 28.0 24,594 
Putnam 6.9 7.9 27.6 24,519 Marion 1.7 2.2 8.3 6,456 Sandusky 17.8 19.5 59.8 60,721 
Sullivan 6.2 6.5 19.8 15,627 Morris 1.8 2.3 8.5 11,150 Seneca 16.6 17.8 60.2 57,422 
Vermillion 5.2 5.3 17.3 16,841 Red River 3.1 4.8 16.1 10,093 Williams 8.9 9.6 30.2 27,521 
Vigo 32.5 34.2 104.7 124,713 Titus 3.0 5.0 17.8 17,945 Wood 19.4 20.7 FA2 64,129 
Warren 2.4 2.6 8.3 4,172 Total 81.9 111.4 395.5 328,574 Wyandot 6.0 6.5 21.8 21,520 
Total 215.7 236.2 744.2 801,272 Total 378.6 404.7. 1,338.7 1,425,281 
TEXARKANA, TEXAS THOMASVILLE, GEORGIA— See Tallahassee, Fla. 
Arkensas: 
Columbia 4.6 6.6 23.9 20,179 TOPEKA, KANSAS 
Hempstead 3.4 5.2 18.2 14,142 Kansas: 
Howard 1.7 2.2 8.0 7,839 Anderson 2.1 3.1 9.8 7,797 
lafayette 1.8 2.5 10.6 5,990 TOLEDO, OHIO Brown 4.0 49 14.3 14,524 
Little River 1.7 2.2 8.5 4,440 Michigan: Chase 11 1.3 3.9 3,218 
Miller 9.0 9.5 32.8 46,491 Hillsdale 9.5 10.0 32.5 35,606 Clay 2.5 3.5 10.6 15,438 
Montgomery 8 1.2 4.3 2,276 Lenawee 22.8 25.3 84.9 82,474 Cloud 3.1 4.8 14.6 18,899 
Nevada 1.9 2.5 9.8 5,388 Monroe 25.8 28.1 99.3 80,681 Coffey 1.8 2.4 8.5 8,268 
Ouachita 7.2 9.4 33.6 21,183 Dickinson 47 7.3 22.4 27,860 
Pike 1.1 1.6 6.0 5,178 Ohio: Douglas 7.9 10.2 35.3 42,345 
Polk 2.0 2.9 10.4 8,802 Allen 29.5 31.3 104.2 122,620 Franklin 5.6 6.5 20.2 23,742 
Sevier 1.5 1.9 6.6 6,209 Defiance 8.3 9.0 30.3 35,199 Geary 4.6 7.2 21.7 25,616 
Oklahoma: Erie 18.3 19.7 64.4 76,847 Greenwood 2.9 3.5 11.5 11,144 
Choctaw an 3.6 13.1 9,829 Fulton 8.0 8.7 29.6 38,117 Jackson 2.7 3.2 10.0 9,815 
McCurtain 3.5 49 18.7 14,071 Hancock 15.9 17.0 52.4 59,632 Jefferson 2.9 3.6 11.2 9,647 
Pushmataha 1.4 2.3 8.9 5,504 Hardin 8.9 9.4 30.8 24,249 Lyon 5.6 7.7 24.4 31,168 
Texas: Henry 6.6 6.9 22.9 28,866 Marshall 3.6 5.2 16.3 19,373 
Bowie 17.2 20.2 68.1 53,140 Lucas 139.0 146.3 479.7 54,872 Morris 2.0 2.4 7.6 7,030 
Cass 4.5 bf 20.9 17,885 Ottawa 10.1 11.0 36.5 36,381 Nemaha 33 3.9 13.1 15,363 
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CHECK Vand 


DOUBLE CHECK, 
V 


WTHI-TV offers the 
lowest cost per thousand 
of all Indiana TV 
stations! 








One hundred and eleven 
national and regional 

spot advertisers know that 
the Terre Haute market is 
not covered effectively 

by outside TV. 


WTHI-TV 


CHANNEL IO .- css—asc 


















AN EXTRA COPY OF THE 
MARKET BOOK 

CAN BE YOURS 
FREE 


As a bonus with a year’s subscription to TELEVISION 
MAGAZINE, you will receive a free introductory copy of 
the 1959 Market Book—usually $2.50. 


Fill in the coupon below and mail with your check for 
$5.00 to TELEVISION MAGAZINE, 422 Madison Avenue, New 
York 17, N. Y. 


Please send me TELEVISION MAGAZINE every month: 
[] 1 year $5.00 
(] O.K. I want an extra copy of the Market Book 


BOD cionwaceas yen cceecneanaens Rene Carnac ote eens arena oe 
COUT, aos 5 55:65 saexnecinnnsseoussinceboseehnse sestbeeeweseene sens 
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TOTAL 
KCMC-TV .... 73.1% 
SHARE OF AUDIENCE Station B ............ 15.0% 
Station C ............ 12.1% 


KCMC-TYV, after scoring its all-time record 
ARB SHARE OF AUDIENCE (April, 1959 
Metro), enters the new season with a GREATER 
THAN EVER program schedule. As a result of 
this unprecedented ADVERTISER ACCEPTANCE, 
we look forward to another record-breaking 
year for AUDIENCE ACCEPTANCE in 1959-60. 


SPOT ADVERTISERS 


Choice adjacencies still available, day and night, 
within this terrific program schedule . . . also RE- 
WARDING participating minutes in top local shows 
and the popular MGM PLAYHOUSE. Call your 
Venard man now for complete information. 


CBS DAYTIME ADVERTISERS 


If Texarkana is not on your list, your commercials 
are being DELETED . . . and you're missing a tre- 
mendous cost-per-thousand bargain, Average daytime 
rating 16.3 (9:30 a.m. to 5 p.m.); share of audience 
72.4%! 


Maximum Power Channel 6 


Represented Nationally By Venard, Rintoul & McConnell, Inc. 
Clyde Melville Co.—Southwest James S$. Ayers Co.—Southeast 


dominate the 4-state corner of the Southwest with 


/KGMG: 


TEXARKANA,  Texas=Arkansas 


WALTER M. WINDSOR, General Manager 


TOP-RATED" SHOWS 


PUSHMATAHA | 


45 


OKLAHOMA 


CHOCTAW 


LAMAR 
29 


wT titus 
Ae \2 





Wie ta 
SPORTS 















CBS—23 Hours per Week — 
ordered on KCMC-TV_ 
90% OF THE CBS’ 
SCHEDULE 


ABC—9 Hours per 
Week of CHOICE, 
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DAYTIME 


KCMC-TV Carries Virtually 
The Entire CBS 
Day Schedule 
; PLUS 
American Bandstand 
and 5:30 Kidstrip 
from ABC 
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SELLS THE RICHEST AREA IN 
Wheat-Rich ¢« Cattle-Rich ¢ Industry-Rich 


NORTH CENTRAL & EASTERN KANSAS 


® Only TV Station Covering This Wealthy Area 







gens a elaine iis @ Only TV Station In Topeka 


© Strongest Signal In Topeka-Served Market 


Only Good Signal For Over 100,000 TV Homes— 
Serving The Sunflower Empire With CBS, NBC, ABC 


WIBW-TV Land Is Your 
Land Of Opportunity 


A 1% Billion-Dollar Empire 
Kansas 
Everywhere WIBW-TV Goes It Sells 


e WIBW-TV covers 34% of the entire Kansas population.* 
e WIBW-TV delivers 34% of the Kansas net dollars.* 
e WIBW-TV delivers 31% of Kansas total retail sales.* 


* Sales Management—May 1959 


| 
_ 


What These Percentages Mean to You 


Workers in the Topeka Area have the 10th Highest Average 
Worker Income in the whole country, according to a recent 
survey by U. S. News and World Report. And wealthy 
Topeka and WIBW-TV’s rich north central and eastern 
Kansas area have the highest effective buying income per 


c h oR anal = | ] 3 capita in all Kansas. 
To pe "Zoi : | Wola karen; Widely diversified industries produce a yearly volume in the 
vicinity of $165,000,000.00. 
And the Topeka Area is loaded with livestock—2,194,000 
head at last count by the Kansas State Board of Agriculture. 


These are the rich assets of this 114 Billion-Dollar Empire 
served by WIBW-TV. With WIBW-TV you reach it at the 
lowest per thousand rate possible! 


Division of 
Stauffer-Capper Publications 


Represented by 
Avery-Knodel, Inc. 
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Washin 
Kanse 
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Cowley 
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Delawa 
Haskell 
Hughes 
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Latimer 
Lincoln 
Melntos! 
Mayes 
Muskog 
Noble 
Nowata 
Okfuske 
Okmulg 
Osage 
Ottawa 
Pawnee 
Payne 
Pittsbur, 
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VHF Total Pop- VHF Total Pop- VHF Total Pop- 5 
Homes Homes ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) sands) sands) sands) ($000 sands) sands) sands) ($000) 
TOPEKA, KANSAS continued Rogers 4.2 47 16.8 14,708 UTISA-ROME, NEW YORK 
Sequoyah 2.7 3.7 15.1 6,847 
Osage 3.7 43 13.2 12,812 Tulsa 99.5 111.4 350.4 431,358 New York: 
Pottawatomie 2.5 3.7 11.9 16,071 Wagoner 2.8 3.6 13.1 10,443 Herkimer 18.2 19.7 64.0 66,103 
Riley 5.0 6.2 32.1 39,599 Washington 10.9 12.4 39.7 43,480 Lewis 5.8 6.7 23.5 19,272 
Shawnee 40.8 43.8 134.3 160,997 Total 304.1 362.2 1,187.4 1,232,683 Madison 13.9 15.3 53.1 55,692 
Wabaunsee 1.6 2.1 6.7 5,630 Montgomery 17.5 19.1 60.9 60,891 
Woodson 1.4 2.0 5.6 5,178 Oneida 67.9 72.2 247.0 273,304 
Total 115.4 142.8 459.2 531,534 Otsego 15.6 17.2 55.0 70,470 
Total 138.9 150.2 503.5 545,732 
TUPELO, MISSISSIPPI 
, TRAVERSE CITY, MICHIGAN 
Alabama: 
Michigan: Franklin 3.8 57 22.6 16,736 
Antrim 23 29 9.9 8,989 Marion 3.5 57 22.6 12,881 
Benzie 1.9 2.2 8.0 8,520 Mississippi: VALLEY CITY, NORTH DAKOTA 
Charlevoix 3.0 3.9 13.6 15,838 Alcorn 4.4 7.1 25.1 TO ieee 
Crawford = 1.1 4.4 6,522 Benton 1.1 19 7.6 821 nine 5.0 6.4 22.9 22,597 
Emmet 3.7 4.4 15.2 25,686 Calhoun 1.9 3.7 14.6 6673s ami 37 67 23.9 24,902 
Gr. Traverse 7.5 9.2 33.7 51,602 Chickasaw 2.0 4.1 16.0 7,478 Big Stone 17 2.4 9.1 8,794 
Kalkaske 1.0 1.1 4.0 3,404 Choctaw 1.0 2.1 8.8 2,543 cay os 104 39.8 31,015 
Leelanau 2.1 2.5 9.0 6,235 Clay 2.1 3.9 15.9 9,157 
i Clearwater 1.4 2.6 9.7 7,295 
Manistee 5.3 6.1 19.8 20,726 = Itawamba 2.1 3.5 13.8 5772 Douglas as ‘6s 22.8 23,195 
Missaukee 1.7 19 7.2 5,594 lee 7.4 10.5 37.6 41328 Got 18 a7 4 11,006 
Otsego 1.5 1.8 6.6 11,531 Lowndes 5.2 10.3 38.9 WM as 7 28 97 10,130 
Roscommon 3.1 2.3 7.0 12,650 Monroe 5.0 8.4 31.2 19,541 Kitson 17 26 9.1 10,414 
Wexford 4.8 5.3 17.8 22,990 Oktibbeha 3.2 5.8 23.7 — oo. 11 15 64 4,986 
Total 36.8 44.7. 156.2 +: 200,287 ~—S— Pontotoc 2.6 4.6 17.1 O16 as a7 39 15.1 12,576 
Prentiss 2.7 4.5 17.1 8,173 
Norman 2.3 3.0 WI 10,837 
Tippah 2.5 3.9 15.9 5,679 Otter Tail 9.8 12.8 47.9 46,017 
TUCSON, ARIZONA Tishomingo 2.0 3.4 12.8 7689 Bennington 27 3.6 13.5 16,349 
initia cee ss |. OU ee le 79 106 37.8 42,750 
pera ag ‘io ini — Total 55.6 94.4 359.9 225,845 5 23 35 128 8,184 
Cochise 9.0 13.5 49.2 48,520 Red Lake 1.0 1.4 57 5,985 
Y Gila 5.8 7.8 28.1 28,803 Roseau 2.4 3.7 13.8 10,988 
i Pima 65.5 78.4 258.0 276,802 Stevens 2.0 27 10.8 12,791 
: Pinal 14.3 17.1 68.0 5e354 "WIN FALLS, IDAHO Traverse 1.4 2.0 7.1 8,674 
Santa Cruz 19 3.2 12.2 19,348 idaho: Wadena 2.2 4.0 14.6 19,715 
Total 99.4 126.0 447.7 444,037 Blaine 1.0 14 49 6010 = Wilkin 2.5 2.6 99 649 
Butte 6 7 3.5 340; ‘Merth Baketas 
Barnes 4.3 4.8 17.4 20,613 
Camas oa 3 1.8 436 1.5 2.0 8.0 5,575 
TULSA, OKLAHOMA Cassia 27 38 14.4 20,339 Benson a wa a a 
a Elmore 2.6 3.1 12.7 13,809 SO f : f ' 
rkansas: Geodi 22 31 112 8,764 Cavalier 1.5 2.3 9.2 9,163 
Benton 6.5 9.6 30.9 28,053 — : : ‘ Dickey 1.8 2.4 8.7 9,168 
Washington 10.3 14.8 50.6 40426 ‘erome saa ~~ oe se ntay 8 1.2 44 6,417 
Keneess Uncoln 8 1.1 3.6 2,436 smckas 1.6 2.0 7.8 6,625 
Chaviovqua 1.4 2.1 6.1 7,976 ‘Minidoka as ar 7— ee le 1.0 1.5 5.1 8,058 
Cowley 10.2 12.5 38.1 45,931 oo R ia re ped Grand Forks 10.5 13.3 48.3 80,169 
“" = ~ oo toe 6 ‘8 3.0 4782 Srigas 7 - ‘a peed 
reenwood 2.9 3.5 11.5 11,144 s ¥ . ; $ Kidder 1.2 J J . 
Labette 6.8 9.1 28.1 24019 Twin Falls 0 M2 48 Alls Hew 1.5 2.0 7.5 9,273 
Montgomery 136 166 479 54736 «| TOO wae 6 9 1.2 5.3 3,988 
Neosho 5.2 6.5 20.0 19,402 Melntosh 1.2 17 6.4 7,650 
Wilson 3.7 4.6 13.8 14,915 Nelson 1.4 1.6 6.1 7,059 
Missouri: TYLER, TEXAS Pembina 2.2 3.3 12.6 13,130 
McDonald 3.4 4.1 13.7 14,419 Pierce 1.3 1.9 7.2 7,025 
Oklahoma: Texas: Ramsey 1.9 3.1 12.1 21,850 
Adair 2.1 2.9 11.4 5,769 Anderson 5.5 7.7 26.7 23,668 Ransom 1.6 1.8 69 9,510 
| Cherokee 2.5 3.2 12.1 10,860 Camp 1.6 2.3 7.4 7,885 Richland 4.5 5.5 19.8 22,037 
: Craig 3.3 3.9 15.5 14,136 Cherokee 6.4 9.1 34.2 27,488 _—Rolette 1.3 2.1 9.1 8,206 
Creek 11.0 12.3 40.2 33,498 Delta 1.2 1.6 5.5 4,159 Sargent 1.5 1.8 6.6 3,989 
Delaware 2.4 2.8 10.1 6,280 Franklin & 1.2 4.1 3,295 Sheridan 8 1.1 43 3,459 
' Haskell 1.6 2.4 9.8 5,266 Gregg 17.0 22.3 73.5 97,319 Steele 1.1 1.2 4 2,836 
Hughes 3.1 4.1 13.9 11,769 Harrison 10.0 13.9 51.8 36,600 — Stutsman 5.3 6.8 27.4 31,358 
: Kay 13.3 15.6 49.2 57,926 Henderson 3.4 5.3 18.4 18,808 Towner 7 1.2 44 5,831 
Latimer 1.2 1.7 6.4 2,878 Hopkins 3.9 5.8 18.9 24,536 —‘Traill 2.5 2.8 10.1 12,507 
Lincoln 47 5.3 17.9 18,816 Lamar 69 12.7 42.4 34,184 Walsh 3.0 4.5 20.4 22,099 
Melntosh 2.3 3.0 11.4 8,448 Nacogdoches 5.3 7.8 28.8 24,784 Wells 1.8 2.5 9.3 10,021 
Mayes 3.8 4.6 17.1, 16,687 —- Panola 2.4 3.9 15.7 12,438  Seuth Dakota: 
Muskogee 14.4 16.5 56.4 64,226 Rains ) 6 2.4 1,379 Brown 7.4 10.5 35.1 53,638 
Noble 2.4 2.8 9.0 10,081 _——Red River 3.1 4.8 16.1 10,093 Campbell 4 8 2.8 2,554 
Nowata 2.9 3.4 11.2 8,837 —- Rusk 8.7 12.0 42.6 33,569 Day 2.3 3.2 11.0 10,125 
Okfuskee 2.8 3.4 12.4 7,710 San Augustine 1.0 1.5 6.2 6,770 Edmunds 9 1.7 6.6 5,434 
Okmulgee 9.1 10.7 35.8 30,850 Smith 18.3 24.2 83.8 97,646 Grant 1.9 2.8 9.8 9,855 
Osage 8.8 10.0 34.6 29,147 ‘Titus 3.0 5.0 17.8 17,945 McPherson 8 17 6.1 6,137 
Ottawa 7.1 8.4 27.1 25,013 Upshur 3.3 4.6 16.3 13,646 = Marshall 1.5 2.1 6.9 5,959 
Pawnee 3.0 3.7 12.0 11,114 Van Zandt 4.3 4.8 15.8 17,045 _— Roberts 2.4 3.4 13.1 9,819 
Payne 9.9 11.7 4).4 42,419 Wood 3.3 47 15.5 20,291 Walworth 11 2.3 7.9 13,293 
Pittsburg 7.0 8.8 31.4 30,750 etal 110.0 155.8 543.9 533,548 Total 167.5 225.2 832.0 948,340 
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VHF Total Pop- 

Homes Homes _ ulation Retail 

(Thou- (Thou- (Thou- Sales 

sands) sands) sands) ‘$000 
WACO-TEMPLE, TEXAS 
Texas: 
Bell 20.1 25.7 101.5 95,235 
Bosque 2.1 2.6 8.6 10,887 
Brazos 8.6 13.1 48.8 41,610 
Burleson 2.0 2.7 9.6 7,448 
Burnet 2.1 2.6 9.0 7,291 
Comanche 2.3 3.4 11.3 10,042 
Coryell 3.3 4.0 13.1 16,932 
Falls 4.6 6.2 21.7 17,970 
Freestone 2.3 3.2 11.3 10,287 
Hamilton 2.0 2.6 8.6 7,247 
Hill 7.2 7.6 24.9 22,069 
Lampasas 2.2 2.9 9.1 11,421 
lee 1.6 22 8.2 6,509 
Leon 1.8 2.4 8.5 7,091 
Limestone 3.9 5.0 17.8 16,649 
Llano 1.0 1.5 49 6,345 
McLennan 36.7 43.4 148.0 167,527 
Mason 8 1.3 4.3 3,357 
Milam 4.3 6.4 21.2 22,156 
Mills 1.1 1.3 4.6 6,284 
Robertson 3.2 4.4 16.4 16,565 
San Saba 1.3 2.2 7.2 6,725 
Somervell 6 8 2.3 1,615 
Williamson 8.2 10.3 35.5 34,134 
Total 123.3 157.8 556.4 553,396 


WASHINGTON, DISTRICT OF COLUMBIA 


District of Columbia: 

Dist. of Columbia 228.5 240.5 
Maryland: 

Allegany 21.8 27.1 
Anne Arundel 42.2 49.2 
Calvert 3.3 3.7 
Caroline 5.3 5.6 
Carroll 13.6 14.5 
Charles 6.3 7.3 
Dorchester 7.$ 8.1 
Frederick 17.0 18.3 
Howard 6.8 7.9 
Kent 4.0 45 


Montgomery 83.8 94.9 
Prince George 86.4 100.4 


Queen Annes 4.0 4.3 
St. Marys 7.8 9.0 
Somerset 3.7 5.6 
Talbot 5.5 6.0 
Washington 22.2 25.5 
Wicomico 12.9 14.6 
Pennsylvania: 

Adams 11.2 12,7 
Franklin 19.7 22.0 
Fulton 2.0 2.4 
Virginia: 

Arlington 70.7 76.2 
Caroline 2.3 2.8 
Clarke 15 1.8 
Culpeper 27 3.5 
Essex 1.3 1.6 
Fairfax 53.6 61.8 
Fauquier 4.8 6.2 
Frederick 8.7 10.2 
Greene # LB 
King & Queen 4 1.5 
King George 1.4 1.5 
King William 1.6 19 
Loudoun 5.1 5.8 
Madison 1.5 2.0 
Orange 2.6 3.4 
Page 3.0 3.8 
Prince William 69 79 
Rappahannock Pa 12 
Richmond 1.1 1.5 
Shenandoah 4.3 5.7 
Spotsylvania 5.5 7.0 
Stafford 2.9 3.8 
Warren 3.6 4.0 
Westmoreland 2.3 2.6 


818.8 


94.6 
195.0 
15.4 
19.1 
57.0 
31.5 
28.5 
69.2 
31.0 
15.6 
339.7 
378.9 
15.0 
41.9 
19.7 
20.1 
89.2 
49.2 


45.6 
77.0 
9.2 


257.5 
12.5 
7.4 
14.3 
6.8 
229.6 
24.9 
36.8 
5.4 
7.0 
6.3 
7.9 
24.1 
8.9 
13.7 
15.1 
32.7 
5.7 
6.1 
21.5 
27.1 
14.2 
15.5 
10.7 


1,332,143 


104,484 
159,234 
10,792 
23,449 
45,832 
29,659 
28,177 
79,118 
24,033 
18,079 
347,897 
320,587 
12,322 
25,993 
16,381 
34,272 
127,753 
73,873 


45,416 
98,671 
9,526 


399,980 
10,414 
11,218 
14,892 
11,089 

154,491 
17,222 
49,403 

2,901 
2,461 
4,370 
9,319 
25,301 
2,835 
12,310 
9,065 
34,532 
2,958 
19,495 
19,822 
47,441 
5,025 
14,591 
11,140 


— 
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VHF Total Pop- VHF Total Pop- VHF Totai Pop- 


























il Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
Ps (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
») sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ($000) 

West Virginia: Keokuk 47 5.1 15.9 18,406 Pennsylvania: 

Berkeley 6.6 7.6 27.5 31,760 — Linn 39.0 41.1 128.5 181,005 Greene 10.5 11.9 43.4 26,706 
5 Hampshire 1.8 2.8 11.2 7,121 Lovisa 2.8 32 10.2 11,481 Washington 59.8 62.9 220.0 213,198 
7 Jefferson 3.7 4.2 15.7 15,605 Mahaska 6.6 7.6 23.5 31,490 West Virginia: 
0 Mineral 3.4 5.4 19.5 15,505 Marshall 11.0 11.6 37.5 55,843 Berbour 2.7 44 17.2 8,220 
an | Morgan 1.3 2.0 7.1 4,104 Muscatine 10.0 10.5 33.3 47,415 Braxton 2.1 3.3 13.8 10,154 
" Total 822.7 925.0 3,353.9 3,934,061 Palo Alto 3.0 3.9 13.6 17,875 Brooke 6.2 6.5 24.2 17,513 
— Poweshiek 47 546 19.3 21,133 Deddridge 1.2 1.8 7.5 3,960 
2 68 Tama 6.0 6.4 20.4 23,617 Gilmer 1.0 1.8 7.2 3,664 
0 Wapello 14.0 16.5 51.2 52,309 Hancock 9.3 10.1 38.4 29,069 
7 WASHINGTON-GREENVILLE, NORTH Washington 5.5 6.3 19.6 28,703 — Harrison 14.6 21.6 76.0 86,639 
7 CAROLINA Winneshiek 5.1 62 217 20,930 Lewis 27 4.2 17.3 12,636 
. Wright 5.6 6.0 19.3 24,239 Marion 16.2 19.3 66.7 67,720 
ae tereh Careline: Wisconsin: Marshall 8.0 86 30.8 23,496 
4 Bi ee - 94 = 388 ASE Crawtord 3.6 4.1 15.1 13,795 = Monongalia «= «*13.6 ‘16.0 59.7 (54,940 
a | Bertie 45 se 26. 12,276 Grant 10.8 12.3 42.8 41,383 Ohio 20.9 225 74.8 114,378 
_—_ wo - 70 274 - 22,164 tenet 324.0 357.3 1,181.8 1,484,424 Pleasants 1.0 1.3 5.1 5,812 
* Cone ” = 8727 Preston 5.2 74 29.5 14,205 
27 | Craven 12.4 14.4 61.3 46,320 Randolph aa 7.0 27.7 23,291 
7 Of Dare 9 1.3 5.2 7,820 Richie 15 26 98 6,480 
56 Duplin 6.4 9.5 40.6 23,564 WAUSAU, WISCONSIN Taylor 3.0 4.0 15.2 10,587 
84 Edgecombe 10.2 12.2 53.6 38,646 Tyler 2.1 2.2 8.0 7,819 
65 Franklin 4.5 6.9 30.0 12,020 Wisconsin: Upshur 2.9 4.6 17.6 13,629 
25 fl Gates 1.8 2.3 9.4 3,131 Clark 7.6 8.8 31.1 22,039 essa 40 43 163 18,066 
15 Greene 2.7 3.5 17.6 6,111 Florence A 8 3.3 2,435 Total 349.1 393.9 1,380.2 1,354,782 
34 CO Halifax 97 13.1 60.6 43,655 ‘Forest 1.4 1.5 5.4 7,244 
96 Harnett 8.2 13.2 56.9 35,105 Langlade 5.2 6.0 21.7 20,128 

Hertford 3.8 47 21.9 17,289 Lincoln 5.6 6.6 22.7 24,410 

Hyde 1.0 1.4 5.5 1,880 Marathon 22.0 24.5 89.6 81,356 WICHITA FALLS, TEXAS 

Johnston 11.2 15.5 64.3 43,960 Oneida 5.4 67 22.0 32,261 oklahoma: 
a Jones 1.6 28 10.2 3,386 Portage 8.3 9.3 35.6 MF eon 10.4 14.6 47.4 53,762 

Lenoir 10.1 13.4 57.9 47,679 Price 2.9 - 3.0 10.0 15,000 Comanche WF 19.2 80.5 79,264 
84 Martin 46 6.0 28.7 16,669 Shawano 8.5 8.9 33.4 30,847 Cotton 2.0 2.6 8.8 6,906 
a oy Nash 10.5 14.3 62.6 49,005 Taylor 3.8 4.5 17.1 13,020 Greer 16 23 77 8,384 
92 Northampton 47 5.8 27.7 7,995 Vilas 2.2 2.3 7.9 14,640 
49 Onslow 5.9 6.2 62.5 38,161 Waupaca 10.2 11.1 38.1 37,011 Circulation & market definition © 1959, TELEVISION 
32 1 Pamlico 1.7 2.5 10.4 2,883 Wood 13.7 15.8 57.3 66,060 MAGAZINE, Market Data © 1959, Sales Management 
59 Pender 2.8 4.3 18.2 5,701 Total 97.5 109.8 395.2 399,848 Survey of Buying Power; further reproduction not licensed. 
wit Pitt 13.6 14.6 647 57,063 
se Sampson 7.8 11.3 50.1 26,129 
- Tyrrell 8 12 5.0 2,375 
79 Vance 6.3 8.5 35.7 25,682 WESLACO-HARLINGEN, TEXAS 
97 if Warren 3.1 49 23.4 8,318 
87 Washington 2.1 2.9 13.2 9,127 Texas: , si iain 0 
22 Wayne 13.2 16.9 72.2 63,363 Brooks 2.0 2. : ’ 

Wilson 11.0 14,1 59.6 49,288 Cameron 29.1 43.0 175.9 127,053 
on Total 192.3. 252.3 1,133.8 762,350 Hidalgo 33.9 48.0 208.2 117,133 
8 Jim Hogg 6 1.0 46 3,814 MORE TV HOMES 
72 Kenedy a a 6 73 
er Starr 1.8 3.0 15.3 7,660 
ws WATERBURY, CONNECTICUT—Data Incomplete _Willlacy 4.2 5.5 23.4  — 13,890 

Zapata 6 1.0 5.0 1,001 AT LESS COST 

“ey Total 72.3 104.1 442.6 276,678 
671 
25 WATERLOO-CEDAR RAPIDS, IOWA in America’s 28th TV Market 
fo Minois: WEST PALM BEACH, FLORIDA 

Jo Daviess 59 6.4 21.2 25,365 
218 lowa: Florida: & 
whe Allamakee 3.7 43 150 18,558 Glades 5 7 27 2,402 
089 Benton 6.6 69 21.5 28,611 Hendry 12 1.8 6.8 13,166 
. S BlackHawk =» «35.4 37.5 123.2 150,945 Highlands 3.3 53 177 = 27,125 ONLY CHANNEL 9 STEUBENVILLE- 

Bremer 5.1 5.6 19.1 24,803 _ Indian River 3.3 5.8 19.7 32,629 
- Buchanan 5.6 5.9 21.9 19,095 Martin 2.4 4.3 14.0 20,057 WHEELING DOMINATES THE UP- 
, Butler 47 5.2 16.8 21,548 Palm Beach 56.9 70.7 205.4 334,783 ae 
- Cedar 5.2 5.5 18.6 23,626 St. Lucie 5.5 9.2 33.5 55,296 PER OHIO VALLEY DELIVERS 
ya ) Cerro Gordo = s:*15.8 16.7 53.2 73,031 ~+‘Tetal 73.1 97.8 299.8 485,458 436,700 TELEVISION HOMES* 
: a 3.6 43 44 20,078 
835 Clayton 5.0 59 19.9 24,488 
31 0 Delaware 47 49 16.6 17,391 
065 Dubuque 20.3 21.9 82.1 107,550 WHEELING, WEST VIRGINIA WSTV- 
po ou 3.2 4.3 14.2 19,215 an 
ayette 6.8 7.8 26.4 35,601 o: 
958 Floyd 6.0 7.2 22.9 24,453 Belmont 24.8 26.1 86.6 81,287 CHANNEL 9 
ws Franklin 4.5 49 15.9 20,598 Carroll 5.3 5.6 19.3 13,847 CBS-ABC 
Grundy 3.8 4.2 13.1 18,999 Columbiana 31.0 32.6 108.0 121,938 ? z 
Asi Hardin 6.8 7.2 21.3. ~—«-33,472_~— Coshocton 95 10.0 32.0 30,541 Steubenville-Wheeling 
— Henry 4.8 5.5 18.8 22,439 Guernsey 10.5 11.4 38.5 34,767 A Member of the Friendly Group 
59 Howard 3.0 3.6 12.9 14,413 Harrison 5.4 5.7 19.3 14,720 60 East 42nd St., New York 
mm | lowa 4) 4.5 14.3 19,928 Jefferson ~ 27.2 28.7 (101.1 125,348 211 Smithfield St., Pittsburgh 
— Jackson 5.0 5.3 17.9 25,051 Monroe 3.9 41 13.8 12,184 *TELEVISION MAGAZINE, August 1959 
SION Jefferson 4.8 5.5 16.9 19,700 Noble 3.1 3.3 10.8 9,374 
—_ Johnson 12.0 14.4 53.5 59,444 Tuscarawas 21.9 23.3 76.3 81,959 

Jones 5.2 5.5 18.3 26,398 | Washington 13.6 14.8 48.3 56,655 
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How 

many 
households 
do you 


reach? 


TOTAL HOUSEHOLDS 











Television | Metro. 
“Market” | Area 

Wichita Falls, Tex. 158,700 36,400 
Wilmington, N.C. 175,400 21,600 
Winston-Salem, N.C. 389,800 50,200 
Yakima, Wash. 156,800 46,800 
York, Pa. 65,800 65,800 
Youngstown, Ohio 203,700 | 173,100 
Yuma, Ariz. 33,600 * 
Zanesville, Ohio 27,700 24,200 


* Does not rank as a Metropolitan Area 


The metropolitan area is the 
heart of a television market 
and in some cases accounts for 
the bulk of the area's buying 
power. 


But in many instances, the re- 
mainder of the coverage area 
far outranks the home county. 
In Winston-Salem, for example, 
87% of the television market's 
households are outside the 
metropolitan area. 


For income and sales data cor- 
related to TV coverage areas, 
TELEVISION MAGAZINE is the 


only standard source. 





Woodson 


VHF Total Pop- , VHF Total Pop- 
ree pte rhe ae — mes _— fe 
» ” ° ales jOu- jOuU- jOu- ales 
sands) sands) sands) ($000) sands) sands) sands) 
WICHITA FALLS, TEXAS continued Oklahoma: 
parm = a 5.9 7,434 Woodward 2.3 3.5 12.6 16,697 
lackson i a 29.6 27,949 Texas: 
Jefferson 2.0 2.4 8.5 9,229 Hemphill 8 12 4.1 3,810 
Kiowa 3.3 4.0 13.4 17,366 Lipscomb Pd 1.0 3.1 3,403 
Love 1 . 1.6 6.3 4,374 Ochiltree 1.3 2.0 7.1 17,128 
Marshall A 1.9 6.2 5,941 Roberts 2 3 9 2,306 
Stephens 9.4 11.8 38.9 40,147 Total 258.4 305.0 956.3 1,163,001 
Tillman 3.4 4.2 14.3 14,730 
Texas: 
ond 1.3 17 5.9 7,398 WILKES-BARRE—SCRANTON, PENNSYLVANIA 
Baylor 1.3 1.6 5.7 9.575 peuneytwanten 
oon 6 9 3.5 2,325 Bradford § UHFData 15.2 51.3 51,295 
aiehen ie 2.1 7.3 7,437 Columbia _—not givenon- 15.2 ‘511.1 50,654 
— a a a Lackawanna acounty basis 71.5 247.6 241,690 
wid ‘ : : ’ Luzerne 101.2 360.4 = 331,510 
Collingsworth 1.3 2.1 7.6 7,718 Lycoming 31.0 102.5 103,303 
a 8 1.2 47 3,947 Mifflin 11.4 40.0 ~—-37,940 
rat ; : ps He peo Montour 3.5 15.7 11,749 
a : 2 : ' Northumberland 31.2 107.0 103,915 
Hardeman 2.1 2.8 8.9 7,863 Snyder 6.0 22.0 22,966 
— = = L ee “a Susquehanna 7.9 28.5 26,562 
ied : ‘ : Uni 5.9 24.4 18,865 
Knox 1.8 22 7.4 11,867 ~l 69 248 23 a 
a = — | = 0 Wyoming 4.5 15.6 19,741 
ce ie ‘ a me a person Total ¢ 253.1 311.4 1,090.9 1,043,721 
ackelfor ° ‘ . ie 
Stephens 2.4 3.1 9.8 12,883 
Throckmort 7 8 3.0 2,022 
a ”6h— lll rr 3225 WILLISTON, NORTH DAKOTA 
Wichita 30.0 36.4 1365 146,157 Montenes 
. Daniels 4 P 3.6 6,586 
Wilbarger 4.5 5.4 18.2 23,977 
San 34 43 13.8 22068 Pawson 1.8 3.6 11.3 17,371 
: : ; é Garfield 3 6 2.0 1,188 
125.9 158. i 14,211 ' 
— . = oF McCone 5 1.0 3.4 3,828 
Phillips 7 17 5.2 9,293 
Prairie 4 Pf 2:5 2,339 
Richland 1.5 2.6 10.2 13,706 
WICHITA-HUTCHINSON, KANSAS Roosevelt 1.7 3.3 12.0 22,576 
Sheridan 1.0 1.8 6.9 9,729 
Kensas: Valley 1.4 3.2 10.7 20,536 
Barber 2.2 2.8 8.6 12,196 Wibaux 2 4 1.6 2,013 
Barton 10.1 10.8 35.0 37,809 North Dakota 
Butler 10.7 12.9 39.3 47,743 Burke 1.2 ie 5.5 5,496 
Chase 11 1.3 3.9 3,218 Divide a 1.3 4.5 8,287 
Chautauqua 1.4 2.1 6.1 7,976 McKenzie 9 1.8 5.7 6,906 
Clark 8 11 3.5 4,177, Mountrail 1.3 25 8.3 11,257 
Clay 2.5 3.5 10.6 15,438 — Renville 1.0 1.4 5.2 5,027 
Coffey 1.8 2.4 8.5 8,268 Williams 5.0 11.2 37.2 33,890 
Comanche 8 1.0 3.0 3,936 Total 20.0 39.7 135.8 180,028 
Cowley 10.2 12.5 38.1 45,931 . 
Dickinson 47 7.3 22.4 27,860 
Edwards 1.5 1.8 5.6 7,025 
Elk 1.3 1.8 53 4,146 WILMINGTON, NORTH CAROLINA 
Ellsworth 1.9 2.5 8.5 8,759 North Carolina: 
Bladen 3.9 6.5 29.9 18,394 
Ford 44 6.2 19.5 37,664 
Brunswick 2.9 4.5 20.6 9,204 
Greenwood 2.9 3.5 11.5 11,144 
Columbus 7.6 12.6 54.7 37,107 
Harper 2.4 3.0 9.8 13,593 
Cumberland 18.6 31.5 144.4 110,578 
Harvey 6.5 8.0 26.1 28,719 
Duplin 6.4 9.5 40.6 23,564 
Hodgeman 8 9 3.2 3,626 
, Hoke 21 3.3 15.7 8,057 
Kingman 2.6 3.2 10.7 10,537 
i New Hanover 18.8 21.6 77.4 83,299 
Kiowa 1.1 1.4 4.6 6,594 
. Onslow 59 6.2 62.5 38,161 
Lincoln 1.4 1.8 6.2 6,471 5701 
Lyon 5.6 7.7 24.4 31,168 Pender 2.8 4.3 18.2 Po 
McPherson 6.2 7.4 23.2 29,574 Robeson 15.0 20.1 93.9 mg 
Marion 3.9 49 15.4 17,767 Sampson 7.8 11.3 50.1 a 
Meade if 1.5 5.3 6,436 a a 4.0 6.1 27.5 ’ 
Morri 2.0 2.4 7.6 7,030 outn Garonne: 
othe Dillon 5.0 6.6 30.5 18,764 
Ottawa 1.7 2.3 6.8 6,456 
Horry 9.1 16.6 74.1 52,687 
Pawnee 2.3 2.8 11.5 10,648 : 21.786 
Pratt 3.1 3.8 12.2 18,149 Marion 5.9 8.0 35.2 <a 
Reno 18.7 19.9 60.6 74,475 Marlboro 5.2 6.7 28.6 ais 
Rice 3.9 4.6 14.2 13,620 Total 121.0 175.4 803.9 545, 
Saline 11.5 13.7 48.5 68,429 
Sedgwick 104.3 114.2 347.5 419,691 
Stafford 19 2.2 7.8 7,145 WINSTON-SALEM, NORTH CAROLINA 
Sumner 7.1 9.1 27.4 30,516 
Wabaunsee 1.6 2.1 6.7 5,630 North Carolina: 
Wilson 3.7 4.6 13.8 14,915 Alamance 19.9 21.7 82.9 82,017 
1.4 2.0 5.6 5,178 Alexander 3:2 3.4 14.6 11,450 
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GRADE A COVERAGE: 
OF MORE PEOPLE 


Than any other 


North Carolina | 
Station 





THIS FACT FACES YOU! 


* 


PROOF: In North Carolina’s biggest metropolitan market, WSJS 
Television has maximum power of 316,000 watts and 
transmits from the area’s highest tower, 2000 feet above 
average terrain. WSJS Television’s extra strong signal 
provides Grade A Coverage for 1,410,700 people in the rich 
industrial Piedmont—the best coverage for more people 
than by any other North Carolina station. 


“7 &SSucJ SS television wane 


Winston-Salem / Greensboro Call Headley Reed, Reps. 


AFFILIATE 














VHF Total Pop- VHF Total Pop- VHF Total Pop- 
Homes Homes _ ulation Retail Homes Homes _ ulation Retail Homes Homes _ ulation Retail 
(Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales (Thou- (Thou- (Thou- Sales 
sands) sands) sands) ($000) sands) sands) sands) ($000) sands) sands) sands) ) 
WINSTON-SALEM, NORTH WORCESTER, M husetts—Data | plet. YOUNGSTOWN, OHIO 
CAROLINA continued Ohio: 
Pe aad = po mc a WA TeT Mahoning UHF Data 82.7 294.3 358,146 
Caborrus 16.3 17.9 69.6 71,293 Benewah §-UHFData_—sd: A 49 ae | Ce ee et | 6 
Caswell 3.3 4.3 20.0 5,722 Idaho not givenon 3.1 10.9 66g “EE we 
Catewba 170 186 71.2 79,416 atch § acountybasis 7.0 25.0 26,459  ‘owrence a = es 
Davidson 16.2 17.1 656 70,071 Lewis 1.2 3.9 a Se — oo 
Davie 3.3 3.9 15.3 11,858 Nez Perce 7.4 23.5 53,711 Total 1144.2 308.7 rue7 790,291 
Forsyth 45.0 50.2 184.3 211,241 Oregon: 
Guilford 54.8 62.1 235.7 343,901 Gilliam 1.1 3.4 5,872 
Iredell 13.3 SS 60.1 57,274 Morrow 1.2 4.5 6,566 
Montgomery 3.4 4.3 17.6 12,079 Sherman 7 ee 4,073 
Person 4.2 5.4 23.4 18,538 Umatilla 14.2 45.0 68,657 YUMA, ARIZONA 
Randolph 12.3 14,1 53.9 48,815 Washington: Arizona: 
Rockingham 16.2 17.8 69.0 55,124 Asotin 4.3 13.3 6,841 Yume 105 145 51.6 55,619 
Rowan 19.3 22.3 82.9 ~—- 79,319 Benton 23.4 76.0 68751 ¢eligornie: 
Stanly 10.5 11.0 41.5 35,654 Columbia 1.6 4.8 5,772 Imperial 14.7 19.1 70.9 98,303 
Stokes 4.0 4.7 19.3 8,857 Franklin 6.7 25.9 33,132 Total 25.2 33.6 122.5 153,922 
Surry 10.4 12.0 47.9 50,364 Garfield 9 3.2 5,049 
Wilkes 8.2 10.7 45.9 33,029 Grant 16.6 57.0 46,469 
Yadkin 4.7 S5 22.9 15,051 Kittitas 6.0 19.7 24,903 
Virginia: Walla Walla 13.2 44,1 49,867 
Carroll 4.6 77 31.6 26,988 Yakima 46.8 151.6 170,449 
Floyd 17 2.5 Wal 5,176 Total $105.6 156.8 518.9 601,302 ZANESVILLE, OHIO 
Grayson 4.0 4.5 17.7 4,183 Ohio: 
Henry WA 13.9 58.2 49,944 YORK, PENNSYLVANIA UHF Data 
Patrick 2.4 3.8 16.2 6,807 Pennsylvania: Morgan not given on 3.5 10.9 10,391 
Pittsylvania 22.1 27.9 112.8 86,482 York 65.8 219.5 259,754 Muskingum a county basis 24.2 79.5 82,179 
Total 336.7 389.8 1,519.5 1,492,756 Total: + 39.5 65.8 219.5 259,754 Total 123.7 27.7 90.4 92,570 
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remember— 


TELEVISION MAGAZINE’s TV Homes estimates are 
the only ones published which update television 
homes each month on a county-by-county basis. 


All TV Homes figures are VHF. Market totals pre- 
ceded by a dagger (ft) indicate UHF. 


TELEVISION MAGAZINE’s research department has 
defined each market according to the full coverage 
of the most powerful station in the market. In inter- 
mixed markets, the coverage is that of the powerful 
VHF outlet. 


In many areas, individual markets have been 
combined in a dual-market listing where there is 
almost complete duplication of their coverage and 
no substantial difference in TV homes reached. The 
decision to combine markets is based on advertiser 
use and common marketing practice. 


In using TV Homes figures, 


A 95% ceiling has been established as the most 
logical theoretical cutoff on penetration. 


These figures cannot be compared with estimates 
of network circulation, which are unduplicated. 
If a county is reached by more than one market, 
its sets, population, etc., are credited to every 
market that reaches it, when there is positive 
evidence of viewing. 


“DI” indicates that data is incomplete. 


TV Homes estimates and market definition are 
compiled by TELEVISION MAGAzINE’s research de- 
partment. This exclusive data may not be repro- 
duced without permission. 
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Today...as for the 
last 31 years... 


lve male hvousen 


receives the same 
rate for equal 
Tol atere hl Combate! 
facilities 





TELEVISION 


CHANNEL 5 


RADIO 


50,000 WATTS 





KSTP 


MINNEAPOLIS « ST. PAUL Basic NBC Affiliate 
KOB AM-TV W-GTO AM 


Albuquerque, New Mexico Cypress Gardens, Florida 


Edward Petry & Company, Inc., National Representatives 
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—to some, just a ship. To others, 
a monument to our great heritage .. 
diligently, almost reverently con- 
structed. In the same way, it often 
takes those who fully appreciate 


QUALITY to recognize it in today’s 


TELEVISION 


abc @ channel 8 dallas 


better television stations. 


A TELEVISION SERVICE OF THE DALLAS MORNING NEWS EDWARD PETRY & COMPANY, NATIONAL REPRESE 








